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A  Column  about  Comics 


One  of  the  most  careful  reader  checks  on  comics  was  made  by  the 
Seattle  Times.  Of  13  strips  carried  by  The  Times,  eight  are  Chicago 
Tribune-New  York  News  Syndicate  strips.  Among  adults  (3,595  re- 
pHes)  the  order  of  preference  for  these  eight  strips  was;  1st,  2nd, 
Srd,  4th,  5th,  6th,  7th  and  9th.  The  other  five  ranked  8th,  10th,  11th, 
12th,  13th.  Gasoline  Alley  was  first,  Dkk  Tracy  second. 

♦  *  * 

Should  a  comic  strip  working  girl  have  twins?  Winnie  Winkle, 
whose  husband  disappeared  in  an  airplane  accident,  is  trying  to  hold 
down  a  job  'and  supervise  the  care  of  her  babies.  Incidentally,  the 
Baltimore  Sun  dropped  Winnie  recently.  The  strip  was  out  of  the 
paper  for  three  months.  During  the  entire  period,  readers  of  The 
Sun  wrote  in  asking:  “Where's  Winnie?”  Winnie  is  back  in  the  paper 
again,  and  we  hope  the  readers  of  The  Sun  are  happy. 

♦  ♦  ♦ 

Winnie  Winkle  has  ranked  well  up  in  reader  surveys.  On  the 
Omaha  World-Herald  she  was  tied  for  top  place,  in  a  paper  carrying 
two  pages  of  good  comics. 

♦  *  ♦ 

Because  of  territorial  rights,  the  Cedar  Rapids  Gazette  carries  no 
Chicago  Tribune-New  York  News  comics.  But  it  has  George  Clark’s 
panel  cartoon.  “The  Neighbors”  is  read  by  78%  of  women  readers. 
The  best  that  any  comic  gets  from  women  is  53%. 

*  *  * 

One  big  newspaper  checked  comic  preferences  among  adults,  small 
children,  newspaper  carrier  boys,  high  school  boys,  and  high  school 
girls.  All  the  kids  gave  Dick  Tracy  first  spot^  Adults  picked  Gaso¬ 
line  Alley. 

♦  ♦  ♦ 

Milton  CaniflTs  New  York  art  exhibit  of  characters  and  scenes 

from  Terry  and  the  Pirates  has  been- shown  in  Chicago  and  Portland, 
Ore.,  galleries.  It  has  been  requested  for  Boise,  Minneapolis,  Omaha, 
Charlotte,  Detroit,  and  San  Jose. 

♦  *  * 

In  a  New  York  News  reader  survey  by  the  L.  M.  Clark  organization, 
Smitty  was  the  best  read  comic,  getting  the  top  spot  with  men,  second 
place  with  women. 

*  ♦  ♦ 

Moon  Mullins,  Dick  Tracy  and  The  Gumps  rank  first,  second  and 
third  among  men  readers  of  the  Shreveport  Journal.  Among  women 
readers,  Winnie  Winkle,  Gasoline  Alley,  The  Gumps,  and  Dick  Tracy 
rank  first,  third,  fourth,  and  fifth  respectively. 

*  ♦  ♦ 

There  is  no  accounting  for  tastes,  and  you  can’t  reliably  predict 
what  comic  will  go  best  in  what  city.  But  you  could  safely  put  your 
money  on  some  Chicago  Tribune-New  York  News  comic  coming  first, 
in  any  survey,  whether  the  city  is  West  Coast,  New  England,  the 
Atlantic  Seaboard,  the  South,  the  Middle  West.  In  16  out  of  18  recent 
•todies  of  newspapers  carrying  two  or  more  Chicago  Tribune-New 
York  News  comic  strips,  some  one  of  these  comics  was  first  in  reader 
Inference.  It  didn’t  matter  what  type  of  newspaper,  what  the  char¬ 
acter  or  size  of  the  city,  what  part  of  the  country.  Leading  the  list  of 
’’firsts”  were  Gasoline  Alley  and  Little  Orphan  Annie. 

•  •  * 

We  can’t  tell  you  which  of  these  comics  will  go  best  in  your  city. 
But  we  can  assure  you  that  whether  you  use  two  or  ten,  ‘they  will 


show  up  well  in  reader  surveys  where  the  pick  of  the  country’s  comics 
are  available. 

♦  ♦  ♦ 

If  you  want  to  be  sure  of  complete  reader  acceptance  of  your 
comic  strips,  use  all  ten  of  these  comics:  Dick  Tracy  .  .  .  Gasoline 
Alley  .  ,  .  The  Gumps  .  .  .  Harold  Teen  .  .  .  Little  Orphan  Annie  .  .  - 
Moon  Mullins  .  -  .  Smilin’  Jack  .  .  .  Smitty  ,  .  .  Terry  and  the  Pirates 
.  .  .  Winnie  Winkle — and  the  panel  cartoons  of  George  Clark:  “The 
Neighbors”  .  .  .  and  Bill  Holman:  “Nuts  and  Jolts.” 


The  Neighbors  By  George  Clark 


“Can’t  you  read  those  comics  a  bit  louder?  I’m  stuck  back 
here  in  the  kitchen  all  day  and  never  know  what’s  going  on 
in  the  world.’’ 


Chicago  Tribune  -  New  York  News 
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FCC  Seeks  Court  Test  To 
*  Make  Stahlman  Appear 

Asks  Court  Order  to  Compel  Response 
To  Subpena  .  .  .  Newspaper-Radio 
Hearings  Postponed  to  Sept.  17 


WASHINGTON,  D.  C.,  Aug.  4— The 

promised  test  of  Federal  Communi¬ 
cations  Commission  power  to  conduct 
licarings  on  the  press-radio  joint 
ownership  question  will  come  in  Dis- 
tiict  of  Columbia  Federal  Court  Aug. 
U  when  the  Commission  seeks  an 
onler  compelling  James  G.  Stahlman 
to  respond  to  a  subpena. 

Elisha  Hanson,  counsel  for  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  and  the  Newspaper-Radio  Com¬ 
mittee,  forced  the  issue  after  he  had 
been  denied  permission  to  argue  the 
subject  orally  at  the  outset  of  the 
hearings  which  began  July  23  and  now 
are  in  recess  to  Sept.  17.  Following  a 
heated  flurry  with  Chairman  James  L. 
Ry,  Mr.  Hanson  announced;  ‘‘You 
have  had  witnesses  subpenaed  but  they 
will  not  appear.  That  will  give  tis  the 
opportunity  to  have  this  issue  decided 
with  propriety.” 

Friendly  Also  Subpenaed 

It  developed  later  that  in  addition 
to  Mr.  Stahlman,  publisher  of  the 
Nuhrille  Banner  now  on  active  duty 
here  as  a  lieutenant-commander  of  the 
U.  S.  Navy,  the  Commission  had  sub¬ 
penaed  Edwin  S.  Friendly,  business 
manager  of  the  New  York  Sun.  Names 
of  both  witnesses  were  called  at  the 
Aug.  1  session.  As  expected,  there 
was  no  response.  Chairman  Fly  calm¬ 
ly  instruct^  FCC  counsel  to  “proceed 
forthwith.”  The  rule  to  show  cause, 
isucd  by  Federal  Judge  •  James  W. 
Morris  on  application  of  the  Com- 
miasion,  named  only  Mr.  Stahlman. 

Arthur  T.  Robb,  editor  of  Editor  & 
PcusHD,  and  William  A.  Thomson, 
director  of  the  Bureau  of  Advertising, 
ANPA,  have  been  requested  by  letter 
to  appear  as  witnesses,  but  each  has 
declii^  on  advice  of  coimsel. 

Ihe  position  to  be  taken  by  each  side 
already  has  been  clearly  indicated. 
Mr.  Hanson  placed  in  the  record  a 
prepared  statement  asserting  it  has 
been  judicially  determined  that  FCC 
•ioes  not  have  the  power  to  deny 
“newspaper  applications”  for  radio 
facilities,  and  lacking  that  power  it 
connot  conduct  hearings  to  determine 
a  policy  with  respect  to  joint  owner¬ 
ship.  Further,  he  contended,  the 
s^tute  lists  the  classes  to  be  denied 
hcei^,  and  newspaper  interests  are 
not  included  among  them.  The  argu- 
•n*nt  successfully  used  against  the 
Block  Lobby  Investigating  Committee, 
pooely,  that  it  was  engaged  in  a  “fish- 
“>4  expedition,”  also  was  leveled 
ogainst  FCC. 

for  the  Commission,  Chairman  Fly 
that  the  power  of  FCC  to  in¬ 
quire  is  clear  even  though  the  author¬ 
ity  to  issue  regulations  might  be  sub¬ 
ject  to  attack.  Making  dii^t  reply  to 
w.  Hanson’s  contentions,  he  declared; 
We  will  hear  jurisdictional  argument 
“  ^  when  the  Commission  decides 
to  formulate  rules.  Our  jurisdiction 
to  study  the  problem  is  clear.  We 


won’t  take  argument  on  a  suppositi¬ 
tious  situation,  for  there  may  be  no 
rules  promulgated. 

These  statements  were  taken  to  in¬ 
dicate  that  FCC  hopes  to  limit  the 
question  before  the  court  to  the  issue 
whether  the  Commission  has  the  right 
to  conduct  an  inquiry,  saving  for  later 
discussion  the  test  of  whether  it  has 
the  power  to  promulgate  rules  dis¬ 
criminating  against  newspaper  inter¬ 
ests. 

Either  side  may  move  for  a  con¬ 
tinuance  on  the  return  day,  but  pres¬ 
ent  indication  is  that  counsel  will  be 
prepared  to  proceed  to  oral  argument. 
Because  the  hearings  have  been  re¬ 
cessed  it  is  likely  that  the  Federal 
jurist  will  reserve  decision  until  a 
later  date. 

The  FCC's  Petition 

The  petition  for  a  rule  to  show 
cause,  recites  the  fact  that  a  subpena 
was  issued  in  proper  form  against 
Mr.  Stahlman  and  declares; 

“As  publisher  of  the  Nashville  Ban¬ 
ner,  as  former  president  of  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  and  of  the  Southern  Newspaper 
Publishers  Association,  and  as  vice- 
chairman  of  the  Publishers  National 
Radio  Committee,  James  G.  Stahlman 
is  in  possession  of  facts  and  informa¬ 
tion  deemed  relevant  by  the  Com¬ 
mission  to  its  investigation  under 
Orders  Nos.  79  and  79-A,  and  essen¬ 
tial  to  the  proper  carrying  out  of  that 
investigation. 

“Respondent  James  G.  Stahlman 
failed  to  appear  on  Aug.  1, 1941,  as  re¬ 
quired  by  the  subpena.  The  refusal 
of  said  James  G.  Stahlman  to  appear 
has  impeded  and  continues  to  impede 
the  progress  of  the  hearing.” 

A  rule  to  show  cause  is  a  legal 
process  available  to  any  individual  or 


agency  claiming  to  have  the  right  to 
issue  subpenas.  The  order  is  a  for¬ 
mality  not  touching  the  merits  of  the 
controversy.  The  respondent  may 
reply  either  by  moving  to  dismiss  or 
moving  to  vacate  the  order.  That 
frames  the  issue  upon  which  oral 
argument  is  heard.  Failure  to  comply 
with  a  subpena  which  has  been  con¬ 
firmed  by  the  court  subjects  the  re¬ 
spondent  to  contempt  of  court  pro¬ 
ceedings. 

■ 

Lister  Leaves  N.  Y.  Post; 
Is  Phila.  Record  City  Ed. 

Walter  B.  Lister,  city  editor  of  the 
New  York  Post,  has  resigned,  effective 
Sept.  1,  to  take  a  similar  position  with 
the  Philadelphia  Record,  according  to 
an  announcement  made  to  Editor  & 
Publisher  Aug.  6  by  J.  David  Stern, 
publisher  of  the  Record. 

Mr.  Lister  succeeds  Alexander  R. 
Griffin,  who  has  been  city  editor  of  the 
Record  for  the  past  seven  years.  Mr. 
Griffin  has  been  promoted  to  assistant 
managing  editor.  Among  his  new  du¬ 
ties  will  be  supervision  of  features, 
pictures  and  special  projects. 

On  the  Post,  Gary  Finley,  sports 
editor,  succeeds  Mr.  Lister  as  city 
editor.  He  was  formerly  assistant  city 
editor.  Paul  Kiester,  assistant  sports 
editor,  is  the  new  sports  editor. 

Mr.  Stem  also  announced  that  A.  L. 
Clarke,  assistant  managing  editor  of 
the  Record  for  the  past  eight  years, 
continues  in  that  post  in  charge  of 
news.  Both  Mr.  Griffin  and  Mr.  Clarke 
have  been  with  the  Record  since  1929. 

Mr.  Lister,  who  will  be  42  next 
month,  began  his  newspaper  career  in 
1921  as  a  reporter  with  the  Batavia 
(N.  Y.)  News.  He  transferred  to  the 
Cleveland  Press,  eventually  becoming 
assistant  city  editor,  and  after  two 
years  was  transferred  to  the  Houston 
(Tex.)  Press  as  city  editor.  In  1925  he 
went  to  New  York  as  city  editor  of  the 
Brooklyn  Daily  Times  and  when  the 
Telegram  was  bought  by  Scripps- 
Howard  in  1927,  he  was  made  city  edi¬ 
tor  of  that  paper.  Mr.  Lister  stayed 
with  the  Telegram  imtil  the  latter  part 
of  1930.  The  next  year  he  was  ap¬ 
pointed  assistant  city  editor  of  the 
Post  and  promoted  to  city  editor  in 
1933. 


AFA  OPPOSES  TAX  ON  RADIO  AND  OUTDOOR 

THE  Advertising  Federation  of  America  in  a  letter  July  31  to  the  Honorable 
Robert  L.  Doughton,  chairman  of  the  House  Ways  and  Means  Committee, 
expressed  “itself  in  strenuous  opposition  to  the  proposed  taxes  on  radio  and 
outdoor  advertising.”  The  letter,  signed  by  (Charles  E.  Murphy,  general 
counsel,  said;  “We  consider  any  tax  on  advertising,  regardless  of  the  media 
affected,  as  harmful  to  the  economy  of  our  nation  and  detrimental  to  our 
well-established  system  of  distribution  of  consumer  goods.  The  power  of  ad¬ 
vertising  as  the  selling  force  of  industry  and  as  the  stimulator  and  stabilizer 
of  commodity  distribution  must  be  protected.  This  is  necessary  in  supporting 
the  base  for  emergency  taxes,  for  any  impairment  in  the  use  of  advertising 
by  taxation  will  in  turn  affect  distribution  and  the  revenues  derived  there¬ 
from.  In  our  opinion,  a  tax  on  advertising  will  defeat  its  own  purpose.” 


NEW  WAR  DEPT.  PUBLIC  RELATIONS  HEAD 

WASHINGTON,  D.  C.,  Aug.  6 — ^Brigadier  General  Alexander  D.  Surles,  who 
was  in  charge  of  public  relations  in  the  War  Department  from  1935  to 
1939,  has  been  returned  to  that  office  as  successor  to  Major  General  Robert  C. 
Richardson,  Jr.,  now  in  command  of  the  Seventh  Army  Corps.  Then  a  lieu¬ 
tenant  colonel,  Surles  was  transferred  to  the  mechanized  cavalry  June  30, 1939. 
He  was  promoted  to  the  rank  of  colonel  one  year  later  and  became  a 
brigadier  general  July  10. 


Seeks  Probe  of 
Broadcasting  and 
FCC  Attitude 

Representative  Sanders  Asks 
Legislative  Re-Examination 
Of  Industry  Developments 

Washington,  D.  C.,  Aug.  5 — The  first 
legislative  echo  of  Ae  Federal  Com¬ 
munications  Commission  inquiry  into 
joint  ownership  of  press  and  radio 
came  today  when  Rep.  Jared  Y.  San¬ 
ders,  Jr.,  Louisiana  democrat,  intro¬ 
duced  a  resolution  for  a  sweeping  re¬ 
examination  of  broadcasting  and  the 
Commission’s  attitude  on  industry  de¬ 
velopments. 

Sanders  favors  reorganization  of 
FCC  and  codification  of  its  powers  and 
duties,  embracing  limits  fixed  in  court 
decisions,  and  rules  governing  chains. 

Coincident  with  introduction  of  his 
resolution,  Mr.  Sanders  said; 

“The  question  of  newspaper- owned 
stations  is  very  fundamental.  It 
raises  the  question  of  whether  a  man 
in  one  line  of  business  may  go  into 
another.  The  policy  involves  more 
than  newspapers.  It  even  involves  the 
question  of  lawyers,  ministers  and 
others  going  into  the  radio  business. 

“Congress  should  re-examine  the 
whole  subject  matter  and  that  is  why 
I  am  introducing  this  legislation.  My 
firm  conviction  is  that  Congress  itself 
should  fix  policy  and  the  commission 
administer  the  details.” 

With  investigation  of  “the  newspaper 
issue”  in  recess,  FCC  made  plans  for 
public  hearings  on  another  question 
certain  to  create  controversy  when  it 
fixed  Oct.  6  as  the  date  for  considera¬ 
tion  of  a  rule  banning  ownership  or 
operation  of  more  than  one  station 
serving  substantially  the  same  area. 
Under  the  proposed  definition  stock 
ownership  would  not  be  required  to  be 
shown  to  prove  control  of  an  outlet. 

This  action  is  designed  to  make  ef¬ 
fective  in  the  field  of  standard  broad¬ 
casting  the  limitation  now  operative 
in  frequency  modulation  and  tele- 


New  Orleans  Dailies 
Start  New  Series 

The  Times-Picayune  and  New  Or¬ 
leans  States,  which  played  a  leading 
part  in  revealing  the  Louisiana  scan¬ 
dals  two  years  ago,  are  presently  pub¬ 
lishing  a  series  of  stories  on  the  in¬ 
creases  in  city  government  expen¬ 
ditures  and  a  series  on  comparable 
utility  rates. 

With  a  mayoralty  campaign  sched¬ 
uled  for  the  fall,  the  Times-Picayune 
has  been  publishing  figures  on  com¬ 
parative  expenditures  by  the  city 
government  departments  for  periods 
of  1940  and  corresponding  periods  of 
1941.  Each  tabulation  has  shown  a 
large  increase  in  expenditures,  both 
for  payroll  and  administrative  pur¬ 
poses,  by  the  departments. 

The  gas  utility  rate  stories  were 
based  upon  information  obtained  from 
the  New  Orleans  Public  Service,  Inc., 
which  has  a  monopoly  of  utilities  in  the 
city,  and  on  a  report  by  Commis¬ 
sioner  of  Utilities  Fred  A.  Earhart. 
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Newspaper  Ads  Helped 
Build  Forum  Cafeterias 


Consistent  Use  of  Large  Space  Aided  in  Growth 
Of  $5,000,000  Business  in  Five  Cities  .  .  . 

Started  in  Lunch  Counter 
By  GEORGE  A.  BRANDENBURG 


THIRTY  years  ago,  C.  M.  Hayman, 
former  houseboy  and  later  chef  for 
the  late  William  Rockhill  Nelson, 


biiilder  of  the 
Kansas  City  Star, 
started  in  busi¬ 
ness  with  $300 
and  an  idea . 
From  a  humble 
beginning  in  a 
small  lunch- 
coiunter  restau¬ 
rant  on  Blast  12th 
Street  in  Kansas 
City,  Mo.,  has 
risen  the  formid- 
able  FoJ-u,m 
Cafeterias  of 
America,  Inc., 
successful  users 


C.  M.  Hayman 


of  large  and  con¬ 
sistent  newspaper  advertising  in  six 
metropolitan  cities,  grossing  five  mil¬ 
lion  dollars  annually. 

Today,  large  Forum  cafeterias  are 
operated  by  the  founder  in  Kansas 
City,  Chicago,  Cleveland,  Minneapolis, 
St.  Louis  and  Houston.  Last  year, 
the  Forum  System  served  13,708,474 
meals.  In  1931,  Forum  cafeterias 
served  5,727,438  meals  and  continued 
to  grow  through  the  depression,  show 
ing  a  phenominal  increase  in  volume 
of  139.5%  during  the  10-year  period. 

Syttemotised  Operation 

The  story  of  Forum  cafeterias  is  in¬ 
timately  connected  with  its  foimder 
and  president,  C.  M.  Hayman,  whose 
ideals  and  insistent  dependence  upon 
systematized  operation  have  been 
largely  instrumental  in  the  develop¬ 
ment  and  continuance  of  this  rapidly- 
growing  business. 

Success  of  this  business  is  due  in 
large  part  to  the  faith  and  foresight 
of  its  founder,  who  painstakingly 
worked  out  a  system  for  handling  the 
maze  of  details  which  such  a  wide¬ 
spread  business  requires  daily — and 
then  had  the  patience  to  stay  with  the 
system  and  make  it  work.  In  short, 
through  the  economies  of  systematized 


operation  and  large  volume  buying, 
the  Forum  System  has  been  able  to  paper  advertising  has  been  sold  with 


the  readers  of  their  newspaper  ads. 
In  other  words,  the  restaurant  business 
as  a  whole  had  never  advertised  con¬ 
sistently  or  often  enough  to  build  up 
any  consequential  market  of  “lookers,” 
as  is  the  case  with  department  stores, 
ready-to-wear  shops,  and  other  large 
retail  advertisers. 

‘While  the  Forum  has  used  small 
space  on  occasions,  during  the  greater 
part  of  the  last  10  years,  our  client 
has  insisted  upon  large  space  copy, 
even  though  it  appears  only  two  or 
three  times  a  month,”  explained  C.  C. 
Tucker,  account  executive  with  the 
Ferry-Hanly  agency.  “For  a  time, 
only  full-page  ads  were  used.  For 
the  last  two  or  three  years,  however, 
it  was  decided  to  drop  down  to  ‘page- 
stealer’  space  amounting  usually  to 
about  1,200  lines,  in  order  to  increase 
the  nximber  of  insertions.” 

The  con:^)any  has  always  believed  in 
avoiding  glittering  generalities  such 
as  “good  food  for  less.”  It  has  built 
its  advertising  around  specific,  but 
believable  themes.  For  instance,  a 
current  campaign  features  the  actual 
experience  of  housewives  in  all  Forum 
cities,  who  computed  the  cost  of  an 
average  evening  dinner  and  an  aver¬ 
age  Sunday  dinner  at  home  against 
the  same  at  the  Forum,  and  found  that 
Forum  dinners  cost  four  cents  a  per¬ 
son  less  than  at  home,  not  including 
any  allowance  for  their  time  and  work. 

Creates  Favorable  Impression 

“The  large  space  copy  also  seems 
to  have  resulted  in  another  very 
favorable  result,”  Mr.  Tucker  told 
Editor  &  Publisher.  “That  is.  Forum 
advertising  has  impressed  most  peo¬ 
ple  with  the  feeling  that  they  do  far 
more  advertising  than  is  actually  the 
case.  The  big  ads  have  put  Forum 
up  on  a  pedestal  with  some  of  the 
other  big  national  advertisers. 

“People  seem  to  think,  ‘Think  of  it 
— a  cafeteria  running  big  ads  like 
that —  it  must  be  good  food!’  Fur¬ 
thermore,  it  has  been  proven  that 
the  widespread  influence  of  the  news- 


EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  18-22 — Public  Relations 
Conference,  third  annual,  Stan¬ 
ford  University,  Cal. 

Aug.  20-21  —  New  England 
Assn,  of  Circulation  Managers, 
semi-annual  convention.  Hotel 
Statler,  Boston.  • 

Aug.  31 -Sept.  2  —  Southern 
Newspaper  Publishers  Assn.. 
Mechanical  Conference,  Brown 
Hotel,  Louisville. 


to  150  miles  around.  Whenever  these 
people  come  to  a  Forum  city,  ‘the 
Forum  is  the  place  to  eat.’  ” 

While  newspaper  advertisements 
continue  to  “pack  ’em  in”  at  the 
Forum  cafeterias,  which  are  charac¬ 
teristically  beautiful  in  modernistic 
design  and  air-conditioned  the  year 
around,  the  man  behind  the  scenes  is 
Mr.  Hayman,  a  farmer  boy  who  com¬ 
pleted  seven  years  of  country  school¬ 
ing  before  he  took  his  first  job  as 
houseboy  for  the  late  William  Rock- 
hill  Nelson  of  the  Star.  Mr.  Hayman 
later  left  Kansas  City  to  travel  about 
the  country  as  a  hotel  chef,  working 
in  many  of  the  famous  hotels.  He 
was  always  appalled  to  see  how  much 
food  was  wasted  or  thrown  away  in 
those  hotel  kitchens. 


-Al 


Sample  of  sii-column  18-inch  ad  bainq 
placed  by  Forum  Cafeteria!. 


sell  “good  food  for  less.” 

From  the  beginning,  the  company 
insisted  upon  a  uniform  standard  of 
extraordinarily  large  portions  and 
each  cafeteria  sticks  to  these  portions 
whether  prices  are  up  or  down.  As 
a  result,  most  people  seem  to  feel 
three  or  four  Forum  orders  are  all 
they  can  eat.  This  policy,  obviously, 
is  in  direct  competition  with  the  usual 
practice  of  serving  a  small  amount  of 
many  items  in  a  combination  meal. 

Like  the  Forum  food  portions,  the 
System’s  newspaper  advertising  has 
also  been  generous  in  size.  The  com¬ 
pany  has  employed  the  services  of 
the  Ferry-Hanly  Company  as  adver¬ 
tising  agents  and  newspaper  advertis¬ 
ing  has  been  the  backlMne  of  its  pro¬ 
motional  efforts.  The  company  wil¬ 
lingly  grants  that  newspaper  adver¬ 
tising  has  played  an  important  part 
in  the  development  of  this  business. 

Us*  Larq*  Display 

From  the  experimental  stage  in  ad¬ 
vertising,  ^  some  10  or  12  years  ago, 
company  executives  were  broad 
enough  to  understand  that  this  type 
of>  business  must  depend  upon 
“chance”  or  “accidental  attention”  of 


in  the  smaller  communities  for  100 


System  to  Save  Waste 

“I  kept  thinking  to  myself  that  there 
surely  was  a  way  to  perfect  a  system 
of  control  not  only  in  the  preparation 
of  uniformly  good  food,  but  also  de¬ 
signed  to  save  the  public  ‘who  pays 
the  bill’  the  terrific  cost  of  food  waste,” 
said  Mr.  Hayman.  “If  I  could  do  that, 
I  felt  that  I  really  had  something.  It 
was  that  basic  idea'Vrhich  encouraged 
me  to  go  into  business  for  myself.” 

Mr.  Hayman,  who  maintains  his 
headquarters  in  Kansas  City,  where 
he  got  his  start,  is  particularly  proud 
of  the  Forum  “system.”  It  is  a  sys¬ 
tem,  he  explained,  “that  keeps  our 
business  going  ahead  when  so  many 
other  businesses  fail.  It  is  not  ‘bril¬ 
liant’  executive  management.” 

“Every  phase  of  our  business  is 
systematized,”  he  continued.  “We 
have  a  system  for  training  our  em¬ 
ployes.  We  have  a  system  for  pur¬ 
chasing  food  supplies  which  run  into 
thousands  of  dollars  every  day.  We 
have  a  system  of  preparation  for  every 
single  item  on  our  menu  every  single 
day.  And  then  we  have  a  system  for 
‘checking  up  on  our  system.’  ” 

The  company’s  accounting  system 
with  respect  to  buying,  is  so  complete 


that  the  home  office  can  tell  tomorrow 
how  many  orders  of  roast  beef,  or  any 
of  the  other  hundred  items  on  tha 
menu,  were  served  in  Minneapolis 
for  instance,  yesterday.  This  is  ac¬ 
complished  by  means  of  the  double- 
checking  service  which  is  a  feature 
of  all  Forum  cafeterias.  The  first 
checker  checks  the  items  each  cus¬ 
tomer  orders.  The  second  computes 
the  check. 


Average  Meal  34  Ceiiis 

Prices  are  adjusted  up  or  down  in 
direct  relation  to  current  commodity 
prices.  Since  the  business  is  on  a 
cash  basis,  from  day  to  day,  there  is 
no  gamble  involved  in  wide  specula-  L 
tions  in  advance,  trying  to  anticipate  ) 
the  market.  The  average  meal  check 
at  the  present  time  in  all  Forum 
cafeterias  is  about  34  cents  per  meal 
and  this,  of  course,  is  figured  on 
millions  of  meals,  which  gives  an  idea 
of  how  economically  the  system  is 
operated  from  the  standpoint  of  the 
customer. 

Assisting  Mr.  Hayman  in  the  man¬ 
agement  of  the  cafeteria  chain  is  C. 
T.  Templin,  vice-president  and  secre¬ 
tary,  and  T.  H.  Hamilton,  operating 
manager.  The  company’s  annual  pay¬ 
roll  has  increased  from  $415,564.48  in 
1931  to  $1,319,717.50  in  the  year  end¬ 
ing  May  31,  1940,  an  increase  of 
217.5%. 
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SPORTS  WRITERS'  GROUP 

The  North  Carolina  Sports  Writers 
Association,  after  three  preliminary 
meetings  for  the  mapping  of  organiza¬ 
tion  plans,  was  officially  formed  at 
Pinehurst,  N.  C.,  recently.  John  Derr, 
sports  editor,  Greensboro  Daily  Netos, 
was  tinanimously  elected  president, 
with  Paul  Caldwell,  BurlingUm- 
Txmes-News,  as  vice-president,  and 
Jazzy  Moore,  Kannapolis  Independent, 
secretary-treasurer. 


D 

Ii 
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U.  P.  CHANGES 

Glen  Stadler,  in  charge  of  the  United 
Press  Paris  bureau  since  the  German 
occupation  in  June,  1940,  has  been 
transferred  to  the  Berlin  UP  bureau 
and  currently  is  on  assignment  with 
Finnish-German  forces  on  the  Finnish 
front.  Henry  Gorrell,  who  was  with 
the  British  and  Free  French  forces 
throughout  the  campaign  in  Syria  has 
returned  to  Egypt  and  is  working  out 
of  the  Cairo  bureau.  Harold  Peters,  ^ 
who  covered  the  Vichy-French  forces 
during  the  Syrian  campaign,  has  es-  ^ 
tablished  headquarters  in  Beirut  for 
the  time  being.  Richard  D.  McMillan, 
of  the  UP  Middle  Eastern  staff,  is  1 
on  a  temporary  assignment  in  Turkey.  ’ 
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Daily  Successful 
In  Identifying  Lost 
Boy  in  Chicago 

Herald-American  Led 
3-Week  Search  .  .  .  Aided 
By  Other  Hearst  Papers 

A  nation-wide  search  for  the  par¬ 
ents  of  “Little  Boy  Lost”  ended  Aug.  2 
when  the  Chicago  Herald-American 
found  the  mother  of  Tommy  Argo, 
3-year-old  youngster  left  wandering 
alone  in  Chicago’s  Brookfield  Zoo  on 
July  13. 

The  boy’s  mother,  Mrs.  Lillian  Argo, 
22,  a  night  club  waitress  in  Detroit, 
identified  Tommy  as  her  son.  She  told 
Robey  Parks,  Herald-American  re¬ 
porter,  she  believed  her  husband, 
Walter,  28.  a  truck  driver,  who  is 
being  sought,  was  taking  the  child  to 
live  with  relatives.  Tommy  had  been 
living  with  the  family  of  Frank  Trosky 
in  Detroit  because  neither  of  the  par¬ 
ents  had  time  to  care  for  the  boy. 
The  Troskys  and  a  Detroit  barber  also 
identified  Tommy,  who  was  particu¬ 
larly  pleased  to  be  back  with  the 
Tn^y  family. 

Scicnfific  Research 
The  Herald-American  launched  the 
scientific  search  for  Tommy’s  parents 
after  every  means  of  finding  the  boy’s 
father  or  other  relatives  had  appar¬ 
ently  failed.  Two  weeks  ago  the  Chi¬ 
cago  Hearst  newspaper  appealed  to 
eminent  scientists  and  turned  to  meth¬ 
ods  of  scientific  crime  detection  to 
track  down  every  available  clue. 

Offering  a  reward  of  $100  for  infor¬ 
mation  concerning  the  boy’s  parents, 
the  Herald-American  captured  the  in¬ 
terest  of  the  public.  Search  for  the 
parents  became  one  of  the  greatest 
manhunts  in  the  nation’s  history.  The 
butcher’s  union  enlisted  its  150,000 
members  throughout  U.  S.,  posting  a 
$5,000  reward  to  its  members.  ’The 
laborer’s  union  offered  $100  to  its 
members;  the  milk  wagon  drivers  of- 


Father  Flanagan  of  Boy’s  Town,  and 
others  appealed  to  the  father  to  return. 

J.  Edgar  Hoover  and  the  FBI  en¬ 
listed  their  support  in  the  search  and 
such  men  as  Dr.  Fay  Cooper  Cole, 
head  of  the  University  of  Chicago’s 
anthropology  department;  Dr.  Leon- 
arde  Keeler,  inventor  of  the  lie  detec¬ 
tor;  and  Dr.  Paul  Schroeder,  director 
of  the  Institute  for  Juvenile  Research, 
also  co-operated.  Thousands  of  tips 
and  suggestions  poured  into  the  Her¬ 
ald-American  office. 

Meanwhile,  Managing  Editor  John 
A.  Malloy  and  Harry  Reutlinger,  city 
editor  of  the  Herald-American,  were 
directing  the  search  and  sent  stories 
and  pictures  to  other  Hearst  news¬ 
papers.  In  Detroit,  Frank  Trosky  saw 
the  boy’s  picture  in  the  Detroit  Times. 
He  went  to  the  Detroit  police,  but  they 
were  not  impressed.  Trosky  then  no¬ 
tified  the  Herald-American  and  Robey 
Parks  was  sent  by  airplane  to  Detroit. 
One  of  the  convincing  links  in  the 
identification  process  was  a  picture  of 
the  boy’s  shoes.  The  Troskys  asked 
if  one  of  the  shoes  had  a  man’s  shoe¬ 
lace.  The  picture  showed  such  was 
the  case. 


Arrangements  were  made  to  bring 
the  boy  to  Detroit,  where  the  mother 
and  the  Troskys,  together  with  a  bar¬ 
ber,  identified  the  lad  as  Tommy  Argo. 

■ 

DAILY'S  POLL  ON  WAR 

Richmond,  Va.,  Aug.  4 — Three  Vir¬ 
ginians  in  eight  favor  immediate  en¬ 
trance  of  the  United  States  in  a 
“shooting  war”  against  Germany,  ac¬ 
cording  to  the  final  tabulation  of  the 
Richmond  (Va.)  Times- Dispatch  War 
Poll,  printed  Aug.  3,  which  poll 
showed  sentiment  split  62.5  to  37.5 
in  favor  of  continued  peace.  Nine¬ 
teen  hundred  straw  ballots  were  re¬ 
ceived  in  the  poll. 

■ 

H.  F.  BYRD,  JR«  MARRIED 

Miss  Gretchen  Thomson,  formerly 
society  editor  of  the  Winchester  (Va.) 
Star,  and  Harry  Flood  Byrd,  Jr.,  editor 
of  the  Star,  and  general  manager  of 
the  Harrisonburg  News  Record,  were 
married  Aug.  9,  in  Christ  Episcopal 
Church,  Winchester.  United  States 
Senator  Harry  F.  Byrd  was  his  son’s 
best  man. 


UNIFORMS  FOR  REPORTERS  NOT  REQUIRED 

WASHINGTON,  D.  C.,  Aug.  4 — The  suggestion  of  the  War  Department  that 
correspondents  assigned  to  cover  the  maneuvers  of  the  Second  and  Third 
Armies  in  September  wear  army  officers’  uniforms  minus  insignia  is  not  to 
be  taken  as  an  official  requirement,  the  public  relations  section  explained. 
Such  dress  would  be  found  more  comfortable  and  in  the  surroundings,  less 
conspicuous  than  other  attire,  it  was  pointed  out.  The  Army  will  not  issue 
uniforms,  but  they  are  obtainable  through  commercial  establishments.  The 
original  request  that  reporters  not  bring  their  own  automobiles  has  been 
modified  and  correspondents  have  been  asked  to  secure  advice  on  that  point 
from  the  army  to  which  they  will  be  assigned.  The  maneuvers  will  take 
place  in  a  20,0()0-mile  area  of  which  Beauregard,  La.,  is  the  central  point. 


N.  r.  TIMES  "LIBEL"  GETS  FARTHING  VERDICT 

DAMAGES  of  one  farthing — the  smallest  coin  made  in  Britain — were  awarded 
in  King’s  Bench  Court,  Lonlon,  July  31  by  Justice  Sir  Cyril  Atkinson  to 
Archibald  Henry  Maule  Ramsey  in  a  libel  suit  against  the  New  York  Times 
Company,  New  York,  and  the  New  York  Times,  Ltd.,  of  London.  After  the 
decision,  in  which  the  Judge  denounced  Ramsey  as  a  disloyal  British  subject, 
the  Judge  ordered  that  Ramsey  pay  all  his  own  costs  and  all  the  costs  of  the 
New  York  Times  since  the  date  when  the  suit  began.  Ramsey  sued  the  Times 

_  _  basis  of  material  appearing  in  the  Sunday  Review  section  of  the  news- 

fered  the  father  a  job  if  he  needed  paper  on  Aug.  25,  1940,  which  he  claimed  was  libelous.  The  British  press  has 
one.  Governor  Green  of  Illinois,  expressed  congratulations  to  the  Times  on  the  result  of  the  case. 


Says  Month-by-Month 
Retail  Sales  Are  Steady 

Surveys  disclose  that  retail  sales  of 
basic  commodities  do  not  vary  greatly 
from  month  to  month,  despite  popular 
opinion  to  the  contrary,  John  W.  Bam- 
dollar,  field  secretary  for  the  Bureau 
of  Advertising,  ANPA,  told  advertising 
executives  from  the  Carolinas  at  their 
summer  convention  July  26  at  Char¬ 
lotte. 

Mr.  Barndollar  said  advertisers 
would  do  well  in  planning  their 
budgets  to  keep  in  mind  that  there  is 
a  big  market  for  their  product  every 
month  in  the  year  and  that  a  sustained 
program  of  advertising  is  the  best 
means  known  of  avoiding  so-called 
“dull  months.” 

The  advertising  expert  spoke  at  a 
luncheon  of  the  Carolinas’  Advertising 
Executives’  association.  He  was  intro¬ 
duced  by  Roy  Phillips  of  the  Asheville 
(N.  C.)  Citizen,  first  vice-president. 
N.  E.  Brown  of  the  Columbia  (S.  C.) 
Record  presided  at  the  luncheon  and 
business  meetings  held  during  the 
morning  and  afternoon. 

■ 

ABC  Announces 
Neiv  Members  List 

The  Audit  Bureau  of  Circulations 
announces  this  week  the  following  new 
advertiser  and  agency  members  and 
the  executives  who  will  represent 
these  companies  in  Bureau  activities: 

Advertiser-.  Remington  Rand,  Inc.,  Buffalo, 
N.  Y.,  S.  H.  Ensingcr,  advertising  manager. 

Agency.  Ruthrauff  &  Ryan,  Inc.,  Chicago, 
Ill.,  Albert  R.  Callies. 

In  addition  to  the  above  the  Bureau 
also  announces  the  following  news¬ 
paper  and  magazine  memberships: 

Neu-sfapers  (IVeekly):  Sikeston  (Mo.) 
Standard,  Grand’Mere  (Quebec)  he  Lauren- 
tion,  Louisville  (Quebec)  Lc  Revcil. 

Daily  Newspapers:  Rome  (N.  Y.)  Sentinel, 
Hempstead  (N.  Y.)  Newsday,  New  York 

Journal  of  Commerce  &  Commercial,  .4ustin 
(Texas)  Tribune. 

Magazines:  Fact  Digest  Group.  Good  Photog¬ 
raphy,  Photography  Handbook. 

NAMES  "SPECIAL" 

Sacramento  (Cal.)  Union  has  named 
West-Holliday  Co.  as  its  national 
advertising  representative. 


CARTOONISTS'  VIEWS  OF  RISING  PRICES  AND  INTERNATIONAL  SITUATION 


'ADOLF  HELLO!  WHAT  I  DO  NEXT?' 


Ooi^rYflu) 
It  down  ' 
HE*  OATS, 
L'NCtS.*  V 


Fred  O.  Seibel  in  Richmond  (Va.)  Times  Dispatch,  Aug.  1. 


Bruce  Ru.ssell  in  Los  .tnm'U's  Times,  July  30. 


Douglas  Kodger  in  San  Francisco  W'^vs.  Aug.  4. 
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6000  Fleet  Street 
Newsmen  Serving 
In  British  Forces 

Editorial  Workers  Comprise 
One-Sixth  ol  Group  .  .  . 
Many  Are  Privates 
By  FREDERICK  SMITH 
INS  Staff  Correspondent 

London,  Aug.  4 — A  check-up  of  Fleet 
Street — London’s  world-famed  “street 
of  ink’’ — disclosed  today  that  no  fewer 
than  6,000  journalists  and  other  news¬ 
paper  employes  have  left  their  jobs  for 
service  with  His  Majesty’s  armed 
forced.  Fully  one-sixth  of  this  num¬ 
ber  are  editorial  workers,  and  the  bal¬ 
ance  men  from  the  commercial  and 
Cheshire  Cheese. 

Some  already  have  won  high  hon¬ 
ors,  notably  in  the  Royal  Air  Force, 
in  which  former  reporters  app)ear  to 
shine  as  aces.  More  than  one  medal 
for  distinguished  service  has  found  its 
way  onto  the  uniform  of  a  writer  who 
in  the  old  days  clinked  glasses  over 
the  worn  bar  of  the  now  vanished 
Chesire  Cheese. 

Majority  Ara  Privatai 

A  fair  ptercentage  of  the  newspaper 
crowd  now  in  service  have  been 
breveted  as  officers.  Others  hold  down 
important  liaison  or  public  relations 
jobs  in  the  three  branches  of  the 
armed  services.  But  the  majority  are 
privates. 

The  Daily  Express  and  Sunday  Ex¬ 
press,  the  huge  newspapers  owned 
by  Lord  Beaverbrook,  Minister  of 
Supply,  contributed  685  to  the 
armed  forces,  including  154  editorial 
workers. 

Lord  Beaverbrook’s  afternoon  news¬ 
paper,  the  Evening  Standard,  sent  285, 
plus  35  youths  of  the  “copy  boy’’  age 
who  are  serving  as  part-time  cadets. 

The  Daily  Telegraph  sent  41  edi¬ 
torial  workers  and  269  men  from  the 
commercial  and  advertising  staffs.  The 
Rotheremere  group,  which  includes 
the  Daily  Mail,  the  Evening  News  and 
the  Sunday  Dispatch,  contributed  a 
total  of  957. 

14t0  fram  Alliod  Nawtpapers 

The  huge  Allied  newspaper  group 
has  1,480  men  in  service,  the  Daily 
Mirror  and  Sunday  Pictorial  325,  and 
the  Evening  Star  and  News  Chronicle 
716.  'Ihe  Times  lost  358  men,  includ¬ 
ing  about  75  from  the  “Thunderer’s” 
editorial  desks. 

These  figures  naturally  do  not  in¬ 
clude  men  serving  from  cable,  press 
and  picture  agencies,  hundreds  of 
which  are  scattered  in  the  Fleet  Street 
area  and  all  of  which  have  contributed 
heavily.  Nine  English  members  of  the 
International  News  Service  bureau,  for 
example,  have  gone  “to  the  front.” 

In  addition,  thousands  of  “Fleet 
Streeters”  are  serving  in  the  Home 
Guard.  Many  of  the  foremost  figures 
in  the  street — ^men  whose  “by-lines” 
and  editorial  achievements  are  known 
around  the  world — ^hold  key  positions 
in  local  companies.  Others  are  fire- 
watchers  and  Air  Raid  Precautions 
workers. 

■ 

RETAIL  BROCHURE 

In  co-operation  with  the  NRDGA 
“Retailer’s  for  Defense”  campaign. 
Sept.  15  to  20,  Meyer  Both  Company 
has  just  released  a  special  brochure  to 
4,000  newspaper  clients.  This  brochure 
is  titled,  “How  to  get  behind  the 
greatest  event  in  the  history  of  re¬ 
tailing.  .  .  .  Retailers  for  Defense.” 
An  8-page  newspaper  supplement  edi¬ 
tion  was  also  released  by  the  Company 
on  Aug.  4. 
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ALLEN,  HOTTELET  RETURN  TO  U.  S. 

Jay  Allen,  North  American  Newspaper  Alliance  writer,  left,  and  Richard  Hottelet, 
United  Press  correspondent,  who  were  imprisoned  by  the  Naiis  and  then  exchanged 
for  Germans  held  by  the  U.  S.,  shown  on  their  arrival  in  New  York  Aug.  I  abroad 
the  U.  S.  Navy  transport  West  Point.  Both  recounted  their  experiences  for  their  re¬ 
spective  services,  Hottelet  in  one  article,  and  Allen  in  a  series  of  six.  Both  newsmen 
now  are  on  indefinite  leaves-of-absence.  Ben  Robertson,  London  correspondent  for  PM, 
also  returned  on  the  boat. 


ASCAP  and  NBC 
Come  to  Terms 
On  Music  Rights 

But  Contract  Will  Not  Be 
Signed  Until  Stations 
Agree  On  Refund 

The  board  of  directors  of  the  Amer¬ 
ican  Society  of  Composers,  Authors 
and  Publishers  approved  this  week  a 
proposal  tmder  which  ASCAP  music 
would  be  returned  to  the  Red  and 
Blue  networks  and  the  managed  and 
operated  stations  of  the  National 
Broadcasting  Company. 

Negotiations  for  a  similar  contract 
with  Columbia  Broadcasting  System 
will  not  begin  until  the  NBC  contract 
has  been  signed,  but  once  this  has 
been  accomplished  quick  agreement 
with  CBS  is  expected.  The  terms  of 
the  NBC  contract  will  also  apply  to 
Mutxial  which  signed  a  separate  con¬ 
tract  with  ASCAP  last  spring. 

Following  approval  of  the  proposal 
by  ASCAP,  attorneys  for  both  NBC 
and  ASCAP  immediately  began  draft¬ 
ing  a  contract  covering  the  terms  of 
the  agreement.  The  network  contract 
between  NBC  and  ASCAP  will  not  be 
signed  by  NBC,  however,  until  NBC 
affiliates  have  agreed  to  refund  to 
NBC  2%%  of  the  stations’  compensa¬ 
tion  on  network  bvisiness,  except  in 
those  states  where  such  refunds  are 
prohibited  by  law. 

ASCAP  is  making  the  same  per  pro¬ 
gram  and  blanket  license  proposals 
for  settlement  to  all  individual  sta¬ 
tions  that  it  made  to  NBC  covering 
local  programs  on  its  managed  and 
operated  stations. 

The  essential  points  of  the  new 
agreement  between  ASCAP  and  NBC 
as  outlined  by  NBC  President  Niles 
Trammell  are: 

1.  NBC  agrees  to  pay  to  ASCAP  at 
the  source  2%%  on  network  commer¬ 
cial  business  while  NBC’s  managed 
and  operated  stations  will  pay  2V4% 
on  local  and  national  spot  business. 

2.  NBC  agrees  to  pay  at  the  source 
S200  per  year  for  each  managed  and 
operated  and  affiliated  station  on  the 
NBC  networks  for  the  use  of  ASCAP 
music  on  all  network  sustaining  and 
public  service  programs. 

3.  NBC’s  managed  and  operated 


stations  will  pay  ASCAP  the  following 
fees  on  local  sustaining  programs:  if 
the  net  receipts  of  the  station,  from 
local  business,  are  over  $150,000, 
twelve  times  the  station’s  half-hour 
rate;  if  between  $50,000  and  $150,- 
000,  twelve  times  the  quarter-hour 
rate. 

A  nominal  local  sustaining  license 
fee  of  $12  per  year  would  be  applied  to 
any  stations  earning  less  than  $50,000 
per  year. 

4.  NBC’s  new  services  of  Frequency 
Modulation  and  International  Short¬ 
wave  Broadcasting  will  pay  for  the 
ASCAP  music  on  the  same  basis. 

The  new  contracts  will  run  to  Dec. 
31,  1941.  On  that  date  the  contracts 
will  be  automatically  extended  for 
any  period  not  in  excess  of  nine  years, 
for  which  ASCAP  has  the  right  to 
contract  for  its  members,  with  the 
understanding  that  if,  for  the  extended 
term,  ASCAP  demands  an  increase  in 
fees  to  which  NBC  is  then  unwilling 
to  agree,  the  question  of  such  increase 
only  would  be  determined  by  arbitra¬ 
tion. 

■ 

Congressman  Hits 
PM  Correspondent 

Washington,  D.  C.,  Aug.  1— George 
V.  Reedy  of  the  Washington  Bureau  of 
PM,  who  wears  the  Purple  Heart  as  a 
memento  of  a  leg  shot  off  in  France 
during  the  World  War,  was  punched 
twice  today  by  Representative  Newt 
V.  Mills  of  Louisiana,  but  the  Con¬ 
gressman  almost  immediately  felt  the 
avenging  fist  of  240-pound  Thomas  Z. 
Sullivan,  Georgetown  University’s 
All-American  lineman  of  the  early 
1920’s. 

Mills,  a  member  of  the  committee 
inquiring  into  the  eviction  of  Du  Pont 
Circle  apartment  house  dwellers  to 
make  space  for  Federal  offices,  had 
disparaged  the  Americanism  of  both 
Reedy  and  the  newspaper  he  repre¬ 
sents.  The  correspondent,  a  tenant  in 
the  apartment  house,  was  on  the  wit¬ 
ness  stand  at  the  time.  When  the 
hearing  adjourned,  Reedy  accosted 
Mills  and  demanded  an  apology.  Two 
punches,  both  to  the  face,  were  the 
answer.  Sullivan,  another  Du  Pont 
Circle  apartment  house  tenant,  raced 
across  the  committee  room  and  de¬ 
livered  the  one  blow  necessary  to  end 
the  fracas. 


Says  Auto  Quality . 
Not  Affected  by 
Defense  Needs 

By  HIL  BEST 

Detroit.  Mtch..  Aug.  6— Last  Janu- 
ary  Editor  &  Publisher  carried  a  re 
port  quoting  Harlow  H.  Curtic* 
nresident  and  general  manager  of  the 
Buick  Division  of  General  Motori 
assuring  that  Buick  and  other  can 
would  be  available  in  1942.  Mr.  Cu,.  f 
tice  in  an  interview  following  the  pro^  ^ 
duction  of  the  last  1941  model  last 
week,  gave  out  some  very  interestins 
thoughts.  * 

“One  thing  for  which  America  can 
be  grateful,”  said  Curtice,  referring  to 
the  engineering  for  the  new  cars,  "U 
that  there  is  no  bottleneck  in  brains 
piere  is  no  limitation  on  American 
ingenuity,  no  ceiling  on  resourceful¬ 
ness,  fresh  imagination  or  seasoned 
brain  power  capable  of  great  accom¬ 
plishment,”  and,  he  added,  “these  fac¬ 
tors  are  already  at  work  helping  to 
adapt  normal  economy  to  emergency 
conditions. 

Enginacrs  Ara  Confidant 

“It  has  long  been  plain  that  far- 
reaching  changes  would  have  to  be 
made  in  automobile  design  to  free 
critical  materials;  release  certain  kinds 
of  machinery  and  permit  the  transfer 
of  specially  skilled  men  to  defense 
jobs,”  Curtice  said.  “And  it  had  bwn 
assumed  widely  that  such  conditions 
would  exact  a  high  price  in  terms  of 
quality  of  automobiles,  if  they  did  not 
actually  halt  auto  production.  With 
this  assumption  automobile  engineers 
do  not  agree. 

“Engineers  have  given  of  their  time, 
effort  and  inventiveness  to  further  the 
defense  program.  They  have  recog-  S 
nized  and  fully  accepted  the  necessity 
of  conserving  critical  materials,  shift¬ 
ing  acceptable  machinery  and  trans¬ 
ferring  men  of  usable  skills. 

“Even  with  all  of  that,  these  engi¬ 
neers,”  Curtice  said,  “still  believed 
that  American  enterprise  could  turn 
out  topnotch  automobiles  with  what 
was  left  to  work  with. 

“So  for  many  months  engineers 
have  been  working  on  new  models 
to  meet  that  dimension.  Wherever 
they  could  make  improvement  with¬ 
out  trespass  on  defense  requirements 
they  have  done  so,  knowing  that  the 
changeover  models  they  now  produce 
doubtless  will  remain  much  as  they 
are  until  annual  new  models  once 
more  become  the  rule. 

“If  can  now  be  said  that  these  men 
have  succeded  far  beyond  the  average 
person’s  expectations,”  Curtice  de¬ 
clared. 

At  the  Packard  Rolls  Royce  aircraft 
dedication  party,  Aug.  2  at  Detroit, 
VTilliam  S.  Knudsen,  director  of  the 
0PM,  said  “the  curtailed  production 
schedule  for  the  industry  will  be  set 
within  the  next  two  weeks  in  Wash¬ 
ington.” 

The  first  regularly  scheduled  pre-  9 
view  for  the  press  is  the  Studeb^er 
Party  to  be  held  at  the  Studebaker  ^ 
Proving  Grounds  Aug.  27. 

Last  year  the  Buick,  Pontiac,  Ply¬ 
mouth,  Hudson  and  other  previews 
were  scheduled  for  the  coming  week  , 
but  no  dates  or  plans  have  been  made 
avaUable  at  this  writing.  It  is  not  be¬ 
lieved  that  there  will  be  many  pre¬ 
views  for  the  1942  cars,  although  ten¬ 
tative  plans  call  for  an  Oldsmobile 
press  party  at  Lansing  as  well  as  a 
Nash  party,  and  possibly  a  small  Hud¬ 
son  gathering  in  Detroit. 

All  of  the  major  companies  have 
stopped  1941  production  except  Ford,  • 
which  is  expected  to  continue  produc¬ 
tion  on  the  old  line  through  the  middle 
of  August. 
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$6,000,000  in  State 
Advertising  in  1941 

$1,600,000  Increase  Over  1940  . . . 
Newspapers  Receiving  Large  Share 
of  Budgets  . . .  Successes  Cited 


STATE  advertising  and  promotion 

campaigns,  designed  to  attract  tour¬ 
ists,  new  indaistries  and  to  sell  “local” 
products,  are  bearing  fruit  beyond 
expectations  this  year,  according  to  a 
survey  released  this  week  by  the 
Coamcil  of  State  Governments.  The 
survey  shows  39  states  appropriated 
nearly  $6,000,000  for  state  advertising 
in  1941,  an  increase  over  the  $4,400,- 
000  spent  in  1940. 

The  reason  for  success  of  state  ad¬ 
vertising  is  two-fold — the  war  and  the 
fact  that  most  states  have  spent  sev¬ 
eral  years  and  considerable  money  in 
faying  the  groundwork  for  their  ven¬ 
tures  in  the  state  promotional  held. 

Travel  at  Home 


IXDl'STRI.XL:  .trkansas — .\t  lea>.t  174 
new  industries  established  in  the  state  and  36 
existini?  industries  expanded;  Massachusetts — - 
261  new  industries  and  215  major  exjiansions 
of  existing  industries  for  1940;  North  Caro¬ 
lina — 239  new  industries  lcx;ated  in  the  state 
during  the  1938-40  hieiiniutn  and  256  addi¬ 
tions  to  existing  ])Iants,  with  new  plants  repre¬ 
senting  a  capital  investment  of  approximately 
$32,000,000  and  increasing  the  state’s  indus¬ 
trial  payroll  by  about  $19,000,000  a  year; 
Penn.sylvania  Department  of  Commerce — Dur¬ 
ing  1939  and  1940,  390  new  industries  were 
established  in  Pennsylvania;  Louisiana  De¬ 
partment  of  Commerce  and  Industry — There 
were  222  new  factories  or  additions  con¬ 
structed  in  I.ouisiana  in  1940,  with  a  payroll 
increase  amounting  to  alKiut  $25,000,000.  Other 
states  rei)orting  new  or  expanded  industries  in¬ 
clude  Illinois,  New  Jersey,  X'irginia  and  West 
Virginia. 

NEW  M.XKKETS:  Flo..da  Citrus  Commis- 


try  Commission.  Of  $478,000  spent  by 
Washington  this  year,  $250,000  came 
from  a  tax  on  apples,  $61,996  from  a 
tax  on  butterfat  and  the  rest  from  the 
state  general  fund. 

Among  the  recent  developments  in 
state  advertising  is  the  use  of  co¬ 
operative  campaigns  by  several  states 
advertising  common  products.  The 
tri-state  agreement  among  Arkansas, 
Louisiana  and  Texas  to  stimulate  the 
sale  of  rice  is  one  of  the  latest.  The 
program,  which  went  into  effect  Aug. 
1,  will  be  financed  by  a  special  proc¬ 
essing  tax  of  two  cents  per  100  pounds 
on  all  rice  milled  in  the  three  states. 
Georgia,  North  and  South  Carolina 
conduct  a  joint  campaign  advertising 
peaches  produced  in  the  three  states. 
Several  states,  also,  advertising  on  a 
regional  basis,  with  the  six  New  Eng¬ 
land  states  working  through  the  New 
England  Council,  and  11  southern 
states  working  through  the  Southern 
Governors’  Conference. 

On  this  page  is  a  table  showing  in  de¬ 
tail  the  individual  state  appropria¬ 
tions,  purposes  of  campaigns,  media 
used  and  types  of  encouragement  to 
industry. 


13  Commercial  FM 
Stations  Operating 

Thirteen  commercial  Frequency 
Modulation  radio  stations  are  on  the 
air  today  in  11  major  trading  areas, 
according  to  a  release  from  FM  Broad¬ 
casters,  Inc.,  New  York.  In  addition 
there  are  15  experimental  FM  trans¬ 
mitters  operating.  The  commercial  sta¬ 
tions  include: 

W39B — The  Yankee  Network,  Sar¬ 
gent’s  Purchase,  N.  H.  (This  trans¬ 
mitter  is  atop  Mount  Washington.) 

W43B — The  Yankee  Network.  Bos¬ 
ton,  Mass. 

K45LA — Don  Lee  Broadcasting  Sys¬ 
tem,  Hollywood,  Calif.  (First  com¬ 
mercial  transmitter  on  Pacific 

coast.) 

W45D — The  Detroit  Evening  News. 
Detroit.  Mich. 

W45BR — Baton  Rouge  Broadcasting 
Co.,  Baton  Rouge,  La. 

W47A — Capitol  Broadcasting  Com¬ 
pany,  Schenectady,  N.  Y.  (Has  36 
commercial  sponsors.) 

W47NV — National  Life  &  Accident 
Co.,  Nashville,  Tenn. 

W49D — John  Lord  Booth,  Detroit, 
Mich. 


The  war  is  forcing  American  tour¬ 
ists  to  travel  at  home.  Likewise,  in- 
(histrial  expansion  brought  about  by 
die  national  defense  program  is  lo¬ 
cating  industries  in  states  which  did 
not  have  them  before.  Increased  pur¬ 
chasing  power  has  resulted  in  greater 
danands  for  “home  grown”  agricul¬ 
tural  and  industrial  products. 

The  Council  learned  that  a  large 
percentage  of  the  $6,000,000  appro¬ 
priated  by  39  states  for  state  advertis¬ 
ing  thb  year  is  being  spent  for  news¬ 
paper,  magazine  and  direct  mail  pro- 
moticm  with  most  of  the  states  using 
all  three.  In  addition,  16  states  are 
using  motion  pictures;  14  have  radio 
programs;  and  four  are  using  bill¬ 
boards. 

The  survey  shows  a  lively  competi¬ 
tion  for  tourist  trade  by  35  states,  with 
32  states  seeking  new  industries  and  23 
trying  to  find  and  develop  new  mar¬ 
kets  for  their  products.  Heven  states 
seek  new  residents  this  year,  four 
more  than  advertised  for  this  purpose 
last  year. 

A  different  promotiorral  technique, 
involving  tax  concessions  and  exemp¬ 
tions,  or  free  plant  facilities  and  bon¬ 
uses,  is  being  used  by  many  of  the  32 
states  competing  for  new  industries. 
The  tax  concession  apparently  is  the 
most  popular  form  of  industrial  en¬ 
couragement,  with  municipalities  em¬ 
powered  to  make  the  concessions  in 
most  of  the  18  states  where  this 
method  is  used. 

Ilasalts  of  Advartising 

The  full  effect  of  the  war  in  relation 
to  state  advertising  may  not  be  known 
until  the  states  report  for  1941  and 
1942,  the  Council  pointed  out.  The 
following  examples  were  cited  as  re¬ 
sults  of  state  advertising  activities: 

TOURIST  TR.ADE:  Arkansas  Publicity  Ad 
riiorjr  Commission — More  than  5,000,000  tour¬ 
ists  visited  Arkansas  in  1940,  and  spent  an  esti- 
Dated  $66,000,000,  an  increase  of  $16,000,000 
over  tourist  expenditures  in  1939;  Louisiana 
Department  of  Commerce  and  Industry — Ap¬ 
proximately  $65,000,000  was  spent  by  tourists 
in  1940,  an  increase  of  12  per  cent  over  1939 
expenditures;  Massachusetts  Industrial  and 
Development  Commission — Tourist  gain  of 
about  10  per  cent  in  1940  was  recorded;  N'ew 
Mexico  State  Tourist  Bureau — Out-of-State 
ears  entering  New  Mexico  increased  from  900,- 
WO  in  1935,  when  bureau  was  established,  to 
nearly  1,700,000  in  1940;  North  Carolina  Ad¬ 
vertising  Division — In  1936  the  tourist  trade 
*as  valued  at  $25,000,000,  in  1938  at  $64,000,- 
000.  and  in  1940  at  $100,000,000;  South  Da- 
feta  Public  Relations  Bureau — A  15  per  cent 
increase  in  1940  tourists  over  1939;  Wiscon- 
••n  Recreational  Publicity  Division — Non-resi¬ 
dent  fishing  licenses  totaled  134,771  for  1940, 
an  increase  of  22.000  over  1939.  Colorado, 
niinois,  Kentucky  and  Oregon  also  reporteil 
increases  in  the  tourist  trade. 


sion —  Figures  covering  the  first  three  years  of 
o|)eration  of  the  campaign  to  advertise  citrus 
fruits  indicate  an  increase  of  $17  in  net  re¬ 
turns  to  growers  for  each  $1  spent  in  adver¬ 
tising;  Idaho  .Advertising  Commission — Sub¬ 
stantial  increases  in  carload  sales  of  Idaho 
potatoes  occurred  in  13  selected  cities  used  in 
a  marketing  survey,  and  in  many  of  the  cities, 
including  Atlanta  and  Birmingham,  the  in¬ 
crease  more  than  tripled  sales  records  before 
the  advertising  campaign  started. 

Wid*  Rang*  of  Funds 

Funds  available  to  the  39  states  for 
this  year’s  campaigns  range  from  $825,- 
000  in  Florida  and  $600,00  in  Utah  to 
$20,000  in  Montana  and  $15,000  in 
Ohio.  While  26  states  obtain  money 
from  the  general  fund  for  advertising 
only,  eight  earmark  specific  taxes, 
usually  on  products  advertised.  The 
other  five  states  obtain  funds  from 
both  sources. 

Of  the  states  earmarking  specific  tax 
revenues  for  advertising,  Florida 
raises  $750,000  of  its  budget  through 
an  excise  tax  on  citrus  fruits,  the  re¬ 
mainder  from  its  general  inspection 
fund.  The  $109,000  spent  for  adver¬ 
tising  Idaho  potatoes  and  onions  is 
raised  by  an  excise  tax  on  the  prod¬ 
ucts.  An  excise  tax  on  butterfat  raised 
the  $94,000  of  the  Iowa  Dairy  Indus- 


GOODYEAR  ADS 

Goodyear  Tire  &  Rubber  Co.  took 
1000-line  space  in  100  Sunday  news¬ 
papers  this  week  to  inform  the  public 
that  there  is  no  shortage  in  the  rub¬ 
ber  industry.  Over  the  signature  of 
Goodyear  president  P.  W.  Litchfield, 
copy  states  that  the  government  is  im¬ 
porting  more  rubber  than  is  needed 
for  current  requirements  and  that  the 
industry  is  cooperating  with  the  gov¬ 
ernment  in  storing  up  for  possible 
emergencies.  Copy  also  tells  how  to 
make  tires  last  longer.  The  ads  were 
placed  through  N.  W.  Ayer,  Philadel¬ 
phia. 


J.  T.  HANRAHAN  DIES 

James  T.  Hanrahan,  67,  director  and 
manager  of  the  circulation  department 
of  the  Tribune-Star  Publishing  Com¬ 
pany,  Terre  Haute,  Ind.,  died  Aug.  4. 
He  had  been  in  failing  health  for  some 
time  but  had  remained  at  his  post  in 
The  Tribune-Star  circulation  depart¬ 
ment.  He  suffered  a  heart  attack,  July 
31,  while  in  his  office  and  was  removed 
to  his  home. 


Spent  to  Attract 
Indua-  Agric.  Tour- 
try  Mkta.  lata 


Advertiiing  Media 
Maga-  Newt-  Dir.  Mov- 
zine  paper  Mall  let 


Encouragements 
to  Induttry 
Tax  Con-  Plant 
Radio  cettiont  Facil. 


1941 

State  Fundt 

•Mahttma  $60,000 

Arisona  i  25,000 

•Arkansas  66,800  **•  ♦»*  *  ** 

Colorado  50,000  .*•»  ♦♦♦*♦ 

("onnfcticut  37,350  *  *  »  ♦  ♦  « 

Florida  825,000  ******  * 

Idaho  109,000  *  *  * 

Illinois .  125,000  ***  *****  * 

Indiana  25,000  *  *  *  *  *  *  * 

Iowa  94,418  * 

Kansas  70,000  ***  ***** 

Kentucky  20,000  *  *  *  *  * 

Louisiana  50,000  ♦  *  *  *  *  *  * 

Maine  270,000  ***  ***** 

Maryland  31,000  ♦  ♦  ♦  *  * 

Massachusetts  75,000  ***  ***  *  ** 

Michigan  125,000  **  *****  ** 

Minnesota  60,000  •  ***** 

Miaaiasippi  25,000  *  *  *  *  * 

Montana  20,000  *  *  *  *  * 

Nebraska  25,000 

Nevada  *  * 

New  Hampshire  121,000  *******  * 

NewJersey .  90,000  ******  * 

New  Mexico  .  75,000  ♦  *  *  * 

New  York  256,000  *  *  * 

North  Carolina .  100,000  *  *  *  *  * 

Ohio .  14,770  »  •  * 

Oklahoma .  * 

Oregon .  100,000  *  *  *  *  *  *  * 

Pennsylvania .  406,000  ******  * 

Rhode  Island .  32,150  *  ****  *** 

South  Carolina .  * 

South  Dakota .  60,000  ***  ***** 

Tennessee .  75,000  ******  ** 

Utah .  600,000  *  *  *  * 

Vermont .  46,500  ***  ****  * 

Virginia .  70,000  •  *  *  *  *  * 

Washington .  478,000  •  *  ***** 

West  Virginia.  37,500  *  *  *  * 

Witconsin  109,000  ♦  *  *  *  *  * 

Wyoming .  27,500  *  ***,*„  *  * 

(From  Advertising  by-The  States,  published  by  Council  of  State  Government) 

Califorria,  Delaware,  Georgia,  Missouri,  North  Dakota  and  Texas  were  not  included  in  the  table  because  they 
reported  no  funds  spent  for  advertising  and  no  industrial  encouragements. 


W51C — Zenith  Radio  Corporation, 
Chicago. 

W51R — Stromberg  -  Carlson  Tele¬ 
phone  Mfg.  Co.,  Rochester,  N.  Y. 

W55M — The  Milwaukee  Journal, 
Milwaukee,  Wis. 

W65H — WDRC,  Incorporated,  Hart¬ 
ford,  Conn. 

W71NY  —  Bamberger  Broadcasting 
Service,  New  York  City. 

The  15  experimental  transmitters  on 
the  air  daily  are: 

WIXTG — Worcester  Telegram  Pub¬ 
lishing  Co.,  Worcester,  Mass. 

WIXK — Westinghouse  Radio  Sta¬ 
tions,  Inc.,  Boston,  Mass. 

WIXSN — Westinghouse  Radio  Sta¬ 
tions,  Inc.,  Springfield,  Mass. 

WIXSO  —  Travelers  Broadcasting 
Service,  Hartford,  Conn. 

W2XMN — Edwin  H.  Armstrong,  Al¬ 
pine,  N.  J. 

W2XQR  —  Interstate  Broadcasting 
Company,  New  York  City. 

W2XWG  —  National  Broadcasting 
Company,  New  York  City. 

W3XO— Jansky  &  Bailey,  Washing¬ 
ton,  D.  C. 

W3XMC  —  McNary  &  Chambers, 
Washington.  D  ‘  ' 

W2*I3Y  —  General  Electric  Com¬ 
pany,  Schenectady,  N.  Y. 

W8XAD— WHEC,  Inc.,  Rochester, 
N.  Y. 

W8XVH— WBNS,  Inc.,  Columbus, 
Ohio. 

W8XFM — Crosley  Radio  Corpora¬ 
tion,  Cincinnati,  Ohio. 

W9XER  —  Midland  Broadcasting 
Co.,  Kansas  City,  Mo. 

W9XYH — Head  of  the  Lakes  Broad¬ 
casting  Co.,  Superior,  Wis. 

The  Federal  Communications  Com¬ 
mission  has  also  given  its  approval 
covering  41  more  commercial  stations, 
most  of  them  now  in  process  of  con¬ 
struction  and  expected  to  start  service 
at  regular  intervals  throughout  the 
remainder  of  the  year. 


SEAWAY  COMMITTEE 

Four  newspapermen  have  been 
named  to  the  Seaway  for  Defense 
Committee,  formed  to  register  the 
conviction  of  American  citizens  that 
the  Great  Lakes-St.  Lawrence  sea¬ 
way  and  power  project  should  be  an 
integral  part  of  national  defense. 
Those  appointed  are  Barry  Bingham, 
publisher  of  the  Louisville  Courier- 
Journal  and  Times;  John  Cowles, 
president  of  the  Minneapolis  Star 
Journal  and  Tribune;  Marshall  Field, 
PM  publisher;  and  Harper  Leech,  Chi¬ 
cago  Daily  News  editorial  writer. 


€ 


Contributions  to 
Zenger  Shrine 
Total  $4,007 

Newspaper  Industry  Contri¬ 
butes  to  Memorial  Chapel  at 
Historic  St.  Paul's 

Contributions  to  assure  a  national 
shrine  to  the  freedom  of  the  press,  a 
tangible  monument  to  the  cornerstone 
of  American  liberties,  are  being  re¬ 
ceived  by  Editor  &  Pubusher  from 
newspapers  and  newspapermen  of  the 
country.  To  date  $4,007  have  been 
contributed,  headed  by  a  $500  check 
from  the  American  Newspaper  Pub¬ 
lishers  Association. 

Peter  Zenger,  who  through  a  cour- 


Andrew  Hamilton 


ageous  fight  more  than  200  years  ago 
established  the  fact  that  the  truth  is 
its  own  justification  in  print,  was 
acquitted  of  a  libel  charge  brought  by 
the  Colonial  governor. 

Hamilton  Wins  Cote 
The  man  who  pleaded  his  case  was 
Andrew  Hamilton,  80-year-old  lawyer 
brought  from  Philadelphia.  He  made 
a  sUiiiiit,  ’’  to  ♦he  jury  and  Peter 
Zenger  was  acquittea.  ^ 

At  Eastchester,  near  the  boundary 
line  of  New  York  City  and  Mount 
Vernon,  stands  the  oldest  Protestant 
Church  in  the  country — St.  Paul’s, 
founded  in  1665. 

In  the  original  small  wooden  meet¬ 
ing  house  in  1734  the  royal  Governor 
Cosby  denied  to  32  Quakers  the  right 
to  vote  in  an  election — and  Cosby 
prevented  John  Peter  2Jenger  from 
getting  the  “story”  published  in  the 
only  existing  New  York  newspaper. 

Zenger  thereupon  started  a  new 
paper  in  which  he  conducted,  against 
the  Governor’s  corrupt  administra¬ 
tion,  the  first  American  newspaper 
crusade. 

For  this  Zenger  was  arrested  and 
imprisoned  for  nine  months. 

■nien  a  jury  acquitted  him,  estab¬ 
lishing  the  legal  principles  and  the 
legal  basis  of  a  free  press  in  America. 

The  meeting  house  where  the  his¬ 
toric  event  began  was  replaced  by 
a  church  edifice,  completed  in  1788, 
which  still  stands  but  which  is  now 
closed,  and  which  the  Parish,  under 
the  leadership  of  the  Rector,  the  Rev. 
W.  Harold  Weigle,  D.D.,  is  under¬ 
taking  to  restore  to  its  old  Colonial 
dignity  and  to  continued  use. 

Mameriol  Room  Ploiaad 
Plans  for  the  restoral  include  a 
memorial  room  to  contain  forever  the 
relics  of  John  Peter  Zenger  and  of 


Andrew  Hamilton,  the  famous  law¬ 
yer  who  came  from  Philadelphia  to 
New  York  at  the  age  of  eighty  years 
to  plead  Zenger's  case  in  the  court¬ 
room. 

Editor  &  Publisher,  believing  that  a 
free  press  shrine  should  be  estab¬ 
lished,  has  undertaken  to  raise  a  fund 
which  will  pay  for  a  chapel  in  the 
new  church,  and  was  authorized  to  do 
so  by  the  Rev.  W.  H.  Weigle,  rector 
of  the  church,  and  the  vestry. 

In  collecting  the  fund,  no  money  will 
be  deducted  for  expenses,  and  a  care¬ 
ful  accounting  will  be  made  by  a  certi¬ 
fied  public  accountant. 

Editor  &  Publisher  feels,  that  with 
the  free  press  blotted  out  of  most 
of  the  world,  that  the  newspapers  and 
newspapermen  of  the  United  States, 
will  rally  to  the  establishment  of  a  free 
press  shrine  here. 

Not  Privilege,  But  a  Right 

Walter  M.  Dear,  general  manager  of 
the  Jersey  City  (N.  J.)  Jersey  Journal, 
and  president  of  the  American  News¬ 
paper  Publishers  Association,  says  in 
regard  to  the  project; 

“It  is  our  good  fortune  that,  as  news¬ 
papermen,  we  may  erect  a  shrine  to 
the  Freedom  of  the  Press.  This  we  do 
by  honoring  the  memory  of  John  Peter 
Zenger  who  was  first  in  this  nation  to 
establish  that  freedom,  not  as  a  priv¬ 
ilege,  but  as  a  right  belonging  to  all 
men.  As  newspapermen,  we  here 
pledge  ourselves  forever  to  defend  that 
freedom.” 

Cranston  Williams,  managing  direc¬ 
tor  of  the  American  Newspaper  Pub¬ 
lishers  Association,  says; 

“The  restoration  of  historic  St.  Paul’s 
church  in  Elastchester,  N.  Y.,  is  some¬ 
thing  that  every  newspaperman  can 
support  because  it  is  a  symbol  of  what 
means  most  to  us  today  in  preserving 
our  individual  rights.  I  am  sure  the 
contributions  will  continue  to  come  in 
as  more  newspaper  people  learn  about 
the  Zenger  Memorial  Fund.” 

One  of  the  checks  sent  by  Mrs. 
Oveta  Culp  Hobby,  Houston  (Tex.) 
Post,  amounted  to  $158.50  and  repre¬ 
sented  iRdividual  contributions  by 
every  member  of  the  Post’s  staff.  An 
accompanying  letter  from  Mrs.  Hobby’s 
secretary  stated;  “Although  some  of 
the  donations  were  small,  the  interest 
and  sincerety  were  great.  Everyone, 
from  editor  to  copy  boy  and  from  ex¬ 
ecutive  to  porter,  wanted  to  a  have  a 
part,  however  small,  in  this  memorial 
to  freedom,  especially  freedom  of  the 
press.” 

The  contributors  to  date,  and  their 
contributions  follow; 


American  Xewspaper  Piililislicrs  .Vsso- 

ciation  .  $500.00 

Buffalo  (X.  Y.)  Evening  Xews  (K. 

H.  Butler)  .  100.00 

Burlington  (Vt.)  Free  Press  (David 

\V.  Howe)  .  20.0C 

tv.  G.  Chandler,  The  Scripps-How- 

anl  Newspapers  .  20.00 

Chicago  (Ill.)  The  Times  (S.  E. 

Thomason)  .  100.00 

Cleveland  (Ohio)  Plain  Dealer  (John 

S.  McCarrens)  .  500.00 

Dallas  (Texas)  Morning  Xews  (Ted 

Dealey)  .  100.00 

Department  of  Journalism,  Dr.  Frank 
E.  Burkhalter,  Baylor  University, 

Waco.  Texas  .  2.50 

Detroit  (Mich.)  The  Detroit  Xews 

(W.  E.  Scripps)  .  110.00 

Easton  (Pa.)  Express  (J.  L.  Stack- 

house)  .  25.00 

Emporia  (Kans.)  Gazette  (Wm.  Allen 

White)  .  100.00 

The  Gannett  Newspapers  (Frank  E. 

Gannett)  .  500.00 

R.  Hoe  &  Co.,  Inc..  New  York,  X.  Y. 

(H.  M.  Tillinghast)  .  50.00 

Houston  (Texas)  Post  Employees 

(Mrs.  Oveta  Culp  Hobby)  .  158.50 

Jersey  City  (N'.  J.)  Jersey  Journal 

(Walter  M.  Dear)  .  100.00 

Johnson  City  (Tenn.)  Press-Chronicle 

(Carl  A.  Jones.  Jr.)  .  5.00 

George  F.  Kearney,  Philadelphia 

Ledger  Syndicate  .  20.00 

Knoxville  (Tenn.)  Journal  (Henry  C. 

I’age)  .  5.00 


EDITOR  &  PUBLISHER 


Auto  Expedition  . 
Arrives  At 
Straits  of  Magellan 


Los  Angeles  (Cal.)  Times  (Norman 


Chandler)  .  100.00 

A.  V.  Miller,  New  York  Herald- 

Tribune  .  10.00 

New  Haven  (Conn.)  Register  (John 

Day  Jackson)  .  100.00 

New  York  (N.  Y.)  Herald  Tribune 

(Howard  Davis)  .  500.00 

New  York  (X.  Y.)  Times  (Arthur 

Hays  Sulzberger)  .  500.00 

Oklahoma  City  (Okla.)  Daily  Okla¬ 
homan  and  Times  (E.  K.  (jay lord)  200.00 
E.  J.  Pelz,  Publishers  Association  of 

New  York  City  .  5.00 

San  Antonio  (Texas)  Express  and 

Evening  Xews  (Frank  G.  Huntress)  100.00 
G.  F.  Steele  &  Co.,  Inc.,  New  York, 

X.  Y.  (V.  R.  0)udert)  .  50.00 

West  Chester  (Pa.)  Legal  Intelligencer  1.00 
Williamsport  (Pa.)  Sun  Gazette  (John 

E.  Person)  .  25.00 


$4,007.00 

■ 

House  Adopts 
Radio  and 
Billboard  Tax 

Washington,  D.  C.,  Aug.  4 — Opposi¬ 
tion  to  new  Federal  taxes  on  radio 
and  outdoor  advertising  crumbled  to¬ 
day  before  a  House  bent  on  raising 
$3,220,000,000  to  defray  costs  of  defense. 

The  legislators  wrote  into  the  new 
levenue  act  a  graduated  tax  on  broad¬ 
casters'  annual  time  sales  billings, 
made  up  as  follows;  $100,000  to  $500,- 
000,  five  per  cent;  $500,000  to  $1,000,000, 
10  per  cent;  $1,000,000  and  over,  15 
per  cent. 

An  organized  effort  will  be  made 
before  the  Senate  committee  to  strike 
out  these  levies. 

Revised  Billboard  Schedule 

Faced  with  the  likelihood  that  the 
high  levies  on  billboards  originally 
projected  would  be  defeated,  the  ways 
and  means  committee  brought  in  a  re¬ 
vised  schedule  which  was  approved 
after  long  debate.  As  finally  enacted 
and  sent  to  the  Senate  for  indorse¬ 
ment,  the  tax  provides;  not  more  than 
100  square  feet,  $1;  more  than  100  and 
not  more  than  200  square  feet,  $2; 
more  than  200  and  not  more  than  300 
square  feet,  $3;  more  than  300  and  not 
more  than  400  square  feet,  $5;  more 
than  400  and  not  more  than  600  square 
feet,  $8;  more  than  600  square  feet,  $11. 

Opponents  of  the  levy  on  billboard 
advertising  argued  that  the  tax  dis¬ 
criminated  in  favor  of  newspapers  and 
magazines.  That  contention  was  met 
by  Representative  Jere  Cooiier  of  the 
ways  and  means  committee,  with  the 
statement  that,  while  newspapers  and 
magazines  do  not  pay  a  specific  tax  on 
advertising,  they  are  subject  to  other 
levies. 

A  committee  amendment  offered  on 
the  floor  and  adopted  cured  an  over¬ 
sight  in  the  draft  of  the  bill.  It  was 
submitted  by  Representative  Cooper 
with  this  explanation; 

“This  amendment  subjects  newspa¬ 
pers  and  radio  broadcasters  to  the 
monthly  local  telephone  bill  tax.  It 
does  not  remove  the  exemption  of  ex¬ 
isting  law  from  the  tax  on  toll  calls 
and  the  tax  on  leased  wires,  and  simi¬ 
lar  facilities.  In  other  words,  under 
the  provisions  of  this  bill  a  tax  is  im¬ 
posed  on  local  telephone,  bills.  By  in¬ 
advertence  this  provision  was  not  made 
applicable  to  local  newspapers  and 
radio-broadcasting  stations.” 

OPENS  DETROIT  AGENCY 

L.  Jerome  DuMahaut,  for  eight 
years  with  station  CKLW  as  commer¬ 
cial  manager,  announced  this  week 
the  severance  of  that  connection  and 
the  opening  of  the  L.  J.  DuMahaut 
Advertising  Agency,  Detroit.  Prior 
to  his  radio  work,  DuMahaut  spent 
nine  and  one-half  years  in  the  adver¬ 
tising  departments  of  the  Detroit 
Times,  Free  Press  and  Mirror. 


Detroit  News  Group 
Completes  15,745- 
Mile  Trip 

Detroit,  Aug.  4— The  Richardsot 
Expedition  has  reached  the  Straits  cf 
Magellan,  and  the  Detroit  News  may 
well  be  proud  of  one  of  its  advertisini  % 
men,  Sullivan  C.  Richardson,  who^ 
led  a  party  of  three  autoists  in  on*  ^ 
of  the  longest  motor  trips  on  record 

The  party,  including  Richardson. 
Arnold  Whitaker  and  Kenneth  C.  Van  ^ 
Hee,  left  Detroit  on  Nov.  18,  1940,  and  ^ 
when  the  News  received  word  that  the 
Oddyssey  had  been  completed,  the 
speedometer  of  the  Plymouth  stock  ** 
model  (in  which  the  journey  began  * 
and  ended)  read  15,745  miles. 

Celorad  Pictures  j 

The  journey  took  the  trio  from  De-  f 

troit  to  Nogales,  Mexico,  thence  to 
Mexico  City,  Oaxaca,  through  Cen-  i 

tral  America,  to  Bogota,  Colombia,  1 

and  through  Quito,  Lima,  La  Paz,  ! 

Santiago,  over  to  Buenos  Aires,  and  I 

down  the  Argentine  coast  to  Magal-  I 

lanes,  on  the  Magellan  Straits.  t 

Full  story  of  the  expedition  will  be  I 
told  by  the  News  in  color  motion  pic¬ 
tures  which  Richardson  and  his  com¬ 
panions  took. 

Purpose  of  the  trip  was,  not  only 
to  show  that  autos  could  travel  from  i 

North  to  South  America,  but  also  to  I 

promote  inter-American  goodwill  and  1 

the  construction  of  a  Pan-American  1 

Highway. 

From  the  start  of  the  trip,  the  Rich-  i 
ardson  expedition  had  caught  the  in-  p 
terests  of  Detroiters.  The  News  gave 
the  story  a  good  play  all  the  way, 
and  rewarded  the  tourists  with  an 
eight-column  streamer  when  success 
was  announced. 

Richardson  and  his  companions  had 
made  all  preparations  for  the  suc¬ 
cess  of  the  trip.  Reserves  of  axles, 
springs  and  other  parts  were  shipped 
to  points  along  the  15,000  mile  route 
and  it  is  no  secret  that  they  had  to 
be  used. 

The  expedition  at  times  had  to 
hack  out  its  own  paths  and  lay  its 
own  roads.  Temperatures  ranged 
from  far  over  the  100-degree  mark 
to  frigid  weather  encountered  in  the 
Andes.  , 

M.  C.  MEIGS  MARRIES 

Announcement  has  been  made  of 
the  marriage,  Aug.  1,  of  Mrs.  Blanche 
Noe  McKeever,  widow  of  R.  Town¬ 
send  McKeever,  and  Merrill  C.  Meigs 
of  Chicago  in  the  Presbyterian  Church 
at  Rockville,  Md.  Mr.  Meigs  was 
publisher  of  the  Chicago  Herald- 
American  until  called  to  Washington 
by  William  S.  Knudsen,  to  head  the 
aircraft  division  of  the  0PM.  Mr.  n 
Meigs  returned  a  fortnight  ago  from 
England,  having  flown  there  in  a 
bomber  to  acquaint  himself  with  the  I 
needs  and  performance  of  planes  be-  I 
ing  furnished  to  England.  * 

DROPS  CASH  DISCOUNT 

Effective  Nov.  1,  the  Philadelphia 
Evening  Public  Ledger  will  discon¬ 
tinue  the  privilege  of  a  2%  cash  dis¬ 
count  on  all  advertising  bills,  accord¬ 
ing  to  an  announcement  made  this 
week  by  Robert  Cresswell,  publisher. 

An  agency  commission  of  15%  to  rec¬ 
ognized  advertising  agencies  will  be 
allowed  when  bills  are  paid  by  the  fif¬ 
teenth  of  the  month  next  following  * 
date  of  insertion  instead  of  fifth  of 
second  month  following  date  of  inser¬ 
tion  as  at  present. 
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Gas  Curfew  Won’t  Curtail 
Volume  of  Advertising 

Campaigns  Will  Continue  Even  If 


SERIES  ON  ROY  HOWARD 

A  series  of  four  articles  on  Roy 
Howard,  president  and  editor  of  the 
New  York  World-Telegravi.  written 
by  A.  J.  Liebling.  began  in  the  -A.ug.  2 
issue  of  the  New  Yorker. 

Guild  Wins  in 


Mrs.  Roosevelt 
Hits  National 
Guild  Leaders 

Writes  in  Letter 


Rationing  Is  Applied . 
Ad  in  Joint  Campaign 
By  R.  M.  DOBIE 

the  petroleum  industry  con¬ 
tinued  to  amaze  the  advertising 
world  this  week  with  its  exhaustive 
efforts  to  keep  pace  with  Mr.  Ickes 
and  the  rapidly  changing  motor  fuel 
shortage  problem. 

The  ink  was  hardly  dry  on  proofs 
of  the  second  set  of  ads  being  spon¬ 
sored  jointly  by  the  major  eastern 
companies  and  run  in  500  Atlantic 
seaboard  newspapers,  when  Mr.  Ickes 
announced  the  7  pjn.  to  7  a.m.  curfew 
for  the  seaboard  states. 

The  curfew  had  been  anticipated  but 
it  came  much  sooner  than  expected. 
The  Texas  Co.,  for  instance,  which 
stresses  24-hour  service  in  its  adver¬ 
tising  copy,  awoke  one  morning  to 
find  that  some  of  its  magazine  copy, 
through  no  fault  of  the  company,  con¬ 
flicted  with  curfew  regulations. 

Texas  Co.  Uses  Papers 
Almost  simultaneously,  however, 
the  Texas  people  came  out  with  a 
newspaper  ad  in  105  newspapers  in 
the  Atlantic  seaboard,  reproducing  a 
letter  from  Texas  president  W.  S.  S. 
Rodgers  to  all  Texas  employes.  The 
letter  explained  that  the  motor  fuel 
shortage  was  due  to  the  lack  of  tank¬ 
ers,  many  of  which  have  been  leased 
to  Britain.  It  also  asked  each  em¬ 
ploye  to  cooperate  in  gas  conservation 
and  ended  with  a  line  to  the  effect 
that  the  public  looked  to  the  oil  in¬ 
dustry  to  provide  leadership  in  the 
campaign. 

Later  in  the  week,  after  the  curfew 
had  been  in  effect  for  several  days, 
the  industry  decided  that  another  se¬ 
ries  of  ads  in  the  joint  campaign 
would  be  advisable.  McCann-Erick- 
son  had  handled  the  first  and  J.  Walter 
Thompson,  the  Shell  agency,  took 
charge  of  the  second.  Now  J.  Stirling 
Getchell,  Socony-Vacuum’s  agency, 
has  taken  the  ball  and  is  working 
overtime  on  the  latest  effort. 

nils  third  series,  like  the  other  two, 
is  to  appear  in  about  500  papers  and 
the  ads  will  measure  1,000  lines.  But 
the  ads  will  not  be  released  to  the 
papers  until  a  new  set  of  stickers, 
printed  at  emergency  speed,  have  been 
distributed  to  dealers  in  each  market. 
These  new  ads  will  carry  a  cut  of  the 
governor  of  the  state  with  a  plea 
from  him  to  conserve  motor  fuel. 

Newsworthy  Copy 
The  first  of  this  series  appeared  in 
Washington  papers  Thursday  and  il¬ 
lustrates  how  the  industry  is  using 
newspapers  intelligently  to  tie  up  its 
advertising  with  the  latest  news  de¬ 
velopments. 

The  new  stickers  for  auto  windows, 
which  say  that  the  driver  is  using 
one  third  less  gasoline,  were  sent  by 
pl^e  down  to  Washington  and  dis¬ 
tributed  hastily  so  that  the  ads  could 
be  released  on  the  same  day  as  Mr. 
Ickes  posed  for  a  new  photograph  of 
himself  pasting  the  first  sticker  on  his 
auto. 

The  Washington  Post  for  Thursday 
'tarries  the  newspicture  of  Ickes  on  the 
same  page  as  the  1,000-line  ad  which 
reproduces  the  sticker  and  carries  a 
picture  and  conservation  plea  from 
the  petroleum  coordinator. 

According  to  present  plans  this 
third  ad  will  be  the  last  in  the  joint 
campaign.  In  this  crisis,  however. 


. .  Run  Third 


plans  do  not  mean  much  and  the  in¬ 
dustry  has  its  fingers  crossed. 

All  this  emergency  activity  is  taking 
place  at  the  time  when  many  of  the 
big  companies  are  busy  with  their 
fall  advertising  plans.  ^  far  they  all 
contend  that  the  curfew  has  had  no 
effect  on  these  plans  and  that  the  cam¬ 
paigns  will  probably  go  out,  even 
should  rationing  be  applied. 

Esso,  for  instance,  is  pretty  well  set 
with  a  fall  campaign  which  will  make 
good  use  of  newspapers,  regardless  of 
curfewing  or  rationing. 

Texas  Co.  will  continue  to  use 
magazines  but  admits  that  newspapers 
may  be  called  in  for  further  emer¬ 
gency  duties.  Plans  are  being  formu¬ 
lated  from  day  to  day. 

Shell  doubled  its  newspaper  adver¬ 
tising  last  year  and  indicates  that  fur¬ 
ther  increases  may  be  expected.  The 
conservation  theme  will  be  used  but 
the  bulk  of  the  copy  will  probably  be 
on  how  to  properly  service  the  auto 
for  winter  conditions. 

Servicing  Them*  in  Fall 
Socony-Vacuum  usually  runs  its 
straight  gas  copy  during  the  summer, 
using  the  spring  and  fall  campaigns 
to  emphasize  servicing.  This,  inci¬ 
dentally,  seems  to  be  a  general  prac¬ 
tice  in  the  industry  and  the  servicing 
theme  can  be  used  nationally  regard¬ 
less  of  whether  the  Atlantic  seaboard 
continues  to  observe  a  curfew. 

Gulf  and  Ethyl  formulate  their  ad¬ 
vertising  plans  in  January  and  do  not 
contemplate  any  drastic  revisions  at 
this  time. 

Richfield  and  Cities  Service  will 
plug  the  conservation  theme  on  their 
radio  programs.  In  Philadelphia  Sun 
Oil  and  Atlantic  Refining  report  that 
it  is  too  early  to  determine  the  effect 
of  the  curfew  and  that  their  advertis¬ 
ing  plans  have  not  been  completed. 
Atlantic  used  125  newspapers  in  June 
to  tell  the  public  it  was  doing  every¬ 
thing  possible  to  avert  the  shortage. 

The  consensus  of  the  advertising 
managers  of  the  big  eastern  companies 
is  that  rationing,  if  and  when  it  comes, 
v/ill  not  affect  the  volume  of  their  ad¬ 
vertising.  Rationing  will  not  destroy 
brand  identification  and  even  if  it 
did  the  big  outfits  would  probably 
continue  to  advertise  on  the  theory 
that  they  must  keep  their  names  be¬ 
fore  the  public  until  more  normal 
limes  prevail. 

For  good  reason,  the  companies  do 
not  want  to  make  predictions  during 
the  unpredictable  emergency,  but  four 
or  five  advertising  managers  agreed 
this  week  that  it  was  something  more 
than  wishful  thinking  to  expect  that 
newspapers  would  get  a  greater  share 
of  motor  fuel  advertising  this  year 
than  ever  before. 

The  joint  conservation  campaign 
and  the  Texas  Co.  message  are  good 
examples,  they  say,  of  how  the  me¬ 
dium  can  be  used  effectively  in  a 
crisis. 

■ 

MARK  O'DEA  NAMED 

Washington,  D.  C.,  Aug.  6 — Mark 
O’Dea,  president  of  O’Dea,  Sheldon 
and  Canaday,  New  York  City  advertis¬ 
ing  agency,  has  been  appointed  di¬ 
rector  of  information  for  the  U.  S. 
Maritime  Commission. 


N.  Y.  Times 
Newsroom  Vote 

CIO  Unit  Gets  295  Votes 
To  202  for  AFL  Group  . 

Forty  Fcdl  to  Ballot 

The  Newspaper  Guild  of  New  York. 
CIO,  has  been  chosen  as  the  collective 
bargaining  agent  for  the  587  editorial 
and  news  department  employes  of  the 
New  York  Times.  Mrs.  Elinore  M. 
Herrick,  regional  director  of  the  Na¬ 
tional  Labor  Relations  Board,  an¬ 
nounced  last  week. 

The  vote  was  295  for  the  guild,  202 
for  the  American  Newspaper  Writers 
Association,  AFL,  and  38  for  no  union. 
Eight  ballots  were  challenged  and  four 
were  void.  Forty  of  those  who  were 
eligible  to  vote  did  not  cast  ballots. 

Certification  of  the  guild  as  the  bar¬ 
gaining  unit  for  the  employes  must 
await  the  filing  of  a  report  by  Mrs. 
Herrick  on  the  outcome  of  the  elec¬ 
tion  with  the  NLRB  in  Washington. 
After  this  a  five-day  period  is  allowed 
in  which  either  party  may  file  objec¬ 
tions  to  the  balloting. 

The  Times  election  was  held  on  July 
23  in  the  Hotel  Lincoln.  Of  those 
eligible  to  vote,  350  were  classified  as 
newspaper  men  and  237  were  non¬ 
editorial  and  office  workers.  The  guild 
was  chosen  as  the  collective  bargain¬ 
ing  agent  for  720  employes  of  the 
paper’s .  commercial  department  in  an 
NLRB  election  held  last  year. 

Visual  Appeal  Sells 
87  Out  of  100 

Further  evidence  on  the  effective¬ 
ness  of  visual  appeal  in  advertising  is 
cited  in  a  special  folder  issued  last 
week  by  the  research  and  promotion 
department  of  the  Bureau  of  Adver¬ 
tising,  ANPA.  The  Bureau  folder  re¬ 
prints  a  question  and  answer  from 
“Ad  Quiz,’’  monthly  collection  of  ad¬ 
vertising  and  selling  facts  published 
by  Warwick  &  Legler,  Inc. 

“Which  of  the  five  senses  plays  the 
biggest  part  in  the  completion  of  the 
average  sale?”  asks  the  Bureau.  The 
answer  is  quoted  from  “Ad  Quiz,” 
to  the  effect  that  87  out  of  every  100 
customers  of  a  large  Philadelphia  de¬ 
partment  store  become  customers  be¬ 
cause  of  what  they  see.  The  other 
four  senses,  sound,  smell,  touch,  and 
taste,  attract  7%,  3.5%,  1.5%,  and  1% 
of  the  people,  respectively,  according 
to  Warwick  &  Legler’s  bulletin. 

“The  eyes  do  most  of  the  buying,” 
observes  the  Bureau  of  Advertising. 
“And  newspapers  do  most  of  the  sell¬ 
ing  ...  by  reaching  more  people,  more 
regularly,  than  any  other  medium.” 
A  footnote  explains  that  “through  the 
eye,  in  newspaper  space,  the  advertiser 
can  identify  his  package  and  brand 
name,  display  his  product  and  pic¬ 
ture  its  uses,  and  take  full  advantage 
of  the  emotional  appeals  of  pictures 
and  the  printed  word.” 

ELECTED  to’  ANA 

New  England  Mutual  Life  Insur¬ 
ance  Company,  Boston,  Mass.,  has 
been  eletced  to  membership  in  the 
Association  of  National  Advertisers, 
Inc.  David  W.  Tibbott,  director  of 
advertising,  will  represent  his  com¬ 
pany  in  the  ANA. 


Present  Heads 
Should  Be  Ousted 

Mrs.  Eleanor  Roosevelt,  who  is  a 
member  of  the  American  Newspaper 
Guild,  CIO,  by  virtue  of  her  “My 
Day”  column  which  she  writes  for 
United  Feature  Syndicate,  has  aligned 
herself  against  the  leadership  of  the 
union,  which  faces  a  contest  in  a  na¬ 
tional  membership  referendum  Sept. 
24. 

This  became  known  last  week  when 
Helen  Worden,  New  York  World- 
Telegram  feature  writer,  made  public 
a  letter  she  received  last  month  from 
Mrs.  Roosevelt  concerning  Miss  Wor¬ 
den’s  resignation  from  the  union  af¬ 
ter  the  Newspaper  Guild  of  New  York 
condemned  the  re-opening  of  the 
struck  North  American  Aviation 
plant. 

Urges  Leaders  Be  Ousted 

Mrs.  Roosevelt’s  letter  dated  July  5 
on  White  House  stationery  said: 

“I  was  much  interested  to  see  your 
letter  of  resignation  from  the  guild, 
but  if  the  present  leadership  can  be 
thrown  out  do  come  back.  Our  Wash¬ 
ington  guild  is  doing  better.” 

Mrs.  Roosevelt  resigned  from  the 
New  York  guild  and  became  a  mem¬ 
ber  of  the  Washington  local  earlier 
this  year.  The  Washington  local  has 
consistently  opposed  the  national 
leadership,  charging  it  is  Communist - 
dominated,  and  is  supporting  the  op¬ 
position  slate  in  the  forthcoming  elec¬ 
tion. 

On  July  23,  answering  an  inquiry 
as  to  whether  her  first  letter  might 
be  made  public,  Mrs.  Roosevelt  wrote 
Miss  Worden: 

“I  can  see  no  harm  in  publishing 
the  letter  I  wrote  you,  but,  on  the 
other  hand,  I  cannot  see  that  it  will 
help  much.” 

In  her  letter  of  resignation  Miss 
Worden,  who  has  been  an  active  guild 
member  since  its  inception  in  1933 
and  was  secretary  of  the  World-Tele¬ 
gram  unit  when  she  resigned,  de¬ 
clared  she  felt  that  it  was  “treason” 
for  the  New  York  guild  to  indorse 
“a  strike  which  threatened  the  de¬ 
fense  program  of  our  country”  and 
that  she  repudiated  the  guild’s  “pres¬ 
ent  policy,  root  and  branch." 

■ 

Raleigh  Men  Form 
Shirt  Sleeve  Club 

The  idea  of  a  shirt  sleeve  club  was 
hatched  in  the  office  of  the  Raleigh 
(N.  C.)  Times  when  a  new  reporter 
asked  if  he  should  attend  a  press  con¬ 
ference  at  the  office  of  Governor 
J.  M.  Broughton,  attired  without  his 
jacket. 

Publisher  John  A.  Park  said:  “Sure, 
it’s  all  right;  I’ll  go  with  you,  without 
a  coat.” 

Arriving  during  a  session  of  the 
Council  of  State,  at  which  all  the 
State’s  big  shots  sat  sedately  with 
coats,  collars  and  ties  immaculately  in 
place,  the  press  men  sauntered  into  the 
executive  chamber  sans  coats. 

“It’s  the  Shirt  Sleeve  Slavers  invit¬ 
ing  you  to  membership,”  the  Governor 
and  Council  of  State  were  informed; 
their  signatures  were  immediately 
affixed  to  a  formal  application 
blank. 

There  were  70  charter  members 
signed  the  first  day,  and  it  is  expected 
that  the  total  number,  with  an  annual 
fee  of  10  cents  involved,  will  be  greatly 
increased. 
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THE  ADVERTISING  SURVEY 


Impact  of  Defense 
Raises  Questions 


By  WARREN  L  BASSETT 


AS  TIME  marches  on  a  few  pertinent 

questions  keep  recurring: 

What  are  the  big  leaguers  of  adver¬ 
tising  doing  to  combat  the  inroads  of 
defense  on  their  business? 

Are  we  in  such  dire  peril  that  our 
whole  economy  must  be  torn  up  by 
the  roots?  If  so,  what  would  happen 
if  we  were  actually  at  war? 

In  protecting  our  international  “in¬ 
terests”  must  we  dislocate  our  econ¬ 
omy  to  the  same  extent  as  a  foreign 
power  might? 

In  seeking  to  avoid  inflation,  are  we 
going  down  the  road  to  government 
controlled  economy? 

In  fighting  for  the  “four  freedoms,” 
how  many  will  we  have  to  give  up? 

Does  Washington  really  feel  that 
advertising  is  superfluous?  If  so, 
what  is  the  advertising  business  do¬ 
ing  about  it? 


"Awful  Fresh"  Again 

TURNING  from  the  more  serious  as¬ 
pects  of  this  existence  to  the  more 
mundane  problem  of  trying  to  sell 
something  to  somebody  (who  ever 
heard  of  that?)  we  present  the  latest 
on  Awful  Fresh  MacFarlane,  whose 
humorous  advertising  copy  has  won 
a  place  in  the  appetites  of  all  Northern 
California.  Now  he  is  giving  his  cus¬ 
tomers  a  chance  to  try  their  hand  at 
writing  funny  copy. 

Using  color  copy  of  his  customary 
high  intensity,  Mr.  MacFarlane  in¬ 
vited  readers  of  San  Francisco  area 
newspapers  to  write  five  rhymes  tell¬ 
ing  “what  happens  when  you  eat  a 
piece  of  MacFarlane  candy.”  He  of¬ 
fered  $137.29  as  first  prize,  other  cash 
prizes  ranging  from  $2.97  to  $74.68  and 
150  candy  awards. 

Mr.  MacFarlane  presented  a  large 
cartoon  of  his  candy  eating  friend 
and  several  samples  of  what  happens 
in  the  process  of  enjoying  his  produc¬ 
tions.  He  left  five  balloons  empty  and 
filled  in  others  with  such  “rhymes” 
as:  “Makes  old  devil  revel”;  “Puts 
buzz!  in  your  fuzz”;  “Makes  your 
mussles  hussle!”  and  “Puts  Spunk  in 
your  trunk.” 

The  contest,  which  required  a  Mac¬ 
Farlane  paper  bag  label  for  qualifica¬ 
tion,  seems  to  have  provided  for  the 
trading  area  involved  a  siunmer  “silly 
season”  project  more  entertaining  than 
yoo-hooing  at  girls  in  shorts. 


"Awful  Frvsh"  color  copy  offering  cash 
prizes  for  rhymes.  The  background  behind 
the  cartoon  figure  was  in  red.  The  copy 
ran  l9*/2  inches  on  four  columns.  The 
lower  portion  of  the  ad  detailing  the  prizes 
and  the  rules  has  been  omitted  in  this 
reproduction. 


General  Manager  Gets  Mad 

A  GOOD  MANY  lines  have  been 

printed  and  spilled  into  the  hell  box 
on  the  subject  of  merchandising  co¬ 
operation,  but  we  believe  that  the  case 
of  the  Greenfield  (Mass.)  Recorder- 
Gazette  deserves  mention. 

H.  I.  Jenks,  general  manager  of  the 
Recorder-Gazette,  got  fed  up  the 
other  day  and  erupted.  The  cause  wao 
a  letter  from  Jack  Loucks,  space 
buyer  for  Blackett-Sample-Hummert, 
Inc.,  which,  in  effect,  asked  that  Mr. 
Jenks  and  his  organization  throw 
themselves  into  the  breach  to  do  and 
die  for  dear  old  Procter  &  Gamble, 
and,  incidentally,  dear  old  Blackett- 
Sample-Hummert,  Inc. 

The  big-hearted  agency  letter  fol¬ 
lows: 


“Att.:  National  Advertising  Manager 
“Gentlemen: 

“A  short  time  ago  you  received  a 
plate  and  order  for  a  498-line  adver¬ 
tisement  on  the  Camay-Oxydol  con¬ 
test. 

“Strictly  from  the  advertising 
standpoint  that  expects  the  invest¬ 
ment  in  space  to  pay  out  within  a 
reasonable  time,  this  type  of  adver¬ 
tising  is  not  justifiable  and,  (the  ital¬ 
ics  are  Mr.  Jenks’)  to  be  perfectly 
frank,  we  plan  to  run  the  advertise¬ 
ment  because  we  want  your  advertis¬ 
ing  dealers  to  tie  in  with  the  contest. 

“In  line  with  this  plan  the  advertise¬ 
ment  will  be  released  by  the  Procter 
&  Gamble  salesman  and  his  instruc¬ 
tions  are  not  to  release  it  until  he 
obtains  tie-ups  from  at  least  75%  of 
the  advertising  dealers  in  your  city. 

“Because  of  this  arrangement  we 
ask  your  co-operation  in  helping  the 
local  P  &  G  representative  get  these 
tie-ups.  Will  you  be  good  enough  to 
get  in  touch  with  the  local  P  &  G 
salesman  and  offer  him  whatever  co¬ 
operation  he  needs  and  you  are  pre¬ 
pared  to  give, 

“Will  you  also  please  send  us  a  copy 
of  either  the  complete  paper  or  tear 
sheets  showing  these  tie-ups  at  the 
lime  you  submit  the  invoice? 

“Also,  if  you  give  merchandising 
service  it  would  be  most  helpful  if 
your  men  would  call  on  the  local 
dealers  and  erect  floor  displays  of 
Oxydol  and  Camay  during  this  con¬ 
test  period.  However,  this  merchan¬ 
dising  service  should  not  start  before 


Aug.  11  so  that  the  P  &  G  salesman 
has  a  chance  to  see  dealers  first.  He 
will  leave  display  material  or  you  can 
get  an  additional  quantity  from  him 
for  the  displays  you  erect. 

“We  are  enclosing  a  short  publicity 
item  on  the  contest  and  if  you  will  be 
good  enough  to  run  this  it  will  be 
greatly  appreciated. 

“The  important  thing  is  to  help  the 
local  P  &  G  man  obtain  tie-ups  from 
the  advertising  dealers.  The  co-op¬ 
eration  we  receive  from  you  and  other 
newspapers  will  be  a  determining  fac¬ 
tor  in  scheduling  more  advertising  of 
this  type.  Will  you  be  good  enough, 
therefore,  to  actively  help  in  getting 
tie-ups  from  75%  or  more  of  the  ad¬ 
vertising  dealers?  Thanks  very  much 
for  your  co-operation.” 

Goaded  beyond  endurance  by  the 
successive  impacts  of  such  requests, 
Mr.  Jenks  sent  the  following  reply: 
“Gentlemen: 

“Whenever  we  receive  a  letter  like 
yours  of  July  30th,  seeking  merchan¬ 
dising  assistance  on  infrequent  adver¬ 
tisements  from  firms  devoting,  by  far, 
the  greater  amount  of  their  appropria¬ 
tions  to  a  competing  medium,  we  can¬ 
not  feel  too  kindly  disposed  to  grant 
the  request. 

Mr.  Jenks  Makes  a  Peiet 

“In  1940,  according  to  the  ANPA, 
Procter  and  Gamble  gave  only  17.5% 
of  their  advertising  to  newspapers 
while  devoting  practically  70%  to 
radio.  Of  the  products  covered  by 
Pedlar  and  Ryan’s  wait  order,  70% 
went  to  radio  and  18%  to  newspapers. 
Of  this  inspiring  total,  our  lowly  and 
country  newspaper,  which  happens  to 
be  published  in  one  of  the  first  50 
towns  in  the  United*  States  in  point  of 
per  capita  retail  sales,  received  the 
grandiose  sum  of  $42.07  net  for  560 
Imes  of  Oxydol  and  540  lines  of 
Camay.  In  addition,  we  received  1,200 
lines  of  Ivory  Soap  and  Flakes  which 
netted  us  $45.90. 

“If  we  netted  10%  on  the  Oxydol- 
Camay  combination,  which  we  don’t, 
there  would  only  be  $1.91  left  with 
which  to  solicit  tie-ups,  send  tear 
sheets,  call  on  100  grocers,  erect  floor 
displays  and  publish  a  publicity  item 
at  a  production  cost  alone  of  $1.60.  It 
it  quite  certain  that  we  wouldn’t  stay 
in  business  very  long  if  dependent 
upon  orders  like  the  one  in  hand. 

“No,  we  can’t  do  anything  for  you 
on  an  admitted  poor  investment  in 
newspaper  space  beyond  publishing 
the  copy  as  advantageously  as  we 
know  how  and  to  distribute  it  to  the 
more  than  8,000  Franklin  County 
families  who  think  enough  of  our 
newspaper  to  pay  3c  a  copy  for  it. 
six  days  a  week,  without  asking  us  to 
read  and  digest  its  contents.” 

Commenting  on  the  exchange  of  let¬ 
ters,  Mr.  Jenks  said: 

“While  the  enclosed  may  not  be  a 
good  example  of  newspaper  enterprise 
it  represents  the  accumulated  spleen 
engendered  by  out-of-proportion  re¬ 
quests  for  merchandising  assistance  on 
strictly  radio  accounts.  This  is  not  the 
first  occasion  when  this  newspaper 
has  refused  to  pull  radio’s  chestnuts 
out  of  the  fire  without  adequate  com¬ 
pensation. 

“As  a  simple  country  newspaper 
publisher  it  appears  to  me  to  be  time 
for  all  newspapers,  big  and  small,  to 
refuse  longer  to  help  advertising 
agencies  build  up  radio  accounts  for 
the  much  easier  picking  in  commis¬ 
sions  on  radio.  After  all,  newspapers 
were  doing  a  job  long  before  radio 
was  even  dreamed  and  most  agencies 
received  a  substantial  amount  of  in¬ 
come  from  newspaper  commissions. 
“None  of  us  see  eye-to-eye  in  this 


controversy  but  I  do  know  that  pub¬ 
lishers  are  becoming  increasingly 
vocal  about  the  entire  matter.” 

Are  there  others  of  the  same  opinion 
as  Mr.  Jenks? 


WPA  Issues  Study 
Of  Help-Wanted  Ads 


“Help-Wanted  Advertising  in  New  ® 
York  City — 1939-40,”  a  book  dealing  ' 
with  the  nature  and  effect  of  such  ad¬ 
vertising  in  the  daily  newspapers,  has 
just  been  published  by  the  Bureau  of 
Research  and  Statistics  of  the  Division 
of  Placement  and  Unemployment  In¬ 
surance,  New  York  State  Department 
of  Labor,  sponsors  of  the  WPA  re¬ 
search  project  which  compiled  the 
data.  The  WPA  project  conducting 
the  survey  is  known  as  “Occupational 
Studies.” 

The  analysis  of  help-wanted  adver¬ 
tising  is.  however,  but  part  of  its  activ¬ 
ities — in  fact,  until  recent  weeks,  but  a 
small  part — the  original  program  hav¬ 
ing  been  concerned  with  a  detailed 
study  of  job  classifications  in  the  in¬ 
dustries  of  the  metropolitan  area. 

Dr.  Meredith  B.  Givens,  director  of 
Research  and  Statistics  of  the  Division 
of  Placement  and  Unemployment  In¬ 
surance,  State  Department  of  Labw, 
states:  “For  the  prompt  detection  of 
significant  changes  when  they  occur, 
the  most  sensitive  and  prompt  indica¬ 
tors  of  employer  demands  are  needed. 

.  .  .  The  present  bulletin  is  a  prelim¬ 
inary  report  of  intial  statistical  results 
in  this  trial  study  of  help-wanted  ad¬ 
vertising.  Objectives  in  this  work  are  ^ 
twofold:  (1)  to  inquire  into  the  nature  P 
and  content  of  that  portion  of  labor 
demand  in  the  metropolitan  area  which 
is  reflected  through  newspaper  adver¬ 
tising;  and  (2)  to  test  the  validity  and 
reliability  of  index  numbers  bas^  on 
help-wanted  data  as  indicators  of  turn¬ 
ing  points  in  demand,  either  for 
selected  occupations  or  in  general.” 


Herron  Named  NAEA 
3rd  Vice-President 

Col.  Leroy  W.  Herron,  advertising 
director  of  the  Washington  Star,  has 
been  named  by  President  C.  E.  Phil¬ 
lips,  Rockford  (LI.)  Star  and  Register- 
Republic,  as  third  vice-president  of 
the  Newspaper  Advertising  Execu¬ 
tives'  Association,  a  newly  created 
post  which  is  to  be  ratified  by  a 
change  in  the  by-laws  at  the  fall  con¬ 
vention  of  the  NAEIA.  Col.  Herron’s 
appointment  was  made  so  that  he 
will  qualify  for  his  recent  appoint¬ 
ment  to  the  Committee  in  Charge  of 
the  Bureau  of  Advertising,  ANPA, 
which  was  authorized  by  a  resolutkm 
of  the  Committee  in  April  enlarging 
the  membership  to  include  two  of¬ 
ficers  of  the  NAEA. 

Both  Mr.  Phillips  and  Col.  Herron 
have  served  on  the  Advisory  Com-  j 
mittee  of  the  Bureau  for  some  time, 
the  latter  as  vice-chairman. 

Robert  K.  Drew,  advertising  man¬ 
ager  of  the  Milwaukee  Journal,  has 
been  appointed  by  Mr.  Phillips  to 
fill  the  unexpired  term  of  Col.  Herron 
on  the  NAEA  board  of  directors. 


Among  Advertising  Folk 


W.  FRANKLIN  MOORE  has  been 
named  a  vice-president  of  Batten, 
Barton,  Durstine  &  Osborn.  He  has 
been  with  the  agency  for  25  years  and 
for  the  past  17  years  has  been  account 
executive  for  Armstrong  Cork  Com¬ 
pany. 


(Continued  on  page  35) 
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New  York  Guild 
Jeopardizes  43 
Jobs  On  News 

Daily  Invokes  Contract 
Clause  Asked  by  Giiild, 
Which  Later  Recants 

Forty-three  employes  of  the  New 
York  Daily  News  this  week  faced  loss 
of  their  jobs  because  Nat  Einhorn, 
paid  executive  secretary  of  the  News¬ 
paper  Guild  of  New  York,  asked  that 
they  be  discharged  for  being  delin¬ 
quent  in  payment  of  their  guild  dues 
and  assessments. 

Einhorn  wrote  a  letter  Aug.  4  to 
F.  M.  Flynn,  business  manager  of  the 
Daily  News,  enclosing  the  names  of 
the  43,  and  asked  the  management 
immediately  to  invoke  Section  D  of 
the  Guild  Preferential  Shop  clause  in 
a  contract  the  guild  has  with  the  Daily 
News.  The  clause  states; 

Employes  Theoretically  Out 
“The  publisher  agrees  that  it  shall 
not  retain  employes  who  are  now  mem¬ 
bers  of  the  guild,  or  who  may  become 
members,  unless  they  maintain  them¬ 
selves  in  good  standing  as  members  of 
the  guild,  provided  that  such  employ¬ 
ment  shall  not  be  terminated  until 
two  weeks  after  the  guild  shall  have 
notified  the  publisher  in  writing  of 
such  employe’s  failure  to  maintain 
himself  in  good  standing,  provided, 
that  such  employe  so  discharged  shall 
not  have  the  right  of  appeal  to  the 
Grievance  Committee  established 
herein,  shall  not  be  entitled  to  dis¬ 
missal  indemnity  and  shall  have  no 
recourse  against  the  publisher  of  any 
kind  whatsoever  under  the  terms  of 
this  agreement.” 

The  management  complied  with 
Einhorn’s  Aug.  4  request  and  advised 
the  43  in  letters  that  their  services 
with  the  Daily  News  would  be  termi¬ 
nated  two  weeks  from  date,  Aug.  19. 
It  pointed  out  that  its  action  was  taken 
at  the  guild’s  request. 

But  it  developed  that  Einhom’s  re¬ 
quest  that  the  Daily  News  management 
discharge  the  delinquents  was  only 
shadow-boxing,  and  that  he  did  not 
want  the  employes  discharged.  In  a 
second  letter  to  the  Daily  News  busi¬ 
ness  manager  dated  Aug.  6 — after  the 
management  had  notifietl  the  delin¬ 
quents  they  were  discharged — Einhorn 
claimed  the  management  and  the  guild 
disagreed  in  their  interpretations  of 
Section  D  of  the  contract. 

He  wrote  he  had  not  requested  the 
management  to  discharge  the  delin¬ 
quents  if  they  brought  their  dues  up 
to  date  before  expiration  of  the  two 
weeks  time  limit,  although  in  his  first 

Mew  ENgKANDS - 
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afternoon  in  s-um- 
V' mer,  we  lock  up 
*V7  New  Bedford.  We 
turn  the  keys  in 
the  doors  and 
[  \  f  make  a  holt  for 
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because  their 
Tuesday  advertising  in  our  news¬ 
papers  has  created  a  greater  business 
volume  on  Wednesday  morning  than 
they  formerly  received  in  the  entire 
dav. 


letter  he  had  asked  the  management 
immediately  to  invoke  Section  D. 

So  the  matter  stood  as  EIditor  & 
Publisher  went  to  press  Thursday. 
The  43  had  their  discharge  notices, 
and  theoretically  were  discharged. 
However,  they  all  rushed  to  pay  up 
their  dues.  Neither  Mr.  Flynn  nor 
Einhorn  would  comment  on.  the  sit¬ 
uation. 

The  News  and  the  guild  currently 
are  negotiating  a  renewal  of  their 
contract,  which  expired  May  20. 

■ 

Simple  Method  for 
Keeping  Service 
Records  Told 

Inexpensive  Ledger  Will  Do 
The  Job  Eitidently  for 
Smaller  Papers 
By  GEORGE  V.  MATHER 
Librarian, 

Albion  (Mich.)  Evening  Recorder 

Selective  service  has  created  new 
problems  for  part-time  librarians  on 
small  newspapers.  By  this  time,  the 
average  city  of  10,000  population  has 
150  to  250  men,  including  inductees 
from  adjacent  rural  areas,  in  the 
various  branches  of  the  nation’s  armed 
service. 

For  papers  in  cities  up  to  25,000 
who  want  their  records  to  show  both 
when  men  entered  service  and  indi¬ 
vidual  records  of  each,  an  inexpen¬ 
sive  record  or  ledger  book  with  100 
numbered  pages  (obtainable  at  al¬ 
most  any  drug  or  office  supply  store) 
will  suffice.  Most  of  these  books  in¬ 
clude  about  six  pages  in  the  front 
with  index  letters. 

Reserve  a  page  or  two  after  the 
index  pages  for  men  enlisted  in  vari- 
our  armed  services  prior  to  October 
16,  1940,  the  first  registration  day. 
The  next  35  pages  constitute  the  or¬ 
der  of  induction  journal. 

Each  page  has  a  column  on  the  left 
for  induction  date,  then  the  name  of 
the  man,  his  status,  draftee,  volunteer 
or  enlisted,  and  finally  a  “sent  to” 
column. 

This  makes  a  man’s  listing  read  like 
this: 

Jan.  14,  1941,  Jones,  John  D.,  Draf¬ 
tee,  Fort  Sheridan,  Ill. 

Jan.  14,  1941,  Richards,  Wm.  T., 
Draftee,  Rejected  at  induction  center. 

Jan.  14,  1941,  Nelson,  Frank  J.,  Vol¬ 
unteer,  Fort  Custer,  Mich. 

Jan.  19,  1941,  Martin,  Vergil  M.. 


Sparks  That  Make  Salas  in  the 
Growing  Schenectady  Market 


U.  S.  Marines,  Quantico,  Virginia. 

The  date  column  shows  what  men 
were  inducted  the  same  day.  In  a 
good  width  book,  there  is  room  after 
the  name  for  identification  if  he  comes 
from  a  suburb  or  nearby  town  or  if 
he  is  coloi'ed. 

“Status”  indicates  whether  a  man 
was  volimteered,  drafted  or  enlisted 
in  the  army.  If  he  is  in  any  other 
branch  of  the  service,  obviously  he 
enlisted  and  the  name  of  the  arm  can 
be  written  in.  With  national  guards¬ 
men,  a  man’s  company  and  regiment 
can  be  listed  here. 

The  “sent  to”  column  should  be  left 
blank  until  a  man  is  assigned  from  a 
reception  center  to  a  permanent  camp 
or  special  training  station  as  all  men 
in  a  certain  area  usually  go  through 
the  same  camp  in  the  first  place  and 
only  stay  a  short  time. 

After  a  man’s  name  is  entered  in 
the  journal,  his  name  should  be  en¬ 
tered  in  the  alphabetical  index  section 
with  the  page  number  of  his  induction 
record. 

The  last  50  to  60  pages  of  the  record 
book  should  be  reserved  for  more  de¬ 
tailed  records  of  men.  About  four 
names  should  be  entered  to  a  page 
with  five  or  six  lines  between  each. 
The  induction  or  enlistment  date, 
training  stations,  advances  in  rank  and 
transfers  can  be  recorded.  Not  every 
man  will  have  one  of  these  “ledger” 
records. 

The  record  might  read: 

Jones,  John  D. — (Son  of  Mr.  and 
Mrs.  Ralph  Jones). 

Inducted  Jan.  14,  1941 — Assigned  to 
Co.  G,  2nd  Infantry,  Fort  Sheridan — 
Corporal,  May  22,  1941 — Transferred 
to  Co.  D,  6th  Infantry,  July  1,  1941 — 
Sergeant  Nov.  15,  1941 — 

In  the  index,  Jones’  name  would 
then  appear  as; 

Jones,  John  D.  ...'. . 5,  46. 


On  page  5  would  be  his  induction 
record  and  on  page  46  his  record  of 
advancement,  etc. 

Such  a  record  book  as  described  will 
produce  numerous  stories,  such  as 
how  many  men  have  been  inducted 
or  enlisted  and  in  how  many  states 
and  camps  they  are  stationed.  Sudj 
a  story  would  be  especially  significant 
Oct.  16,  1941,  the  anniversary  of  the 
first  registration.  Clipping  systems 
alone  are  chaotic  now  and  unless  sup¬ 
plemented  will  be  worse  before  the 
emergency  ends. 

A  half  a  dozen  hours  work  would 
bring  a  book  such  as  this  up  to  date 
at  this  time. 


ARRANGE  AIR  'REUNION' 

The  Albany  (N.  Y.)  Times-Union— 
with  co-operation  of  British  Broad¬ 
casting  Company  and  General  Elec¬ 
tric  shortwave  station  officials — ar¬ 
ranged  an  international  radio  “re¬ 
union”  Monday  and  Tuesday  between 
Margaret  I.  Somerville,  Red  Cross 
nurse  recuperating  at  Londonderry’, 
Ireland,  and  her  mother  and  sister  in 
Albany.  The  28-year-old  Albany 
nurse  spent  17  days  in  an  open  life¬ 
boat  after  the  vessel  on  which  she 
was  bound  for  duty  in  England  was 
torpedoed. 

■ 

POYNTER  RESIGNS 

Nelson  Poynter  has  resigned  his  of¬ 
fice  as  assistant  to  Karl  A.  Bickel, 
director  of  the  Communications  Divi¬ 
sion,  Press  Section,  in  the  office  of 
Nelson  Rockefeller,  co-ordinator  of 
commercial  and  cultural  relations  be¬ 
tween  the  American  republics.  Mr. 
Poynter  has  retiumed  to  his  duties  as 
editor  of  the  St.  Petersburg  (Fla.) 
Times. 


10,000  TO  GET 
AIRCRAFT  JOBS 
IN  AKRON 
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Home  Owners  Moke  This  Market 
Sebstantiol — Keep  It  Stable! 

Schenectady  has  alwayt  been  knewa  at  a  city 
of  heme  ewnen.  )t  rank,  hi|h  in  the  eeuatry 
in  that  retard.  That  fact  it  imtertant  te  yeu 
—Mer  it  meant  that  thii  teien  itn't  a  "ttet” 
market  ef  the  moment  whatever  peak  itt  trot> 
terity  hat  reached.  It  meant  once  you've  et- 
tabiithed  yourtelf  here,  you’re  tet  In  a 
tiuMe  market. 

The  Schenectady  Gazette  hat  done  etaetiy  that 
far  itteif.  Over  the  paat  30  yeert  it  hat  lead 
all  nanert  here  In  circulation  and  linate.  To¬ 
day  with  26.730  (ABC)  (or  6  mot.  to  March 
31.  1941,  an  all  time  hi|h,  it  can  help  yeu 
pet  ettablithed. 

.May  circulation  27,635  net  paid. 

S«il  ScAowocturfy  cHiA  (Ae  •  •  • 


MORNING 

MERCURY 
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Goodyear  Aircraft  Corp.  officials  have  announced  that  their 
huge  new  Akron  Aviation  plants  will  reach  peak  production 
by  August,  1942,  with  10,000  workers  earning  a  $14,000,000- 
a-year  pay-roll. 

AKRON  DEFENSE  CONTRACTS  NOW 
TOTAL  $550,000,000 

Industry  is  working  all  around  the  clock  and  huge  pay-rolls 
are  flowing  freely  into  retail  channels. 

Place  Akron  at  the  top  of  your  MUST  list  and, 
remember,  you  get  complete  coverage  of  this  rich 
market  at  one  low  cost  when  you  use  the  .... 

AKRON  BEACON  JOURNAL 

Represented  by:  STORY,  BROOKS  &  FINLEY 

N«w  York  Philadelphia  Chicago  Cleveland  Lot  Angeles  Atlanta 
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NEA  Service  I 

Announces  New  ; 
Sunday  Comic  J: 

Winchell  Goes  on  Month  v 
Tour  of  Duty  with  Navy  ... 
United  Gets  New  Book 

By  STEPHEN  J.  MONCHAK  c 

c 

“Biff  Baker.”  a  new  Sunday  comic  o 
page  produced  by  NEA  Service,  is  S 
now  ready  for  the  fall  market  and 
will  release  Sept.  7,  Fred  S.  Ferguson,  i 
NBA  president,  announced  this  week.  ^ 
The  page  takes  its  name  from  its  hero,  ] 
a  college  senior,  football  star  and  ama¬ 
teur  aviator. 

The  idea  of  the  new  page’s  author-  1 
artist,  Henry  Lee,  is  to  present  a  real  ( 
American  youth  type  of  hero  in  a  J 
1941  setting,  according  to  NEA  pro-  i 
motion.  The  feature  is  being  offered  < 
as  a  tabloid  page  and  as  a  standard  i 
half-page.  i 

Winchell  on  Navy  Duty 

WALTER  WINCHELL,  famed  Broad-  ^ 
way  columnist  for  the  New  York  ( 
Doily  Mirror  and  King  Features  Syn-  , 
dicate,  this  week  changed  from  mufti  , 
into  a  uniform  of  one  of  Uncle  Sam’s 
fighting  services  when  he  began  a 
month’s  tour  of  active  duty  with  the 
Navy.  Winchell,  who  holds  the  rank 
of  lieutenant  commander,  is  attached 
to  Naval  Intelligence  in  New  York. 

He  is  donating  his  training  pay  to  the 
Navy  Relief  Fund.  He  is  expected  to 
resume  his  column  on  Sept.  1. 

United  Signs  Best  Seller 
DOUGLAS  MILLER’S  best  -  seller, 
“You  Can’t  Do  Business  With  Hit¬ 
ler,”  will  be  syndicated  to  newspapers 
in  daily  installments  later  this  month, 
UiUTED  Feature  Syndicate,  which  re¬ 
cently  contracted  for  those  rights,  an¬ 
nounced  this  week.  First  release  is 
scheduled  for  Aug.  15. 

King  Has  Etiquette  Series 

A  SPECIAL  series  of  18  articles  in 

which  Katherine  De  Peyster,  au- 
trx)rity  on  good  manners,  untangles 
service  etiquette  for  the  families  and 
sweethearts  of  new  officers  and  men 
in  the  Army  and  Navy,  currently  Ls 
being  released  by  King  Features 
Syndicate. 

Personals  and  Notes 
RAYMOND  CLAPPER,  United  Fea¬ 
ture  Syndicate  Washington  column¬ 
ist,  was  aboard  the  Clipper  which  left 
New  York  for  Lisbon  and  London 
Aug.  7.  He  will  remain  abroad  two 
weeks,  during  which  time  his  column 
will  not  appear,  and  will  resume  writ¬ 
ing  with  the  Aug.  25  release.  .  .  . 


Dorothy  Thompson,  Bell  Syndicate 
columnist,  who  went  to  London  a 
fortnight  ago,  has  completed  arrange¬ 
ments  for  flight  to  Moscow,  where  she 
will  continue  writing  her  column.  .  .  . 
Hillier  Krieghbaum,  former  Washing¬ 
ton,  D.  C.,  correspondent  for  the 
United  Press,  and  Science  Service 
writer,  has  been  named  associate  pro¬ 
fessor  of  Industrial  Journalism  at 
Kansas  State  College,  Manhattan.  .  .  . 
Mrs.  Eleanor  Roosevelt,  ‘‘My  Day” 
columnist  for  United,  will  begin  news 
commentating  over  the  Blue  Network 
of  the  NBC  starting  Sunday  evening. 
Sept.  28. 

■ 

Former  Copy  Boy 
Flies  Plane  to  England 

Up  until  three  months  ago,  Eugene 
M.  Potter,  20,  night  copy  boy  for  the 
Chicago  Herald  -  American,  hustled 
about  the  city  room  with  war  news 
flashes.  On  July  12,  he  became  a  part 
of  the  war  news  when,  by  short  wave 
radio,  he  revealed  that  he  had  arrived 
safely  in  London  after  ferrying  an 
American  bomber  plane  from  Canada. 

Potter  is  now  a  member  of  the 
American  Eagle  Squadron.  He  spoke 
to  his  family  from  the  headquarters 
of  the  squadron’s  clubrooms  in  Lon¬ 
don.  Interviewed  by  a  BBC  an¬ 
nouncer,  Potter  said: 

“I  want  to  say  hello  to  my  father, 
my  brother,  and  all  the  fellows  I 
worked  with  on  the  Herald- American. 
I  had  a  fine  trip  over,  and  I  expect  to 
be  up  and  at  Jerry  any  day  now.” 


Finish  Remodeling 
Tulsa  World  Plant 

Tulsa,  Okla.,  Aug.  4 — Work  of  re¬ 
modeling  and  expanding  the  Tulsa 
World  building  to  accommodate  the 
combined  staffs  of  the  World  and  the 
Tribune  and  the  transfer  of  the  Trib¬ 
une  staff  and  equipment  to  the  en¬ 
larged  World  building  has  been  com¬ 
pleted. 

The  new  layout  will  include  a  news¬ 
room  having  1,400  square  feet  of  floor 
space  on  the  fourth  floor,  600  square 
feet  of  additional  composing-room 
space  on  the  second  floor,  a  doubled 
PAX  inter-office  and  outside  telephone 
system  and  copy  chute  between  the 
news  and  composing  rooms  and  the 
new  Tribune  fluorescent  lighting 
equipment. 

The  new  equipment  includes  two 
large  steel  sliding  form  racks.  Com¬ 
posing-room  and  stereotype  depart¬ 
ments  will  be  used  jointly  by  the  two 
newspapers. 

Private  offices  of  F.  O.  Larson  and 
Richard  Lloyd  Jones,  Jr.,  general 
manager  and  business  manager,  re¬ 
spectively,  of  the  Newspaper  Printing 
Corporation,  the  joint  operating  or¬ 
ganization,  also  have  been  moved. 

“ACCIDENT  FACTS" 

The  National  Safety  Council  statis¬ 
tical  yearbook,  ‘‘Accident  Facts,”  is 
available  to  newspaper  editors  and  re¬ 
porters,  by  writing  Paul  Jones,  pub- 
>  licity  director.  National  Safety  Council, 
Chicago. 


The  Feature  Sensation  of  the  Fall 


(ISA  MAXWdl’S 
DAILY  COIUMII 

WILL  START 
SEPTEMBER  8th 


TOO  CAN  REAcrf"  THE  BALTIMORE  MARKET 

*ttectivelv  and  economically  through 

THE  SUNPAPERS; 

morning  evening  SUNDAY 


A  brand  new  slant  in  eolumning  .  .  . 

ELSA  WILL  ENTERTAIN  HER  PUBLIC  IN  HER  COLUMN 
AS  SHE  ENTERTAINED  THOSE  WHO  ATTENDED  HER 
FAMOUS  2,000  PARTIES.  THIS  IS  NOT  A  SOCIETY  COL¬ 
UMN,  BUT  A  GAY,  EXCITING,  INSIDE  TRACK  TO  THE 
SOCIAL  WHIRL— THE  LOW  DOWN  ON  THE  jHIGH- 
LIGHTS  AND  A  CHECKLIST  TO  THE  HIGHSPOTS. 

ELSA  PULLS  NO  PUNCHES.  HER  COLUMN  WILL  BE 
FULL, OF  HER  SHARP,  SPARKLING  WIT.  .  .  .  REPLETE 
WITH  EYE-OPENING  ANECDOTES  ABOUT  NAMES  IN 
THE  NEWS  .  .  .  AND  NAMES  BEHIND  THE  NEWS. 

Elsa  Maxwell's  column  has  already  been  signed  for  by 


some  of  the  most  important  papers  in  the  country. 


WIRE  IMMEDIATELY  FOR  SAMPLES 
AND  TERMS  FOR  JOUR  TERRITORY 

PRESS  ALLIANCE.  INC. 
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SI  rast*movi»8  \ 
»  action  on  \ 
'3  thefoottoatt  \ 
field  an*  ' 
in  the  air— 
M\  with  a  trne- 
to.ufe  hero. 


A  new  Sunday  adven¬ 
ture  page  from  NEA 
— creators  of  Comics 
that  Click!---  > 

First  release  Sept.  7. 


Proems  are  now  ready 
— w  for  them! 


235  East  45th  Street 


New  York  City 


NE  UU  VOP  K 
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SAN  FRANCISCO 
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Reports  of  Drug 
Sales  Helpful 
To  Newspaper 

Providence  Journal-Bulletin 
Uses  Monthly  Reports 
To  Solicit  Test  Campaigns 

Although  designed  primarily  for  use 
by  advertisers,  the  Audit  Bureau  of 
Sales’  monthly  rejwrts  on  the  rate  of 
flow  of  drug  merchandise  from  retail¬ 
ers’  shelves  are  now  being  success¬ 
fully  used  by  at  least  one  newspaper, 
the  Providence  (R.  I.)  Journal-Bulle¬ 
tin. 

F.  B.  Hurd,  advertising  director  of 
the  Journal-Bulletin,  told  Editor  & 
Publisher  this  week  that  his  news¬ 
paper  is  using  these  detailed  reports 
of  brand  sales  in  its  sales  story,  and 
particularly  in  soliciting  test  cam¬ 
paigns.  Advertising  agencies  are  said 
to  welcome  this  type  of  presentation 
which  enables  them  to  see  exactly 
how  their  ads  are  pulling  in  sales. 
Mr.  Hurd  reports  that  he  is  cooperat¬ 
ing  with  the  agencies  even  to  the  ex¬ 
tent  of  splitting  circulation  so  that 
copy  effectiveness  of  two  campaigns 
can  be  tested  simultaneously. 

The  monthly  reports,  which  are 
supervised  by  full-time  auditors  who 
reside  in  the  areas  under  survey,  now 
cover  about  25  different  lines  in  the 
drug  held  and  at  present  are  being 
issued  for  24  urban  markets.  The 
number  of  lines  being  studied  is  con¬ 
stantly  increasing.  At  present  vitamin 
sales  are  under  examination  and  next 
year  the  bureau  hopes  to  branch  out 
into  the  food  field.  David  A.  Chris¬ 


NEWSMEN  ON  TOUR  OF  GOVERNMENT  ARSENALS 

Eight  newspapermen  who  were  on  an  army-escorted  tour  of  six  government  arsenals  in 
the  United  States  are  shown  after  their  arrival  in  Springfield,  Mass.,  last  week  to  in¬ 
spect  production  facilities  of  the  Springfield  Armory.  (E.  A  P.,  Aug.  2,  page  16.) 
Left  to  right,  seated:  Tom  Wallace,  Louisville  (Ky.)  Times;  Stephen  C.  Noland,  In¬ 
dianapolis  (Ind.)  News;  Brig.  Gen.  Gilbert  H.  Stewart,  armory  commandant;  Wilbur 
Forrest,  New  York  Herald-Tribune;  Paul  Bellamy,  managing  editor,  Cleveland  Plain 
Dealer;  Hamilton  Owens,  Baltimore  Sun.  Standing,  left  to  right:  Lieut.  Col.  Walter 
M.  Harrison  of  the  army's  bureau  of  public  relations,  Washington,  D.  C.;  Basil  L. 
Walters,  Minneapolis  (Minn.)  Star-Journal;  E.  T.  Leech,  Pittsburg  Press;  Burrows 
Matthews,  Buffalo  (N.  Y.)  Courier-Express. 

'News  Cavalcade*  Tries  GETS  PUBLICITY  JOB 

T  |-  •  D  George  Strickler,  Chicago  Tribune 

JOUmailSIIl  in  Iieverse  sports  writer,  has  been  appointed  pub- 


MELLETT  LECTURES 

Dr.  H.  B.  Rathbone,  who  recently 
retired  as  chairman  of  the  department 
of  journalism  of  New  York  University 
has  announced  that  the  first  12  Don  r' 
Mellett  lectures  are  being  put  into 
book  form.  The  department  is  bind¬ 
ing  together  each  of  the  New  York 
University  bulletins  devoted  to  the 
Mellett  lectures  with  an  appropriate 
introduction.  Dr.  Rathbone  said  The 
Mellett  lectureship  has  been  assigned 
to  the  Henry  W.  Grady  School  of 
Journalism  at  the  University  of 
Georgia  for  the  approaching  school 
year — 1941-42. 


STOWE  GOES  TO  CHINA 

Assignment  of  Leland  Stowe  to  the 
China  station  was  announced  last 
week  by  Carroll  Binder,  director  of 
the  Chicago  Daily  News  Foreign  Ser¬ 
vice.  Stowe  took  off  by  Clipper  July 
29.  A.  T.  Steele,  Daily  News  man 
who  has  covered  China  and  the  Straits 
Settlements,  is  assigned  to  Russia. 
Steele  has  already  left  China. 


FM  STATION  ON  AIR 

The  west  coast’s  first  FM  commercial 
station  will  go  on  the  air  Aug.  11,  when 
K45LA  operated  by  the  Don  Lee  sys¬ 
tem  starts  regular  programs  in  Los 
Angeles.  Broadcasts  will  be  scheduled 
from  10  a.m.  to  10  p.m.,  seven  days  a 
week,  using  a  1,000-watt  transmitter 
pending  arrival  of  a  50,000-watt  trans¬ 
mitter,  now  under  construction. 


A  new  experiment  of  “journalism  in  lie  relations  director  for  the  National  tt niVr'rkr'V  PrMUTPlIV 

reverse’’  is  being  tried  by  publishers  Football  League,  it  was  announced  IvJ  Cvl^lSAl 

of  News  Cavalcade,  an  idea  fostered  recently  by  Elmer  Layden,  new  com-  Witt  Hancock,  Associated  Press  for- 
by  Sidney  L.  Port,  young  Chicago  missioner  of  professional  football,  eign  correspondent,  has  been  trans- 
attorney.  The  idea  came  as  a  result  Strickler  also  wrote  sports  for  the  ferred  from  his  post  at  Istanbul,  Tur- 
of  Port’s  digging  into  old  files  of  Chi-  Chicago  Herald-Examiner.  key,  to  Bombay,  India, 


tianson,  who  heads  the  organization, 
reports  that  requests  have  also  come 
in  for  coverage  of  hardware  outlets, 
furniture  stores,  and  radio  shops. 

According  to  Mr.  Christianson,  his 
is  the  only  service  available  on  a  local 
scale.  He  says  that  whereas  other 
services  may  report  brand  movements 
nationally,  his  organization  is  so  geared 
that  it  can  develop  a  complete  sales 
picture  for  any  particular  city. 

Advertisers  have  a  60-day  release 
protection  on  the  reports  but  Mr. 
Christianson  points  out  that  this  is  not 
a  disadvantage  to  the  newspaper.  If  a 
space  salesman  calls  on  an  advertiser 
who  has  already  received  his  reports 
of  brand  movements,  the  salesman, 
with  the  same  information,  may  not 
have  startling  news.  But  at  least  he 
will  know  the  advertiser’s  problems 
and,  of  course,  it  is  up  to  the  news¬ 
paper  to  analyze  the  reports  and  re¬ 
arrange  them  so  as  to  show  the  ef¬ 
fectiveness  of  newspaper  advertising. 

About  20  manufacturers  in  the  drug 
field,  including  Vick  Chemical,  Lydia 
Pinkham,  Squibb,  and  Wildroot,  -are 
already  using  the  service. 

Mr.  Christianson  foresees  the  time 
when  newspapers  in  different  locales 
will  swap  reports  so  that^each  will 
have  a  wider  view  of  brand  move¬ 
ments. 


cago  newspapers  in  connection  with— 
a  law  case.  He  happened  across  the  j 
Chicago  Herald  &  Examiner's  ex-  j 
elusive  story  breaking  the  World’s 
Series  Scandal  of  1919  and  read  the  | 
awesome  details  of  the  sinking  of  the  ; 
Eastland  in  1915. 

In  the  treatment  of  old  stories,  | 
Cavalcade  tries  to  work  with  news¬ 
papers  in  the  localities  where  the  ac¬ 
tion  took  place.  Sometimes  there  are 
numerous  ramifications,  such  as  the ; 
story  of  Sergt.  York’s  heroism  at  the 
Battle  of  Argonne,  when  he  captured 
132  Germans.  To  provide  the  war  at-  ; 
mosphere.  Cavalcade  ordered  from  the  j 
Knoxville  (Tenn.) Journal  that  news¬ 
paper’s  treatment  of  the  York  story. 
From  the  New  York  Times  was  ord¬ 
ered  the  story  of  York’s  welcome  when 
he  returned  to  New  York  from  France 
and  from  the  public  library  were  ob¬ 
tained  the  official  citation  and  other 
pertinent  sidelights,  to  be  run  as  boxes. 

The  stories  are  sent  to  Cavalcade  by 
co-operating  newspapers  in  the  form 
of  photostatic  copies.  As  nearly  as 
possible,  the  original  newspaper's  page 
one  treatment  of  the  story  is  dupli¬ 
cated,  including  facsimile  reproduction 
of  the  participating  paper’s  page  one 
mast  head.  The  stories  are  edited  by 
Calvacade’s  staff  in  accordance  with 
pre-determined  space  requirements. 


SEVENTY  MILLION 


ECTRA  DOUARS  FOR 
GREATER  MUSKEGON! 


Defense  orders  are  adding  another  seventy  million  dollars  to  Greater 
Muskegon’s  industrial  volume!  Muskegon’s  industrial  employment  is  at 
an  all-time  high — 14%  above  1937.  The  circulation  of  the  Muskegon 
Chronicle  is  also  at  a  new  high — 29,055 — up  1500  since  last  year — prac¬ 


tically  home-by-home  cpverage  of 
this  large,  busy  market.  Support 
your  Muskegon  dealers  with  a  sched¬ 
ule  in  the  Muskegon  Chronicle.  For 
further  facts  ask  I.  A.  Klein,  50  E. 
42nd  Street,  New  York,  or  John 
E.  Lutz,  435  N.  Michigan  Avenue, 
Chicago. 


) 
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Controversy  in 
AP  Ranks 
On  Hour  Change 

Chicago,  Aug.  4— A  “free  interpreta- 
jjjn”  of  remarks  made  during  the 
April,  1941,  meeting  of  Associated 
Press  members  has  become  of  con- 
^  to  some  of  the  members.  The  re¬ 
marks  referred  to  were  part  of  a  re¬ 
port  made  by  George  F.  Booth, 
’Worcester  Telegram  and  Gazette,  on 
Ijehalf  of  a  special  committee  which 
lie  headed. 

Hie  “free  interpretation  was  made 
by  L.  E.  Aldrich,  treasurer  of  the  Chi¬ 
cago  Daily  News,  in  the  renewed  effort 
more  equitably  to  amend  the  hours  of 
publication  for  afternoon  and  morning 
AP  newspapers. 

Amendment  Offered 

During  the  last  meeting,  an  amend¬ 
ment  was  offered  by  Mr.  Booth’s  com¬ 
mittee  which  had  made  a  study  of  the 
situation  in  according  with  the  1940 
meeting.  Considerable  debate  was  en¬ 
tered  into  before  the  report  was  set  up 
for  a  vote,  among  the  objectors  was 
the  Daily  News.  That  newspaper  con¬ 
tended  that  the  hours  outlined  did  not 
meet  the  requirements  of  a  highly 
competitive  metropolitan  situation. 

It  was  then  decided  that  another 
committee  look  into  the  matter,  and 
it  was  to  the  work  of  this  last  com¬ 
mittee  that  the  Daily  News  submitted, 
on  July  11,  a  proposed  amendment 
to  the  afternoon  newspaper  members. 

Part  of  the  letter,  contained  a  para¬ 
graph:  “At  this  meeting,  (April  1941) 
Mr.  George  F.  Booth,  Worcester  Tele¬ 
gram  and  Gazette,  chairman  of  the 
special  committee  appointed  at  the  1940 
annual  meeting  to  study  this  question 
and  recommend  such  an  amendment 
to  the  by-laws,  stated  that  in  the  com¬ 
mittee’s  consideration  of  a  proposed 
change  in  hours  no  attention  was  given 
to  the  competitive  interests  of  after¬ 
noon  and  morning  papers;  that  the 
motivating  consideration  was  the  in¬ 
terest  of  the  Associated  Press  as 
against  its  competing  news  services.’’ 

Robert  McLean,  AP  president  wired 
Mr.  Aldrich  that  the  letter  contained 
“inaccuracies  of  sufficient  importance 
to  cause  confusion  and  misunder¬ 
standing.” 

In  reply  to  which  Mr.  Aldrich  wired 
that  he  would  be  glad  to  “correct  them 
upon  substantiation.” 

It  developed  that  the  portion  of  the 
letter  to  which  Mr.  McLean  took  ex¬ 
ception  concerned  the  work  of  Mr. 
Booth’s  Committee.  “It  seems  Mr. 
Booth  objected  to  my  free  interpreta¬ 
tion  of  his  remarks  on  the  convention 
floor,”  Mr.  Aldrich  told  Editor  &  Pub- 
usher.  “And  for  that  I  have  written 
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my  apologies.  But  aside  from  that,  our  ^ 
contention  is  that  the  committee’s  find-  ^ 
ings  were  not  of  a  corrective  nature.”  w 
George  Booth's  Letter  L 

Under  date  of  July  25,  Mr.  Booth  « 
wrote  a  letter  to  the  entire  AP  mem-  L 
bership,  defending  his  committee’s 
work.  It  being  pointed  out  that  the 
record  of  his  talk  read  in  part:  li: 

“Principally,  I  want  to  say  to  the  ir 
members  that,  in  considering  this  mat-  p: 
ter,  the  members  of  the  Committee  did  a| 
not  consider  it  as  morning  newspaper-  fl 
men  or  as  evening  newspapermen,  but  tl 
they  considered  the  matter  very  thor-  V 
oughly  and  tried  to  be  impartial  about  o: 
it  in  the  interests  of  the  newspapers  as  A 
a  whole,  and  of  the  Associated  Press.”  tl 

Mr.  Booth’s  letter  points  out  that  his 
committee  made  every  effort  to  inform  o 
the  entire  membership  of  the  work  n 
of  the  committee  in  the  drafting  of  the  a 
amendment  they  presented.  r 

However,  to  the  same  circumstance,  u 
Mr.  Aldrich  points  out  in  his  letter  to  tl 
the  evening  AP  members:  “It  devel-  c 
oped  that  proxies  had  been  solicited  in  p 
favor  of  the  amendment  and  more  <1 
than  one  thousand  were  on  hand  at  C 
the  annual  meeting.”  c 

“The  Chicago  Daily  News  was  pre-  t 
pared  to  propose  a  substitute  resolu-  t 
tion  providing  for  a  more  equitable  f 
division  of  publication  hours  for  As-  c 
sociated  Press  membership,  at  the  same  e 
time  obtaining  the  results  desired  by  c 
the  special  committee  appointed  for  t 
this  special  study  on  hours.  It  was 
impossible,  of  course,  to  propose  such  1 
substitute  in  view  of  the  proxies  on  £ 
hand  held  by  the  Associated  Press. 

“The  ‘free  interpretation’  of  Mr.  i 
Booth’s  remarks,  while  they  may  have  J 
been  misunderstood,  do  not  constitute 
the  situation  to  be  remedied,”  Mr.  Al-  I 
drich  explained.  “We  are  concerned  | 
with  the  equitable  adjustment  of  the  I 
publishing  hours  of  Associated  Press  I 
dispatches,  and  would  have  presented  j 
our  amendment  at  the  April  meeting 
had  not  rules  of  order  prevented.”  ! 

AFFECTED  BY  DEFENSE 

Only  24  of  the  100  largest  national 
advertisers  in  newspapers,  magazines, 
farm  journals  and  radio  are  encoun¬ 
tering  production  problems  due  to  de¬ 
fense  priorities  and  shortages  of  ma¬ 
terial,  according  to  a  compilation 
reported  this  week  in  the  advertising 
columns  of  the  New  York  Times.  The 
100  advertisers  spent  about  $246,000,- 
000  in  the  four  media  last  year.  The  i 
24  affected  by  defense  accounted  for 
roughly  $64,600,0(X)  of  this  amount,  or 
26%,  the  Times  said.  The  24  include 
automotive,  gasoline,  rubber  and  elec¬ 
trical  equipment  companies.  The  ma¬ 
jority  of  the  remaining  76  comprise 
cigarette,  food,  liquor  and  drug  houses 
which  face  no  serious  production  prob¬ 
lems  at  this  time. 


Youngstown  Metropolitan  Dis¬ 
trict  is  Ohio's  3rd  Most 
Populous 


Classified  Can 
Benefit  By 
Used-Car  Linage 

Los  Angexes,  Aug.  5 — With  used-car 
linage  already  mounting  and  prospects 
indicating  further  increases  as  new  car 
production  is  curtailed,  classified  man¬ 
agers  must  continue  to  pump  a  steady 
flow  of  new  ideas  into  this  phase  of 
their  business,  Ken  Flood,  San  Diego 
Union  and  Tribune-Sun,  told  members 
of  the  Southern  California  Classified 
Advertising  Managers  Association  at 
their  meeting  last  night. 

New  car  dealers  face  the  prospect 
of  doing  the  major  part  of  their  busi¬ 
ness  in  two  fields — selling  used  cars, 
and  service  and  repair  work.  To  keep 
readers  turning  to  the  ever-expanding 
used  car  classification,  it  is  necessary 
that  these  columns  be  kept  “alive”  by 
changing  copy  as  often  as  it  is  humanly 
possible,  by  avoiding  repetition  from 
day  to  day  and  from  ad  to  ad,  he  said. 
Good  copy  is  an  essential.  It  must  sell 
cars,  and  to  do  that  it  must  be  descrip¬ 
tive,  singling  out  the  qualities  that  the 
buyer  is  most  interested  in.  The  price 
factor  is  no  longer  the  most  important 
consideration,  he  declared.  Many  deal¬ 
ers  are  now  turning  to  educational 
copy,  aimed  at  backing  up  their  repu¬ 
tations  and  the  quality  of  their  cars. 

The  classified  manager  must  see  that 
his  salesmen  are  equipped  with  suit¬ 
able  plans  and  ideas.  On  his  own 


papers.  Flood  said,  each  man  main¬ 
tains  an  "idea  file”  in  which  he  notes 
ideas  that  can  be  adapted  to  his  own 
accounts.  These  ideas  may  spring  from 
any  phase  of  his  own  daily  living, 
from  national  copy,  from  magazines, 
billboards,  radio,  or  any  other  source. 
Each  Monday  morning  the  stcifi  spends 
an  hour  and  a  half  going  over  the 
weekly  accumulation  of  ideas,  with  the 
result  that  every  man  is  in  a  position 
to  make  definite  copy  suggestions  when 
he  calls  on  clients. 

How  to  overcome  the  inferiority 
complex  the  classified  manager  of  a 
smaller  paper  sometimes  feels  for  his 
department  because  of  the  kidding 
classified  gets  throughout  the  plant, 
was  touched  on  by  Mel  Burgess,  Santa 
Monica  (Cal.)  Evening  Outlook.  Take 
the  kidding  in  good  spirit,  he  said,  and 
reply  in  the  same  tone  of  voice,  “  ‘Yeh, 
but  the  “little  want  ad  department” 
brought  in  $25,000  income  to  the  paper 
last  year,’  ”  or  whatever  the  figure 
may  be. 

“Look  on  classified  as  big  business,” 
he  said.  “Consider  yourself  the  head 
of  a  $25,000  business,  and  you’ll  get 
away  from  that  complex,  and  build  re¬ 
spect  for  your  department.” 

MRS.  hobby'  appointed 

Washington,  D.  C.,  July  31 — Mrs. 
William  P.  Hobby,  vice-president, 
Houston  Post,  has  been  appointed 
women’s  editor  in  the  War  Depart¬ 
ment  bureau  of  public  relations.  She 
is  a  director  of  SNPA  and  a  member 
of  ASNE. 


in£  J 
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/As  Worcester's  diversified  industries  step  up  production  on  National 
Defense  orders,  additional  millions  of  dollars  are  being  earned  —  AND 
SPENT  —  in  this  increasingly  prosperous  market.  Evidence  of  this  in¬ 
creased  spending  is  the  record  of  check  transactions  in  Worcester  banks. 

CHECK  TRANSACTIONS— CITY  OF  WORCESTER 


Weekly  Totals 

in  Millions 

of  Dollars 

1940 

1941 

%  Increase 

Jan. 

14.1 

14.8 

5%  GAIN 

Feb. 

11.4 

13.5 

18%  GAIN 

March 

13.7 

17.2 

26%  GAIN 

April 

13.7 

16.7 

22%  GAIN 

May 

12.7 

17.0 

34%  GAIN 

June 

13.6 

17.7 

30%  GAIN 

Average  Gain  for 
Six-Month  Period 


22% 


REACH  THE  CREAM 
OF  NEW  HAVEN 


VINDICATOR 


Figures  from  Federal  Reserve  Bank  of  Boston 

This  prosperous  market  —  heart  of  industrial  New  England  —  is  covered 
by  The  Telegram-Gazette  ALONE.  Circulation:  more  than  128,000 
average  net  paid  daily.  Population:  City  193,694.  City  and  Retail 
Zone  440,770. 


y 


£  D  I 


EDITOR  &  PUBLISHER 


WHY  NOT  "CLOSED  SHOP?" 

MAYBE  it’s  only  coincidence;  maybe  not.  What¬ 
ever  it  is,  we  think  we’ve  run  across  a  situa¬ 
tion  that  ought  to  receive  the  close  attention  of 
all  managing  editors.  In  a  number  of  stories 
dealing  with  .settlement  of  labor  disputes,  the 
words  “union  shop”  or  “limited  union  shop”  have 
appeared  in  pre.ss  association  dispatches.  In  the 
stories  published  in  the  New  York  Times  and  the 
New  York  Herald  Tribune,  on  the  other  hand, 
the  .settlement  term  generally  appears  as  “closed 
shop.”  The  dispatches  in  the  two  mentioned 
newspaj)ers  are  from  special  corresjxjndents. 

On  Monday  of  this  week,  the  AP  report  of  the 
.settlement  of  the  Newark  (N.  J.)  di.spute  involv¬ 
ing  the  Federal  Shipbuilding  Corp.  and  an  AFL 
union,  the  Times  and  the  Herald  Tribune  smd 
one  of  the  difficulties  had  been  over  the  closed 
slioj).  The  AP  dispatch,  u.sed  by  the  Baltimore 
Sun  and  the  New  York  World-Telegram ,  quoted 
William  Green,  .\FL  president,  as  saying  that  a 
“modified  union  shoi>”  was  among  the  recom¬ 
mendations  accepted  by  the  union. 

We  are  reluctant  to  believe  that  there  is  any 
wish  to  confuse  public  thinking  on  this  question, 
either  by  union  officials  or  newspaper  writers, 
but  the  fact  remains  that  “closed  shop”  has  for 
years  had  a  definite  meaning  in  this  country. 
“Union  shop,”  “modified  union  .shop,”  “limited 
union  shop,”  “preferre-.'  shop,”  and  “guild  shop” 
usually  mean  “closed  shop”  to  those  involved, 
but  to  the  general  public  they  are  indefinite. 

The  American  Newspajier  Guild  has  long  shied 
away  from  the  old  “closed  shop”  term  in  its  nego¬ 
tiations  and  public  announcements,  using  one  of 
several  circumlocutions.  The  fact  remains  that 
whatever  the  guild  calls  its  program,  its  aim  is 
compulsory  union  membership  for  every  employe 
who  might  come  into  its  jurisdiction  under  a  con¬ 
tract. 

If  it  is  the  aim  of  union  leaders  to  confuse 
public  thought  by  screening  their  closed  shop  goal 
iK'hind  words  that  might  or  might  not  mean 
something  else,  we  merely  suggest  that  it  be  the 
policy  of  newspapers  to  print  the  facts  in  words 
that  can’t  be  mi.sunder.stoo<l. 

RUMORS,  AGAIN 

WHEN  WE  commented  a  week  or  so  ago  on  the 
wild  rumors  in  circulation  of  illness  and  high 
mortality  in  U.  S.  .\rmy  training  camps,  we 
didn’t  know  that  .similar  re|K)rts,  even  more  alarm¬ 
ing,  were  coming  from  the  areas  where  Amer¬ 
icans  are  training  for  the  Royal  Canadian  Air 
Force.  Several  came  to  the  Syracuse  (N.  Y.) 
Herald- Journal,  which  is  published  4n  a  region 
from  which  many  Americans  have  cros.sed  the 
border  and  enlisted  with  the  Dominion  forces. 
They  told  of  “several  hundred,  possibly  several 
thousand”  young  men  being  held  in  secret  con¬ 
finement  in  a  Toronto  hospital,  partially  or  com¬ 
pletely  paralyzed  through  the  use  of  contaminated 
serums,  supposedly  poisoned  by  enemy  action. 

The  Herald-Joumal  sent  a  reporter,  E.  A. 
O’Hara,  Jr.,  on  a  tour  of  the  Canadian  training 
centres  to  learn  the  truth.  He  did  a  thorough  job 
of  investigation  and  debunking,  with  the  hearty 
co-operation  of  the  American  cadets  and  the 
Canadian  officials.  The  facts  included  these: 

There  had  been  an  epidemic  of  scarlet  fever 
during  the  spring  at  a  camp  housing  several 
thousand  Americans,  involving  464  cases,  four 
of  which  resulted  fatally.  All  residents  of  the 
camp  received  inoculations  against  the  disease,  as 
a  precautionary  measure.  The  only  reactions 
noted  from  this  treatment  was  the  usual  tem- 
jK)rary  stiffness,  which  passed  away  after  a  day 


And  when  ye  stand  praying,  forgive,  if  ye  have 
aught  against  any;  that  your  Father  also  which  is 
in  heaven  may  forgive  you  your  trespasses.  St. 
Mark  XI:  25. 


or  two.  One  cadet,  a  Syracuse  lad,  developed 
iheumatic  fever  a  week  after  the  inoculation, 
and,  although  he  is  considered  fully  recovered, 
the  hospital  authorities  have  advised  a  .slow  re¬ 
turn  to  duty  to  prevent  any  injury  to  the  heart — 
a  fairly  common  result  of  the  malady.  They  de¬ 
clare  that  there  was  no  connection  between  the 
fever  inoculation  and  the  later  illness. 

The  contaminated  serum  yarn  was  found  to 
have  this  basis:  A  civilian  died  about  May  3. 
and  a  coroiier’s  jury  held  that  death  was  due  to 
reaction  from  an  incorrect  preparation  of  serum. 
This  case  was  in  no  way  connected  with  the 
R.C..AJ'.,  and  there  have  been  no  similar  cases 
in  the  .Air  Force  centers.  There  has  been  no 
paralysis,  widespread,  complete,  or  partial.  There 
was  no  evidence  whatever  of  any  enemy  tamper¬ 
ing  with  Canadian  medical  supplies. 

We  congratulate  Mr.  O’Hara  and  his  newspaj)er 
for  a  fine  job  in  the  public  service.  There  seems 
to  be  no  way  of  preventing  heartless  fools  from 
circulating  the.se  rumors,  destructive  as  they  are 
to  civil  morale  anti  heartbreaking  as  they  must 
be  to  parents  with  boys  preparing  for  dangerous 
.service.  It  is  gtxKl  journalism,  imwever,  to 
knock  them  tlown  whenever  and  wherever  they 
appear,  and  to  tell  the  truth  so  factually  and 
objectively  that  it  cannot  lie  disbelieved. 

TAX  ON  ADVERTISING 

WHILE  newspajx'rs  and  magazines  are  exempt 
(temjmrarily,  at  least)  from  the  jtrojjo.setl  tax 
on  radio  and  outdoor  advertising  in  House  Bill 
5417,  we  l>elieve  most  of  them  will  .sympathize 
with  the  fight  made  by  the  .\dverti.sing  Federa¬ 
tion  of  .\meriea  on  the  proposed  legislation.  They 
will  agree,  we  are  sure,  that  a  tax  on  advertising 
will  defeat  it  own  puriKJse,  by  limiting  the  force 
with  which  advertising  can  be  applied  to  the 
.sale  of  goods,  and  thereby  hamstringing  the  nor¬ 
mal  mov'ement  of  commeree  from  which  the 
tremendous  amounts  needetl  for  the  emergency 
budget  must  eventually  come.  If  they  are  not 
derived  from  the  normal  flow  of  business,  wherever 
that  can  be  maintained,  they  won’t  be  derived 
from  anywhere  else,  and  the  Congre.ss  a  year 
hence  will  be  faced  with  a  more  tragic  problem 
than  confronts  it  today. 

It  is  well  that  the  .\.F„A.  |K)ints  out  now  that 
“advertising  does  not  encourage  indiscriminate 
expenditure  for  civilian  goods  during  the  perital 
of  national  defense.  On  the  contrary,  it  is  u.sed 
to  regulate  and  stimulate  the  proper  flaw  of  con¬ 
sumer  goods  based  on  the  pro<luct.s  available  for 
non-defense  purposes.  Advertising  will  divert 
public  demand  to  merchandise  that  can  be  sup¬ 
plied  without  harming  our  defense  production, 
and  thus  keep  employment  and  distribution  in 
non-defense  industries  at  its  highest  possible 
level.” 

That  is  a  truth  which  has  often  been  lost  to 
view  in  the  guerilla  warfare  against  advertising 
by  certain  Administration  factors.  It  is  a  truth 
which  all  concerned  with  the  well-being  of  ad¬ 
vertising  should  keep  constantly  to  the  front. 


"...  OF  THINGS  TO  COME?" 

CLRRENT  BULLETINS  of  the  American 
Newspaper  Publisliers  .Association  sound  what 
might  be  considered  as  a  low  note  of  alarm, 
possibly  a  preparatorj-  signal  for  troubles  that 
may  be  serious  for  newspapers  unless  they  are 
fairly  faced  and  precautions  taken. 

Re|)eated  is  the  admonition  that  publishers 
should  continue  their  prudent  policy  of  the  past 
few  years  in  ordering  their  newsprint  require¬ 
ments  in  equal  monthly  shipments,  avoiding  the 
reduction  of  orders  during  the  summer.  Added  is 
the  warning  that  the  freight  car  supply  must  be 
kept  liquid,  by  prompt  unloading  of  cars,  avoid¬ 
ance  of  delay  on  cleaning  tracks  by  clearing  out 
the  cars  comj)letely  as  soon  as  their  load  has  been 
discharged,  and  notifying  railroad  agents  of 
unloaded  cars  ready  for  return  to  service.  That 
is  sound  advice,  and  strict  adlierence  to  it  may 
avoid  great  inconvenience  for  all  shippers  and 
consignees  during  the  next  few  months. 

Shortage  of  raw  materials  has  not  yet  reached 
a  critical  stage,  but  there  are  portents.  Copper 
and  chromium  have  been  placed  under  stricter 
control,  and  while  the  latter  metal  is  not  impor¬ 
tant  in  newspaj)er  manufacture,  copper,  and  also 
zinc,  are.  Zinc  producers,  it  is  stated,  have  been 
directed  by  0PM  to  set  aside  in  .August  an 
emergency  pool  equal  to  H  per  cent  of  June 
production.  Since  both  copper  and  zinc  are 
u.sed  in  brass  production,  and  it  is  probable  that 
the  total  jmiduction  of  certain  grades  of 
bra.ss  will  go  into  ammunition,  the  need  for 
other  materials  for  newsjwper  photo-engravings 
may  become  pressing  before  long.  Such  materids 
are  available  and  have  been  used  in  more  or  less 
experimental  fashion  for  many  years.  Whether 
they  are  practical  for  daily  newspaj)er  work  may 
still  have  to  be  demonstrate<l.  Shellac,  used  in 
photo-engraving,  is  still  abundant  at  slightly 
higher  than  normal  prices,  but  normal  supply  is 
entirely  de[)endent  upon  shipments  from  India. 

The  .ANP.\  recommends  that  newspajiers  keep 
accurate  records  of  the  .sale  of  scrap  zinc  and 
other  metals,  showing  the  date  of  the  transsiction, 
the  buyer,  weight  and  price  i)aid.  This  may  be 
useful  proof  to  the  0PM  that  newspapers  are 
putting  back  into  u.se  all  possible  metals. 

.Another  warning  concerns  the  gasoline  supply. 
Circulation  executives  should  consider  now  the 
possibility  of  a  re<luction  in  this  fuel,  and  prepare 
plans  against  what  seems  to  be  a  certain  even¬ 
tuality.  Publishers  in  one  city,  it  is  stated,  are 
reviewing  their  out-of-city  motor  circulation  dis¬ 
tribution,  developing  the  possibilities  of  joint 
operation  of  trucks  on  these  routes.  Along  the 
Eastern  seaboard  the  gasoline  problem  is  likely 
to  become  more  rather  than  less  acute  with 
the  advent  of  winter  and  the  pre-emption  of 
tanker  space  for  heating  fuel.  While  news¬ 
papers  will  undoubtedly  be  accortled  greater 
privileges  than  private  car  operators,  if  rationing 
comes,  there  is  almost  no  possibility  that  they 
will  escape  curtailment  of  the  gas  supply.  As 
patriotic  business  enterpri.ses,  they  will  co-operate 
with  the  national  program,  but  foresight  should 
enable  them  to  do  so  with  the  least  {X)ssible  dam¬ 
age  to  their  circulation  structures. 

The  clouds  aren’t  yet  much  bigger  than  the 
proverbial  “hand  of  a  man,”  but  they  are  visible 
and  it  would  be  folly  to  pretend  that  they  can 
Ik*  ignored.  Whether  or  not  we  get  into  .shooting 
in  either  the  Atlantic  or  the  Pacific  areas,  the 
whole  countrj’,  newspaper  publishing  included,  is 
facing  a  time  of  tighter  belts.  Intensive  and  un- 
.selfish  brainwork  now  will  save  a  lot  of  ])anicky 
mi.sery  and  maybe  trage<ly  later. 


bers  of  the  Defense  Council  of  the 
City  of  Los  Angeles. 


personal 


FOLKS  WORTH 
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THE  DRAFT  has  whisked  a  lot  of 
good  newspaper  men  into  Uncle 
Sam’s  army,  but  it  will  probably 
require  a  third 
World  War  for 
conscription  t  o 
catch  up  with  the 
sports  editor  of 
the  Wyoming 
Eagle,  Cheyenne. 
Holding  down 
the  sports  desk 
on  the  Cheyenne 
morning  paper  is 
Abraham  Krash 
— and  he’s  draft- 
proof  because 
he’s  only  14  years 


ROGER  C.  PEACE,  Greenville  (S.  C.) 

llews-Piedmont  publisher,  has  been 
aopointed  by  Governor  Burnet  R. 


E.  AUSTIN  NELSON  member  of  the 
promotion  and  merchandising  staff, 
Philadelphia  Evening  Public  Ledger, 
has  been  named  head  of  the  adver¬ 
tising  statistical  department. 

Robert  Kirby,  for  five  years  editor 
of  Grocer-Graphic,  and  Charles  G. 
Palmer,  media  director  and  accoimt 
executive  for  the  Lavin  Co.,  Boston 
agency,  have  joined  the  national  ad¬ 
vertising  staff  of  the  New  York  Times. 

Clifford  L.  Near  marked  a  double 
anniversary  Aug.  4  by  his  celebration 
of  his  80th  birthday  and  his  58th  year 
as  a  member  of  the  staff  of  the  Atlanta 
Journal. 


Starting  as  an  office  boy  he 
has  worked  in  nearly  every  depart- 
ment  of  the  paper.  He  specializes  in 
religious  advertising  and  writes  a  The  youngster  h2is  been  writing  for 
short  sermon  on  the  Saturday  church  publication  for  five  years.  No  flash  in 
^  page.  On  June  24  he  and  Mrs.  Near  the  pan,  he  has  held  the  title  of  sports 

'  celebrated  their  49th  wedding  anni-  editor  of  the  Eagle  for  a  full  year. 

versary.  He  started  his  journalistic  career  when 

Si  Griffis  has  joined  the  executive  ^  grade  in  the 

staff  of  the  Vancouver,  B.  C.,  branch  Cheyenne  public  schools  as  a  reporter 

- of  McConnell,  Eastman  &  Company,  on  a  mimeographed  school  newspaper. 

Roger  C.  Peace  Ltd.,  advertising  agents.  Mr.  Griffis,  When  he  was  13,  the  Eagle  appointed 

until  recently,  was  in  the  advertising  ^  write  all  school  sports  in  Chey- 
Maybank  as  United  States  Senator  department  of  the  Vancouver  News  Gradually  he  enlarged  his  tre- 

from  South  Carolina  succeeding  the  Herald  and  prior  to  that  was  for  17  ritory  until  he  was  covering  all  local 

late  Alva  M.  Lumpkin,  who  died  in  years  associated  in  senior  executive  sports  plus  some  athletic^  activities  of 
Washington  Friday.  He  will  serve  un-  capacities  with  the  advertising  staff  of  University  of  Wyoming  at  Lara- 
til  Oct.  15  when  his  elected  successor  the  Vancouver  Sun.  Finally  he  began  turning  in  a  | 

will  take  office.  A.  W.  Gluckman,  formerly  with  ad-  comment  that  was 

John  Stewart  Bryan,  president  of  vertising  departments  of  the  San  Fran-  using,  an  ,  ecause  e  a  rea  y 

Richmond  Newspapers,  Inc.,  has  been  cisco  News  and  the  San  Rafael  (Cal.)  efforte  ^ 

appointed  by  President  Roosevelt  a  Independent,  is  now  with  the  Honolulu  ?  ^  P  ^ 

member  of  the  volunteer  participation  Star-Bulletin.  °  \ 

wi.h,„  ,he  of  civUfan  ,,,  Jo 

aeiense.  ness  manager  of  the  Wilmington  (Del-  editor  of  the  paper.  He  writes  an 

A1  H.  Weber,  publi^e^  Cheboygan  aware)  Sunday  Star  effective  Aug.  18.  average  of  10  stories  a  day — some  days 
(Mich.)  Observ^;  JS  Gray  editor.  Starting  with  the  John  P.  Kane  Adver-  as  many  as  15  or  16— in  addition  to  his 
Monroe  News;  Harold  A.  Fitegerald,  tising  Agency,  he  was  formerly  with  column.  All  his  work  is  done  outside 
editor,  Pontiac  Press;  Levant  Vander-  the  New  York  American  and  the  of  school  where,  incidentally,  he  is  an 
voort,  Jackson  Citizen  Patriot  editorial  Detroit  Times.  For  the  past  three  honor  student. 

staff;  Arthur  M.  Hinckley,  editor,  years.  Field  has  been  handling  edi-  - I 

Petoskey  News;  and  Roger  Andrews,  torial  and  advertising  in  the  New  York  Ray  McConnell,  associate  editor,  j 
editor,  Menominee  Herald-Leader,  office  of  National  Jeweler.  Lincoln  (Neb.)  Journal,  and  Mrs.  j 

McConnell  announce  the  birth  of  their 
first  child,  a  six-pound  daughter,  re¬ 
cently. 

Ernest  L.  Pratt,  managing  director, 

_  _  Waukegan  (Ill.)  Post,  has  been  ap- 

recently  was  named  managing  editor  pointed  a  member  of  the  Waukegan 
by  executive  editor  George  S.  Cran-  Defense  Commission, 
dall.  Mr.  McCann  joined  the  Star-  Sterling  North,  Chicago  Daily  News 
Telegram  in  1929  as  assistant  to  the  literary  editor,  recently  received  the 
city  editor.  Previously  he  was  with  annual  Marjorie  Montgomery  Ward 
tile  Elmira  Advertiser,  Syracuse  Post-  Baker  award  for  his  comedy,  “Early 
Standard  and  the  Associated  Press  in  to  Bedlam,”  in  a  competition  which 
New  York  City.  attracted  215  manuscripts. 

Jack  Stamper,  former  staff  member,  Lester  R.  'Trautmann,  formerly  in 
Clinton  (Okla.)  Daily  News,  has  been  the  editorial  department,  Staten  Island 
named  news  editor  of  the  Anadarko  (N.  Y.)  Advance,  is  now  with  the  New 
(Okla.)  Daily  News  to  succeed  Jack  Bedford  (Mass.)  Standard-Times. 
Laughlin,  who  resigned  to  accept  a  Robert  B.  Beith,  formerly  city  editor, 
position  with  the  Muskogee  Phoenix.  Portland  (Me.)  Evening  Express,  has 
Goorge  V.  Mather,  member  of  the  been  named  assistant  to  Nathaniel  E. 
Albion  (Mich.)  Evening  Recorder  edi-  Gordon,  managing  editor  of  the  Ex- 
torial  staff  since  1928,  has  been  ap-  press.  Press  Herald  and  Sunday  Tele- 
pointed  editor  of  the  daily,  succeeding  gram. 

the  late  Mark  H.  Fall.  Ekiward  Seay  of  the  city  staff,  Port- 

A1  Cotton,  sports  editor,  Jackson  land  (Me.)  Evening  Express,  and  Mrs. 
(Mich.)  Citizen  Patriot,  has  become  Seay,  are  the  parents  of  an  eight  and 
engaged  to  Miss  Martha  Lamoreaux,  a  quarter  pound  daughter,  their  sec- 
of  the  Citizen  Patriot  editorial  staff,  ond. 

The  marriage  will  take  place  Oct.  4.  Lawrence  Dame,  feature  writer, 
R.  H.  Horst,  managing  editor.  South  Boston  Herald,  will  have  his  second 
Bend  (Md.)  Tribune,  who  has  been  book,  “Yucatan,’  published  by  Random 


Abraham  Krash 


In  The  Editorial  Rooms 


Raymond  Clapper  left  this  week 
by  clipper  for  Lisbon,  on  his  way 
to  England.  He  will,  beginning 
Monday,  August  25th,  cable  his 
daily  column  from  London,  for 
a  period  of  two  weeks  or  more. 
If  circumstances  permit.  Clapper 
will  visit,  besides  the  British  capi¬ 
tal,  the  provinces  of  England,  and 
Scotland  and  Ireland. 


Keauers  ot  the  112  newspapers 
now  publishing  Clapper’s  column 
thus  will  have  soon  the  benefit  of 
report  and  comment  upon  British 
affairs  as  expert  and  thoughtful 
as  Clapper’s  daily  pieces  from 
Washington. 

If  you  are  considering  adding 
Clapper  to  your  newspaper’s  fea¬ 
tures,  his  London  series  will  pro¬ 
vide  a  striking  as  well  as  charac¬ 
teristic  introduction  of  his  work 
to  vour  readers. 


FEATURE 

SYNDICATE 

220  EAST  42no  street 
NEW  YORK  CITY 
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PERSONALS 

Continued  from  page  17 


safety  commission  publicity  director, 
has  resigned  to  join  the  staff  of  the 
Tulsa  (Okla.)  World. 

Meredith  Williams,  former  editorial 
writer  for  the  Oklahoma  City  Times, 
Daily  Oklahoman  and  Oklahoma  News, 
has  been  named  director  of  publicity 
for  the  Oklahoma  state  safety  com¬ 
mission. 

Miss  Joan  McCarty  has  been 
named  new  society  editor  of  the  Dur¬ 
ant  (Okla.)  Daily  Democrat  succeed¬ 
ing  Mrs.  Jasmine  Hatchett,  who  re¬ 
signed  to  accept  a  position  on  the 
editorial  staff  of  the  Daily  Oklahoman. 

August  Loeb,  New  York  Sunday 
Times  feature  writer,  has  purchased 
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the  Southington  (Conn.)  News,  a 
weekly,  from  John  M.  Peterson,  who 
retains  the  Bristol  (Conn.)  News,  a 
v/eekly. 

Lamoine  J.  Bible,  former  police  re¬ 
porter  for  the  Lincoln  (Neb.)  Journal, 
and  employed  on  an  Alliance,  Neb., 
paper  for  the  past  several  years,  has 
purchased  the  Dexter  (la.)  Journal. 

Charles  Mulcahy,  theater  critic, 
Youngstown  (O.)  Vindicator,  col¬ 
lapsed  during  a  recent  heat  wave 
when  the  thermometer  hit  101. 

William  Shain,  reporter,  Phila¬ 
delphia  Evening  Bulletin,  has  resigned 
to  join  the  publicity  department  of 
the  Philco  Radio  and  Television  Cor¬ 
poration. 

Walter  Hazlett,  assistant  city  editor, 
Philadelphia  Inquirer,  is  back  at  his 
desk  after  a  leave  of  absence  because 
of  illness. 

Roger  A.  Connelly,  managing  editor, 
New  Haven  (Conn.)  Register;  William 
J.  Slator,  of  the  editorial  staff,  Water- 
bury  Republican;  Archie  Kilpatrick, 
editorial  staff,  Manchester  Herald;  and 
Daniel  F.  Shea,  assistant  advertising 
manager,  Herald,  are  attending  the  en¬ 
campment  of  the  Connecticut  State 
Guard  at  Niantic,  Conn.  Connelly  is 
a  captain,  in  charge  of  public  rela¬ 
tions.  Slator  is  a  captain,  assigned  as 
assistant  G-2,  while  Kilpatrick  and 
Shea  are  first  lieutenants,  the  former 
being  battalion  intelligence  officer  and 
the  latter  battalion  adjutant. 

Emil  E.  Jemail,  city  editor,  Newport 
(R.  I.)  Daily  News,  has  been  named 
chairman  of  the  membership  com¬ 
mittee  and  a  member  of  the  aims  and 
objects  committee  of  the  Newport 
Rotary  Club. 

Wallace  Lomoe,  Milwaukee  Journal 
editorial  staff,  and  Mrs.  Lomoe  have 
announced  the  birth  of  a  daughter  at 
Columbia  Hospital,  Milwaukee,  July 
31. 

Miss  Betty  Lou  McKelvey  has  be¬ 
come  engaged  to  Stanley  Edward  Ka- 
lish.  Both  are  members  of  the  Mil¬ 
waukee  Journal  editorial  staff,  the 
latter  picture  editor. 

Dick  Herbert,  sports  editor.  Rocky 
Mount  (N.  C.)  Evening  Telegram,  has 
been  appointed  assistant  to  Wade  Ison 
as  director  of  sports  publicity  and  as 
secretary-treasurer  of  the  Wolfpack 
club  of  State  College,  Raleigh,  N.  C. 

Willian»  Stringer,  recently  of  the 
United  Press’  Dallas  bureau  and  be¬ 
fore  that  an  employe  of  newspapers  in 
Austin  and  San  Antonio,  has  joined 
the  reportorial  staff  of  the  Dallas 
(Tex.)  Journal. 

Mrs.  Ed  Hartenstein,  society  editor, 
Abilene  (Kan.)  Chronicle,  who  xmder- 
went  an  appendectomy  recently,  is 
recovering  satisfactorily. 

Robert  Broeg,  who  has  been  cover¬ 
ing  the  Missouri  legislature  for  the 
Associated  Press  in  Kansas  City,  has 
joined  the  Boston  AP  bureau. 

Miss  Helen  Green,  reporter-photog¬ 
rapher  for  the  last  four  years  on  the 
Allentown  (Pa.)  Evening  Chronicle, 
has  joined  the  Youngstown  (O.)  Vtn- 
dictor. 

Jacques  N.  Cartier,  formerly  a  mem¬ 
ber  of  the  Canadian  Broadcasting 
Commission,  becomes  managing  editor 
of  the  French  language  daily  in  Mon¬ 
treal  L’ Illustration  Nouvelle,  this  week. 

San  Ragan,  formerly  of  the  Wilmitig- 
ton  (N.  C.)  Star,  and  W.  L.  Lagle, 
formerly  of  the  Joplin  (Mo.)  Globe 
and  News-Herald,  are  additions  to  the 
San  Antonio  Evening  News  staff. 
Myles  Schmidt  and  Ralph  Miller  have 
left  the  staff. 

Tony  Slaughter,  formerly  of  the 
Odessa  (Tex.)  Bulletin,  more  recently 
with  the  Associated  Press  at  Dallas, 
has  joined  the  San  Antonio  Express. 


EDITOR  6.  PUBLISHEF.ft^'l 


They're  In  The  Army  Now 


Bertram  Finch,  for  several  yecirs  a 
member  of  the  Spartanburg  (S,  C.)| 
Herald- Journal  classified  advertising 
staff,  was  one  of  70  Spartanburg  men 
called  into  army  service  recently. 

Edwin  Grundstrom,  aerial  photog¬ 
rapher  Springfield  (Mass.)  Daily 
News,  has  signed  up  with  the  Aero 
Transport  Service  to  ferry  British 
warplanes  from  Montreal  to  London. 

Lieut.  Col.  E.  Fred  Thornton,  who 
has  charge  of  registration  in  Wayne 
County  under  the  Selective  Service 
Act,  has  returned  to  the  staff  of  the 
Detroit  News. 

Robert  Dunn,  district  reporter,  Phil¬ 
adelphia  Record,  has  been  called  up 
under  the  Selective  Service  Act. 

James  Kelley  and  Sherwood  Ent- 
wistle,  circulation  staff,  Philadelphia 
Evening  Bulletin,  have  been  called  up 
imder  the  Selective  Service  Act. 
Kelley  has  been  assigned  to  Camp 
Claiborne,  La.,  and  Entwistle  is  sta¬ 
tioned  at  Fort  Meade,  Md. 

Joseph  Belcher,  display  advertising 
solicitor,  Philadelphia  Evening  Bulle¬ 
tin,  has  joined  the  army  and  has  been 
assigned  to  the  103rd,  Observation 
Squadron  at  Middleton,  Pa.  Joseph 
Eckert,  classified  advertising  solicitor 
of  the  Bulletin,  enlisted  in  the  navy 
and  is  now  stationed  at  the  Brooklyn 
Navy  Yard. 

Bennett  DeLoach,  of  the  Associated 
Press  wirephoto  staff  at  the  Atlanta 
Bureau,  has  joined  the  army  and  is 
stationed  at  Camp  Beauregard,  at 
Alexandria,  La. 

Lieut.  Richard  D.  Day,  former  state 
editor  and  spiorts  editor,  Portsmouth 
(O.))  Times,  has  reported  for  duty  with 
the  Air  Corps  at  J^awson  Field,  Fort 
Benning  Ga. 

Meigs  O.  Frost,  reporter  for  the 
Times-Picayune  and  New  Orleans 
States  since  1929,  was  made  a  major 
in  the  U.  S,  Marine  Corps  Reserve 
recently  and  was  assigned  as  public 
relations  officer  with  the  New  Orleans 
divisional  office. 

Thomas  K.  Griffin,  feature  writer. 
Port  Arthur  (Tex.)  News,  has  been 
inducted  into  the  army  and  is  tem¬ 
porarily  at  the  Fort  Sam  Houston  re¬ 
ception  center  in  San  Antonio.  He  is 
writing  a  feature  for  the  News  every 
Sunday  on  his  experiences. 

Mickey  Bach,  sports  cartoonist, 
Minneapolis  Star  Journal,  has  been 
inducted  into  the  army  and  will  be 
stationed  at  (]amp  Roberts,  Calif. 
Bach  is  the  creator  of  the  Star  Jour¬ 
nal’s  cartoon  character  “Professor 
Dooblatz.” 

Frank  Power,  mechanical  staff, 
Clinton  (Okla.)  Daily  News,  has  re¬ 
signed  to  go  to  San  Diego  to  begin 
basic  training  in  the  U.  S.  Marine 
Corps. 


James  Wood,  circulation  manager 6 
Redwood  City  (Cal.)  Tribune,  haf 
been  called  into  Army  service  undel  ^ 
the  Selective  Service  Act. 

Leonard  Darnell,  copy  reader;  Clydr  ^ 
Osborne,  wire  room  assistant  and  Ton  ^  v, 
DeCola,  Niles  correspondent  of  thi 
Youngstown  (O.)  Vindicator,  have  re- 
ported  for  army  duty. 

Kenwood  Bojens,  San  Diego  (CaL)  !ecol 
Union  sports  writer,  has  been  awarded  R< 
a  commission  as  ensign  in  the  nava  'I 
reserve  and  placed  on  active  duty  k  t 
the  11th  naval  district  public  relation^  just 
office,  San  Diego.  *  ^ 

John  C.  Eckert,  Jr.,  classified  adver-  hoa 
tising  solicitor,  Philadelphia  Evening 
Bulletin,  has  been  called  to  active  dut;  the 
as  a  naval  reservist  on  the  U.  S.  S  us.' 
Milwaukee. 

William  G.  Fontaine,  Jr.,  advertising  Q1 

solicitor,  Philadelphia  Evening  Bulls-  I 

tin,  has  been  called  up  under  the  soi 
Selective  Service  Act  and  assigned  to  ii« 
Camp  Meade.  David  Campbell,  of  the 
Bulletin  statistical  department,  has  M 

also  joined  the  colors.  th 

John  R.  Reitmeyer,  city  editor  ^ 

of  the  Hartford  Courant  since  Sep-  P 

tember,  1925,  and  a  captain  in  the 
Army’s  Military  Intelligence  Division,  ^ 

has  been  ordered  by  the  War  Depart¬ 
ment  to  extended  active  duty.  He  re-  ’ 
ported  Aug.  1  at  First  Corps  Area  ’ 
Headquarters  in  Boston.  Maurice  R. 
Cronan,  night  city  editor  of  the  Cou-  I 

rant  for  more  than  10  years,  has  been  ‘ 

named  to  succeed  Mr.  Reitemeyer.  ' 

He  has  been  associated  with  the  paper 
since  1923. 

George  Carmack,  editor,  Knoxville 
(Tenn.)  News-Sentinel,  has  been  in¬ 
vited  by  the  Third  Army  to  be  its 
guest  while  it  battles  the  Second 
Army  in  the  forthcoming  Louisiana 
maneuvers.  He  will  be  Private  Car-  (t 
mack,  of  the  Third  Army’s  Sixth 
Cavalry. 

Joseph  R.  Wright,  classified  adver¬ 
tising  salesman,  Flint  (Mich.)  Journal, 
is  now  in  the  Medical  Corp  at  Camp 
Grant,  Illinois.  James  Glenn  Larson, 
also  classified  salesman  for  the  Jour¬ 
nal,  is  now  serving  in  Company  A,  : 
61st  Infantry  Training  Battalion,  Camp 
Wolters,  Texas. 

Bob  Ritchie,  Los  Angeles  Times 
photographer,  was  called  to  duty  with  ' 
the  Navy  July  21.  He  has  been  as¬ 
signed  to  duty  as  photographer  on  the 
intelligence  staff  in  the  I^s  Angeles 
office. 

John  Mortimer,  Army-Navy  editor, 
Houston  (Tex.)  Press,  has  resigned 
preliminary  to  reporting  for  active 
duty  as  a  lieutenant  in  the  Army. 

Major  Roy  A.  McMillan,  specialist  < 
reserve,  publicity  director  for  the  Los  i 
Angeles  Chamber  of  Commerce,  was 
ordered  into  active  service  July  30. 

He  will  serve  in  the  Public  Relations 
Bureau  at  headquarters  of  the  Sev¬ 
enth  Corps  Area  in  Omaha,  Neb. 


Stanley  Nicola,  news  editor,  Alva 
(Okla.)  Review-Courier,  has  resigned 
to  take  advance  flight  training  in  a 
Civilian  Pilot  training  course  at  Ponca 
City. 

Allan  E.  Sloane,  former  rewrite 
man  with  the  Provideiice  (R.  I.) 
Evening  Bulletin,  has  been  assigned 
to  the  just-form^  Radio  Production 
Section  of  the  Public  Relations  Office 
in  Fort  Bragg,  North  Carolina,  where 
he  has  been  stationed  for  the  last  six 
months. 

Ralph  Combs,  Jr.,  night  police  re¬ 
porter,  Lincoln  (Neb.)  Journal,  has 
enlisted  in  the  U.  S.  air  corps  and  is 
stationed  at  Jefferson  Barraclu,  Mo. 

Del  Ray,  Buffalo  Evening  News  mili¬ 
tary  reporter,  who  has  been  writing 
about  soldier  life  in  the  nation’s  train¬ 
ing  camps  for  the  last  nine  months,  was 
inducted  into  the  army  recently. 


Harvey  Patton,  Jr.,  sports  writer; 
Robert  P.  Weeks,  reporter;  and  Don¬ 
ald  V.  Wittman,  editorial  office  boy, 
of  the  Detroit  News,  were  induct^ 
into  the  draft  army  and  have  been 
sent  to  Camp  Grant,  Illinois. 


Wedding  Bells 


BROM  RIDLEY,  advertising  manager. 
Little  Rock  (Ark.)  Gazette,  to  Mrs. 
Nelson  Smith,  Jr.,  dean  of  women  of 
Arkansas  Teachers  College,  July  30  at 
Little  Rock. 

Wilson  L.  Taylor,  Sioux  City  (la.) 
Journal  reporter,  to  Miss  Judith  M. 
Bevard,  Aug.  2  at  South  Sioux  City, 
Neb. 

Robert  MacDonald,  San  Diego  (Cal.) 
Union  sports  writer,  recently  to  Miss 
Stella  Ragenovich. 


19 


SHE  pi  FOR  august  9,  1941 

Skott  "Take^ 


managerl 

haf 

■ice  unde! 

ier;  Clyd, 

•  and  Ton 
>t  of  tin 
,  have  re- 

90  (Cal.) 

‘  awarded 
the  navi; 
e  duty  j,; 

relation  i 

ed  adver- 
Eveninf 
:Uve  duty 
u.  S.  S 

Ivertisinj 

ig  Bulle. 
nder 
signed  tc 
dl,  of  thi 
ent,  has 

'  editor 
>ce  Sep. 

>  in  the 
Division, 
Depart- 
He  re¬ 
ps  Area 
urice  R. 
he  Cou- 
las  been 
temeyer. 
te  paper 

noxviUe 
«en  in- 
'  be  its 
Second 
luisiana 
te  Car-  | 
i  Sixth 

adver- 
^ournal,  \ 
t  Camp 
Larson,  i 
!  Jour-  ! 
any  A,  j 
,  Camp  ! 


disk  man  Claud  Douglas  of  the 
fort  Worth  (Tex.)  Press  took  his 
family  fishing  on  the  Texas  Gulf  Coast 
near  Corpus  Christi  during  his  vaca¬ 
tion.  Mosquitoes  ran  them  off  the 
jecond  day. 

Reported  Fisherman  Douglas: 

During  the  night  I  overheard  two 
of  the  mosquitoes  talking.  They  had 
just  killed  a  steer.  The  first  mosquito 
said:  ‘Shall  we  eat  it  here  or  take  it 
home?’  And  the  other  replied:  ‘We 
better  eat  it  here.  If  we  take  it  home 
the  big  fellows  will  take  it  away  from 


(JUITE  innocently,  a  new  society  re¬ 
porter  in  a  traditionally  hospitable 
southern  army  post  city  turned  in  this 
item: 

The  homes  of  Mrs .  and 

jjrs .  are  always  open  to 

their  friends,  now  that  their  husbands 
are  on  duty  in  the  far-away  Philip¬ 
pines." 

■ 

COPY  READERS  in  New  York  City 
this  week  vied  for  originality  while 
writing  heads  on  stories  of  the  “silk 
war.” 

Caption  in  the  Daily  News  for  a 
picture  showing  a  milling  crowd 
around  a  stocking  counter  in  a  de¬ 
partment  store  read:  “Sheer  Madness.’’ 
The  Journal- American  head  stated: 

■RUN  ON  SILK  HOSE 

NEARING  LAST  LEG” 


Ksiiot  &  Pl  klisher  will  pay  $2.00  for  each 
•■>hort  Take”  accepted  and  published.  Those 
vA  used  will  not  he  returned. 

S)d.ea.i 

(This  column  is  dedicated  to  the 
editors,  serving  os  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
itunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

War  Claiins 

THE  conflicting  German  and  Russian 
war  claims  have  led  the  Stillwater 
(Okla.)  Daily  News  to  institute  a  col¬ 
umn  under  which  all  such  “hard  to 
believe"  communiques  are  printed. 
The  column  is  headed: 

WE  DOUBT  IT,  TOO 
OH.  YEAH! 

This  Column  Reserved  Today  for 
Dispatches  the  Editor  Isn’t 
Willing  to  Vouch  for 


Tracing  Draftees 

EACH  Saturday  the  Atchison  (Kan.) 

Daily  Globe  prints  the  name,  rank 
and  location  of  each  soldier,  sailor,  avi¬ 
ator  and  marine  from  that  county  and 
where  he  is  now  serving  Uncle  Sam. 
The  type  is  held  and  it  takes  only  a 
little  time  and  effort  from  week  to 
w’eek  to  keep  the  list  accurate  and 
up  to  date. 

“It  appeals  (1)  to  all  parents  who 
have  boys  in  the  service.  (2)  to  the 
boys  themselves  who  like  to  see  their 
names  in  print,  (3)  to  soldiers  who 
like  to  keep  track  of  former  friend^ 
also  in  service.  (4)  to  all  friends  of 
the  soldiers  who  want  to  correspond 
with  them.  Also,  it  makes  our  news¬ 
paper  records  complete.  Although  we 
must  rely  on  the  boys  themselves,  their 
parents  and  their  friends  to  send  in 
notices  of  promotions  and  transfers, 
it  is  surprising  how  accurate  the  list 
is,”  A1  Bennett,  associate  editor  re¬ 
ports. 

List  oi  Babies 

THE  San  Antonio  Light  recently  ob¬ 
served  “Weigh  Day’’  by  publishing 
the  names,  ages,  weights,  and  names  of 
the  parents,  of  515  babies  under  two 
years  old. 

Actually,  two  “Weigh  Days”  were 
observed,  for  the  publication  was 
spread  over  two  days.  On  the  first 
day  were  listed  babies  up  to  11  months 
old,  over  a  page  being  devoted  to  the 
list  together  with  two  or  three  appro¬ 
priate  stories.  Next  day  nearly  four 
columns  were  devoted  to  completion 
of  the  list.  During  several  days  of 
advance  promotion,  stories  contained 
hints  for  care  of  babies  and  similar 
material  all  in  a  single  daily  article. 
Parents  were  invited  to  send  by  mail 
or  telephone  the  information. 

Traffic  Series 

CO-OPERATING  with  the  safety 

campaign  efforts  of  the  Citizens 
Traffic  Safety  Committee,  the  Worces¬ 
ter  (Mass.)  Telegram  is  printing  a 
series  of  photos  under  the  heading 
“It’s  the  Right  Way,”  and  demonstrat¬ 
ing  the  proper  method  for  pedestrians 
and  bicyclists  to  use  in  crossing  streets 
at  traffic  lights.  Local  theaters  also 
are  co-operating,  and  a  pair  of  tickets 
to  a  choice  of  theaters  is  awarded  the 
person  caught  in  the  photo  printed 
daily. 

■ 

INDUSTRIAL  AD  MEET 

For  the  first  time  the  National  Indus¬ 
trial  Advertisers'  Association,  compris¬ 
ing  chapters  in  over  20  North  American 
cities,  including  Toronto  and  Montreal, 
is  to  hold  its  annual  conference  in 
Canada.  Membership  totals  over 
1,600  advertising  and  sales  executives. 
TTie  date  is  Sept.  17-19  at  Toronto. 


^URING  the  first  seven 
months  of  1941,  The 

Sun  showed  an  increase  in 

Sell  the 

2  Largest  Markets 
in  Ohio 

RETAIL  DISPLAY  AD¬ 
VERTISING  of  73,301 
lints  over  the  correspond¬ 
ing  period  of  1940. 

'  ^/tatep  Ciei^elaH4 

and 

26  Adjacent  CeuntitS 

with  the 

NEW  YORK 

CLEVEUND  PUIN  DEALER 

Clovolaad'M  Homo  Nowtpopor 

AN  EXAMINATION 
^  WE  BOTH  , 
CAN  PASS 


You’ve  had  occasion  within  the  past  few  years 
to  become  aware  of  this  disturbing  fact — 
newspaper  circulations  are  hitting  all-time 
highs,  yet  newspapers  often  have  not  been 
properly  appreciated  as  vital  community  in¬ 
stitutions  by  many  of  the  very  people  whose 
subscriptions  make  these  circulations  possible! 
Of  course,  those  people  who  DO  think  about 
it,  are  quick  to  understand  the  importance  of 
a  free  press  in  a  democracy,  and  of  a  good 
newspaper  in  a  community. 

Chain  stores  have  faced  a  similar  situation. 
Millions  of  customers  consistently  patronize 
chain  stores  because  of  the  real  values  they 
make  possible  in  food,  clothing,  home  fur¬ 
nishings,  and  other  needs  and  comforts.  Yet 
these  same  people  have  too  infrequently  ap¬ 
preciated  the  chain  store’s  contributions  to 
community  well-being. 

Fortunately,  as  with  newspapers,  people  who 
DO  think  about  it — who  make  an  honest  evalu¬ 
ation — are  quick  to  show  that  chain  stores 
provide  an  efficient,  economical  marketing 
channel  from  farm  and  factory  to  consumers, 
passing  back  to  producers  a  greater  share  of 
the  consumer’s  dollar.  They  point  out  that 
chain  stores  stimulate  local  employment  by 
buying  from  local  producers  and  providing 
jobs  for  local  people. 

They  note  that  chain  stores  attract  customers 
from  outlying  areas,  and  induce  people  to  shop 
at  home  by  practicing  up-to-the-minute  mer¬ 
chandising,  advertising,  and  sales  promotion 
methods.  They  realize  that  chain  stores  mate¬ 
rially  improve  real  estate  values.  They  see 
that  chain  stores  create  a  flow  of  buyers  that 
means  a  merrier  ringing  of  cash  registers  in 
ALL  stores.  They  figure  out  that  chain  stores 
actually  leave  more  money  in  the  community 
by  making  possible  such  substantial  savings  to 
consumers. 

Today,  as  American  civic  and  business  insti¬ 
tutions  receive  more  widespread  examination 
than  ever  before,  the  Newspaper  and  the 
Chain  Store  are  being  more  intelligently  eval¬ 
uated.  Such  critical  examination  cannot  help 
but  emphasize  the  full  range  of  services  that 
justify  the  Newspaper’s  and  the  Chain  Store’s 
existence — and  which  make  them  such  im¬ 
portant  contributors  to  community  and  na¬ 
tional  well-being. 
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Duluth  Herald  and  News-Tribune  PreparJ 


For  Extra  Linage ...  Add  More  Intertypes 
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Duluth  Herald  &  News-Tribune 

DULUTH.  MINNESOTA 


June  28,  1941 

Mr.  John  S.  Plummer 
The  Intertype  Corporation 
130  North  Franklin 
Chicago,  Illinois 

Dear  Mr.  Plummer: 

I  heard  the  good  news  today  that  the  two  Intertypes  we  ordered 
arc  already  on  the  way,  and  we  are  looking  forward  to  receiving  them  very 
shortly.  We  expect  that  with  the  aid  of  the  new  machines  we  can  easily 
handle  the  increasing  volume  of  business  being  done  here  in  Duluth. 

We  anticipate,  as  you  know,  a  record-breaking  shipping  season. 
Ore  shipments  out  of  Duluth  for  the  first  two  months  of  the  shipping  season 
have  surpassed  the  records  of  any  other  year,  and  before  the  season  is  over, 
we  expect  more  than  73  million  tons  to  have  passed  from  the  Iron  Range 
through  Duluth  to  the  East. 

With  the  shipyards  working  at  full  blast,  and  all  kinds  of 
defense  contracts  coming  into  the  city,  and  with  the  mines  on  the  Range 
working  full  shifts  seven  days  a  week,  we  are  naturally  expecting  these 
excellent  business  conditions  to  be  reflected  in  the  advertising  linage  of 
the  paper,  which  is  primarily  why  we  increased  the  efficiency  of  our  composing 
room  by  purchasing  two  G4-4SM's. 

Many  thanks  for  the  fine  cooperation  which  we  received  here 
from  you,  from  Mr.  Ray  Moore  and  from  Mr.  Edward  Lansing. 

Very  sincerely  yours 
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B.  H.  RIODER,  JR.,  is  Advertising  Director  of 
these  two  Minnesota  dailies.  Since  he  an¬ 
ticipates  a  record-breaking  shipping  season 
he  naturally  expects  these  excellent  busi¬ 
ness  conditions  to  be  reflected  in  his  adver¬ 
tising  linage,  which  "is  primarily  why  we 
increased  the  efficiency  of  our  composing 
room  by  purchasing  two  G4-4's." 

The  machines  referred  to  by  Mr.  Ridder 
are  four-deck  Text-Display  Universal  Inter¬ 


(l-il-UAi 

B.  H.  Ridder,  Jr. 
Advertising  Director 


types  with  four  auxiliary  magazines,  both 
of  which  are  equipped  with  Intertype's  ex¬ 
clusive  electrically  operated  magazine  shift, 
six-niold  disk,  automatic  quadding  and 
centering  device,  and  Mohr  Intertype  saw. 

For  mass  production  of  heads,  ads,  and 
other  display  composition  including  intri¬ 
cate  food-store  ad  work  — plus  100  per  cent 
efficient  "straight"  composition  of  either  ad 
guts  or  news,  or  both  —  this  machine  is  defi¬ 


nitely  tops.  There  is  no  other  machine  like  it! 
That's  why  you  have  seen  so  very  many 
announcements  of  Model  G  sales  In  these 
pages  recently;  and  that's  also  why  most 
of  these  orders,  like  this  one  to  the  Ridder 
chain,  are  REPEAT  ORDERS. 

NOTE  — Among  other  Ridder  papers  is  the  N.  Y.  Journal 
of  Commerce  which  installed  the  first  Intertype  ever  built. 
Although  now  28  years  old,  that  Intertype  is  still  in  daily 
service  along  with  25  others  in  this  AU-INTERTYPE  plant. 

INTERTYPE  CORPORATION  •  Brooklyn,  N.  Y. 

TEXT  IN  EUTUH*  DEM'IOLD 
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STEP  AHEAD  WtTH  THE 


UNtVERSAL  INTERTYPE 


EQUIPMENT  REVIEW  SECTION 

H  EDITOR  &  PUBLISHERS 

THE  FOURTH  ESTATE 

SUITE  1700  TIMES  BUILDING  •  NEW  YORK  •  42ND  STREET  AND  BROADWAY 

Why  Wavy  Lines,  Shooters'  in  Cuts? 

Experts  Discuss  Two  Vexing  Engraving  Problems— Water  May 
Cause  Former  Trouble,  Dirt  and  Grease  Blamed  for  the  Latter 


TWO  OF  THE  interesting  questions 
discussed  at  the  engraving  forum 
during  the  recent  ANPA  Mechanical 
Conference  in  Buffalo  were:  What 
causes  the  wavy  lines  appearing  on 
cuts  made  in  the  afternoon  while  they 
are  absent  on  cuts  made  in  the  morn¬ 
ing.  and:  What  is  the  cause  of  “shoot- 
«"? 

Editor  &  Publisher  asked  a  num¬ 
ber  of  prominent  newspaper  engrav¬ 
ing  department  superintendents  for 
their  views  on  these  problems,  and 
the  replies  follow: 

MAURICE  A.  HASAN 

igravinq  Room  Superintendent, 
Philadelphia  Inquirer 
(1)  As  to  the  caase  of  wavy  lines 
appearing  in  prints  nr  ide  in  the  after¬ 
noon  and  the  reason  for  their  entire 
absence  in  plates  made  in  the  morn¬ 
ing.  Since  there  is  no  set  rule  as  to 
why  this  happens,  these  are  some  of 
the  causes  that  have  been  found.  The 
appearance  of  wavy  lines  in  the  after¬ 
noon  may  be  due  to  the  roiling  of  the 
water  coming  from  the  tank  or  pipes, 
having  settled  over  night.  This  water 
does  not  become  agitated  until  later  in 
the  day,  allowing  the  impurities  and 
grease  to  settle  on  a  plate  and  cause 
wavy  lines.  Very  often  this  cannot 
be  eliminated  until  a  filter  is  put  on. 
Allowing  a  plate  to  stand  imder  water 
too  long  before  coating  causes  water 
stains  that  appear  in  wavy  lines  on  the 
print;  or  getting  too  much  heat  in  the 
twirler.  For  instance,  while  making 
continuous  prints  beside  the  gas  heat 
the  baffle  plate  gets  red  hot  and  the 
coating  starts  drying  in  the  center  be¬ 
fore  it  has  time  to  flow  to  the  outer 
edges  of  the  plate.  Many  printers 
have  a  tendency  to  pick  up  plates 
while  whirling  to  see  if  they  are  dry, 
thereby  stopping  the  solution  in  a 
line.  The  whirling  is  continued  again 
until  dry,  but  the  wavy  line  still 
shows  on  the  printed  plate.  Leaving 
a  plate  in  the  developer  without  agi¬ 
tating  shows  wavy  lines  at  times.  But 
I  one  of  the  outstanding  causes  of  waves 
in  prints  is  failure  to  drain  water  off 
A  plate  sufficiently  so  that  when  the 
1  enamel  solution  is  applied  the  water 
I  dilutes  the  solution  in  waves,  causing 

I  it  to  be  thin  in  some  spots  and  thick 
in  others,  with  a  resulting  difference 
in  the  dot  structure. 

(2)  Hie  cause  of  “shooters”  in 
I  printed  plates.  There  seem  to  be  a 
^at  many  causes.  In  a  new  build¬ 
ing  where  white  lead  has  been  used 
on  the  plumbing  it  may  take  years  to 
eliminate  the  grease  and  white  lead 
from  mixing  into  the  water  coming 
through  the  pipes.  Also  in  old  build¬ 
ings  where  repairs  on  the  pipe  line 
have  been  made,  grease  finds  its  way 
through  the  water,  settles  on  a  plate 
‘  and  leaves  a  “shooter.”  Dust  that  is 
allowed  to  accumulate  in  the  twirler 
or  dried  solution  around  the  inside  of 


twirler,  when  plate  is  coated  face 
down,  causes  a  little  breeze  which 
stirs  up  dust  that  settles  on  the  plate. 
Cleaning  a  plate  with  pumice  and 
rinsing  off  under  water  sometimes 
leaves  a  little  grit  which  should  be 
brushed  off  with  a  camel’s  hair  brush 
before  the  final  coating  is  applied. 
Keeping  coating  covered  at  all  times 
so  as  to  prevent  dust  from  dropping 
into  the  solution  is  also  a  precaution¬ 
ary  measure  to  prevent  “shooters.” 

WILLIAM  I.  SIEGFRIED 

Engraving  Superintendent, 
Jamestown  (N.  Y.)  Post 

The  first  question:  The  cause  of 
wavy  lines  appearing  in  the  afternoon 
and  not  in  the  morning. 

This  is  perhaps  one  of  the  many  un¬ 
foreseen  things  that  can  happen  in 
photo -engraving  to  prevent  good  work 
and  slow  up  production.  It  is,  how¬ 
ever,  one  of  the  few  things  that  I 
have  not  been  visited  with  in  the 
plant  at  the  Post.  As  far  as  I  can  re¬ 
call,  I  have  never  been  bothered  with 
wavy  lines  in  metal  printing  at  any¬ 
time. 

My  schedule  is  confined  entirely 
to  late  afternoon  and  evening  work, 
except  for  an  occasional  morn¬ 
ing  where  it  was  necessary  for  me 
to  put  out  plates  for  special  editorial 
editions.  To  date,  the  wavy  lines  have 
never  appeared,  thank  goodness,  and 
I  hope  that  they  pass  me  by. 

The  cause  of  “shooters.” 

To  me  “shooters”  come  and  go. 
Some  days  I  am  troubled  with  them, 
and  then,  on  others,  they  never 
bother  me.  I  have  blamed  it  on  my 
whirler,  on  my  pumice,  on  my  cotton, 
and  everything  I  could  think  of,  and 
finally  on  my  enamel,  where  I  am 
convinced  the  trouble  lies.  Here  is 
why. 

)^en  I  start  using  a  new  bottle  of 
enamel,  I  am  never  troubled  with 
“shooters,”  but  when  I  get  about  half 
way  through  the  bottle,  they  start.  In 
opening  and  closing  the  bottle  each 
time  to  pour  out  enough  enamel  to 
flow  the  plate,  you  deposit  a  thin  coat¬ 
ing  on  the  inside  of  the  neck  of  the 
bottle.  This  dries  and  flakes  off  and 
drops  back  into  the  enamel.  Being 
the  same  color  as  the  liquid  and  very 
minute,  it  is  almost  impossible  to  see. 
Hence  you  have  solidified  enamel  in 
suspension.  The  next  time  you  flow  a 
plate,  one  of  these  flakes  gets  on  to 
the  plate,  and  as  I  said  before,  being 
the  same  color,  it  is  imobserved  and 
dries  on  the  plate.  After  printing  and 
placing  in  the  developer,  the  liquid 
enamel  which  has  served  as  a  binder 
to  the  plate  swells  up  and  allows  the 
flake  to  become  loose  and  fall  off 
when  washed  with  water,  and  there  is 
your  shooter. 

Powdered  pumic  is  also  a  cause  of 
shooters  when  the  operator  is  rushed 


and  perhaps  didn’t  clean  the  plate  off  to  newspaper  shops  but  to  commercial 
with  cotton  as  well  as  he  should  have,  shops  as  well.  It  is  my  opinion  that 
Well,  there  it  is.  I  hope  that  it  a  plate  coated  without  any  dirt  spots 
will  solve  somebody’s  problem.  Maybe  .or  backflows  will  never  give  anyone 
not,  but  it  won’t  do  a  bit  of  harm  for  any  trouble  with  “shooters”  (if  I  know 
engravers  to  check  the  enamel  for  what  is  meant  by  “shooters”).  A 
flakes.  By  using  a  larger  flowing  glass  “shooter”  is  caused  (in  my  opinion) 
or  a  wide  mouth  14-oz.  bottle  as  I  do  from  a  particle  of  some  kind  which 
and  pouring  out  enough  to  fill  the  hot-  was  on  the  plate,  or  got  on  the  plate 
tie  and  allowing  it  to  stand  for  a  sometime  during  the  process  of  coat- 
while  before  using  it,  the  flakes  get  ing  and  whirling  and  this  particle  of 
a  chance  to  settle  to  the  bottom,  dirt,  or  whatever  it  may  be,  has  pre- 
Then  never  empty  the  bottle  on  a  vented  the  solution  from  flowing  imi- 
plate.  formly  over  the  plate  which  causes 

After  sensitizing  for  the  day,  wipe  weak  spots  in  the  print  and  causes 
the  neck  out  for  the  next  day  and  part  shooters. 


of  your  headaches  will  disappear,  I 
hope. 

A.  C.  FRITZ 

Shop  Superintendent 


Another  thing  that  may  happen  is 
something  may  be  on  the  negative 
side  of  the  glass,  (such  as  lint  of  blot¬ 
ters  or  a  bristle  of  the  cleaning 


Fort  Wayne  (Ind.)  Engraving  Company  brush).  When  this  comes  in  contact 
Regarding  the  wavy  lines,  it  is  my  with  the  plate  it  prevents  the  light 
opinion  that  this  is  an  entirely  local  from  penetrating  through  the  nega- 
condition.  I  say  that  for  this  reason,  tive  on  to  the  plate  properly,  thereby 
if  a  print  is  made  in  the  morning  and  causing  weak  spots  in  the  print  and 
it  is  free  of  wavy  lines,  I  cannot  see  these  cause  “shooters.” 
why  a  print  made  in  the  afternoon  I  have  found  this,  however,  that 
under  the  same  condition  (with  the  when  a  print  looks  clean,  free  to  the 
same  solution,  the  same  printing  time  eye  from  any  backflows  or  dirt  spots, 
and  the  same  developing  time)  sh’ould  that  weak  spots  have  shown  up  during 
not  come  out  the  same  as  the  one  the  process  of  etching  and  sometimes 


made  in  the  morning. 


even  went  through  the  top.  We  have 


I  would  suggest  that  the  parties  overcome  this  trouble  to  quite  an  ex- 
concemed  take  a  negative  that  was  burning  in  o^  cold  top  prints 

printed  satisfactorily  in  the  morning  quite  hard  before  etchmg.  The  reason 
and  make  a  print  of  this  same  nega-  this  ^  that  the  preserver  of  cold  top 
tive  in  the  afternoon.  If  they  get  enamel  is  ammoma  ^d  ai^onia  is  an 
waves  in  the  afternoon  and  not  in  the  alkali,  and  unless  this  alkali  is  killed 
morning  there  is  some  local  condition  ^*ore  etching,  it  is  apt  to  cause  trou- 
causing  this.  ,,  ,  ^  , 

Personally,  I  would  first  check  the  ^ow  t^t  ^  hot  top  prmt 

coating  of  the  plate.  The  smallest  ^ve  us  t^  kind  of  trouble 

particle  of  dirt  can  cause  a  wave  in  b?*  ^p  prmt  has  bwn 

Ae  coating  which  the  human  eye  can-  burned  in  so  hard  to  brmg  up  the 
not  detect  This  means  that  cleanli-  Ae  enamel  that  toere  c^not 

ness  is  absolutely  necessary.  A  plate 

that  is  whirled  face  down  cannot  be  ^  the  basic  m^edient 

watched  as  closely  as  one  coated  and  top  enamel,  which  is  a  form  of 

whirled  face  up.  A  dirty  whirler  can  crystal;  also  bi^omate  m  co  d  top 

cause  all  kinds  of  trouble.  We  clean  ^  .‘=^®tal  m  ite  ongmd  stage 

1.1  .  •  11  and  ammonia  is  an  alkali,  so  all  these 

our  whurler  every  mommg,  especially  .  _  “  “  * 

ii-  u  -  1  *  enamel  mgredients  can  cause  en- 

the  heatmg  elements,  as  these  ele-  „  i  *  ..x  *  ui  -r  j 

ments  when  heated  seem  to  release  gravers  plenty  of  trouble  if  they  don’t 

„  1  »  .  1  *•  4.  keep  their  solution  bottles  and  their 

small  particles  of  rust  or  solution  that  mux  uwir 

might  have  splashed  on  the  elements  whirlers  g^  and  cW 

and  when  perfectly  dry  again  crystal-  ,}  don  thiiA  anyen^ver  can  keep 

izes  to  its  natural  form.  department  too  clean. 

City  water  can  cause  a  lot  of  trou¬ 
ble,  especially  when  the  chlorine  con-  FArAmail'f  ftlllinfl 
tent  is  high.  It  is  my  opinion  and  *  WICIIiail  )  UUIIliy 

experience  that  in  a  city  where  chlor-  The  Foremen’s  Club  of  the  Mergen- 
ine  content  is  high  all  water  used  in  thaler  Linotype  Company  staged  its 
the  stripping  and  printing  depart-  armual  outing  at  Schaefer’s  Pine  Grove 
ments  should  be  filtered  before  using.  Inn,  AmityviUe,  Long  Island,  Satur- 
as  the  alkali  in  both  the  water  and  the  day,  August  2.  Games  were  played 
solution  can  cause  a  troublesome  re-  and  a  shore  dinner  was  served, 
action,  especially  if  this  reaction  comes  Thomas  McManus  is  president  of  the 
in  spots  and  streaks.  This  has  hap-  club;  Joseph  Krusberger,  vice-presi- 
pen^  many  times  and  many  Migrav-  dent;  Frank  Norton;  treasurer,  and 
ers  have  had  this  trouble  and  didn’t  Henry  C.  Jensen,  secretary.  William 
know  what  their  trouble  was.  Mulroy  was  chairman  of  the  outing 

As  to  cause  of  “shooters”  in  news-  committee,  and  serving  with  him  were 
paper  plates,  this  happens  not  only  'Thomas  Perrott  and  Edward  Broek. 
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Further  Views  On  Offset,  Strike-Through 

Use  of  Paper  Suited  to  High  Speed  Press  Runs  Is  Partly  to  Blame, 
Some  Experts  Believe  —  Ink,  Dirty  Blankets  Also  Mentioned 


I  S  H  E  F,  '• 


On*  of  the  peramount  problems  of 
newspaper  printing  is  that  of  off¬ 
set,  strike-through,  and  show- 
through.  This  subject  was  givan 
considerable  discussion  at  the 
annual  ANPA  Mechanical  Confer¬ 
ence  in  Buffalo  racantly,  and  in 
the  July  12  EQUIPMENT  REVIEW 
SECTION  of  EDITOR  &  PUBLISH¬ 
ER  the  views  of  fiva  pressroom  ex¬ 
perts,  whose  opinions  had  been 
sought  by  this  publication,  were 
presented.  Herewith  is  a  second 
symposium  giving  tha  opinions  of 
eight  additional  experts  on  this 
complex  problem. 


WALTER  T.  HOGAN 

Pressroom  Superintendent 
Jamaica  (L  I.)  Press 

THE  PROBLEM  of  strike-through  has 

been  kicked  around  from  piUar  to 
post  at  every  mechanical  conference, 
but,  when  it  is  passed  around  to  those 
who  should  be  able  intelligently  to 
give  us  their  technical  views  as  to 
the  cause  of  this  problem,  i.e.  the 
paper  and  press  manufacturers,  it  be¬ 
comes  like  a  hot  piece  of  coal  and  no 
one  cares  to  handle  it.  And  so  it  is 
left  to  smolder  on,  until  someone 
again  takes  up  the  issue. 

This  question  has  likevrise  been  dis¬ 
cussed  at  great  length  across  the  pages 
of  our  technical  trade  journals,  there¬ 
fore,  to  elaborate  any  further  upon 
the  many  so-called  contributory 
causes  and  their  effects  upon  the 
printed  newspaper  pages,  would  be  re¬ 
peating  the  same  old  contentions  and 
opinions  we  have  so  often  heard. 

Strike-through  is  like  a  problem 
child.  We  talk  about,  think  about  it, 
but,  lack  the  courage  to  act  to  correct 
the  causes  of  the  problem.  Various 
methods  have  been  suggested  and 
introduced  to  overcome  this  condi¬ 
tion;  top  sheets  that  lack  an  afiinity  for 
ink,  change  of  leads  between  first  and 
second  impressions.  The  latter  will 
help  the  second  impression  side  to  look 
cleaner,  but,  the  first  impression  sheets 
suffer.  The  attempted  control  of  the 
typographical  make-up  of  newspaper 
pages — in  this  case  it  is  not  often  pos¬ 
sible  for  a  newspaper  to  conform  to 
this  suggested  nile.  High  polished 
pipe  rollers  have  been  suggested  and 
tried.  None  of  these  so-called  cor¬ 
rectors  have  prevented  strike-through. 
The  problem  is  still  with  us,  will  be 
imtil  we  definitely  buckle  down  and 
evaluate  the  apparent  contributory 
factors  that  bring  about  strike-through 
conditions. 

I  personally  feel  that  the  newsprint 
manufacturers  can  enlighten  us  best 
of  all,  if  we  really  seriously  wish  to 
correct  this  problem,  if  we  are  willing 
to  hear  an  honest,  unbiased  opinion 
and  will  not  hold  the  opinion  against 
them. 

The  one  practical  way  we  may  elimi¬ 
nate  strike-through  is  to  use  paper 
with  more  bulk,  with  an  ink  adaptable 
to  such  paper.  This  however,  will  re¬ 
duce  the  tensile  strength  of  the  paper. 
I  know  that  many  pressroom  execu¬ 
tives  share  the  same  contention  with 
me,  when  I  state  that  in  our  earnest 
endeavors  to  produce  a  well-balanced 
printed  newspaper,  we  are  often 


handicapped  by  conditions  over  which 
we  have  no  control,  a  few  important 
factors  of  which  are:  the  quantitative 
value  of  newsprint,  which  would  cover 
the  tensile  strength,  the  opacity  of  the 
paper,  and  the  ^>eed  at  which  some 
newspapers  are  often  called  upon  to 
rim  ^eir  presses. 

We  must  agree  that  strike-through 
has  become  more  pronounced  since  the 
introduction  of  high  speed  presse:>, 
which  brought  about  our  demands 
upon  the  paper  maker  for  rolls  of 
newsprint  that  will  stand  the  web 
strain,  without  breaking  at  press  speed, 
upward  to  50,000  papers  per  hour.  The 
paper  at  this  speed  must  contain 
sufBcient  sulphite  to  maintain  strength 
and  non-breakable  conditions.  The 
printing,  however,  suffers  and  we  get 
the  strike-through  problems  com¬ 
plained  of. 

This  is  not  a  roller,  plate  or  impres¬ 
sion  problem.  It  boils  down  definitely 
to  paper.  Newspaper  pressmen  know 
from  experience  that  a  roll  of  news¬ 
print  that  will  print  well  with  no 
show-through,  will  not  run  through 
the  press  at  a  si>eed  of  over  30,000  to 
35,000  papers  per  hour.  On  the  other 
hand,  we  likewise  know  that  news¬ 
print  that  will  run  through  the  pres.s 
without  a  break  at  top  speed  of  50,000 
I>apers  per  hour,  will  strike  through. 

I  have  made  a  thorough  study  of  this 
problem  and  have  discussed  it  with 
various  technical  members  of  the 
paper  industry  and  press  manufactur¬ 
ers.  It  is  from  their  advice  cind  inter¬ 
pretations,  together  with  my  35  years 
as  a  newspaper  pressman  during  which 
time  I  have  seen  all  sorts  of  experi¬ 
ments  conducted,  none  of  which  have 
corrected  or  prevented  strike-through, 
that  have  set  forth  my  contention  as 
the  cause. 

CHARLES  B.  JOHNSON 

Pressroom  Superintendent 
Portland  (Me.)  Press-Herald, Express 

Regarding  off-set.  strike-through 
and  show-through,  I  am  not  in  a 
position  to  say  what  really  does  it  as 
we  have  tried  many  different  things 
to  overcome  the  otetacles  which  all 
pressmen  meet,  and  some  work  out 
very  well. 

Publishers  seem  to  want  more  paper 
on  the  roll,  so  consequently  that  means 
a  thiimer  paper  and  a  thinner  paper 
means  a  ^ow-through  or  a  strike¬ 
through  (as  they  call  it) .  On  the  other 
hand,  I  think  dirty  blankets  will  often 
give  you  a  paper  which  looks  as  though 
the  ink  was  coming  through. 

Large  heads  on  the  front  page  (not 
all  the  time)  will  generally  show- 
through.  We  think  thin  paper  has  a 
lot  to  do  with  it. 

You  may  get  paper  from  the  mill 
this  week  and  your  sheet  looks  like  a 
million  dollars,  and  they  want  to  know 
what  you  have  done,  and  then  again 
the  next  shipment  won’t  be  so  good 
and  your  paper  looks  dirty;  then  they 
ask,  what  is  the  matter  in  the  press¬ 
room? 

The  automatic  tension  does  a  good 
job.  It  irons  out  the  paper,  keeps  it 
in  the  same  position  most  all  of  the 
time  and  you  don’t  have  to  keep  try¬ 
ing  it  to  see  if  you  can’t  get  tl^  roll 
running  in  smoothly.  If  you  have  the 
old  V  type  tension  and  an  old  press 
too,  you  have  to  pay  a  lot  of  attention 
to  them  and  then  you  do  not  get  the 
right  tension  for  every  roll  of  paper  is 


different.  When  you  have  a  loose 
wound  roll  the  automatic  tension 
takes  care  of  it,  but  the  old  tension 
will  not,  no  matter  what  is  done. 

R.  A.  TORRANS 

Pressroom  Superintendent 

Shreveport  (Le.)  Times 
As  to  minimizing  both  offset  and 
strike-through,  although  we  so  often 
refer  to  offset,  most  of  the  time  it  is 
not  offset  at  all.  The  real  trouble,  that 
has  caused  so  much  discussion  in  con¬ 
ferences  and  at  all  mechanical  meet¬ 
ings  which  I  have  attended  and  from 
which  I  form  my  view,  is  mostly 
strike-through.  What  offset  we  do 
have  can  be  best  controlled  by  uni¬ 
form  tension,  as  this  has  been  proven 
by  some  of  the  new  automatic  devices 
on  reels  now  in  use  on  the  high  speed 
presses. 

As  to  strike-through,  it  usually 
shows  on  cuts  being  printed  on  first 
impression  cylinders  where  the  cuts 
have  a  great  deal  of  highlight  in  their 
image.  One  experience  I  had  some 
time  ago  eliminated  a  larger  part  of 
this,  and  I  think  it  would  be  of  con¬ 
siderable  help  to  this  trouble  in  gen¬ 
eral.  I  had  a  shipment  of  newsprint 
that  was  8  points  over  32  pound  weight, 
that  is  to  say,  32.8.  This  paper  being 
a  little  thicker  than  the  general  run  of 
32  pound  paper,  I  had  the  best  results 
on  first  impression  printing  where  the 
demons,  offset  and  strike-through,  oc¬ 
cur.  Having  several  advertisements 
of  cuts  with  solids  and  highlights  in 
them,  this  paper  seemed  to  clear  them 
up,  and  eliminate  strike-through  as 
adequately  as  any  experience  I  have 
had  with  it. 

WARREN  J.  ROBINSON 

Pressroom  Superintendent 
New  York  World-Telegram 
It  is  generally  conceded  that  the 
stereotype  plate  must  be  as  perfect  as 
possible.  A  good  plate  enables  the 
pressroom  to  use  harder  packing  with 
a  firm,  even  impression,  while  an  im¬ 
perfect  plate  encourages  the  use  of 
excessive  ink  in  the  hope  of  over¬ 
coming  printing  problems.  The  use 
of  ink  in  excess,  particularly  on  paper 
of  low  absorption  quality,  will  soil 
second  impression  blankets  and  result 
in  offset.  We  have  found  that  wiping 
this  cylinder  off  daily  has  helped  to 
keep  our  first  impression  printing 
cleaner. 

Strike-through  is  an  ink  and  news¬ 
print  condition  which  is  generally  dif¬ 
ficult  to  overcome  materially.  In  at¬ 
tempting  to  correct  this  evil,  pressmen 
frequently  cut  down  the  supply  of 
ink  to  portions  of  the  page,  a  practice 
which  results  in  uneven  color. 

ED  GAUGHAN 

Pressroom  Foreman,  Tulsa  Tribune 
It  has  been  my  observation  that  the 
newspapers  printed  with  a  light  im¬ 
pression  and  a  heavy  flow  or  film  of 
ink  show  this  pronounced  condition 
of  “ink  penetration.”  I  am  a  firm  be¬ 
liever  that  if  we  use  the  materials  we 
have  to  print  with,  including  paper, 
we  can  keep  this  ghost  of  the  press¬ 
room,  ink  penetration,  down  to  a  mini¬ 
mum. 

Today,  we  are  able  to  use  a  harder 
press  packing,  or  should  I  say  a  firmer 
packing.  My  theory  is  to  carry  a  firm 
impression,  not  too  deep  on  the  form 


roller  set  and  a  thin,  even  flow  ci 
ink.  Let’s  see  if  that  adds  up. 

(1) '  The  firm  impression  will  brinj  ^ 
out  the  details  and  at  the  same  tinxF 
help  you  carry  less  ink. 

(2)  Set  the  rubber  form  roUen 
with  a  form  made  up  of  7  point  on  7^ 
point  slug,  setting  4^  lines  on  tht 
plate,  which  is  7/16  of  an  inch  and  ^ 
inch  on  the  ink  drum,  which  is  5  linei 
TTiis  will  keep  the  shallows  clean  k 
the  plate  and  deposit  the  ink  on  tlu 
surface.  In  other  words,  a  form  roller 
set  too  heavy  will  wipe  the  ink  off  the 
plate  instead  of  depositing  the  ink  oc 
it  When  the  plates  come  off  the  run. 
if  the  rollers  are  set  properly,  the  shal¬ 
lows  will  be  as  clean  as  a  silver 
dollar. 

(3)  As  to  newspaper  Ink,  any  of 
the  major  ink  companies’  products 
will  work,  although  some  inks  seem 
to  work  better  than  others,  depending 
on  the  mats  and  print  paper  you  use. 
Last,  but  not  least,  print  paper.  Ihat 
is  one  product  the  publisher  buys  and 
all  us  mechanical  men  should  accept 
it  as  we  find  it 

Undarlay  Would  Aid 

However,  we  can  improve  the  fin¬ 
ished  product  by  recognizing  the  wire 
and  finished  side  of  the  print  paper 
Run  the  finished  side  of  the  paper  to 
the  first  page  on  the  unit  or  deck  you 
are  running,  which  is  the  second  kn-  g 
pression.  Run  the  finished  side  on  all  * 
other  units  or  decks  to  the  first  im¬ 
pression,  that  system  will  help  print¬ 
ing  in  general. 

Here  is  a  good  reason  for  ink  pene¬ 
tration.  With  impression,  rollers  and 
ink  are  set  properly  and  we  find  a  few 
low  spots  in  our  printing,  the  natural 
tendency  is  to  put  on  more  ink,  when 
an  imderlay  would  tium  the  trick. 
You  know,  ink  will  cover  up  a  multi¬ 
tude  of  sins.  The  way  blankets  are 
built  today,  underlaying  done  sparing¬ 
ly  will  not  injure  them. 

Our  top  sheets  or  draw  sheets  today 
are  not  the  complete  answer  to  our 
ink  problepi.  There  is  a  top  sheet 
that  will  not  show  any  indentatior. 
from  one  run  to  another,  but  you  can 
'only  carry  a  limited  amount  of  ink 
There  is  another  that  will  let  you 
carry  the  amount  of  ink  you  want 
but  it  will  show  indentation  from  ont 
run  to  another.  If  we  had  the  com¬ 
bination  of  both,  we  would  have  a 
real  advancement  toward  better  print¬ 
ing. 

In  closing,  there  is  no  cure-all  for 
this  ink  penetration,  but  we  can  uat 
our  present  supplies  and  keep  it  down 
to  a  minimum.  R 

GEORGE  WHELP 
International  Printing  Ink 

We  have  been  working  continua^y 
to  alleviate  the  conditions  you  mention 
that  is,  offset,  strike-through  and 
show-through.  These  problems  have 
been  present  for  many  years  in  news¬ 
paper  printing,  but  it  is  hoped  that 
new  formulations,  produced  through 
intensive  ink  research,  will  soon  bdp 
to  reduce  these  conditions. 

Within  the  last  five  years,  reseaixh 
has  contributed  many  new  materials 
to  ink  manufacturing.  New  ink  prod¬ 
ucts  have  revolutionized  other  ph^ 
of  printing,  notably  magazine  printing 
So  it  is  reasonable  to  assume  that  be¬ 
fore  long  this  same  fundamental  re¬ 
search  may  well  produce  the  answer 
(Continued  on  page  27) 
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have  kept  pace  with  the  progress  of  the  modern  newspaper  began  under  the  aus¬ 
pices  of  the  name  Hoe  in  1805.  It  has  continued  through  136  years  of  service  to  the 
publishing  business  and  culminates  today  in  the  most  complete  and  diversified 
line  of  mechanical  newspaper  equipment  offered  by  any  manufacturer. 


J^ewsjiafiefi  pfiesses 

by  Hoe  include  all  the  latest  features  of  newspaper  press  design 
developed  to  assure  the  maximum  production  of  well-printed 
papers  in  minimum  time  and  at  lowest  possible  cost. 

^oUefis 

by  Hoe  provide  features  that  assure  an  orderly  lay-down  of 
well  printed  papers  at  all  press  speeds  and  smooth  operation  re¬ 
sulting  from  generous  use  of  anti-friction  bearings  throughout. 


by  Hoe  covers  the  complete  range  of  requirements  from  the 
world’s  largest  and  fastest  press,  the  Cleveland  Plain  Dealer’s 
26-unit  multi-color  installation,  to  a  simple  auxiliary  fountain. 


Pokpavuu  pusses 

by  Hoe  are  the  standard  by  which  such  equipment  is  judged, 
because  of  their  sustained  high  production  speeds  and  the  fine 
quality  of  their  multi-color  and  monotone  work. 

pel! 

by  Hoe  means  speedy  and  easy  roll  changes,  fully-automatic, 
electric  control  of  tension  without  attention  from  the  operator 
and  consistently  successful  splices  made  at  full  press  speed. 


by  Hoe  covers  a  complete  range  of  modern-design,  precision 
built  equipment  that  can  be  relied  upon  for  the  manufacture  of 
accurately  perfect  plates  required  to  produce  quality  printing. 


This  leadership  provided  by  Hoe  is  your  surest  guide  to  long-term  satisfaction. 
It  should  influence  your  next  selection  of  mechanical  equipment. 


The  Original  Anti-Friction  Bearing  Newspaper  Press 

R.  HOE  &  CO.,  Ine. 
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Knowledge  of  Art  and  Photography 
Big  Aid  to  Fall  River  Engraver 

W.  H.  Shaw  Studied  Both  Before  Heading  Herald-News 
Department — His  ANPA  Cut  Called  Best  by  Many 

By  WARREN  L  BASSETT 


ONE  OF  THE  oustanding  features  of 

the  engraving  session  at  the  ANPA 
Mechanical  Conference  in  Buffalo  re¬ 
cently  was  the  exhibit  of  30  halftones 
produced  from  identical  copy  in  the 
plants  of  29  different  newspapers.  The 
cuts,  all  of  the  same  size,  three  col¬ 
umns  wide  by  four  and  one-half 
inches  deep,  were  reproduced  by  the 
New  York  Herald  Tribune  in  a  news¬ 
paper-size  supplement,  on  regular 
newspaper  stock  and  under  normal 
conditions. 

The  exhibit  was  studied  with  intense 
interest  by  the  conference  delegates 
because  of  the  wide  variations  in  re¬ 
sults  obtained  by  the  different  depart¬ 
ments.  Beside  each  cut  was  a  brief 
notation  describing  the  process  by 
which  it  had  been  made.  A  few  of  the 
cuts  were  fair,  but  a  majority  were 
gray  and  muddy. 

Pall  River  Cat  Outstanding 

It  was  the  belief  of  this  writer,  and 
one  shared  by  nearly  a  score  of  me¬ 
chanical  experts  who  were  questioned, 
that  the  cut  produced  by  the  engrav¬ 
ing  department  of  the  Fall  River 
(Mass.)  Herald-News  was  outstanding. 
In  fact,  nine  out  of  every  ten  persons 
who  were  asked  to  pick  out  the  cut 
which  seemed  best,  quickly  selected 
that  made  by  the  Herald-News. 

As  might  have  been  expected,  behind 
the  excellence  of  the  Fall  River  cut  lay 
the  expert  knowledge  of  a  man  who 
is  skilled  not  only  in  photo-engraving 
but  also  in  photography  and  art.  Wil¬ 
liam  H.  Shaw,  superintendent  of  the 
Herald-News  engraving  department, 
was  a  photographer  before  he  was  an 
engraver,  and  studied  art  at  night 
school  and  at  Harvard  summer  school. 

His  detailed  story  of  how  the  cut 
was  made  and  what  equipment  was 
used,  follows: 

“The  engraving  department  in  the 
Fall  River  Herald-News  is  equipped 
with  a  20  x  20  Robertson  camera  with 
a  19-inch  Gindlach  lens  the  barrel  of 
which  has  a  slot  for  insertion  of  stops. 

“We  use  a  10  X  12-inch  screen  ruled 
60  lines  per  inch. 

“The  copy  board  is  illuminated  by 
two  solar  arc  lamps. 

“A  small  gas  flame  furnishes  the  heat 
to  dry  the  enamel  and  a  hand  whirler 
is  used. 

“Our  printing  frame  is  of  the  clamp 
style,  16  X  20  inches. 

“The  printing  lamp  is  a  double  arc 
unit. 

Cfcemco  Mockinc  Used 

‘"nie  etching  is  done  in  a  small  size 
Chemco  etching  machine.  We  use  the 
wet  plate  method  because  we  feel  it  is 
better  adapted  to  the  variety  of  copy 
submitted  for  cuts. 

“In  making  the  cut.  No.  25,  sub¬ 
mitted  by  the  ANPA  for  reproduction, 
we  used  no  special  process,  neither  did 
we  devote  any  special  time  to  it  This 
copy  came  to  us  in  the  middle  of  a 
rush  period  when  we  were  making  an 
untisual  number  of  graduation  cuts. 
Tlus  particular  piece  of  copy  was 
treated  along  with  our  regular  work. 

“Collodion  was  flowed  over  the  glass 
twice.  The  plate  was  allowed  to  re¬ 
main  in  the  silver  bath  the  usual  three 
minutes  before  exposure.  The  hy¬ 
drometer  reading  of  the  bath  was  40. 

“Screen  separation  was  that  given 
normal  copy  and  the  exposure  that  of 
normal  copy  for  the  flash,  detail  and 
high  light  in  that  order.  Aiter  the  last 


exposure,  we  inserted  a  larger  high 
light  stop  and,  holding  back  as  much 
as  possible  of  the  normal  white  tones, 
gave  the  darker  part  an  added  expos¬ 
ure  of  about  15  seconds. 

“A  slightly  over-exposed  negative 


f 


William  H.  Shaw 

resxilted  by  contained  balance.  This, 
as  any  engraver  knows,  can  be  cor¬ 
rected  by  ‘cutting.’  Both  general  and 
local  ‘cutting’  was  given.  Some  part 
of  the  faces  were  further  intensioed 
until  we  had  what  was  considered  a 
balanced  negative. 

Hat  Top  Used 

“Because  of  the  uniformity  and 
toughness,  we  use  hot  top  for  both 
line  and  halftones.  It  will  stand  re¬ 
etching  with  a  50%  solution  of  38 
degree  nitric  acid  and  work  well  in 
all  temperatures. 

“The  zinc  was  coated  and  whirled 
slowly  over  a  low  flame,  the  flame,  and 
the  speed  of  whirling  being  increased 
as  the  drying  progressed. 

“Printing  was  done  with  the  lamp 
two  feet  away  from  the  printing  frame. 
The  time  given  was  seven  minutes. 

“Development  of  the  print  and 
baking  in  was  done  in  the  usual 
manner. 

“The  chromic  acid  used  for  a  hard¬ 
ener  is  99%%.  We  have  found  it  more 
satisfactory  than  the  85%  grade. 

“A  regular  first  etch  was  given,  the 
plate  powdered  and  a  second  etch 
given.  The  mixture  is  one  acid  to 
eight  of  water. 

“Using  a  stiff  bristle  nail  brush  and 
a  50%  solution  of  38  degree  nitric  acid, 
re-etching  was  done  in  the  parts  re¬ 
quiring  it.  Very  little  re-etching  was 
required  because  we  had  a  fairly  good 
negative. 

“Many  photographs  we  receive  are 
indicative  of  poor  choice  of  the  grade 
of  paper  used  in  printing  on  the  part 
of  some  photographers.  It  seems  un¬ 
fair  to  exx>ect  an  engraver  on  a  news¬ 
paper  to  correct  and  rush  through  pho¬ 
tographs  which,  with  a  little  work  and 
thought,  would  give  the  engraver  a 
better  product  to  work  with.  It  is  true, 
however,  than  an  engraver  can  do  a 
great  deal  to  correct  faulty  photo¬ 
graphs,  but  so  can  a  photographer. 

“This  applies  to  art  layouts  as  well. 


What  saves  the  artist  time  adds  to  the 
trouble  of  the  engraver  who  has 
enough  ‘headaches.’ 

“Our  greatest  complaint  regarding 
poor  copy  is  the  use  of  panchromatic 
film  where  other  types  would  give  bet¬ 
ter  results.  In  many  photographs, 
though  there  are  tones  elsewhere,  the 
reds  do  not  register  enough  to  give  the 
eyes,  nose,  mouth,  etc.,  enough 
strength  to  be  reproduced.  The  en¬ 
graver’s  screen  breaks  up  the  tones 
and  where  they  are  very  weak  they  do 
not  register.’’ 

Mr.  Howard  was  a  photographer  be¬ 
fore  he  became  an  engraver,  which 
perhaps  accounts  for  the  success  of 
his  work. 

He  started  on  the  New  Bedford 
Standard  as  an  elevator  operator 
learning  photography  while  on  this 
same  paper  and  he  continued  with  that 
newspaper  until  going  to  the  New 
Bedford  Times. 

V^ile  engaged  as  a  photographer  on 
that  paper,  he  learned  engraving  and 
did  both  for  about  five  years.  He  sub¬ 
sequently  went  to  the  Fall  River  Globe 
where  he  remained  for  six  years. 

He  studied  art  for  a  period  of  six 
years,  night  courses,  and  completed  a 
summer  course  at  Harvard  summer 
school. 

“There  isn’t  any  doubt  that  a  knowl¬ 
edge  of  both  photography  and  art  are 
a  great  help  to  a  photo-engraver,”  he 
says.  “It  gives  one  an  idea  of  what 
constitutes  a  good  picture.” 

Awarded  Medal 

W.  M.  Tingue  Rewarded  by 

Army  for  Heroism 

William  M.  Tingue,  secretary  and 
treasurer  of  Tingue,  Brown  &  Co.,  New 
York,  now  a  private,  first  class,  in 
Troop  K.  101st  Cavalry,  New  York 
National  Guard,  was  presented  a  cita¬ 
tion  and  a  Soldier’s  Medal  for  heroism 
by  Major  General  Irving  Philipson,  at 
(Governor’s  Island,  New  York,  July  25. 
The  medal  is  the  highest  award  that 
can  be  made  to  a  soldier  in  peace¬ 
time. 

The  citation  read: 

“For  heroism  displayed  in  rescuing 
a  young  girl  from  drowning  in  the 
Grass  River  near  Pyrites,  New  York, 
July  28,  1940.  Upon  hearing  the 
screams  of  a  young  girl  in  the  water, 
who  was  being  drawn  through  a  dam 
spillway  into  the  rapids  in  grave  dan¬ 
ger  of  drowning.  Private  First  Class 
Tingue,  with  utter  disregard  of  his 
own  safety,  immediately  ran  across 
the  top  of  the  dam,  plunged  into  the 
water,  grasped  the  young  girl  just  as 
she  was  driiing  into  the  current  of  the 
spillway,  and  with  great  difficulty  suc¬ 
ceeded  in  bringing  her  to  safety, 
thereby  saving  her  life.  The  heroism 
displayed  by  Private  First  Class 
Tingue  on  this  occasion  reflects  great 
credit  upon  himself  and  the  military 
service.” 

To  Meet  in  February 

ITie  Southern  Newspaper  Mechani¬ 
cal  Cotrference,  Southwestern  divi¬ 
sion,  which  covers  the  states  of  Texas, 
Oklahoma,  Arkansas  and  Louisiana 
has  announced  that  its  next  meeting, 
in  early  February,  will  be  held  in 
Galveston.  C.  C.  Washburn,  press 
foreman  of  the  Galveston  News-Trib¬ 
une,  and  a  member  of  the  conference 
board  of  governors,  will  be  in  charge 
of  local  arrangements. 


Adds  Auloshaver 

The  Los  Angeles  Times  has  installed 
a  second  Wood  Heavy  Duty  Auto¬ 
shaver,  replacing  a  Junior  Autoshaver 
previously  in  use. 


SNPA  Meeting  I 

SetforSepl.  1-2  | 

Eastern  Mechanical  Division 

Will  Meet  in  Louisville 

For  Fifth  Conference  ? 

The  Fifth  Annual  Mechanical  Con¬ 
ference  of  the  Southern  Newspaper 
Publishers  Association,  Eastern  Divi¬ 
sion,  will  be  held  at  the  Brown  Hotel,  u  ' 
Louisville,  Ky.,  Sept.  1-2.  The  con-  r 
ference  will  discuss  mechanical  de¬ 
partment  problems,  improving  various 
mechanical  processes,  increasing  eflS- 
eiency  of  operation  and  reducing  costs. 

As  in  past  conferences,  a  major  part 
of  each  session  will  be  devoted  to  dis¬ 
cussion  of  specific  problems  submitted 
by  those  who  attend.  Mechanical  ex¬ 
perts  also  are  listed  as  speakers  during 
the  sessions.  Problems  of  small-town 
papers  will  be  given  equal  con¬ 
sideration  with  those  of  metropolitan 
papers. 

Baker  General  Chairman 

Claude  L.  Baker,  New  Orleans  (La.) 
Times-Picayune  and  States,  is  genersd 
chairman  of  the  Conference,  while  C. 
Frank  Mann,  Louisville  Courier-Jour¬ 
nal  and  Times,  is  local  chairman. 
Messrs.  Baker  and  Mann  are  members 
of  the  SNPA  Mechanical  Conference 
executive  committee. 

Topic  leaders  will  be  Harry  Wil¬ 
son,  stereotype  foreman,  Birmingham 
(Ala.)  News;  L.  M.  Phelps,  pressroom 
foreman,  Charlotte  (N.  C.)  News;  R.  J. 
Walker,  foreman,  engraving  depart¬ 
ment,  Atlanta  (Ga.)  CoTistitution; 

L.  C.  Penry,  composing  room  superin¬ 
tendent,  Greensboro  (N.  C.)  Newt- 
Record. 

The  Conference  will  open  9: 30  Mon-  ® 
day  morning.  Sept.  1,  with  Mr.  Mann 
presiding.  Invocation  will  be  by  Rev. 

W.  N.  Briney,  pastor  Douglas  Boule¬ 
vard  Christian  Church,  who  was  a 
printer  before  he  came  a  preacher. 
Governor  Keen  Johnson  has  been  in¬ 
vited  to  deliver  the  address  of  wel¬ 
come  for  Kentucky. 

Mayor  Scholtz  is  scheduled  to  ex¬ 
tend  a  welcome  for  Louisville,  and 
Mark  Ethridge,  general  manager, 
Louisville  Courier-Journal  and  Times, 
will  make  the  opening  Conference 
address. 

Equipment  houses  having  reserved 
exhibit  space  at  the  Conference,  to 
date,  follow:  New  England  Newspaper 
Supply  Co.;  Vogt  Roller;  Ostrander- 
Seymour;  Bush  Krebs;  J.  A.  Richards 
Co.;  Standard  Gravure  Corp.;  Vander- 
cook;  Hamilton  Mfg.  Co.;  Milwaukee 
Saw;  Ludlow;  Rouse;  Courier-Journal 
and  Times;  Wood  Flong  Mat;  Mono¬ 
melt;  Hammond  Saw. 

Wood  Machinery  Sales 

Sales  of  stereotyping  equipment  re¬ 
ported  by  Wood  Newspaper  Machinery  f 
Corporation,  New  York,  are  as  fol¬ 
lows:  Plainfield  (N.  J.)  Courier 

News,  standard  Pony  Autoplate  with 
vacuum  equipment;  Des  Moines  Reg¬ 
ister  and  Tribune,  heavy-duty  Auto¬ 
shaver;  Beaumont  (Tex.)  Enterprise, 
vacuum  equipment  for  Pony  Auto¬ 
plate;  Montreal  Star,  vacuum  equip¬ 
ment  for  Junior  Autoplate;  Louisville 
Courier- Journal,  heavy-duty  Auto¬ 
shaver. 

Slereolypers  Pick  Albany 

The  International  Stereotypers  and 
Electrotypers  Union  picked  Albany,  i, 
N.  Y.,  for  its  1942  meeting  place  at  the 
close  of  its  six-day  annual  convention 
July  26  in  Denver.  Waco,  Texas, 
was  named  the  convention  city  for 
1943. 
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%  L.  Star-Times 
Hodernizes 


increased  somewhat  in  size  to  give  a  Danor  MauAC 

more  pleasing  effect  to  the  tops  of  vUdjI  rdpCI  PlUVvJ 
these  pages,  and  the  number  of  words  After  30  years  of  publication  from 
in  the  main  decks  there  has  been  de-  the  same  building,  the  Turlock  (Cal.) 

creased  to  give  greater  legibility  and  Journal  has  moved  into  other  quarters, 

more  attractive  appearance.  The  move  was  from  a  two-story  to  a 

The  editorial  page  is  now  presented  one-story  building,  but  the  present 

in  slightly  larger  type,  with  uniform,  structure  provides  twice  the  space  of 

somewhat  larger  headings,  and  column  the  old,  Edward  J.  Frayne,  Sr.,  said, 

rules  have  been  eliminated  there.  Mr  Frayne,  sixth  publisher  of  the 
Underlines  have  been  made  uniform  Reader  reaction  has  been  especially  Journal,  had  planned  the  move  since 

_ _ in  style,  an  18  point  bold  san  serif  good  to  this  change.  Heads  have  been  his  arrival  in  Turlock  in  1939.  Press- 

effect  at  the  fyP®  being  employed  for  the  captions,  made  uniform  on  the  comic  page,  and  room,  composing  room  and  stereotyp- 
new  manag-  which  have  been  moved  under  the  kept  in  definite  relation  to  other  fea-  ing  space  are  provided  in  the  rear  of 
ilagden,  who  pictures  instead  of  over  them.  txire  heads  in  the  paper.  A  Benday  the  newly  acquired  building.  Busi- 

k  W.  Taylor.  Pictures  are  selected  for  their  tone  background  instead  of  solid  black  is  ness,  advertising,  editorial  and  pub- 
:e  one  mast-  value  and  reproduction  quality  as  well  used  for  the  reversed  captions  on  the  lisher’s  offices  occupy  a  portion  of 
agh  the  paper  news  value.  Related  stories  are  strips,  to  avoid  smudging.  .  the  building  along  one  street.  This 

eral  modern-  P'lf  side  by  side  under  one  heading  Two  panels  were  moved  to  the  bot-  leaves  storeroom  and  filing  facilities 

1  out,  but  in  the  convenience  of  readers.  tom  of  the  want  ad  page,  to  increase  at  one  side  of  the  building.  Larger 

lental  format  Heads  within  departments  such  as  readership  and  give  the  features  a  def-  quarters  for  all  departments,  adequate 
the  theater  section,  have  been  made  inite  spot  each  day.  Additional  room  space  for  photographic  and  engraving 
for  has  been  uniform.  Sport  page  heads  have  been  now  is  available  for  new  features.  activities  also  is  provided. 


Ludlow  Self'Quadding  Stick  with  matrices  in  position 
for  casting  a  flush-left  line.  Note  the  *‘centering** 
scale  along  the  lower  bar  of  the  stick,  as  well  as  the 
pica  “measure”  scale  along  the  top  bar. 


Automatic  Quadding-out  with 
the  Ludlow  Self-Quadding  Stick 


Flush-left  or  flush-right  quadding-out,  in  any  type-size  from  4  point  to  96  point, 
requires  neither  quads  nor  extra  spacing  with  the  Ludlow  Self-Quadding  Stick 

•  Using  this  simple  stick,  the  Ludlow  compositor 
“gathers”  typeface  matrices,  places  them  in  the  stick, 
adds  only  the  spaces  between  the  words  and  then 
pushes  up  the  slide,  locking  it  against  the  matrices 

’  with  a  half-turn  of  the  knob  — to  produce  justified 

flush-left  quadding-out  of  the  slugline  when  cast. 

•  For  flush-right  quadding-out,  the  line  of  spaced 
matrices  may  be  inverted  in  the  stick,  or  the  stick 

inverted  position  while  the  line  of 
matrices  is  being  set  and  spaced. 

•  The  Ludlow  Self-Quadding  Stick  also  offers  ad- 
vantage  in  the  production  of  centered  lines.  With 
the  slide  set  to  the  desired  measure  according  to  the 
upper  scale  and  the  spaced  matrices  held  up  against 
the  end-piece  of  the  slide,  the  lower  scale  reading 
at  the  left  of  the  matrices  shows  how  much  quad- 
ding  is  required  at  the  left,  while  the  slide  automati¬ 
cally  quads-out  equally  at  the  right. 

•  This  simple  and  direct  method  of  quadding-out 
with  the  Ludlow  is  typical  of  the  simple  and  efficient 
Ludlow  way  of  solving  many  display  and  job  com¬ 
position  problems.  With  so  many  short  cuts  and 
simplified  practices,  it's  no  wonder  that  production 
records  in  Ludlow-equipped  composing  rooms  as¬ 
sure  economical  operation! 

•  Complete  information  about  the  Ludlow  Self- 
Quadding  Stick  (or  about  the  special  Ludlow  stick 
for  automatically  centering  lines)  will  be  sent  gladly 
upon  request. 


Ludlow  compositor  placing  “gathered”  typeface  matrices 
in  the  Ludlow  Self-Quadding  Stick. 


tractive  makeup. 


COPPER  &  ZINC 


Spacir>g  out  a  lir>e  of  typeface  matrices  in  the  Ludlow  Self-Quadding  Stick. 


LUDLOW  TYPOGRAPH  COMPANY  2032  Clybourn  Avenue,  Chicago 


Set  in  members  of  the  Ludlow  Radiant  famil/ 
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‘The  Birth  of  a 


wright  who  wrote 
Nation.” 

Publisher  Weathers,  a  native  of  The  Sumter  (S.  C.)  Daily  Item  has 
Shelby,  has  associated  with  him  his  begun  construction  on  a  large  two- 
son,  Henry  Lee  Weathers,  as  business  story  plant  with  completion  and  dedi¬ 
manager.  cation  scheduled  this  fall. 

The  building  will  house  the  busi¬ 
ness,  news  and  photographic  depart¬ 
ments,  also  the  commercial 


printing  ' 

department,  and  will  have  a  large  dis¬ 
play  section  in  front.  Construction 
will  be  of  Gothic  type  utilizing  steel 
plate  glass,  stucco  and  concrete.  The  i 
display  advertising  department,  photo¬ 
graphic  studios  and  news  room  will  I 
be  in  the  rear. 

A  new  building  is  also  being  erected, 
connecting  the  new  structure  and  the 
old  Daily  Item  plant  and  will  house 
the  newspaper  press  and  commercial 
printing  machinery  and  supplies.  The 
composing  room  will  be  adjacent  to 
the  pressroom. 

The  front  will  be  of  structural  glass 
in  cadet  blue  frame,  with  light  gray 
and  white  stucco  walls.  The  floor  will 
be  of  Tiletex  and  the  ceilings  of 
Masonite.  Lighting  will  be  fluorescent. 
James  &  DuRant  are  architects.  Con¬ 
tract  has  been  awarded  to  W.  C.  King, 

Exterior  view  of  new  home  of  Shelby  (N.  C.)  Daily  Star. 

The  Daily  Item,  founded  in  1894,  is 

it  is  located — the  population  is  14,500.  Haiu  I  iifllAUf  CafAr  combined  with  the  Watchman  and 

A  shower  room  affords  an  individual  lewW  LUQIOW  IflCw#  Southern,  established  in  1850.  The 

locker  for  each  employe,  while  carrier  _  o  j  j  v  •  ^  and  published  by  the 

boys  have  a  large  room  in  which  to  Tempo  Heavy  Conde^ed  Italic  is  Osteen  Publishing  Company, 
gather  for  their  papers.  To  the  rear  available  m  matrix  form  for  Lud- 

of  the  building  is  parking  space  for  low  hand-set,  slug-cast  composition  in  II  -  M  nwAff 

employes’  cars  and  stands  for  carrier  sizes  from  18  to  48  point.  Specimen  HOJ  RwW  r  Iv## 

The  exterior  brick  are  buff  colored  bicycles.  Streets  lead  out  in  four  sheets  showing  the  full  size  range  of  Mocksville  (N.  C.)  Enterprite 

and  are  glazed  so  they  can  be  easily  directions  from  this  parking  lot.  Tempo  Heavy  Condensed  Italic  may  has  installed  a  rebuilt  Goss  press  It 

cleaned.  All  windows  have  double  In  the  basement  is  a  coal  bin  with  be  obtained  upon  request  addressed  to  enable  the  paper  to  change  its  for- 
ventilating  steel  sash,  giving  plenty  of  capacity  for  60  tons  of  coal,  a  paper  the  Ludlow  Typograph  Company,  2032  mat  from  a  seven-column  page  to  an 


Lea  B.  Weathers 
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This  Is  an  Interior 
view  of  the  Shelby 
(N.  C.)  Dally  Star 
new  plant,  showing 
part  of  the  lobby, 
business  and  circula¬ 
tion  departments. 


light  and  fresh  air.  Under  the  bonded  storage  room  accommodating  100  tons 
twenty-year  asphalt  and  stone  built-  of  newsprint,  a  low-pressure  boiler,  a 
up  roof  is  a  layer  of  insulating  ma-  24-page  Goss  press,  tire  stereotype  de- 
terial  which  reduces  heat  in  summer  partment,  remelting  furnace  room  and 
and  holds  in  the  warm  air  in  winter,  mailing  department  Coal  stokers  are 
On  the  first  floor  is  a  large  lobby  used  on  ^th  the  heating  and  the 
and  reception  hall  with  the  word  stereotype  furnaces. 

“Star”  worked  out  in  the  tile  floor.  The  Cleveland  Star  was  founded  in 
Here  also  are  offices  for  the  news  staff,  1894  by  Hon.  Clyde  R.  Hoey,  former 
Associated  Press  wire  service,  social  governor,  who  as  a  youth  started 
editor,  business  and  circulation  de-  work  as  a  printer’s  devil  and  bought 
partments.  Back  of  this  is  a  2,400-  the  paper  from  a  struggling  publisher 
square-feet  composing  room.  who  could  not  meet  his  bills.  Editor 

On  the  third  floor  are  offices  for  the  Weathers  bought  control  of  the  paper 
publisher,  advertising  manager  and  an  in  1911  when  the  newspaper  was  a 
assembly  room  for  staff  meetings  and  weekly  and  all  type  was  set  by  hand, 
public  gatherings.  Also  on  this  floor  He  soon  installed  a  Linotype  machine 
is  the  job  printing  department  with  a  and  in  a  few  years  under  his  direc- 
battery  of  four  presses,  one  of  which  tion  the  paper  was  increased  to  a  semi- 
is  a  new  Miller  Simplex  added  when  and  later  to  a  tri-weekly.  In  1936  the 
the  building  was  completed.  This  de-  frequency  was  stepped  up  to  a  five- 
partment  is  going  in  more  for  color  day  daily  and  the  name  changed  to 
process  printing  and  strip  gumming  the  Shelby  Daily  Star.  One  year  later 
to  serve  textile  mills  which  flourish  in  it  began  publishing  six  days  a  week, 
the  vicinity.  It  is  now  the  only  daily  newspaper  in 

The  Daily  Star  now  has  in  opera-  the  county, 
tion  four  Linotype  machines,  includ-  In  its  new  location  the  Star  occupies 
ing  one  Bluestreak  14  installed  two  one  of  the  most  historic  spots  in  Shelby 
years  ago,  also  Elrod  and  Ludlow  ma-  — the  old  homesite  of  the  Rev.  Thomas 
chines.  In  all,  it  is  believed  to  be  one  Dixon  family.  On  this  site  once  lived 
of  the  most  modern  and  best  equipped  Thomas  Dixon,  author  of  well-known 
newspaper  buildings  in  the  South,  con-  novels  dealing  with  the  Reconstruction 
sidering  the  size  of  the  city  in  which  period  in  the  South  and  the  play- 


The  most  flexible  type  set¬ 
ting  machine  on  the  market 
today. 

Type  set  at  less  cost  .  .  . 
in  less  time  ...  in  better 
condition. 
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tor  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  S  A. 


P.  O.  BOX  131  —  WEST  LYNN,  MASS. 


W.  M.  (lark,  Jr.  Promoted 


Further  Views  on 
Jitike-Through 


When  ordinary  felt  is  heated 
the  moisture  on  the  adhesive 
generates  steam  which  forces 
the  felt  to  part  at  the  bond  and 
ilift  from  the  mat. _ 


Named  Promotion  Manager 
Of  Wood  Flong  Corporation 

William  M.  Clark,  Jr.,  formerly  as- 
printing  through  sistant  to  the  president  of  Wood  Flong 
■  ‘  ■  “  Corporation,  Hoosick  Falls,  N.  Y.,  has 

been  appointed 
promotion  mana¬ 
ger  and  is  now 
located  at  the 
company’s  New 
York  office,  551 
Fifth  Avenue. 

Mr.  Clark’s  as¬ 
sociation  with 
the  Wood  Flong 
Corporation  be¬ 
gan  in  1929  at 
which  time  he 
was  working  in 
W.  M.  Clark.  Jr.  the  mill,  then  lo¬ 
cated  at  Still- 

^ _  _ _ ,  semi-  water,  N.  Y.  Later,  when  the  plant 

^  and  soft  and  different  makes  of  moved  to  Hoosick  Falls,  Mr.  Clark  was 
■  *  ‘  ~  on  transferred  from  the  mill  to  the  office 

and  was  put  in  charge  of  the  advertis- 
In  addition  to  this 


to  Hner  newspaper  . 
the  elimination  of  strike-through,  off¬ 
set  and  show- through. 

CHARLES  W.  PUTNAM 
Press  Superintendent,  Tulsa  World 
In  answering  your  query  I  don’t  be¬ 
lieve  I  can  tell  you  anything  that 
shll  help  on  the  light  31  to  32  lb.  stock 
we  are  running  the  last  few  years, 
jly  offset  comes  when  I  have  half¬ 
tones  on  first  impression  and  I  print 
type  directly  on  the  high  lights  of  the 
cut  on  the  second  impression.  When 
printing  straight  matter  on  second  im¬ 
pression  of  the  sheet  over  screen  of 
cut  on  first  impression  it  looks  like 
}  brick  wall  behind  the  cut.  I  have 
tried  different  blankets,  hard, 

L.-  ^  ' 

press  packing  but  I  get  the  offset 
some  screened  cuts. 

I  am  troubled  with  show-through  as  ing  department. 

1  can  take  a  white  piece  of  the  stock  work,  he  played  an  active  part  in  the 
I  an  printing  and  lay  the  white  piece  sales  department,  spending  consider- 
of  paper  over  a  printed  black  line  of  able  time  traveling  throughout  the 
type  rule  or  cut  and  see  it  through  country  with  the  company’s  salesmen, 
the  white  sheet.  I  call  strike-through  In  this  capacity  he  acted  as  a  contact 
where  the  ink  penetrates  too  far  into  man  between  the  mill  office  and  the 
the  sheet.  For  an  example  I  run  paper  field  representatives,  becoming  ac- 
stock  gauging  .03  one  thousandths  of  quainted  with  many  newspapermen,  as 
an  inch,  some  ink  will  penetrate  .01  well  as  those  associated  with  the  job 
into  the  sheet.  Second  impression  is  shop  and  syndicate  business, 
the  same.  That  leaves  only  .01  to  sep-  Within  the  past  two  years  Mr.  Clark 
ante  the  two  printings.  I  believe  a  has  gradually  devoted  more  of  his 
thicker,  not  too  white  stock  will  prac-  time  to  promotional  work,  contacting 
tically  eliminate  the  strike-through  advertisers,  advertising  agencies,  and 
and  show-through  but  of  course  we  job  shops,  with  special  reference  to 
want  to  do  away  with  the  above  while  the  Wood  Ad  Mat.  Mr.  Clark’s  knowl- 
using  32  lb.  stock.  edge  of  the  manufacturing  end  has 

r  c  aa  \A/urkDTCD  been  valuable  in  developing  mats  to 

&.  P.  McWhorter  meet  the  requirements  of  these  par- 

Pressroom  Superintendent,  ticular  users. 

Newspaper  Printing  Corp.,  Under  the  heading  of  promotional 

Nashville  Tenn.  activities  comes  the  Wood  Flong’s  mo- 

.  j  ^  u'  .  L  fion  picture,  “Pulp  to  Mats,”  which 

O^t  and  strAe-through  seem  to  be  ^r.  Clark  is  showing  extensively, 
doeely  related  m  that  if  you  help  one 
you  help  the  other.  Not  being  much 

of  an  authority  on  paper  and  ink  I  |nf(all  FlrOfl  Ffluinillfinf 
can  only  tell  you  what  I  did  that  *"*'011  LIIUU  LI|UI|JIIICIII 

helped  considerable.  Two  Elrods  have  been  installed  re- 

We  were  getting  a  hard  paper  which  cently  by  the  Baltimore  Sun.  Other 
miked  2^  thousands.  I  had  this  newspapers  with  new  Elrod  equip- 
cfaanged  to  a  softer  paper  which  miked  ment  include  the  following:  Boston 
Sfi  thousands,  without  changing  the  Herald-Traveler,  Detroit  Polish  Daily 
32  pound  newsprint.  I  also  got  a  News,  San  Antonio  (Tex.)  Light, 
heavier  bodied  ink  so  I  could  run  less  Buffalo  (N.  Y.)  Polish  Everybody’s 
ink  and  still  be  black  enough.  Daily,  Beverly  Hills  (Cal.)  Citizen, 

When  new  blankets  are  put  on  you  Greenfield  (Mass.)  Recorder-Gazette, 
always  get  strike-through  worse  un-  Port  Angeles  (Wash.)  Evening  News, 
til  the  blankets  get  set  to  the  cylinders,  Oakland  (Cal.)  Post-Enquirer,  Petos- 
therefore  I  changed  to  a  harder  key  (Mich.)  Evening  News,  Clarks- 
hlanket,  then  by  nmning  the  second  rifle  (Tenn.)  Leaf -Chronicle,  Adrian 
impression  light  enough  to  keep  from  (Mich.)  Telegram,  Klamath  Falls 
fracturing  the  paper,  I  got  very  good  (Ore.)  News  &  Herald,  and  Red  Bank 
*^ults.  (N.  J.)  Standard. 


Ventilated  Felt  allows  the  stecun 
to  escape  through  air  vents, 
thus  the  adhesive  dries  quicker 
and  the  bond  is  positive. _ 


Magnified  —  Shows  air  vents 
which  permit  escape  of  steam 
and  which  expedite  drying. 
Thru  these  perforations  more 
glue  is  exposed  to  the  air  and 
the  felt  dries  quickly  and  sets 
permanently. _ 


ihsL  qMcdsiAL  impJwvemiinL 
in.  nudhix  baddnq  dinoL  iha. 
ado^mio^J^md^qJumnuld^sJL 


1  Guess  We  Hud  Better  Acknowledge 

the  Trend,” 


— remarks  the  Business  Manager  as  he 
OK’s  a  mat  requisition  that  marks  a  de¬ 
parture  in  the  stereo  history  of  the 
paper  .  .  .  “What  you  say  about  Certi- 
fieds,  John,  is  probably  right.  And  I 
notice  more  papers  are  using  Certifieds 
.  .  .  and  more,  too,  are  used  than  any 
other  mat  .  .  .  They  must  have  some¬ 
thing!” 


THaha,  JiuA,  JslaL 


Wrap  a  strip  of  ordin¬ 
ary  felt  arotmd  your 
finger.  It  will  crack 
and  spring  out 
straight  again  when 
released. 


Ventilated  Felt  is  pli¬ 
able  os  linen,  curves 
easily  without  crack¬ 
ing  and  stays  in 
place. 
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Half-Tone  Color  Gravure  Method 
Described  by  Arthur  Duitgen 


Old  Building  Sold 


represented  with  the  smallest  surface 
area  dot  and  the  shallowest  in  etching 
depth.  Etching  by  this  method  mini¬ 
mizes  the  element  of  error  in  etching. 

Etching  is  usually  accomplished  in  £;;;ris  where  the“  Glo^-Dm^t 
ss  etching  time  than  in  eonventional  _  i  i?  •  t  » 


The  eight-story  brick  and  stone  1 
building  in  the  heart  of  downtown ' 


Less  Etching  Time  Required  Than  in  Conventional 
Gravure  and  Color  Changes  Eliminated 


By  ARTHUR  DULTGEN 

Inventor  of  Dultgen-Ncws  Half-Tone  Method,  and 
Ratagravure  Superintendent,  New  York  Daily  News 


(The  following  description  of  the 
Dultgen-News  half-tone  method  was 
given  by  Mr.  Duitgen  recently  in  a 
talk  before  salesmen  of  the  Crowell- 
Collier  Company  in  New  York.) 
ABOUT  1907  I  started  in  gravure  with 
the  Van  Dyck  Gravure  Company. 
All  of  the  work  was  produced  on  sheet 
fed  presses.  We  produced  there  both 
monotone  and  color  gravure.  Our 
work  was  an  artistic  success,  but  a 
financial  failure.  Everything  we  pro¬ 
duced  was  via  the  hard  way.  Our 
facilities  were  crude,  both  as  to  equip¬ 
ment  and  supplies.  It  was  a  hard 
school  but  a  good  one.  The  lessons 
we  learned  there  stayed  with  us. 

At  this  early  stage  of  gravure,  we 
made  many  efforts  to  adapt  the  half¬ 
tone  screen  to  gravure,  but  the  best 
we  received  from  these  experiments 
was  experience. 

Early  Color  Work  Difficult 
My  next  step  was  the  Neo  Gravure 
when  the  New  York  World  installed  a 
German  Color  Gravure  press  in  the 
Neo  pressroom.  We  were  still  with¬ 
out  the  necessary  equipment  or  skilled 
personnel  to  produce  acceptable  color 
work.  With  great  effort  and  many 
hours  of  work  we  would  complete  a 
set  of  color  cylinders.  After  inspect¬ 
ing  a  proof  and  spending  more  work 
and  many  hours  upon  corrections, 
someone  would  have  to  submit  the 
proof  to  that  ogre  at  the  advertising 
agency.  If  the  gentleman  who  was  so 
xmfortunate  as  to  have  drawn  the  as¬ 
signment  to  submit  proof  was  not 
thrown  out,  we  thought  we  did  a 
good  job. 

After  the  Neo-Gravure,  I  devoted 
the  next  two  years  entirely  to  experi¬ 
menting  on  the  adaptation  of  half-tone 
to  gravxire  printing.  Within  a  short 
time  after  I  joined  the  News  organiza¬ 
tion,  the  News  adopted  the  half-tone 
gravure  for  their  Sunday  color- 
gravure  section. 

A  brief  description  of  the  method 
of  working  half-tone  color  gravxire 
would  probably  be  appropriate.  To 
make  color  separations  for  gravure 
printing  plates,  the  usual  process  of 
making  four  color  s^arations  on  con¬ 
tinuous  t(Hie  color  sensitized  plates  or 
films  from  the  subject  matter  is  fol¬ 
lowed.  'Drese  negatives  are.  color  cor¬ 
rected  either  by  hand  or  by  one  of  the 
various  correcting  methods  now  in 
general  use. 

Color  Cerrocfisg 

From  these  negatives  two  sets  of 
positives  are  made.  One  set  of  posi¬ 
tives  is  made  with  a  camera  through 
a  half-tone  screen  upon  a  contrast 
plate.  The  screen  angles  in  practice 
in  the  half-tone  industry  are  generally 
followed.  Each  color  has  its  own 
angle.  The  reason  for  these  different 
angles  is  to  prevent  screen  pattern. 
The  positives  will  show  the  picture 
represented  in  various  sized  isolated 
dots,  from  the  deepest  shadow  to  the 
highest  light  From  the  same  nega¬ 
tives  a  continuous  tone  set  of  positives 
are  made  through  the  camera.  These 
positives  are  an  exact  register  with 
the  half-tone  positives. 

Color  correcting  may  be  made  on 
the  half-tone  positives  and  also  on 
the  continuous  tone  positives.  The 


continuous  tone  positives  are  the  pre¬ 
ferred  positives  for  color  correction. 

The  next  step  is  the  printing  of  the 
positives  upon  carbon  tissue.  Each 
pair  of  positives  that  is,  the  two  yel¬ 
lows,  two  reds,  two  blues  and  the  two 
keys  are  printed  by  means  of  a  print¬ 
ing  frame  and  exposed  to  a  light 
source.  Each  pair  of  color  positives  is 
printed  upon  a  separate  piece  of  car¬ 
bon  tissue.  Either  the  half-tone  posi¬ 
tive  or  the  continuous  tone  positive 
may  be  printed  first.  The  preferred 
way  is  to  print  the  half-tone  first.  It 
is  important  that  both  positives  shall 
be  printed  in  exact  register  on  the 
tissue  one  with  the  other. 

Warm  Water  Used 
The  carbon  tissue  print  is  then 
placed  upon  the  copper  printing  press 
cylinder  in  register  with  other  color 
pages  appearing  in  the  same  issue. 
Development  is  accomplished  by  re¬ 
volving  the  copper  cylinder  in  warm 
water.  The  white  paper  backing  is 
first  stripped  from  the  cylinder.  De¬ 
velopment  is  continued  in  the  warm 
water  until  all  of  the  unexposed  car¬ 
bon  tissue  has  been  dissolved  from 
the  carbon  print. 

Upon  examining  the  print  it  will 
show  the  pictiu-e  again  as  a  negative, 
but  now  the  picture  will  be  repre¬ 
sented  by  various  size  half-tone  dots 
in  conformity  to  the  tone  values  of  the 
picture.  Further  examination  of  the 
carbon  print  will  show  that  the 
shadow  dots  allow  copper  to  show 
through  most. 

As  we  follow  the  increasing  lighter 
tones  of  the  picture  on  the  print,  we 
find  that  as  the  dots  become  smaller 
they  are  increasingly  veiled  over  with 
a  tone  of  carbon  tissue.  To  repeat, 
the  function  of  the  half-tone  positive 
is  to  create  a  screen  formation,  show¬ 
ing  the  picture  in  various  sized  dots. 
The  function  of  the  continuous  tone 
positive  is  to  create  varying  thick¬ 
nesses  of  carbon  tissue  film  over  the 
half-tone  dots.  As  the  dots  become 
smaller  the  carbon  film  will  become 
increasingly  thicker.  Because  of  this 
combined  print  the  etching  becomes  a 
multiple  stage  etching  automatically. 
When  the  etching  acid  ip  applied  to 
this  type  of  a  carbon  print,  etching  will 
start  in  that  part  of  the  carbon  print 
where  the  half-tone  dots  are  largest. 
However,  the  etching  will  not  start  at 
this  point  because  the  dots  are  the 
largest,  but  because  of  the  varying 
layers  of  carbon  tissue  that  the  con¬ 
tinuous  tone  positive  has  placed  over 
the  various  size  half-tone  dots. 

The  etching  is  a  progressive  etching. 
As  the  water  in  the  etching  fluid 
softens  the  carbon  tissue  film,  etching 
progresses  through  the  various  size 
dots,  imtil  the  smallest  or  high  light 
dots  have  been  etched.  Etching  is 
then  complete. 

Upon  examining  the  completed  etch¬ 
ing,  the  picture  will  be  represented 
with  the  shadow  dots  having  the  great¬ 
est  surface  area  and  the  greatest  depth 
of  etchir.g.  As  the  tone  values  of  the 
picture  decrease  in  density,  the  half¬ 
tone  dots  will  decrease  in  surface  area 
and  in  etching  depth,  until  we  reach 
the  high-light  dots.  These  will  be 


less  etching  time  than  in  conventional 
gravure,  and  the  desired  tone  range  is 
very  closely  held  to  the  subject  to  be 
reproduced.  Uniformity  of  duplication 
can  be  held  very  close.  Duplicate  sets 
of  cylinders  can  be  closely  matched. 
Color  changes,  so  common  during  the 
printing  of  a  gravure  job  from  con¬ 
ventional  gravure  printing  plates  on 
the  printing  press,  have  been  elimin¬ 
ated  by  the  half-tone  gravure  plate. 
Fidelity  of  the  reproduction  of  color 
values  and  detail  throughout  the  tone 
range  of  a  picture,  from  the  deepest 
shadows  to  the  high-light  tones,  are 
maintained. 

I  have  never  seen  a  half-tone  plate 
show  any  appreciable  sign  of  wear. 
The  longest  run  of  a  set  of  half-tone 
gravure  color  cylinders  in  my  experi¬ 
ence  was  1,600,000  cylinder  revolu¬ 
tions.  The  job  was  completed.  Judg¬ 
ing  from  the  last  sheets  printed,  it 
looked  as  though  these  cylinders  could 
produce  1,600,000  more  impressions. 

Half-tone  gravure  has  eliminated,  to 
a  great  measure,  the  uncertainty  of 
etching  of  gravure  cylinders,  thereby 
eliminating  make-overs  and  excessive 
amounts  of  hand  corrections.  Half¬ 
tone  gravure  imparts  to  the  printed 
result  a  third  dimensional  effect,  not 
possible  in  any  other  printing  method. 

A  half-tone  gravure  printing  plate 
prints  much  smoother  tones  than  con¬ 
ventional  gravure.  This  is  due  to  the 
construction  of  the  half-tone  printing 
plate.  The  range  of  depth  of  etching 
fiom  the  deepest  shadow  to  the  high¬ 
est  light  is  less  in  the  half-tone  plate 
than  in  the  continuous  tone  plate. 
This  is  as  it  should  be.  The  dots  in 
the  lighter  tones  are  etched  deeper 
than  the  comparable  tones  in  the  con¬ 
ventional  gravure,  but  are  smaller  in 
surface  area.  Because  of  this  condi¬ 
tion  the  ink  contained  in  these  dots  is 
in  better  condition  for  printing  at  the 
time  actual  printing  upon  the  paper  is 
consummated. 


was  published  from  1891  until  1932  t 
has  been  sold,  and  will  be  tom  down 
to  clear  space  for  a  parking  lot. 
Three  other  parcels  were  bought  at 
the  same  time.  The  purchase  price 
was  not  disclosed,  but  total  assessed 
valuation  involved  is  $275,000.  The 
Globe  building  was  leased  for  9g 
years,  after  its  completion  in  1891,1. 
by  the  publishing  company  and  h^f 
been  vacant  since  the  newspaper 
moved  to  its  new  building. 


Lake  Erie  Bulletin 


The  Lake  Erie  Engineering  Cor- 
poration,  Buffalo,  makers  of  hydraulic 
presses,  has  just  issued  a  bulletin  de¬ 
scriptive  of  the  new  developments  in 
rubber  and  plastic  printing  plates,  and 
the  research  done  by  the  firm  in  these 
fields.  “The  use  of  such  plates  has 
grown  greatly  in  the  past  few  years, 
and  at  the  present  time  is  receiving 
further  spotlighted  attention  due  to 
the  threatened  shortage  in  metals 
for  printing  plate  use,”  the  firm 
states. 
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(.  L.  Ray  Promoted 


Promotions  of  two  Winston-Salem 
(N.  C.)  Journal  and  Sentinel  em¬ 
ployes  have  been  announced  by  the 
management.  C.  L.  Ray,  mechanical 
superintendent,  has  been  named  pro¬ 
duction  manager,  and  Donald  Chip- 
man,  in  addition  to  his  duties  as  cre^t 
manager,  has  been  named  assistant 
circulation  manager.  Ray  joined 
the  Journal  in  1919  and  Chipman  in 
1925. 


Corredion 


Duitgen  Corrects  Error 
In  E.  &  P.  Story 


The  change  in  sequence  of  inks 
adopted  by  Arthui  Duitgen,  New  York 
Daily  News  rotogravure  superinten¬ 
dent,  to  prevent  comics  from  sticking 
to  gravure  sections  due  to  heat  and- 
pressure  when  bundled  (E.  &  P., 
Equipment  Review,  July  12,  page  39), 
was  used  in  gravure  and  not  comic 
inks,  Mr.  Duitgen  has  informed  Editor 
L  FhlBUSHER. 

Sticking  was  prevented  because  yel¬ 
low,  red  and  blue  inks  used  in  the 
gravure  printing  are  lacquer  inks  and 
are  not  affected  by  the  oil  that  is  in  the 
comic  inks,  whereas  the  brown,  which 
is  an  asphaltum  base  ink,  is  affected. 
The  oil  in  the  comic  inks  causes  the 
brown  to  redissolve  and  become 
sticky,  and  in  that  way  stick  to  the 
comic  sheet. 

Mr.  Dultgen’s  solution  was  to  print 
yellow,  brown,  red  and  blue.  Printing 
in  this  order,  two  coatings  of  lacquer 
were  put  over  the  brown  ink,  and  as 
neither  the  red  or  the  blue  inks  are 
redissolved  by  the  oil  in  the  comic 
inks,  the  News  has  eliminated  the 
sticking. 


New  Paper  (utter 

♦  Northwest  Type  Foundry,  Minne-  I 
apolis,  has  introduced  a  new,  stream-  M 
lined  bench  model  Trivunph  pap>erj^ 
cutter  with  a  more  powerful  shearing! 
action. 


TINGUE,  BROWN  &  CO. 


NEW  YORK 

CHICAGO  LOS  ANGELES 


tn  Mechanical  linotype  installations  vS  Interlype  Orders 

*  Six  Blue  Streak  Linotypes  have  been  Fort  Dodge  (la.)  Messenger;  Shamo-  One  or  more  Intertypes  have  re- 

.  1*  ja  added  by  the  Louisville  Courier-Jour-  kin  (Pa.)  News-Dispatch;  Wellsville  cently  been  ordered  by  the  following; 

Ii00|||1fl  II0IQ  nal  and  Times.  (N.  Y.)  Daily  Reporter;  Lyle  Printing  Washington  (Pa.)  Observer  and  Re- 

PIWV  Jf  Louis  Star-Times  has  in-  and  Publishing  Company,  Salem,  O.;  porter;  St.  Louis  Post-Dispatch;  Co- 

M  Attend  Short  Course  stalled  four  new  machines.  La  Justice  de  Biddeford,  Biddeford,  lumbus  (O.)  State  Journal;  Whitens 

*  c  i  ^  II  •  Three  Linotypes  have  been  added  Me.;  Blakely  Printing  Company,  Chi-  City  (N.  M.)  Daily  News;  The  Dalles 

State  College  in  Hemisphere  Publishing  Com-  cago;  Boonville  (Ind.)  Standard;  In-  (Ore.)  Chronicle;  Grove  City  (Pa.) 

Brookings  pany.  East  Hartford,  Conn.  diana  Farmers’  Guide,  Huntington,  Reporter -Herald;  McMinnville  (Ore.) 

One  or  more  Linotypes,  many  of  Ind.;  Reeseville  (Wis.)  Review;  Jor-  Telephone  Register;  Williamsport  (Pa.) 
fifty-three  South  Dakota  printing  them  with  self-quadders,  thermo-blo-  dan  Printing  Company,  Mobile,  Ala.;  Sun-Gazette;  Goldsboro  (N.C.)  News- 
plant  and  newspaper  back  shop  exec-  xnold  coolers  and  micro-therm  heat  Daily  and  Weekly  Citizen,  Searcy,  Argus;  Oregon  City  (Ore.)  Banner- 

utives  and  employes  attended  the  control,  have  been  installed  by  the  Ark.;  Cantwell  Printing  Company,  Courier. 

Fourth  Annual  Mechanical  Confer-  Boston  Herald  and  Traveler;  Western  Madison,  Wis.;  Talley’s  Print  Shop, 

ence  for  printers  at  South  Dalwta  Newspaper  Union,  Inc.,  Cincinnati;  San  Angelo,  Tex.;  Samuel  R.  Guard  &  Aflflc  Mail!  Dracc 
Stote  College,  Brookings,  July  25-26.  Adro-  Sons,  Inc.,  East  Aurora,  N.  Y.;  U.  S.  S.  nCW  rICll 

A  day  heavy  l^den  wit  techmcm  yjjg  Garfieldian,  Chicago;  Onslow  Iowa;  U.  S.  S.  New  Jersey;  Cumber-  The  Rockmart  (Ga.)  Journal  is  en- 

information  on  pro  enas  o  ^  e  ac  County  Netos  and  Vicius,  Jacksonville,  land  Presbyterian  Publishing  House,  tering  upon  its  thirteenth  year  of 

^  l  Princeton  University  Press,  Nashville;  Edgar  T.  Acuff,  Knoxville;  publication  and  in  celebration  of  this 

the  firs  ay  w  u;  u  Auhrov  H  Princeton,  N.  J.;  Durham  (N.  C.)  Parkersburg  (la.)  Eclipse;  Coalinga  event  is  installing  a  new  press  and 

nual  banq  ^  •  Herald  and  Sun;  Tribune  Printing  and  Union  High  School,  Coalinga,  Cal.;  other  equipment. 

pVesfden?  of  Supply  Compau'y.  Great  Falla.  Mont.;  Goua.Ie,  (Cal.)  THlmne;  A/ro-Amer. 
feuA  DakPO  Association,  was  Guide  Quality  ftintery  Norfolk,  Va.j  icon,  Mtlmore;  Fort  Wojmc  (Ind.)  WinC  Prj» 

■  cipal  speaker.  Lakin  (Kan.)  Independent;  National  Journal-Gazette;  Austm  Print  Works  ■■■■•*  riltv 

urehig  team  work  between  the  Carbon  Coated  Paper  Company,  Stur-  Company,  Akron;  Burlington  (Vt.)  Woodcarving  of  O.  K.  Belote,  en- 

and  “back”  offices,  Mr.  Sher-  Mich.;  Curtis  Printing  Company,  Free  Press;  The  Hallcrafters,  Pullman,  graver  for  the  Memphis  (Tenn.)  Com- 
wood  cited  a  number  of  instances  in  Flint,  Mich.;  Jellico  (Tenn.)  Advance-  Wash.;  Cherokee  (la.)  Courier;  Chris-  mercial  Appeal,  won  first  prize  in  the 

which  a  “follow  through”  on  the  part  Sentinel;  Marshall  (Tex.)  News-Mes-  tian  Recorder,  Philadelphia;  Miles  student  exhibition  of  Memphis  Acad- 

of  a  printer  in  a  coimtry  shop  on  job  senger;  Charles  C.  Harman,  Jersey  Composition  Company,  Asheville,  emy  of  Arts,  which  he  attended, 
work  or  advertising  layout  meant 

many  dollars  of  additional  business  . 

for  the  firm. 
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The  U.  S.  Government  Printing 
Office  has  recently  installed  a  51  in. 
X  75  in.  Vandercook  Imposing  Surface 
Proof  Press.  This  is  one  of  the  largest 
proof  presses  ever  built.  It  is  equipped 
with  automatic  inking  system,  grip¬ 
pers,  guides  and  sheet  brush.  Due  to 
the  ball  bearing  construction  this  large 
|“^chine  operates  with  such  ease  that 
It  is  practical  to  use  it  on  small  forms. 


John  F.  Dalton,  president  of  the  Los 
Angeles  Typographical  Union,  who 
^  re-elected  to  the  Los  Amgeles 
Board  of  Education  this  spring,  was 
elected  president  of  the  board  last 
week. 


i 


story  of  Press  Firm's  Defense 
Efforts  to  Be  Totd  to  Nation 


CoasMo-Coast  Broadcast  August  9  Wiii  Describe 
How  Plants  Are  Manufacturing  War  Materials 


THE  LITTLE  KNOWN  story  of  how 
the  printing  machinery  industry  has 
turned  from  normal  peace-time  pro¬ 
duction  to  important  defense  work 
will  be  told  Saturday,  August  9,  in 
the  coast-to-coast  radio  program, 
“Defense  for  America.” 

The  broadcast  is  the  25th  of  the  cur¬ 
rent  series  of  weekly  reports  on  pro¬ 
duction  of  basic  defense  industries 


per  in  continuous  publication  in  the 
United  States. 

“Defense  for  America”  was  started 
last  Washington’s  birthday  when  a 
report  was  given  on  the  production 
of  machine  tools  from  Cleveland,  O. 
Subsequent  broadcasts  have  reported 
on  the  production  of  such  basic  de¬ 
fense  needs  as  aluminum,  ships,  sub¬ 
marines,  electrical  equipment,  tanks. 


Thomas  Roy  Jones,  president  of  American  Type  Founders,  Inc.,  is  shown  checkinq  the 
script  for  the  "Defense  for  America"  radio  program  Saturday,  August  9,  that  will  tell 
how  the  printing  machinery  industry  is  converting  its  plants  from  normal  operations  to 
defense  production.  Graham  McNamee,  right  of  Mr.  Jones,  is  announcer  on  the 
program  and  Charles  Speer,  left,  is  one  of  the  script  writers. 


heard  every  Saturday  night  from  7  to 
7:30  (EDT)  over  89  stations  on  the 
Red  Network  of  the  National  Broad¬ 
casting  Company  with  co-operation  of 
the  National  Association  of  Manufac¬ 
turers.  The  entire  series  is  being  re¬ 
broadcast  by  shortwave  to  Europe  and 
South  America  by  stations  WNBI  and 
WRCA. 

Three  and  possibly  four  printing 
machinery  companies,  representative 
of  the  industry,  will  be  the  locales  for 
the  program.  In  addition,  the  broad¬ 
cast  will  describe  the  work  done  else¬ 
where  by  printing  machinery  compa¬ 
nies  who  have  prime  or  subcontracts 
for  defense. 

Will  Broadcast  from  Plant 

Description  of  the  building  of  37 
millimeter  tank  guns  at  the  American 
Type  Founders,  Inc.,  EUizabeth,  N.  J , 
will  be  given  from  a  spot  .inside  the 
new  gun  arsenal.  Later  in  the  pro¬ 
gram  the  work  of  the  Mergenthaler 
Linotype  Company  and  R.  Hoe  and 
Company  will  be  heard  on  the  broad¬ 
cast.  Mergenthaler’s  huge  plant,  with¬ 
in  gunshot  of  the  Brooklyn  Navy  Yard, 
is  devoting  considerable  of  its  mechan¬ 
ical  equipment  to  the  manufacturing 
of  g\m  fire  control  instruments  for  the 
Army  and  Navy. 

R.  Hoe  &  Company’s  plant  at  138th 
and  East  River,  New  York,  recently 
completed  a  month  ahead  of  schedule 
its  first  order  for  recoil  mechanisms 
for  three  inch  anti-aircraft  guns.  In 
addition,  the  company  is  making  ma¬ 
chine  tools  for  airplane  builders,  au¬ 
tomobile  manufacturers  and  others  en¬ 
gaged  in  defense  work. 

Before  the  broadcast  from  the  print¬ 
ing  machinery  companies,  the  story  of 
how  American  newspapers  have  jeal¬ 
ously  guarded  their  right  of  freedom 
of  ^e  press  will  be  told  from  the 
Hartford  (Conn.)  Couravt,  oldest  pa- 


Honored  by  lowans 

Photo  shows  Val  Wells,  assistant  mechan¬ 
ical  superintendent  of  the  Oes  Moines 
Register,  who  was  given  a  new  office  at  the 
fifteenth  annual  Iowa  Daily  Newspaper 
Mechanical  ocnferenca  in  Davenport  re¬ 
cently,  that  of  second  vice-president.  One 
will  be  chosen  each  year  from  the  city  of 
the  next  convention  and  will  serve  as  chair¬ 
man  of  local  arrangements  the  following 
year.  The  1942  conference  will  be  in 
Des  Moines. 

Kielich  Made  Manager 

Succeeds  Late  J.  J.  Nickels 
At  Blatchford  Company 

The  E.  W.  Blatchford  Company  of 
New  York  has  announced  the  appoint- 


automobiles  and  motor  trucks,  rubber, 
chemicals,  aircraft,  oil,  textiles,  com¬ 
munication  instrun  ints,  precision  in¬ 
struments  and  a  broadcast  telling  the 
story  how  York,  Pa.,  surveyed  its 
available  machine  tools  and  skilled 
manpower  so  that  none  of  its  indus¬ 
trial  or  manpower  wealth  was  over¬ 
looked. 

McNamee  WIII  Announce 

(iraham  McXanx-e.  veteran  an¬ 
nouncer  who  has  handled  every  broad¬ 
cast  excepting  three  when  he  was  ill 
with  a  serious  throat  ailment,  will 
describe  production  of  one  of  the 
printing  machinery  plants. 

The  26th  broadcast  of  the  series  will 
be  an  all-studio  presentation  review¬ 
ing  production  observed  during  the 
past  half  year  and  bringing  up-to-date 
information  about  the  output  of  each 
industry  previously  covered  in  the 
series. 

New  Ink  Booklet 

TTie  Sigmund  Ullman  Company, 
Division  of  General  Printing  Ink  Cor¬ 
poration,  New  York,  creators  of  the 
Doubletone  and  E^syew  brand  of 
halftone  inks,  have  just  issued  a  new 
edition  of  their  Essyew  line.  Nineteen 
of  the  most  popular  inks  are  shown  in 
this  demonstration.  To  illustrate  fur¬ 
ther  the  different  reaction  on  various 
stocks,  one  of  the  inks  is  printed  on 
four  stocks.  Screen  values  of  all  inks 
are  portrayed  on  each  page. 

Emsley  Carr  Dies 

Sir  Eknsley  Carr,  editor  and  chair¬ 
man  of  the  London  News  of  the  World 
and  one  of  the  outstanding  porsonali- 
ties  of  British  journalism,  di^  in  Lon¬ 
don  July  31  at  the  age  of  74. 


Robert  F.  Kielich 

ment  of  Robert  F.  Kielich  as  manager 
to  succeed  the  late  John  J.  Nickels. 

Mr.  Kielich  has  been  associated  with 
the  Blatchford  Company  for  the  past 
33  years — beginning  his  business  ca¬ 
reer  in  1908  as  secretary  to  the  late 
Tom  Morrell.  Literally,  he  has  grown 
up  with  the  business,  being  comp¬ 
troller  of  the  company  at  the  time  of 
his  appointment. 

Having  been  actively  and  intimately 
associated  for  many  years  with  the 
Blatchford  Base  Department  of  the 
business,  as  well  as  with  typ)e  metals, 
Mr.  Kielich  is  well  known  to  both 
printers  and  publishers. 

Adds  6  Linotypes 

Six  Blue  Streak  Linotyp>es — five 
Mixer  Model  29s  and  a  Master  Model 
31 — have  been  installed  by  the  Newark 
Evening  News. 


EDITOR  6.  PUBLISHERl  pi 

Ink  Research  Is 
Relatively  New 

Dr.  Talbot  of  General  Printing 
Ink  Corporation  Reviews 
Progress  in  Field 

In  contrast  with  many  other  re¬ 
search  activities,  organized  and 
directed  research  in  the  field  of  print- 
ing  inks  comprise  a  relatively  newi 
undertaking,  according  to  Dr.  Wil-f  N 
liam  F.  Talbot,  research  director  ol  ' 

the  General  Printing  Ink  Clor- 
poration. 

Speaking  in  New  York  at  the  Print¬ 
ing  and  Advertising  Clinic  spon-  L 

sored  by  the  Corporation,  Dr.  Talbot  ' 

said; 

Early  Inks  ‘'Borrowed" 

“Early  printing  inks  were  borrowed 
from  the  allied  arts  of  painting  and  I 
9ns  decorating  and  were  not  basically  dif¬ 
ferent  in  principle  from  many  print- 
mechan-  ing  inks  in  use  today.  The  improve-  | 

Moinas  ments  up  until  relatively  recently  ; 

ce  at  the  were  embodied  through  hit  and  miss 
experimentation  or  continued  gener- 

ous  borrowing  from  the  associated 
int.  Wn®  . 

..  r  arts. 

*a$  chair-  “One  of  the  first  industrial  fields  to 
following  thoroughly  organized  for  research 
11  be  in  was  the  so-called  coal  tar  dye  indus¬ 
try.  Through  this  related  reseandi 

.  —  many  contributions  to  printing  inks 

were  made,  ptarticularly  in  the  direc- 
tion  of  brighter,  stronger  and  a  wider 
range  of  colors.  More  recently  print- 
Is  ing  inks  gained  through  research  on 

the  vehicles  of  paint  and  varnish. 

“The  early  technical  efforts  directly 
pany  of  related  to  printing  inks  were  under- 
ippoint-  taken  without  the  benefit  of  profes-  _ 
sional  research.  ’The  first  chemists  * 

-  employed  in  printing  ink  researdi 

were  relegated  to  testing  and  color 
matching  and  were  hampiered  by  lack 
of  modern  organized  laboratories  and 
the  benefits  of  collaboration  and  plan¬ 
ning. 

“This  situation  has  been  gradually 
remedied  until  today  well  planned  and 
balanced  programs  have  replaced  the 
earlier  sp)oradic  efforts. 

Long-Range  Program 
“It  is  difficult  to  evaluate  research 
results  and  it  is  generally  recognized 
that  research  programs  must  be 
viewed  in  terms  of  long  range  over-all 
results.  The  graphic  arts  have  bene¬ 
fited  from  printing  ink  research  in 
such  directions  as  greatly  increased 
'  printing  sp)eeds;  marked  improvement 
in  reproduction;  gradual  improvement 
in  such  qualities  as  scratch  and  rub 
resistance,  and  resistance  to  adverse 
conditions  such  as  alkali,  light  and 
aging;  and  elimination  of  complaints 
such  as  plate  wear  and  fill-up. 

“In  the  field  of  new  developments, 
we  may  expect  a  still  further  improve- 
manager  ment  in  regard  to  printing  speeds  par- 
Nickels.  ticularly  in  the  field  of  flat  bed  print-  w 
ited  with  ing  which  has  fallen  behind  web  fed  * 
the  past  rotary;  increased  replacement  of  na- 
ness  ca-  tural  products  by  synthetic;  and  many 
the  late  advances  in  our  fundamental  informa- 
is  grown  tion  concerning  the  relationship  of 
I  comp-  various  ink  properties  to  the  partlcu- 
I  time  of  lar  printing  processes.  Where  this 
latter  information  may  take  us  is,  of 
itimately  course,  impossible  to  predict  although, 
with  the  it  is  safe  to  say  that  its  net  result 
;  of  the  will  be  improvement  in  some  re- 
B  metals,  spect.” 


Victoria  Election 

At  the  annual  election  of  officers  of 
Victoria  (B.  C.)  Typographical  Union 
No.  201,  held  recently,  J.  D.  Davidson 
and  J.  F.  Hough  were  re-elected  as 
president  and  vice-president,  respec¬ 
tively,  by  acclamation. 


0.  M.  Rqpport 


F«d«rol  of  26th 
Chicogo,  IllinoU 


Photo  Department  ^'Cleaned  Up' 


effect  from  Aug.  1,  1940  to  Jan.  31,  i 
1941;  that  the  scale  shall  be  increased 
2^c  an  hour  effective  Feb.  1,  1941; 
that  another  increase  of  2%c  an  hour 
shall  be  effective  Aug.  1, 1941,  and  that 
the  question  of  wages  only  may  be 
opened  as  of  Feb.  1,  1942. 

The  new  scales,  according  to  the 
award,  are:  ‘‘Men  working  nights  shall 
be  paid  as  follows:  From  Aug.  1,  1940 
to  Jan.  31,  1941,  $1.24  per  hour;  from 
Feb.  1, 1941  to  July  31, 1941,  $1.26i4  per 
hour;  from  Aug.  1,  1941  to  July  31, 
1942,  $1.29  per  hour. 

“Men  working  days  shall  be  paid 
as  follows:  From  A\ig.  1,  1940  to  Jan. 
31,  1941,  $1J.7^4  per  hour;  from  Feb. 
1,  1941  to  July  31, 1941,  $120  per  hour; 
from  Aug.  1,  1941  to  July  31,  1942, 
$1.2214  per  hour. 

“Men  working  on  lobster  shifts  shall 
be  paid  6V4  cents  per  hour  in  addition 
to  the  regular  night  hourly  scale.  Men 
on  split  shifts  shall  be  paid  GW  cents 
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MERCURY 

NEWSPAPER 
ROLLERS  a 


Smk  here  are  the  “before  and  after"  pictures  showing  improvements  made  in  the 
photographic  and  engraving  room  of  the  Kingsport  Times,  Kingsport,  Tenn.  The  pic- 
hires  were  made  from  the  same  vantage  point.  Note  the  projecting  panels  have 
bnn  removed  for  greater  safety  and  more  light  has  been  provided.  The  cabinet  for 
housing  supplies,  seen  in  the  center  of  the  lower  photograph,  was  designed  by 
Thomas  DeGroat,  photographer,  to  suit  the  department's  specific  needs. 


Mercury  Newspaper 
Rollers  have  earned  the 
confidence  of  pressmen 
and  publishers  alike, 
because  they  combine 
exceptional  durability 
and  fine  reproduction 
qualities.  Constructed 
with  the  utmost  pre¬ 
cision  to  meet  the  re¬ 
quirements  of  modern 
high  -  speed  presses, 
they  are  trouble-free 
and  outstandingly 
efficient. 

There  are  also 
Mercury  Rollers  for 
Tubular  and  Flat- 
Bed  Newspaper 
Presses. 
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It's  the  Twintype  water-cooled  mold  that 


that  drops  from 
the  hook  auto- 
matically  when 
ingot  has 
y  melted  down  to 

Write  for 
particulars 

SPEED  YOUR  REMELTING  PRODUCTION 
Why  the  double-ear?  However  you  pick  it  up 
there  it  an  ear  to  receive  the  hooL  If  an  ear 
it  broken  there  it  alwayt  a  spare  ear.  And  the 
ear  at  each  end  prevents  the  ingot  from  stick¬ 
ing  in  the  mold  when  dumped. 


Popular 

War  ^“«»ian  /  a*  i 
^it,-'  au./f'-o^ 

t  «*u  •“O^OCll,**/ JOrti 
novei^  /f®’*' 

'«^Jtli  I,,--  *^«/'aie 

a  wrarf^f  '^‘fe  enaci 

A  ^  “P 

•>.  aecw**  ^an-  /  ent 

Write Of /aevci.j 

“’"toni”  S**/d.*„‘  a 

*  '’pd  th/®  ®'/£S5‘f 
jov  "ew  w^ho  y 


-  ‘'acJt  hom®^'tch  /ffet 
was^f  ‘hat/Pen, 
■*>  he  sai/«  Jii**  / STav 

ow,  j  ‘Cniess 

■®'-  w/th®.®'  eonJjW  aa 

iTth  f’J 

/  hope  V^sence  f  his  1 

II  ggain  PropiJ 


LESS  INK— BETTER  PRINT 


Extra  ink.  ami  extra  impression  may  bring  up 
low  spots  in  newspaper  printing  plates;  but  the 
cost  in  wasted  ink  and  ruined  press  blankets  and 
inking  rollers  is  often  excessive.  Besides,  extra 
ink  is  likely  to  smear  the  printed  sheet;  and 
extra  impression  is  likely  to  cause  unsightly 
punch-through  and  thus  spoil  the  presswork  on 
both  sides  of  the  web. 


vacuum-equipped  Autoplate.  Vacuum  draws 
the  bends  or  buckles  in  stereo  mats  against  the 
accurately  curved  back  of  the  Autoplate  casting 
box.  thus  producing  plates  of  remarkably  uni¬ 
form  thickness  and  splendid  printing  quality. 


Vacuum  can  he  applied  to  any  Autoplate  inachinc 
— Pony.  Junior,  or  Automatic — new  or  old. 
Nothing  developed  in  years  has  done  more  to 
improve  newspaper  presswork.  Investigate! 
Printed  matter  will  be  sent  to  you  on  request. 


The  best  remedy  for  low  spots  is  to  prevent 
them;  and  the  best  way  to  do  that  is  to  use  a 
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Kew  York  Post  Starts 
“practical  Promotions” 


By  T.  S.  mVlN 

OKE  d  the  surest  ways  to  kick  a  pro¬ 
motion  man  into  the  dumps  is  to 
j,y  to  him,  “Oh,  sure,  I  know  what 
vou  guys  4o — you  make  up  those  filler 
ai  for  the  paper,  don’t  you?” 

The  catch  is  in  the  “filler.”  Filler 

Pjs  just  something  slapped  into  the 
naper  to  plug  a  hole,  to  build  up  paid 
^rtising  so  it  comes  above  the 
fold  to  hold  space  in  the  early  editions 
for  late  news  or  advertising.  Filler 
jj  just  something  to  take  up  space; 
it's  as  important  as  the  inside  of  a 
mattress,  true  enough,  but  you  can’t 
g(t  people  very  excited  about  the  in- 
jiife  of  a  mattress. 

No  Respect  for  Filler 
■jliis  lack  of  respect  for  filler  mate¬ 
rial  is  one  basic  reason  so  much  of  it 
isn’t  worth  the  white  space  it  occupies. 
You  can’t  get  a  guy  to  sweat  real  sweat 
over  an  ad  when  he  knows  it’s  just 
■filler.”  And  that’s  too  bad  because 
idiite  space  is  valuable;  it  deserves 
aspect  always  for  the  job  it  can  do, 
given  the  chance. 

Some  of  this  has  been  running 
through  the  mind  of  Natt  S.  Getlin. 
advertising  director  of  the  New  York 
Po$t.  with  the  result  that  the  Post  is 
currently  running  a  series  of  what 
they  call  “practical  promotions” — full 
pages  devoted  right  now  to  August 
furniture  and  fur  sales,  distinguished 
from  the  usual  run  of  such  promotions 
in  that  they  feature  merchandise  ac¬ 
tually  on  sale  in  stores  that  advertise 
in  the  Post  and  feature  the  names  of 
I  these  stores. 

“It  has  long  been  my  theory,”  Mr. 
Getlin  tells  us,  “that  the  space  news¬ 
papers  use  for  house  promotions  could 
be  put  to  better  advantage.  I  mean 
the  more  or  less  meaningless  page  that 
serves  no  other  hmetion  except  to 
plug  a  hole  in  the  paper.  I  mean  the 
pages  that  are  back-slapping  in  the 
main— pages  that  build  personal  ego 
but  deprive  the  reader  of  interesting 
news. 

"Such  pages  we  are  now  trying  to 
emvert  into  pages  of  meaningful  ad¬ 
vertising  news — news  that  helps  read- 
en  get  the  best  value  for  their  money 
-news  that  helps  advertisers  get  the 
best  return  for  their  advertising  dol¬ 
lars. 

Spotliqhtt  Advertisers 

“Our  series  of  practical  promotions 
will  spotlight  the  offerings  of  Post 
advertisers  to  the  end  that  they  may 
receive  the  ultimate  in  results  from 
advertising  directed  to  Post  readers. 
They  will  focus  attention  directly  on 
daily  advertisements  in  the  Post.  We 
call  them  practical  promotions  be¬ 
cause  they  are  a  functional  adjunct  to 
the  advertising  columns.  The  hun- 
I  dreds  of  inquiries  and  the  buying  re¬ 
sponse  from  our  readers,  and  the  en¬ 
thusiastic  statements  from  Post  adver¬ 
tisers  attest  the  success  of  the  idea.” 

One  smart  angle  in  this  promotion 
is  that  the  stores  involved  are  brought 
into  the  picture  and  actively  co¬ 
operate  in  planning  and  preparing  the 
P*ge«.  This  gives  them  an  active  in¬ 
terest  in  the  paper. 

The  pages  are  attractive  typograph- 
toally  and  in  design  and  the  copy  is 
litnrply  to  the  point.  They  are  a  good 
iob-  In  their  preparation,  Mr.  Getlin 
Pves  due  credit  to  Harry  Rosen,  the 
Post’s  local  advertising  manager,  and 
^  to  Larry  Merahn,  promotion  manager. 

Human  Interest 

the  Minneapolis  Tribune  and  Star 
Jourwl  rotogravure  section  is  cur¬ 


rently  carrying  an  excellent  series  of 
human  interest  picture  stories  on  fea- 
txired  writers  in  the  Morning  Tribune. 
The  one  at  hand  is  about  Dorothy 
Kilgallen,  who  does  “The  Voice  of 
Broadway”  column.  Pictures  are  al¬ 
ways  sure-fire  for  reader  attention — 
and  picture-stories  go  a  couple  of  steps 
better.  This  behind-the-scenes  stuff 
about  newspaper  people  is  as  inter¬ 
esting  as  anything  the  fan  magazines 
do  for  the  movie  folks — and  should  be 
quite  as  effective  in  building  a  follow¬ 
ing  for  them. 

A  smart  editorial  feature,  this,  is 
started  out  as  an  undisguised  promo¬ 
tion.  “After  gathering  the  material 
for  these  pages,”  Glenn  Gladfelder,  as¬ 
sistant  promotion  manager,  tells  us, 
“we  felt  that  it  was  interesting  enough 
to  merit  regular  editorial  treatment. 
We  plan  to  do  picture -stories  similar 
to  the  Kilgallen  one,  which  is  the  first 
in  our  series,  on  our  political  com¬ 
mentators,  women’s  writers  and  other 
columnists.” 

There  may  be  some  who  will  regret 
and  even  resent  this  departure  from 
the  traditional  anonymity  of  working 
newspaper  people,  the  tradition  that 
those  who  throw  the  spotlight  on 
others  always  keep  themselves  behind 
it.  And  it’s  true  that  this  sort  of  thing 
can  easily  be  overdone — as  it  has  often 
been  in  the  case  of  movie  people — 
until  it  becomes  nauseating.  But  done 
with  restraint  and  in  good  taste,  as  the 
Minneapolis  series  seems  to  be,  per¬ 
sonalities  always  make  good  promo¬ 
tion  material. 

Also  from  the  Minneapolis  front 
comes  a  swell  half-page  color  ad  that 
shows  what  a  little  imagination  and 
ingenuity  can  accomplish.  It’s  a  built- 
up  scene  shot  from  overhead  showing 
a  kid  at  the  seashore  writing  in  the 
sand  a  message  how  good  the  classi¬ 
fied  ads  in  the  Minneapolis  papers  can 
be.  It  rivals  anything  we’ve  seen  in 
color  in  newspapers  and,  yes,  even  in 
the  magazines. 

Iron  Men.  Chicken  Feed 

A  NEAT  gag  is  pulled  by  the  Salt 

Lake  Tribune-Telegram  with  a 
folder  telling  what  a  new  ^0,000,000 
small  arms  factory  being  built  at  Salt 
Lake  City  will  mean  for  that  market. 

“30  million  iron  men,”  the  folder 
declares,  “are  not  chicken  feed.’  The 
gag  is  in  illustrating  this  by  pasting 
onto  the  cover  actual  iron  men,  in  the 
shape  of  metal  slugs  the  size  of  half 
dollars,  and  of  real  chicken  feed. 


A  good  niarket  promotion,  well  writ¬ 
ten  and  designed,  it  would  carry  its 
impression  through  without  the  help 
of  the  gag.  The  gag  lends  a  light  touch 
that  livens  it  up  and  makes  it  even 
better. 

We  saw  a  presentation  recently  that 
employed  a  similar  gag  to  good  effect. 
It  was  a  presentation  made  up  by  the 
New  York  Times  for  a  grocery  ac- 
coimt  “What  11c  will  do  for  the 
Blank  Company,”  was  the  headline — 
and  to  illtistrate  it,  a  shiny  bright 
dime  and  penny  were  pasted  onto  the 
cover.  Gags  don’t  substitute  for  the 
meat  in  promotion.  In  themselves  they 
are  not  promotion.  But  tied  in  with 
a  good  promotion  they  do  help  to 
brighten  up  its  interest. 

On  the  Desk 

FROM  the  Honolulu  Advertiser,  which 

this  year  celebrates  its  85th  anni¬ 
versary — another  edition  of  its  inform¬ 
ative  statistical  folder  “Commerce  of 
Hawaii.”  This  reports  in  tones  almost 
too  restrained,  considering  the  noise 
others  would  make  of  the  same  kind  of 
news,  that  Hawaii  has  received  more 
than  $132,000,000  in  defense  program 
money  in  the  past  year.  But  what  dis¬ 
turbs  us  even  more  is  a  picture  of  the 
Advertiser’s  offices.  Imagine  having 
your  desk  on  a  gallery  opening  onto 
an  open  courtyard  choked  with  flowers 
and  streaming  with  sunshine! 

From  the  Atlanta  Journal — a  folder 
and  a  newspaper  page,  in  color,  re¬ 
porting  substantial  circulation  growth. 

From  the  St.  Louis  Globe -Democrat 
— a  folder  which  makes  good  use  of 
pictures  showing  what  more  than 
$500,000,000  in  defense  orders  is  doir^ 
to  increase  the  busy-ness  of  St.  Louis 
business. 

A  neat  little  folder  from  the  Wall 
Street  Journal — “How  could  you  be 
reached?”  if  you  were  a  “giant’  of 
business  or  government.  The  Journal 
figures  it  all  out  logically,  and  per¬ 
suasively  and  explains  thats  why  ad¬ 
vertisers  get  results  from  the  Journal. 

From  WNEW,  New  York — a  neat  file 
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folder  which  tells  the  now  familiar 
story  of  Martin  Block  and  his  Make- 
Believe  Ballroom  program.  Familiar 
it  may  be,  but  it  stands  retelling,  so 
typical  is  it — and  so  amazingly  like 
fiction — of  the  American  success  story. 
This  is  the  first  job  we’ve  seen  over 
the  signatvire  of  Alvan  Sommerfield, 
who  went  to  WNEW  as  promotion  di¬ 
rector  recently  after  some  time  doing 
promotion  for  Collier’s. 

From  the  Prairie  Farmer — an  excit¬ 
ing  folder  telling  about  “the  world’s 
greatest  sporting  event” — the  national 
corn  husking  contest  to  be  held  next 
Nov.  3.  This  is  the  Prairie  Farmer’s 
centennial  year — and  to  honor  the 
event  it  will  publish  a  big  Corn  Num¬ 
ber  on  Oct.  18.  It’s  from  promotions 
like  this  we  learn  how  America  lives, 
the  part  of  it  you  don’t  see  in  New 
York — and  get  the  feeling  that  this  is 
the  greatest  country  on  God’s  green 
earth.  If  it  communicates  that  feeling 
to  others,  too,  especially  to  advertisers, 
it  will  have  done  its  job. 

From  the  Ladies’  Home  Journal — an 
excellent  book  announcing  a  new  edi¬ 
torial  emphasis  on  the  dining  room  as 
the  “heart  of  the  home.”  This  stems 
directly  from  the  findings  of  the  Jour¬ 
nal’s  editors  in  their  splendid  series  on 
“How  America  Lives.”  Here  is  an 
emphasis  newspapers,  with  a  big  stake 
in  furniture  and  home  furnishings  ad¬ 
vertising,  might  well  give  some  at¬ 
tention  to. 

INS  MEN  RETURN 

Percy  Winner,  International  News 
Service  bureau  chief  in  Rome  for  two 
years,  and  Michael  Chinigo,  also  with 
the  Rome  bureau,  returned  Monday 
aboard  the  Excambion.  After  a  short 
vacation  Winner  will  probably  be  as¬ 
signed  to  the  New  York  office  and 
Chinigo  to  Washington.  Gtmnar 
Kumlien  is  now  in  charge  in  Rome. 


My  name's  WORDY.  You  spell 
it  W-O-R-D-Y.  You  pronounce 
it  WORDY,  I  work  here.  I 
know  more  about  the  place  than 
they  do.  I  know  more  about 
advertising.  I  know  more  about 
the  OAP  than  they  ever  knew. 
They  say  that's  what  /  think. 

But  I  notice  it's  me  that  gets  to 
holler  at  you  in  these  ads  about 
how  our  PLAN  to  help  NEWS¬ 
PAPERS  sell  MORE  local  linage 
goes  over  big.  It’s  me  that  gets 
to  tell  you  that  the  Chicago  Daily 
News,  Cleveland  Press,  Cincin¬ 
nati  Enquirer,  Richmond  News-  gg 
Leader,  Washington  Star,  Phila-  V 
delphia  Public  Ledger,  Seattle  J 
Post-Intelligencer.  Davenport  and  B 
Springfield  and  Pittsburgh  (Pa.)  " 
and  forty  more  as  sweet  think  we  B 
are  grand.  Does  your  publisher  ^ 
ever  sigh?  Want  to  make  him  Z 
sleep  good,  nights?  Will  you  2 
ASK  for  our  BIG  red  brochure?  m 
That’ll  start  it.  g 
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Huge  Sales  Gain 
Accredited 
To  Newspapers 

A  consistent  program  of  newspaper 
advertising  during  the  past  two  years 
is  one  of  the  major  reasons  why  sales 
showed  a  jump  of  250  per  cent  in 
1940  over  1939,  and  increased  an  addi¬ 
tional  ten  per  cent  during  the  first 
six  months  of  1941,  Miles  Ditmer,  zone 
advertising  and  promotion  manager 
for  Nash-Kelvinator’s  Dallas  district, 
told  Editor  &  Publisher  this  week. 

The  Dallas  zone  includes  nearly  all 
of  Texas,  all  of  Oklahoma,  and  half  of 
Louisiana.  In  that  area,  the  company 
has  carried  on  a  vigorous  newspaper 
campaign  “one  of  the  strongest  in  the 
company’s  history,”  Ditmer  said.  This 
year  178  newspapers,  about  80  per 
cent  of  them  dailies,  have  carried  the 
advertising,  which  so  far  has  totaled 
an  estimated  30,000  inches. 

There  is  only  one  answer  to  the 
campaign’s  success  —  consistency  —  in 
Ditmer’s  opinion. 

“We  don’t  know  of  any  reliable  copy 
test  by  which  we  could  lay  a  finger 
on  some  new  part  of  the  sales  mes¬ 
sage  and  give  that  credit  for  the  in¬ 
crease,”  Ditmer  told  Editor  &  Pub¬ 
lisher.  “Naturally,  we  believe  the 
superior  qualities  of  our  products 
clinched  the  sales — once  the  custom¬ 
ers  were  in  the  dealers’  stores.  But 
there’s  no  doubt  in  my  mind,  at  least, 
that  it  was  the  consistency  of  our  ad¬ 
vertising  which  brought  the  customeis 
into  the  stores.” 

Virtually  all  the  copy  used  in  the 
campaign  was  prepared  in  the  com¬ 
pany’s  Detroit  offices,  though  occa¬ 
sionally  the  Dallas  office  would  co¬ 
operate  with  individual  dealers  in 
the  layouts  for  special-event  adver¬ 
tising.  General  copy  has  space  left  at 
the  bottom  for  listing  of  all  retail  out¬ 
lets  in  the  town  where  the  advertising 
is  run.  Payment  is  arranged  on  a  co¬ 
operative  basis  with  both  the  manufac¬ 
turers  and  the  dealers  assuming  a 
share. 

“Experience  has  shown  that  the 
dealer  is  going  to  be  more  interested 
in  getting  the  response  from  adver¬ 
tising  if  he  has  some  of  his  own  money 
invested  in  it,”  Ditmer  explained. 

The  ccHnpany’s  general  theory  is 
that  five  per  cent  of  a  dealer’s  gross 
dollar  volume  should  be  represented 
by  advertising,  Ditmer  says.  A  figure 
either  considerably  more  or  consider¬ 
ably  less  than  this  has  been  found  to  be 
uneconomic,  and  the  advertising  de¬ 
partments  of  the  branch  offices  advise 
the  dealers  on  this  point. 

Although  some  dealers  devote  a  por¬ 
tion  of  their  advertising  budget  to 
other  media,  the  vast  majority  of 
them  consider  newspapers  the  back¬ 
bone  of  their  advertising  plans,  ac¬ 
cording  to  Ditmer,  and  the  company 
encourages  this  idea.  A  newspaper 
advertisement  is  generally  the  most 
economical  method  of  reaching  the 
customer  in  a  given  retailer’s  market. 

“There  has  been  a  certain  amount 
of  dabbling  in  other  media,  of  course,” 
Ditmer  smiled.  “When  business  is 
good,  you  can  afford  to  make  experi¬ 
ments.  But  I  think  most  of  our — and 
the  dealers’  retail  advertising  dollar 
will  always  go  to  the  newspapers, 
where  the  results  have  been  proved. ' 

ZELLERBACHDIES 

Isadore  Zellerbach,  75,  chairman  of 
the  executive  committee  of  the  Crown- 
Zellerbach  Corp.,  died  Thursday  morn¬ 
ing  at  Mills  Memorial  Hospital  in 
San  Mateo,  Cal.  He  had  been  in  the 
paper  business  54  years,  starting  with 
the  original  family  firm  of  Zellerbach 
and  Sons,  today  an  outstanding  Pacific 
Coast  newsprint  and  papier  producer. 


To  Eliminate  IP&P 
In  Corporate  Move 


R.  J.  Cullen,  president  of  Interna¬ 
tional  Paper  and  Power  Company,  an¬ 
nounced  Wednesday  that  a  special 
meeting  of  shareholders  has  been 
called  for  Sept.  25  to  vote  on  a  pro¬ 
gram  for  the  elimination  of  Interna¬ 
tional  Paper  and  Power  Company,  the 
present  holding  company,  and  the  dis¬ 
tribution  to  each  shareholder  and  war¬ 
rant  holder  of  corresponding  shares 
and  warrants  of  a  new  New  York  cor¬ 
poration  which  will  take  the  name  In¬ 
ternational  Paper  Company.  The 
present  International  Paper  Company 
would  be  consolidated  into  the  new 
corporation. 

Now  that  the  hydro-electric  power 
investments  of  International  Paper  and 
Power  Company  and  International  Pa¬ 
per  Company  have,  with  minor  excep¬ 
tions,  been  disposed  of,  there  is  no 
longer  any  necessity  to  continue  the 
existence  of  International  Paper  and 
Power  Company,  Mr.  Cullen  said.  On 
completion  of  the  program,  sharehold¬ 
ers  of  International  Paper  and  Power 
Company,  which  is  solely  a  holding 
company,  will  own  directly  stock  of 
the  new  International  Paper  Company. 
The  new  company  will  control  all  of 
the  assets  now  controlled  by  Interna¬ 
tional  Paper  and  Power  Company, 
owning  directly  the  major  operating 
properties  in  the  United  States. 

This  program  will  achieve  two  re¬ 
sults:  (1)  Simplification  of  corporate 
structure,  and  (2)  economy  in  admin¬ 
istration  expense  and  taxes.  No 
change  of  substance  in  the  present 
interests  of  any  shareholders  or  war¬ 
rant  holders  is  involved,  although  cer¬ 
tain  technical  changes  are  inherent  in 
the  change  from  a  Massachusetts  vol¬ 
untary  association  to  a  New  York  cor¬ 
poration. 


EDITOR  &  PUBLISHElfOl 


S.  A.  PUBLISHER  DIES 

Natalio  Botana,  owner  and  publisher 
of  La  Critica  in  Buenos  Aires,  Argen¬ 
tina,  died  in  a  hospital  there  Aug.  7 
as  the  result  of  injuries  received  in  an 
automobile  accident.  He  was  53.  Botana 
founded  La  Critica  in  1913  and  built  it 
up  into  one  of  the  largest  newspapers 
on  the  South  American  continent  with 
a  circulation  between  300,000  and 
400,000. 


Va.  Doily  Wins  In 
Wage-Hour  Case 


Maj.  Logan,  R.  Gordon 
Buy  Chico  Record 


ST.  JOHN  RESIGNS 

Robert  St.  John,  Associated  Press 
war  correspondent  who  was  wounded 
by  a  machine  gun  bullet  while  en  route 
through  Greece  from  Yugoslavia  and 
who  returned  to  this  coxmtry  three 
weeks  ago  by  way  of  Cape  Town,  has 
resigned  from  the  AP  to  write  a  book 
and  devote  his  time  to  radio  and  lec¬ 
turing.  St.  John  told  Editor  &  Pub¬ 
lisher  that  he  has  signed  a  contract 
with  Doubleday  Doran  to  write  a  book 
for  fall  publication  on  the  Balkan  War. 
In  a  letter  to  Kent  Cooper,  AP  general 
manager,  St.  John  said,  “With  my 
country  on  the  verge  of  war,  I  feel  I 
have  a  duty.  There  are  certain  func¬ 
tions  I  can  perform  on  the  basis  of 
what  I  have  been  through.  I  feel  al¬ 
most  in  a  crusading  spirit  in  my  desire 
to  talk  about  the  realities  of  the  situa¬ 
tion.” 


Purchase  of  the  Chico  (Cal.)  Record 
was  announced  this  week  by  Major  A. 
F.  Logan  and  Ralph  Gordon.  Acquisi¬ 
tion  of  the  morning  daily  by  the 
former  Hearst  executive  and  his  asso¬ 
ciate  was  unexpected,  as  the  Record 
was  purchased  by  Stanley  Beaubaire, 
Keith  Topping  and  William  Wagnon, 
Jr.,  just  two  months  ago.  The  paper’s 
previous  owners  were  C.  H.  Deuel  and 
V.  C.  Richards. 

The  Record  transaction  was  handled 
by  Arthur  W.  Stypes,  San  Francisco 
newspaper  broker.  The  paper  was 
sold  because  the  move  provided  a  very 
attractive  profit,  Mr.  Beaubaire  said. 

Major  Logan’s  entry  into  the  owner¬ 
ship  field  follows  an  extensive  news¬ 
paper  career  throughout  the  United 
States.  He  served  as  general  manager 
of  the  Seattle  Times  for  a  number  of 
years  until  he  was  named  business 
manager  of  the  Los  Angeles  Examiner 
in  1938.  The  following  year  he  was 
appointed  vice-president  in  charge  of 
operations  for  Hearst  Consolidated 
Publications,  Inc. 

Mr.  Gordon,  who  will  be  active  pub¬ 
lisher  of  the  Record,  has  been  associ¬ 
ated  with  Major  Logan  for  the  past  11 
years,  first  with  the  Seattle  Times  and 
then  with  the  Los  Angeles  Examiner. 
In  addition  to  .advertising  and  editorial 
experience  he  is  widely  known  as  a 
cartoonist.  Much  of  his  work  has  been 
appearing  through  King  Features 
Syndicate. 

Karl  F.  Kasselbaum,  advertising 
manager  of  the  new  organization,  also 
has  been  with  Major  Logan  and  Mr. 
Gordon  for  the  past  11  years.  He  was 
local  advertising  manager  of  the  Se¬ 
attle  Times  and  since  1939  was  with 
the  New  York  Journal  and  American. 

Mrs.  Kasselbaum  also  will  be  an 
active  member  of  the  staff.  Her  short 
stories  under  the  pen  name  of  “Sally 
Randolph”  are  being  distributed  by 
McClure  Syndicate.  Mrs.  Kasselbaum 
formerly  was  advertising  manager  of 
H.  Liebes  &  Co.  and  of  Sommer  & 
Kaufmann,  San  Francisco  firms. 

Miss  Clara  Schulze,  who  has  done 
secretarial  work  for  Major  Logan  for 
the  past  15  years,  will  be  in  charge  of 
the  Record’s  business  office  manage¬ 
ment. 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S  PAULINA  STREET,  CHICAGO 


Judge  Willis  E.  Cohoon,  civil  an 
police  justice  of  the  city  of  Suffol 
Va.,  recently  decided  in  favor  of  tl* 
Suffolk  News-Herald  in  a  suit  brougij.* 
by  a  former  employe  of  that 
paper  imder  the  Wage  and  Hour  Ac 
for  back  overtime  alleged  to  be  due  k 
a  result  of  the  failure  of  the  publishs 
to  pay  overtime  in  accordance  wid 
the  provisions  of  the  law.  j 

The  case  involved  a  dischars.^! 
printer  who  brought  suit  to  reco^k 
overtime  pay  in  the  amount  of  $10iaf 
and  liquidated  damages  in  an  eqm 
sum,  or  a  total  amount  of  $202.40. 

The  Suffolk  News-Herald  defends 
the  suit  on  the  grounds  that  the  Wap 
and  Hour  Law  violated  the  right 
guaranteed  by  the  First  Amendmec 
to  the  Constitution;  that  the  law  w* 
injuriously  discriminatory  against  its 
business  in  violation  of  rights  guaran¬ 
teed  by  the  Fifth  Amendment  to  tht 
Constitution;  that  the  newspaper  was 
not  engaged  in  interstate  commerct 
and  upon  the  further  ground  that  ths 
newspaper  was  exempt  as  a  service 
establishment. 
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CORLETT  PROMOTED 

R.  C.  Corlett,  formerly  vice-pres¬ 
ident  and  secretary  of  the  Goss  faint¬ 
ing  Press  Co.,  Chicago,  was  recentlj 
elected  vice-president  and  treasurer 
succeeding  the  late  L.  E.  Walsh  as 
treasurer.  C.  S.  Crafts,  chief  engineer 
of  the  Goss  plant,  was  elected  secre¬ 
tary  of  the  company.  Mr.  Walsh  died 
July  18  after  a  lingering  illness.  He 
was  52  years  old,  having  been  em¬ 
ployed  by  the  Goss  company  17  years. 
Starting  in  the  auditing  department 
Mr.  Walsh  served  as  treasurer  of  the 
firm  for  a  number  of  years  and  fora 
the  past  several  years  he  was  a  mem-r 
ber  of  the  Chicago  district  board  of  the 
Reconstruction  Finance  Corporation. 
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CHANGES  FORMAT 

The  format  of  the  Wagoner  (Okla.) 
Tribune  and  the  Wagoner  Record- 
Democrat  has  been  changed  from  six 
to  seven  columns. 


YOUTH  OR  EXPERIENOi 


Exptritnci 


Intdligcnt  writing  and  adit- 
in  Aeae  timaa  raqokt 
ba^ground,  azpariaaea, 
and  judgment — the  anility  ta 
select  the  good,  diaeard  the  nn- 
worthy. 


ing  j 
solid 


YoMth— 


Eagerness  and  enthusiasa 
are  vital  to  any  publics tien 
today.  Coupled  with  ability 
and  intelligence  th^  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publi^er. 


When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 
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jliDong  Advertising  Folk 

Continued  from  page  10 

j^vertising  Management,  Inc.,  an 
ji^t-year-old  Boston  agency,  has 
l^n  dissolved  as  a  corporation,  as  of 
July  31-  John  Carden,  president,  will 
jjny  on  as  advertising  counsel  under 
the  name  of  John  Carden  &  Staff,  at 
the  same  address. 

For  many  years  vice-president  of 
0ark  Locke,  Ltd.,  Toronto,  national 
advertising  agency,  Elton  Johnson 
has  become  a  member  of  the  firm. 
The  name  of  the  agency  has  been 
(hanged  to  Locke,  Johnson  and  Com- 
pany.  Ltd. 

Dewey  Bertke,  formerly  of  Lord  & 
Thomas,  has  been  named  art  director 
d  Sherman  &  Marquette,  New  York, 
hoanrr  Denning,  formerly  of  Blackett, 
Sample.  Hummert,  has  joined  the 
a^cy  as  production  manager. 

Henry  Sandkuhl,  a  former  publish¬ 
er's  representative,  has  joined  Nascon 
i  Bourne,  N.  Y.  advertising  agency. 
Fuderick  M.  Legler,  formerly  ad¬ 
vertising  manager  of  the  Pan  Aineri- 
(an  Coffee  Bureau  has  joined  the 
cistem  advertising  sales  staff  of  True 
Story  magazine. 

Cconpctigns  and  Accounts 

SEAGRAM-DISTILLERS  CORP.  and 
Ward  Wheelock  Co.,  Inc.,  announce 
that  they  have  mutually  decided  to 
tenninate  their  connection.  This  will 
tike  effect  on  Seagram  5  Crown, 
Sept  1.  This  account  will  be  handled 
by  Warwick  &  Legler.  On  Seagram 
7  Crown,  Seagram  V.O.,  Seagram  An¬ 
cient  Bottle  Gin  and  King  Arthur' 
On,  it  will  take  effect  Nov.  1  when 
I  new  agency  will  be  announced. 

Gulf  On,  Corf,  is  using  newspapers 
in  selected  Massachusetts  markets  for 
I  campaign  of  an  institutional  char¬ 
acter.  Schedules  call  for  10  insertions 
of  1,200-line  ads  and  the  campaign 
will  continue  through  Labor  Day. 
Young  &  Rubicam  handles  the  ac¬ 
count 

K.  W.  Ayer  &  Son  have  been  ap¬ 
pointed  to  handle  the  advertising  of 
VncAiN  Watches  in  Brazil,  according 
to  an  announcement  made  by  the 
lUladelphia  office  of  the  agency. 
Quaker  Oats  Bread,  a  product  of¬ 
fend  by  Quaker  Oats  Co.,  Chicago, 
to  local  bakers  under  franchise  of  the 
Quaker  Oats  formula,  is  now  being 
jdvertised  in  a  newspaper  campaign 
in  Grand  Rapids,  Mich.  The  new 
bread  product  was  originally  intro¬ 
duced  in  Ft.  Wayne,  Ind.,  this  spring 
when  10,000  lines  of  newspaper  ad¬ 
vertising  were  used  in  two  weeks. 


The  advertising  features  the  name  of 
the  local  baker  handling  the  Quaker 
Oats  bread,  but  copy  is  placed  by  Ihe 
Quaker  Oats  Co.  through  Reincke- 
Ellis-Younggreen  &  Finn,  Chicago 
agency. 

Kraft  Cheese  Co.,  Chicago,  is  using 
newspapers  in  11  midwestern  cities 
for  a  short,  intensive  advertising  cam¬ 
paign  in  behalf  of  American  Cheese 
Loaf. 

The  Union  Food  Products,  Inc., 
Brooklyn,  N.  Y.,  manufacturers  of  the 
Susan  Baker  concentrated  soups,  have 
placed  their  account  with  W.  I.  Tracy, 
Inc.,  advertising  agency.  Egan,  Pick¬ 
ett  Co.,  Inc.,  New  York  distributors 
of  Nevins  Indian  River  Oranges  and 
Grapefruit,  also  have  placed  their  ac¬ 
count  with  W.  I.  Tracy,  Inc. 

United  States  Industrial  Chemicals 
plans  to  use  about  125  newspapers  for 
a  fall  campaign  on  Super  ^ro  anti¬ 
freeze.  Ads  will  measure  from  300  to 
400  lines.  This  is  the  company’s  first 
major  newspaper  campaign  in  recent 
years. 

Calavo  Growers  of  California  on 
Aug.  1  announced  appointment  of 
J.  Walter  Thompson  Co.  to  handle 
the  association’s  advertising  for  the 
1941-42  crop  season. 

EASTERN  AIRLINES  ADS 

Eastern  Airlines,  which  advertised 
consistently  in  newspapers  along  its 
line  during  the  first  six  months  of 
1941,  took  half  pages  in  New  York 
and  Washington  newspapers  this 
week  and  336- line  ads  in  six  other 
cities  along  the  line.  Copy  features 
“this  is  no  time  to  waste  time”  theme. 
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Allied  Exhibitors 
Urge  Joint  Campaign 

A  nation-wide  joint  newspaper  cam¬ 
paign  to  run  concurrently  with  the 
exhibition  of  pictures  is  needed  to 
induce  the  public  to  patronize  the 
motion  picture  box  offices,  according 
to  a  press  release  issued  this  week 
by  the  Allied  States  Association  of 
Motion  Picture  Exhibitors. 

“The  distributors  split  advertising 
costs  with  some  of  their  big  first-run 
accounts  and  then  wipe  their  hands  of 
the  matter,”  the  Association  says. 
“That  may  be  enough  in  normal  times, 
but  present  conditions  call  for  special 
measures.”  A  consent  decree  signed 
by  the  major  producers  has  changed 
the  method  of  distributing  picture  by 
providing  that  they  can  be  sold  only 
in  blocks  of  five  or  less. 

The  release  states  that  although 
there  may  be  no  incentive  for  dis¬ 
tributors  to  help  small  town  accounts 
which  pay  a  flat  rental  rate,  they 
have  every  reason  to  share  the  ad¬ 
vertising  costs  of  pictures  paid  for  on 
a  percentage  basis.  “When  an  exhib¬ 
itor  who  is  playing  a  picture  at  40% 
spends  money  to  advertise  that  pic¬ 
ture  in  the  local  paper,  he  is  in  effect 
paying  the  distributor  40  cents  on  the 
dollar  for  money  invested  by  the  ex¬ 
hibitor  in  advertising  a  joint  enter¬ 
prise,”  the  release  states. 

AGENCY  MOVES 

Needham,  Louis  and  Brorby,  Inc., 
Chicago  agency,  has  moved  from  360 
N.  Michigan  Ave.  to  enlarged  quarters 
on  the  38th  floor,  135  S.  LaSalle  St. 


Propose  Campaign  to 
Deferred  Advertising 

An  Omaha  advertising  agency  asked 
500  newspapers  this  week  to  donate 
space  for  a  campaign  to  tell  the  pub¬ 
lic  about  the  benefits  of  advertising. 
Proofs  of  10  ads  have  already  been 
mailed  to  the  newspapers  by  the 
agency,  Bozell  &  Jacobs,  Inc.  In  a 
letter  accompanying  the  proofs,  the 
agency  states  that  only  one  news¬ 
paper  in  each  metropolitan  locality 
will  be  used. 

According  to  the  agency,  the  Omaha 
World-Herald  has  agreed  to  run  the 
entire  series.  Each  ad  measures  12 
inches  on  four  columns  and  copy  is 
based  on  information  contributed  by 
the  American  Newspaper  Publishers 
.\ssn.,  AFA,  and  Printer’s  Ink. 

The  complete  set  of  mats  costs  $30 
for  newspapers  with  circulation  un¬ 
der  50,000  and  $40  for  papers  over 
50,000.  Each  ad  contains  a  quotation 
about  advertising.  Among  those 
quoted  are  President  Roosevelt,  Wins¬ 
ton  Churchill,  Richard  R.  Deupree, 
president  of  Procter  &  Gamble,  and 
William  Allen  White. 

AGENCIES  MERGE 

Merger  of  the  Los  Angeles  office  of 
the  Sidney  Garfinkel  Advertising 
Agency  of  San  Francisco,  with  the 
Hillman-Shane  Advertising  Agency, 
Inc.,  was  announced  this  week  by 
David  Hillman,  president  of  the  latter 
organization.  Donald  Breyer,  former¬ 
ly  head  of  the  local  Garfinkel  office, 
joins  Hillman-Shane  as  vice-presi¬ 
dent. 
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A  Feature  as  Timely  as 
Tomorrow's  Headlinesl 
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Six  Installments — 
Graphically  Illustrated 

FREE  in  the  form  you  prefer — on  mat  (text 
and  art)— or  with  mats  of  art  alone;  text  in 
galleys. 

This  gripping,  thrill-packed  story  of  the  life  and 
loves  of  a  devil-may-care  American  flier  in  the  Royal 
Air  Force  is  a  sure  circulation-builder!  Illustrated 
with  art  showing  scenes  of  RAF-Nazi  air  duels  over 
France,  and  building  to  a  crashing  climax  with  the 
epic  evacuation  of  Dunkerque. 

Only  one  newspaper  in  each  city  will  be  authorized 
to  publish  the  serialisation  of  "A  YANK  IN  THE 
RAF."  based  on  the  Random  House  book  and  20th 
Century-Fox  picture  of  the  same  title.  For  your 
FREE  copy,  write  or  wire  today  to: 

FEATURE  EDITOR.  20th  CENTURY-FOX  FILMS 
444  WEST  56th  STREET  NEW  YORK  CITY 
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hiWSPAPER  NEWS 


Waterfront  Photos 
Banned  in  New  York 


Camera  Knights 


J.  Lohrer  Tunstead  has  been  nain.jl 

_ _  ..  »  ..  by  Walter  A.  Young,  associate^j' 

raged  along  the  coast  of  South  Itsher  of  the  New  York  Journal  aM 
arolina,  “ruined”  Ben  T.  Griffin,  Jr.,  American,  as  local  advertising  nu®. 

as  a  proofreader  Sydney  Loewenberg  has  be® 

and  launched  named  promotion  manager.  Mr.  Tun. 
him  as  a  full-  stead  has  been  with  the  Hearst  organ, 
fledged  news  ization  for  13  years,  having  joinfri 


PHOTOGRAPHERS  visiting  New  manufactured  according  to  specifica- 
York  City  will  avoid  embarrassment  tions  fitting  with  mechanical  require- 
by  refraining  from  taking  pictures  ments  of  the  particular  shutters  used 
along  the  city’s  water  front.  Last  on  the  boxes. 

week,  the  Commissioner  of  Docks  The  newest  combination  to  be  in- 
issued  a  formal  notice  to  the  effect  troduced  in  the  market  is  the  Graflex 
that  no  more  photographs  will  be  per-  Flash  Synchronizer,  fitted  to  the 
mitted  to  be  made  from  ferries,  bridges  Speed -Graphics,  but  may  be  used  on 
and  docks.  any  new  type  between  the  lens 

Although  there  is  no  specific  city  shutter  applicable  for  synchroniza- 
law  carrying  penalties  for  offenders  tion. 

of  the  order,  violators  will  meet  with  The  tripping  unit  is  a  cylindrical 
plenty  of  opposition  from  the  police  solenoid  type  that  is  small  enough  to 
and  draw  suspicion  upon  themselves,  be  fastened  permanently  to  the  front 
Private  owners  of  properties  offering  board,  even  when  camera  is  closed, 
picture  pwssibilities  will  be  expected  The  cardinal  feature  of  this  lamp  is 
to  co-operate  with  the  city  authori-  fhe  built-in  focusing  spot-light,  con- 
ties  and  in  the  event  that  proper  cen-  trolled  by  a  slide  switch  on  the  bat- 
sorship  is  not  exercised,  the  police  tery  case.  This  light  is  directed  to  the 
will  intervene.  subject  in  line  with  the  direction  of 

Written  Okay  Necessary  the  camera  and  offers  convenience  to 

To  date,  formal  notices  prohibiting  photographer  who  desires  to  as- 

photographs  have  only  been  posted  on  sure  himself  of  accurate  sighting  and 
the  ferries  plying  between  Manhat-  focusing  in  the  dark.  The  light  also 
tan,  Brooklyn  and  Staten  Island,  but  serves  to  indicate  the  condition  of  the 
we  learned  that  the  police  commis-  batteries. 

sioner  has  ordered  all  policemen  to  ,  Majiy  of  the  new  cameras  ordered 
co-operate  in  enforcing  the  ban.  The  Signal  Coips  have  this  new 

police  were  instructed  to  recognize  synchronizer  attached  to  them.  A 
only  written  permission  from  the  special  reflector  with  a  new  tjqie 
Dock  Commissioner  before  allowing,  s|®eve  fitting  has  been  designed  for 
any  cameraman  to  take  photos  in  the  outfit, 

banned  zones.  t  *1 

Oddly  enough,  since  the  issuance  of  Courses  by  Ue 
the  order  restricting  the  operation  of  A  RELEASE  informs  us  that  15  mili- 
cameras  along  the  water  front,  many  tary  cameramen  are  participating  in 


me  oparianouTy  several  years  on  other  newspi- 

(S.  C.)  Herald-  pers.  His  appointment  as  local  adv» 
Journal  staff.  tising  manager  there  was  announced  k  ■ 
Long  before,  1932,  a  post  which  he  held  for  7  yean 
the  camera  When  the  Herald-Examiner  and 
“bug”  had  bitten  Evening  American  consolidated  i*' 
young  Griffin  1939,  Mr.  Tunstead  assumed  n«i 
seriously,  and  so,  duties  as  Sunday  advertising  manage 
Chicago  Herald- American  Mr 
sink  and  shade-  Loewenberg,  who  will  have  charge  d 
da^ened  wm-  national  advertising  promo- 

dows  as  an  improvised  developmg  tion,  came  to  the  Journal  and 
plant  and  with  a  goyemm^ent  pho-  ConS 

tographer  as  instructor,  he  began  piL-  .  u 

learning.  Printer’s  ink  was  injected  „  f  ’  >  c  ^  m  charge  of  the 

early  into  his  blood  as  his  mother  Manufacturers  ^rvice  Division.  He 
was  a  correspondent  for  the  Cherles-  ®  with  the  Chicago  Dailj 

ton  (S.  C.)  Evening  Post.  He  carried  Times  in  a  promotional  capacity. 

routes  for  several  southern  papers.  invTTe^iJT 

As  a  youngster,  not  finding  a  va-  McKNIGtlT  TO  RIO 
cancy  at  “the  bottom,”  he  began  at  John  P.  McKnight,  former  Associated 
“the  top”  as  a  publisher!  Assigned  by  Press  bureau  chief  at  Lisbon  and 
his  junior  college  paper  to  handle  ad-  Madrid,  is  on  his  way  to  Rio  de  Janeiro 
vertising  instead  of  the  news  job  he  for  promotional  assistance  to  Chief  of 
asked  for,  young  Griffin  “organized  Bureau  Henry  W.  Bagley  prior  to  un- 
a  staff”  and  with  them,  produced  a  dertaking  another  South  American 
weekly  newspaper  the  Omensburg  assignment.  Other  shifts  in  the  ex- 
(S.  C.)  Neins,  in  direct  competition  to  pansion  program  of  La  Prensa  Aso- 
college  sheet.  ,  .  .  ,  ,  ciada,  reported  by  Inter-Office,  AP 

Following  graduatioii  he  joined  the  house  organ,  include  transfer  of  Jack 
Spartanburg  Herald  circulation  staff.  Beardwood,  Tacoma.  Wash.,  corre- 
Eight  weeks  later,  he  went  upstairs  o  dent,  to  the  LPA  staff  in  Wash- 

Sle  nroorS  ^^ton,  Charles  H.  Guptill,  recenU, 

Stm  a  proofreader  and  on  vacation 

on  the  coast  he  noticed  storm  warn-  Spe- 

ings  posted  and  hurried  to  Charles-  ^ews  Service,  to  LPA  at  Buen« 
ton,  armed  with  a  miniature  camera.  j 

When  the  %torm  broke  Ben  began 
shooting.  Next,  having  scooped  other 
news  photographers,  he  drove  250 
miles  to  Spartanburg.  He  laid  the 
undeveloped  film  on  the  desk  the 
Herald  city  editor,  who  didn’t  take 
them  seriously,  since  Ben  had  covered 
no  assignments —  had  received 
Next  day,  the  city  editor  of 
the  Journal  gr.abbed  the  films 
played  them  with  two  Page  1  scenes 
a  half-page  scenes  inside. 

Shortly  afterwards  Ben  went  from 
the  proof  desk  to  the  news  depart- 
ment  as  a  photographer-reporter. 

Often  he  writes  a  story,  then  rushes 
his  own  pictures  to  go  with  it. 


B.  T.  Griffin,  Jr. 


the  Navy  Yard.  photographers  education.  The 

conclusion  of  the  course  comes  with 
Reporter-Photog  Cconera  the  coverage  along  with  staff  photog- 

THE  new  Eastman  “Medalist”  camera  raphers  of  the  magazine  of  some  story 

is  making  a  strong  bid  for  popular-  actually  assigned  for  immediate  use. 
ity  with  correspondents  who  are  Then  the  graduation.  In  lieu  of  a 
forced  to  illustrate  their  own  stories,  diploma  the  publication  uses  one  or 
This  new  camera,  which  was  intro-  more  of  his  pictures  . 
duced  in  the  market  several  weeks  .  *  ^ 

ago,  is  a  radical  departure  from  the  STAFF  OUTING 
stereotyped  Kodaks  placed  on  the  The  state  staff  of  the  Providence 
market  year  after  year. 

It  is  a  2*4  X  3V4  size  box  with  many 

new  features  incorporated  in  it.  The  _ ^  _  __  __  _ 

camera  has  an  interchangeable  back  attending  were  David  Patten^ 

which  permits  the  operator  to  use  ^  L.  _ “ 

either  roll  films  or  film  packs,  plates  nal  Company; 
or  cut  films.  It  is  fitted  with  a  be-  ■ 

tween-lens  Supermatic  shutter  with 
speeds  up  to  l/400th  of  a  second  and 
has  an  adapter  for  speed-flash  syn¬ 
chronization. 

The  entire  camera  is  of  light  weight 
metal  with  quick  focusing  adjust¬ 
ments  and  a  coupled  range  finder.  A 
ground  glass  back  may  easily  replace 
the  film  back  in  the  event  that  the 
camera  is  to  be  used  for  work  re¬ 
quiring  minute  focusing.  The  panel 
may  also  be  removed  to  permit  the 
camera  to  be  used  for  making  en¬ 
largement  from  the  negatives  it  makes. 

In  all  we  believe  that  this  camera 
offers  many  interesting  and  practical 
features  that  makes  it  attractive  to 
professionals  and  especially  beginners 
who  want  to  start  with  a  camera  hav¬ 
ing  professional  advantages. 

New  Synchronizers 

WE  notice  that  camera  manufactur¬ 
ers  are  supplying  speed-flash  syn¬ 
chronizers  with  their  cameras.  The 
synchronizers  designated  for  certain 
cameras  are  specially  designed  and 


Journal  and  Evening  Bulletin  held  its  BUY  RADIO  STATION 
annual  summer  outing  Aug.  3  at  The  Radio  Station  WOLS,  Florence,  S.  C.; 
Farm,  Pawtuxet,  R.  I.  ^mong  those  has  been  purchased  by  M.  F.  Schnib- 

”  ‘  .  man-  ben  and  Melvin  Purvis,  the  latter  pub¬ 
aging  editor  of  the  Providence  Jour-  lisher  of  the  Florence  Evening  Star. 

_ Harold  Kirby,  State  Mr.  Purvis,  former  G-man,  will  man- 

editor;  and  34  members  of  the  state  age  the  station. 

news  staff.  - 


•  Til*  anly  jeurMl  qivinq  fit* 
n«ws  of  advortisort,  odvorti*- 
inq,  publishing,  printing  and 
commarcial  broadcasting  in 
Australia  and  Now  Zealand. 


If  you  ara  planning  saUs  cam¬ 
paigns  or  ara  intarastad  in 
thasa  tarritorias  raad 
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‘yardstick  by  which  ABC  WEEK  MEETINGS  U.  P.  THEATRE  SERVICE 

va  ue  o  carrier-  The  National  Editorial  Association’s  A  special  United  Press  news  service 
,  ,  Advisory  Council  meeting  will  be  held  has  been  made  available  to  Radio 

»r°  Morrison  Hotel  in  Chicago,  Oct.  City  Music  Hall  patrons  with  the  in- 

ed  a  certificate” of  the  annual  “ABC  stallation  in  its  Grand  Lounge  of  a 

Week”  of  conventions,  it  was  an-  new  type  of  Trans-Lux  projector 
nounced  this  week  by  President  R.  B.  which  automatically  flashes  news  re- 
Howard,  London  (O.)  Madison  Press,  ports  on  a  screen  as  received  over  a 
The  NEA  meeting.,  will  follow  the  standard  teletype  printer.  The  new 
Newspaper  Association  Managers’  projector,  the  first  of  its  kind  to  be 
meeting  at  the  Morrison,  Oct.  18-21.  placed  in  use  anywhere,  is  completely 
The  Newspaper  Advertising  Execu-  automatic  in  operation.  The  screen, 
tives  Association  will  open  ABC  Week  which  can  hold  24  lines  of  single- 
with  its  fall  convention  at  the  Black-  spaced  or  12  lines  of  double-spaced 
stone  Hotel,  Oct.  13-14.  Inland  Daily  news,  is  legible  at  a  distance  of  35 
Press  Association  will  convene  at  the  feet. 

Sherman  Hotel,  Oct.  14-15  and  the  ■ 

Audit  Bureau  of  Circulations’  annual  9  GET  SCHOLARSHIPS 

convention  will  follow  at  the  Stevens  j^ine  scholarships,  each  worth  half- 
Hotel,  Oct.  16-17.  The  AP  Managing  t^j^ion,  have  been  awarded  by  the 
Editors  Association  also  meets  then. 

FTtTTTri'M  WTMQ  AWARTt  nalism  at  Northwestern  University  to 

^  f  U  I  7  applicants  throughout  the  U.  S.  Active 

^  r  T  newspapermen  winning  scholarships 

(Miss.)  Clarion-Ledger,  edited  by  the  ^  r,  r>  ^  ^  j  /xt  t  v 
Jackson  Business  and  Professional  are  Martin  ^  Pos^  Cranford  (N.  J.) 
Women’s  club  this  spring,  won  first  Citizen  and  Chronicle;  Jack  H.  John- 
place  in  the  publicity  contest  at  the  son,  Gainesville  (Tex.)  Daily  Register: 
National  Convention  of  B.  and  P.  W.  and  Miss  Roberta  G.  Applegate,  Lan- 
clubs  in  Los  Angeles,  recently.  sing  Michigan  State  Journal. 
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Possibilities  of  a  nation-wide  mo- 
l^tion  of  newspaper  boys  in  U.  S. 
defense  financing  efforts  were  recently 
p^ted  out  by  Mrs.  Oveta  Culp 
HosBT,  executive  vice-president  of  the 
Htuston  Post.  She  announced  estab- 
jjjiment  of  the  Houston  Post  National 
Defense  Club  and  suggested  the  plan 
lie  adopted  nationally,  creating  an 
jnny  of  some  500,000  carriers  for  na- 
dfial  defense. 

“If  each  carrier  caused  the  pur¬ 
chase  of  only  one  bond,”  said  Mrs. 

Hobby,  “a  total  of  $9,375,000  could  be 
raised  for  national  defense.” 

Saccest  on  West  Coast 
Since  then  a  number  of  newspapers 
have  adopted  defense  stamp  and  bond 
ptais,  providing  carrier  boys  with  an 
inoentive  to  obtain  new  subscribers 
and  earn  defense  bonds.  This  week 
«e  learn  from  Campbell  Watson,  our 
Sin  Francisco  Bay  Region  correspon¬ 
dent  that  the  defense  bond  plan  is 
sdmulating  carrier  boy  activities  on 
the  Oakland  (Cal.)  Tribune  and  San 
frmcisco  Call-Bulletin.  He  reports: 

At  the  Tribune,  where  Phil  M. 

Knox  is  circulation  manager,  boy 
meichants  already  have  paid  for  300 
bonds.  In  addition,  nearly  200  are  in 
process  of  being  purchased.  James 
Tmiy  is  now  buying  his  fourth  $50 
booi  Several  of  the  1,207  Tribune 
boy  dealers  are  buying  their  fourth 
$S  bond. 

The  newspaper  boy  investments 
bne  been  stimulated  by  the  boys’ 
oen  Financiers  Club,  and  the  total 
iHCsted  in  U.  S.  Savings  Bonds  and 
odor  thrift  accounts  is  now  $15,000. 
a  the  close  of  last  year  the  club’s 
blob  showed  $8,429.75  in  interest- 
boring  investments.  This  year  the 
Kid  should  reach  $20,000,  according 
toD.  B.  Preston,  Tribune  representa- 
tJthfe  who  acts  as  financial  secretary'. 

Nearly  100%  Parficipatieo 
That  100%  enlistment  of  carrier 
biyi  is  indicated  by  the  fact  that 
three-fourths  of  the  1,207  boys  are 
we  buying  Government  bonds  or 
no^g  regular  deposits  in  Postal 
Snbgs  and  in  school  savings  accounts, 
dib  records  show.  The  club  was 
foiDed  in  March,  1940.  nounced  Aug.  4  an  increase  from  2  to 

The  program  has  been  one  of  the  3  cents  in  the  price  of  its  afternoon 
"Met  satisfactory  ever  instituted  by  paper  on  sale  at  newsstands  and  on 
the  TWbune  for  the  benefit  of  its  in-  the  streets.  The  carrier  price  will  re- 
depei^nt  boy  dealers,”  Mr.  Preston  main  at  12  cents  a  week. 

®*pbmed.  “Boys  do  not  become  sav- 
miKonscious  overnight.  Habits  have 
to  be  formed.  Through  regular  in- 
'’oriment  in  interest-bearing  Govern- 
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business  is  not  as  usual 


ttxnt  bonds,  the  boys  soon  have  a 
■nd  more  solid  view  of  them- 
as  young  men  in  business,  and 
o  business  for  themselves.” 

At  the  San  Francisco  Call-Bulletin, 
'”bgs  stamps  are  given  as  a  bonus 
to  me  boys  for  each  new  subscrip- 
This  plan  of  a  25-cent  defense 
for  each  new  subscriber  also 
been  extended  to  all  employes  by 
*uon  of  the  publisher,  E.  D.  Coblentz. 

144  SsceiTe  Awards 
l^tfALD  W.  COLEIMAN,  circulation 
®^ger  of  the  Ncto  Orleans  Times- 
PJ’cswted  144  certificates  of 
^  carriers  of  the  newspaper 
.y  fhe  annual.  Merit  and  De- 

^^bwquet.  The  “merit  and  de- 
plan  Was  explained  by  George 
riTNN,  dty  circulation,  manager  of 


My  business  is  not  as  usual  hurry,  about  the  first  thing  it 
not  by  a  long  sight.  calls  for  is  more  telephones. 

I  don’t  usually  have  6oo  or  It  takes  a  lot  of  telephone 
ore  new  Army  and  Navy  and  calls  to  make  a  tank  or  an  air- 
:fense  plants  to  equip  com-  plane  or  a  cargo  ship, 
etely  and  quickly.  When  a  country  goes  all  out 

And  I  don  t  usually  have  the  to  produce,  it  uses  plenty  of 

ish  of  business  that  comes  telephone  service.  We  are  all 
hen  every  one  else  is  working  out  for  defense  too — doing  our 
i  defense.  best  to  keep  ahead  of 

When  a  country  starts  to  the  job. 


Presses 


in  “Standard  Hi-Speed”  and 
“Extra  'Hi  -  Speed”  models  — 
Floor-fed,  Balcony  or  Mezza¬ 
nine  arrangement. 

To  fit  any  pressroom  condi¬ 
tion. 


Walter  Scott  &  Go. 

PLAINFIELD:  N.  j7 
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SHREDDED  WHEAT  AD 


10  ORAND-TASTIHo 

BRfAmsrmes 


National  Biscuit  Co.  is  launching  a 
mid-summer  newspaper  campaign  on 
its  shredded  wheat  this  week,  using 
500  newspapers  in  475  cities.  This 
campaign  is  three  times  as  large  as  the 
company’s  usual  activity  in  news¬ 
papers.  Ads  will  measure  up  to  400 
lines  and  feature  the  vitamin  B-1  con¬ 
tent  of  NBC  shredded  wheat  and  its 
tie-in  with  the  national  fitness  cam¬ 
paign.  Federal  Advertising  Agency 
handles  the  account. 


WHAT  OUR 
READERS  SAY 

What  Cobb  Scdd 
About  Chapin 

To  Editor  &  P*ubisher:  Those  of  us 
who  worked  for  short  periods  or  long 
ones  under  Boss  Chapin  (my  time 
was  put  in  under  him  on  the  morning 
World)  are  desirous  of  straightening 
out  the  little  story  about  his  illness. 

TTiose  who  repeat  the  story — and 
this  includes  Mr.  Chapin  himself  in 
his  book — get  the  text  of  the  remark 
by  Irvin  Cobb  (or  was  it  Lindsay 
Dennison?)  slightly  mixed  up. 

The  incident  as  it  actually  hap¬ 
pened  was  this  way: 

Cobb  (or  whoever  it  was)  reported 
for  work  one  morning  and  found  the 
Boss  missing.  He  was  told  that  Boss 
Chapin  was  home  ill. 

“Oh!  Nothing  slight,  I  hope?”  was 
what  he  said. 

Everyone  speaks,  or  spoke,  of  a 
slight  illness.  Trivial  just  doesn’t  fit, 
and  it  wasn’t  the  word  used  on  the 
occasion  which  promises  to  be  part 
of  history. 

I  write  this  because  the  “trivial”  is 
used  in  Mr.  Schneider’s  ‘interesting 
special  on  Warden  Lawes,  just  read. 
I  was  surprised  to  learn  that  Mr. 
Lawes  got  letters  calling  Mr.  Chapin 
names.  He  was  a  terror,  but  he  was 
universally  admired,  if  not  liked.  I 
am  surprised  such  letters  were  writ¬ 
ten.  Could  it  have  been  by  old  eve¬ 
ning  or  morning  World  men,  or  just 
by  men  who  heard  the  stories  about 
Boss  Chapin. 

I  do  not  know  whether  you  have 
given  any  thought  to  the  fact  that 
news,  when  we  read  it  first  in  a 
second-day  story,  often  is  more  ex¬ 
citing  than  when  we  read  the  first 
flash.  Witness  my  own  experience: 

I  was  at  the  front  line  in  France  with 
the  79th  Division  when  a  copy  of  the 
American  option  of  the  London 
Daily  Mail  (the  newsiest  American 
newspaper  in  France)  was  delivered 
to  me.  In  the  famous  columns  of 
shorts  I  got  the  news  second-day, 
like  this:  “Charles  E.  Chapin,  who 
surrendered  to  the  police  several 

I 


days  ago  after  shooting  his  wife”  etc. 
I  almost  fell  over,  and  insist  it  was 
more  exciting  than  the  first  flash  of 
his  surrender  would  have  been. 

What  I  have  in  mind  is  this:  as¬ 
suming  you  go  into  the  woods  and 
see  no  paper  for  ten  days.  The  first 
thing  you  read  when  you  come  out  is: 
“Adolph  Hitler,  who  died  a  week  ago, 
will  be  buried,”  etc.  I  think  that 
would  be  more  exciting,  more  sur¬ 
prising,  than  the  first  flash;  “Adolph 
Hitler  died  last  night.”  Or,  am  I 
wrong? 

Sometime  when  you  have  a  minute, 
let  us  have  part  of  a  page  devoted  to 
“thirty.”  I  venture  to  say  most  of 
your  readers  today  have  only  a  hazy 
notion  of  what  “thirty”  mesms. 

Frank  A.  Gale, 
Assistant  Secretary,  American 
Institute  of  Accountants 

MRS.  FLORENCE  I.  BERGER,  62, 

former  publisher  of  the  Allentown 
(Pa.)  Chronicle,  and  News,  died 
Aug.  2  at  her  home  in  Highland 
Park,  Pa. 

Bertram  M.  Tilton,  72,  retired  pub¬ 
lisher  of  the  old  Portsmouth  (N.  H.) 
Penny  Post,  which  later  became  the 
Portsmouth  Herald,  died  Aug.  2. 

John  Kampo,  60,  employed  by  the 
Appleton  (Wis.)  Post-Crescent  and  its 
predecessor,  the  Appleton  Daily  Post, 
for  46  years,  and  head  of  the  Post- 
Crescent  make-up,  was  found  dead  in 
a  chair  at  his  home  July  31.  Death 
was  attributed  to  heart  trouble. 

Frederick  W.  Eddy,  88,  former  news¬ 
paperman  and  editorial  writer  on  the 
New  York  World  until  suspension  of 
that  newspaper,  died  at  Nantucket, 
Mass.,  July  ^  of  a  heart  attack. 

Clarence  Cotton,  72,  former  mem¬ 
ber  of  the  editorial  staff  of  the  Grand 
Rapids  (Mich.)  Herald  and  later  on 
Detroit  newspapers,  died  at  his  home 
in  Providence,  R.  I.,  Aug.  1. 

George  B.  Sykes,  56,  executive  as¬ 
sistant  Missouri  NYA  director,  died 
in  Jefferson  City,  Mo.,  last  week.  He 
worked  on  the  Boston  American  and 
newspapers  in  Chicago,  Denver,  and 
Cheyenne,  Wyo.,  before  becoming  as¬ 
signment  editor  of  the  Kansas  City 
Star. 

■ 

New  York  Guild 
To  Raise  Dues 

The  Representative  Assembly  of  the 
Newspaper  Guild  of  New  York  met 
July  31  to  consider  two  alternate  dues 
schedules  for  the  local,  proposed  by 
the  executive  committee,  which  is 
seeking  to  raise  additional  revenue  for 
operating  expenses.  If  the  RA  de¬ 
cides  upon  one,  with  the  approval  of 
the  general  membership,  it  will  be  in¬ 
corporated  into  the  union’s  by-laws, 
and  is  expected  to  go  into  effect 
Sept  1. 

The  first  proposal  will  add  $30,000 
annually  to  the  local’s  income,  it  is 
estimated,  while  the  second  would 
add  $26,000.  Members  earning  $25  a 
week  or  less  would  continue  to  pay 
at  the  present  rate  of  $1  per  month, 
but  those  earning  more  than  that  sum 
and  up  to  $125  a  week  and  more  would 
bear  the  brunt.  The  $125  a  week  and 
up  bracket,  for  example,  now  pays 
$2.50  monthly  dues,  but  under  a  new 
schedule  would  be  required  to  double 
that  sum. 

Ihe  RA  shortly  is  expected  to  meet 
again  to  further  discuss  .^e' proposed 
schedules,  and  another  general  mem¬ 
bership  meeting  for  the  same  purpose 
also  is  scheduled.  Various  imits 
throughout  the  city  now  are  consider¬ 
ing  the  proposals,  and  a  decision  is 
expected  before  the  end  of  the  month. 


CLASSIFIED 

RATES 


•  HELP  WANTED”  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cask  wHh  Order) 

1  time  —  .90  per  line 

2  timei  —  .10  per  line 
4  time*  —  .70  per  line 
"SITUATIONS  WANTED" 

(Ceik  with  Order) 

I  time  —  .50  per  line 
4  timet  —  .40  per  line 
PERSONNEL  SERVICE 

At  en  edded  tervice  to  edvertitert  running 
e  four  time  "Situetiont  Wented"  notice, 
their  record  it  pieced  in  the  filet  of  the 
EDITOR  i  PUBLISHER  Pertonnel  Service. 
Thit  complete  regittration  auurat  adver* 
t'ltert’  quelificetiont  being  kept  before  em* 
ployert  in  the  newtpaper,  magazine,  pub¬ 
lic!^,  advertising,  publithing,  end  allied 
profettiont.  There  it  no  fee  for  Pertonnel 
Service  ptecemenh  to  either  employer  or 
employe.  Regittration  card  will  be  tent 
four-time  edvertitert  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 

Count  five  words  to  the  Kne  for  cleuified 
edt  of  any  nature.  Minimum  space  eeeept- 
eble  for  publication  it  three  lines.  An 
EDITOR  &  PUBLISHER  Boz  Number  or  your 
own  neme  end  eddrett  counts  et  three 
words. 


Newspapers  For  Sale 

Pacific  Northwest;  only  daily  aervinir  two 
counties;  price  $75,000;  includes  build* 
ing;  $50,000  cash  required.  Local  radio 
station  also  available.  A.  W.  Stypes,  Mills 

Bldg..  San  Francisco.  _ 

$40,000  cash  payment  buys  the  fastest  grow¬ 
ing  unopposed  daily  paper  in  the  deep 
south.  Murray  E.  Hill,  Nashville,  Tenn. 


Newspaper  Brehers 


OapehU  handling,  buying,  tetling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville,  Mieh. 
Dally  and  Weekly  Newspaper  Propertlet 
NEWTAPER  APPRAISAL  COMPANY 
Times  Building  New  York 


Newspapers  Weeted 


We  are  In  the  market  for  dally  and  weekly 
newspapers;  properties,  eenlpment.  Oive 
price.  Write  Boz  84S0,  Editor  A  Pnb- 

liaher. _ 

Small  Dally  wanted  for  well-known  pub¬ 
lisher;.  Central  Atlantic  Bate:  all  cash 
if  required.  Harwell  A  Fell,  Birmingham, 
Ala. 


Help  Waofed 


AdvertlainK  Saleeman  wanted  for  court  and 
commercial  daily.  Must  be  good  on  copy 
and  layout.  Will  have  complete  charge 
of  advertising  department.  Steady  situa¬ 
tion.  Write,  giving  age,  references,  and 
other  particulars  to  Mr.  Dahl.  The 
Daily  Register.  Syracuse,  New  York. _ 

District  Manager  for  evening  and  Sunday, 
midwest  newspaper  in  city  over  100,000. 
Advancement  assured  producer.  Write 
fully.  Boz  3543,  Editor  A  Publisher. 

Editorial  Writer:  Opening  on  metropolitan 
midwestern  newspaper.  Preferably  man 
in  early  thirties  with  qualifications  to 
carry  full  share  of  load  and  handle  wide 
range  of  subjects  competently.  Oive  edu¬ 
cation,  ezperience,  family  situation,  etc. 
Box  3450.  Editor  A  Publisher. _ 


Experienced  District  Manager  wanted  with 
good  prodnetion  record,  for  evening  daily. 
Good  opportunity.  Boz  8500,  Editor  A 
Publisher. _ 


Large  Eastern  Dally  has  opening  for  thor¬ 
oughly  ezperienced  advertising  salesman. 
Prefer  man  who  has  handled  department 
stores  or  key  accounts  or  is  the  adver¬ 
tising  manager  of  a  small  newspaper  and 
wants  to  get  into  a  larger  field.  Mer¬ 
chandise  ezperience  preferable.  Must 
know  how  to  use  Media  Records  and  sell 
intelligently.  Oive  full  details  on  record, 
ezperience  and  references  in  your  reply. 
Boz  8538,  Editor  A  Publisher. 


News  Editor  wanted  at  once  to  handle  wire 
and  cover  local  news  for  New  England 
weekly  newspaper.  $35  to  start.  Boz 
8580,  Editor  A  Pnbliaher. 

Offeifn Ity  aaotts  good  ainstlsbm  sal—- 

man  who  ean  handle  apeeial  aa  well  as 
regular  aceouaU  for  aonthan  newspaper. 
Oive  complete  information.  Boz  8630, 


Oive  complete  info 
Editor  A  WMlsher. 


Halp  Waatad  (Coat'd) 


Reporter  who  sees  opportunity  tT^iIIlrl 
which  good  small  paper  offem  'oM 
wage  to  accurate.  intpra«f„,i  .  ■  '"ll 


wage  to  accurate,  interested  n’roiin. 
Box  3495.  Editor  A  Publisher 


Specialty  Syndicate  wants  road~£ir-r 
established  daily  cartoon  feature  n* 

3510.  Editor  A  Publisher  ^ 


Syndicate  Salesman— excellent 

for  hustler  who  knows  synd.cMe 
thoroughly.  Car  owner  preferred 
have  established  contacts,  record'  of  ila  "■ 
liability  and  initiative  and  executive  .mIiM 
ity.  State  age,  experience,  salary  desirrf™ 
Box  3519.  Editor  A  Publisher 


Wanted:  Young  Man  Reporter.  Give 
perience,  age,  references,  and  ores^ 
salary.  Biloxi-Gulfport  DAILY  Hpa 
ALD,  Gulfport,  Mississippi.  ^ 


Sitvations  Wanted 
Admimstradve 


ence — ten  newspaper — thoroughly  famU 
iar  all  phases  newspaper  operations  cotu. 
financial  statements,  credits,  collection 
Business  managership  ezperience.  Sober 
reliable,  A-1  references,  bondabis  Bm 
3508.  Editor  A  Publisher.  ^ 


BUSINESS  BIANAOER 


OR  ASSISTANT  I  i 

available  to  a  chief  executive  who  needi  ' 
someone  in  whom  he  may  place  implicit  ' 
confidence  in  relieving  him  of  a  multitudi  1 
of  essential  administrative  details. 

Business  Manager,  Purchasing  Agent 
Production  Manager,  and  Director  of  Au¬ 
tomotive  Equipment  for  the  past  twelve 
years  with  a  large  metropolitan  newspa¬ 
per. 

The  same  successful  principles  of  di-  a 
rect  common  sense  analysis  and  mature 
judgment  may  be  coordinated  in  anv 
business. 


Boz  3663 _ Editor  A  PubUsher 

Editor-Manager  of  northwest  daily  abouTto 
be  sold.  Thirty  years  old,  married,  two 
children.  Nine  years'  newspaper  experi-  i 
ence:  advertising,  editorial,  administra¬ 
tive.  College  graduate;  Phi  Beta  Kappa. 
Seek  permanent,  responsible  job  with 
commensurate  salary-bonus.  Boz  8363 

Editor  A  Publisher. _ ,  : 

ExeenUve  Secretary  (female)  available;  I 
formerly  with  New  York  newspaper  of-  * 
ficial ;  knowledge  complete  financial,  edi-  I 
torial,  advertising,  plant  operations.  Boz  * 
3485,  Editor  A  Publisher. 


PUBLISHER’S  ASSISTANT 
BUSINESS  MANAGER 
COMPTROLLER 

Seasoned  business  and  accounting  exeentivo 
with  broad  experience  on  papers  from 
15,000  to  300,000  circulation,  available 
on  short  notice.  Now  employed  in  highly 
competitive  Metropolitan  city.  Capable 
of  relieving  busy  publisher  of  adminis¬ 
trative  details,  directing  operations  and 
supervising  accounting.  Best  references. 

Box  8122 _ Editor  A  PubUshot 

Seeking  TOsltlon  aa  asslatant  to  pahllahar 
of  profitable  weekly.  Seven  years'  ez¬ 
perience,  advertising  and  editorial  on 
city  daily.  Age  30,  aggressive,  college. 
Best  references.  Boz  3536,  Editor  A 

Publisher. _ 

Team  of  AnMneas  manager  and  advertising 
manager,  together  ten  years  on  soceessful, 
competitive,  tongh-fleld  8,000  daily  want 
positions  with  opportunity  to  buy.  Osn 
make  nominal  investment.  Boz  3545, 
Editor  A  Publisher. 


Sitaatiaog  Waatad 
Advarliaiag 


A-l  Salesman,  38,  sixteen-year  foundation 
daily  field,  layouts,  employed,  wants  op 
portunity.  Boz  3540,  Editor  A  Publisher. 

ADVERTISINO  BCANAOEB 
or 

NATIONAL  DEPARTMENT 

Age  32  —  Protestant  —  Married.  Sixteen 
years'  experience  on  2  of  best  papers  ia 
country.  Nationally  recognised  record. 

At  present  advertising  manager  of  new 
morning  daily  which,  in  1  years  hat 
established  unusual  record — that  of  now 
being  neck  and  neck  in  total  lineage  with 
opposition  paper  established  20  years. 
Department  run  efficiently  and  economi¬ 
cally. 

Applicant  desires  change  for  personal 
reasons.  References  from  Nat’l.  repre¬ 
sentatives,  past  employers  and  opposition  • 
publishers.  Salary  desired  not  excessive.  ‘ 
Enjoys  hard  work  and  competition.  Sec¬ 
ond  paper  preferred. 

Boz  3626  Editor  A  PubUakst 

AdvrtUlitgkCanagor-flili—aii;  33.  married; 
college  graduate;  good  layout  and  copy¬ 
writer ;  worker  and  producer;  good  recom¬ 
mendations;  now  employed.  Boz  8549, 
Editor  A  Pnblleker. _ 

AdTortiglBg  Mmucmt  or  SoUelMr,  thirteen 
years  varied  dally  newepaper  experience. 
Age  85,  married-^  real  worker!  Knows 
newspaper  DuMishing.  $45.00  minimum. 
Boz  8553,  Editor  A  Publisher. 
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Advertiiinf  (Cont’d^ 


thoroughly  aeasoned  in  local- 


Ur  assignment  or  department.  Copy, 
livout  Sufficient  age  and  experience  to 
IJimaid  respect— young  enough  to  be 
liffTessive  Interested  only  in  permanent 
SLiion  with  substantial,  but  not  neces- 
ITrilT  firs*-  psprr  in  under  300,000  city. 
c«m1  reason  for  desiring  change.  Inter- 
^ew  arranged.  Box  3534,  Editor  &  Pub¬ 
lish 


30;  flawless  record; 


^or  executive  large  midwestem  news- 
I^Mr-  seeks  return  to  native  N-ew  Eng- 
’  Box  3472.  Editor  &  Publisher. 


■  Mana«er-8al«gman.  at  present 

for  nine  years  advertising  manager 
Srewimcnt  stores,  one  year  agency.  Age 
Wants  sales  and  contact  work  with 
■lirspaper,  magaiine  or  shopping  news, 
^plete  knowledge  retail  sales  poomo- 
tian  expert  layout  and  copywriting.  Ag- 
ires'sive.  personable.  Box  3478,  Editor 
1  Publisher. 


iTsitlilnf  M 

wMonrcpfiils 


iMOurceini,  broad-gauged  advertising  man 
irbo  has  had  fifteen  years  of  successful 
•gvertising  experience  on  tough  Metro- 
pelitan  aaaiguments,  is  seeking  a  connec- 
bon.  Have  served  on  papers  in  Indiana- 
pelis,  Kansas  City  and  Springfield.  Illinois. 
Prior  to  display  experience,  was  Classified 
Hsnager  of  medium-siaed  dailies  in  Min- 
Msota  and  Georgia. 

Sound  experience  in  general  advertis- 
iif;  know  layouts  and  can  prepare  own 
espy.  If  linage  is  your  problem,  I  solicit 
vKr  inquiry.  Am  not  “high  priced” 
ud  can  satisfy.  No  objection  to  small 
eity  if  earning  possibilities  and  living 
esaditions  are  right.  Age  42;  married; 
sow  located  in  Chicago  and  available 
iunediately.  Reply,  in  confidence,  to 
Bos  8531.  Editor  &  Publisher. _ 


edvsrtialng  Salesman  —  Seeking  advance- 
seat.  Past  five  years  department  store, 
hmitnre  and  major  accounts  large  daily. 
Seventeen  years  department  store  iner- 
iksndising  and  advertising.  Good  layouts, 
MV  employed,  reliable,  married,  age  37. 
Prefer  midwest.  Box  3523,  Editor  (e 
Publisher _ 


tgiSMiTe  Display  Salesman;  29,  excellent 
■erehandising  background,  copy,  lay-outs; 
lecond  paper  experience;  high  journalism 
(dscation;  married;  now  employed,  be.-it 
references.  Box  3537,  Editor  &  Publisher, 
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HMfilsd  Manager — 14  years’  successful 
opsrience.  Age  39.  Now  employed.  Go 
isywhere.  Box  3419,  Editor  db  Publisher. 

EXPERIENCED 
ADVERTISING  MANAGER 

jsiimg  linage  and  income  for  the  seventh 
(sniMutive  year  seeks  change.  Desires 
psiition  as  Advertising  or  Business  Man- 
iger  of  Western  or  Southern  Newspaper 
those  owner  or  publisher  demands  action 
ul  RESULTS  every  month  in  the  year. 
Ksow  every  intimate  detail  of  the  busi- 
test — how  to  get  it  and  how  to  hold  it  I 
Bet  a  high-priced  theorist,  but  a  prac- 
tksl  aggressive  low  sales  cost  income 
btilder  with  proven  top  record  for  results 
that  will  stand  the  most  minute  inspec- 
tisa. 


Bti86SO 


Editor  k  Publisher 


SitMfiMg 
CrcriuliM 


AndabU  as  ClreulatioiT  Manager  or  assis 
•t,  one  of  the  beet  carrier  eupervieOi 
a  the  country.  Ten  years’  ezperienc 
jUmed;  age  82;  journalism  graduat 
references.  Box  3526,  Editor 
PiblUher. 


lIuiaguaMnt  wuntod  on  daUj 

tlty  of  15,000  population  or  larger.  Pres 
•t  poaition  on  metropolitan  newapape 
sltven  years  as  district  manager  and  a 
stpervisor  suburban  and  country  terri 
"n-  Age  39,  married,  top  reference 
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Sitaations  WoRtad 

_ Editorial  (Cont’d) _ 

Artist  (Editorial)  retouching  cartoons,  lay¬ 
outs,  etc.  10  years  leading  midwest  daily. 
Now  employed,  desire  change  for  better. 
Age  29,  married,  draft  exempt.  Best  ref- 
erences.  Box  3425,  Editor  Sc  Publisher. 
Bulletin — There  is  a  veteran  young  news¬ 
man  available  today  in  Washington  who 
needs  a  job. 

Add  bulletin  matter  —  reporter  —  legman 
— rewrite — features — sports — copy  reader 
—  editorials  —  city  editor  —  W’ashington 
correspondent;  seeks  staff  or  executive 
job  on  small  or  large  paper  anwhere; 
10  years’  experience  on  metropolitan-sized 
dailies;  one  year  radio  news  editor;  knows 
makeup;  fine  educational  background; 
age  32,  married.  Episcopalian,  American 
born;  well  informed  and  alert;  personable 
and  pleasant  to  work  with;  will  talk  sal- 
ary.  Box  3409,  Editor  &  Publisher. 
Capable,  young  woman  reporter  wants  job 
on  your  daily  or  large  weekly.  Em¬ 
ployed,  can  handle  straight  news,  desk, 
society,  feature.  Single,  23.  university 
graduate.  Box  3479,  Editor  &  Publisher. 
Careful,  thoughtful  writer  wishes  to  leave 
field  of  literary  research  for  position  on 
small  newspaper,  preferably  in  a  small 
community.  Expect  only  modest  salary. 
Single,  age  29;  university  and  journalistic 
references.  Box  3544,  Editor  &  Publisher. 
College  Editor  oldest  evening  college  paper 
in  America,  seeks  any  type  editorial  work. 
Go  anywhere  I  Handled  all  phases  of 
newspaper  work.  Write  for  booklet  of 
sample  writings.  Peter  Keller,  1470 

Sterling  Place,  Brooklyn,  New  York. _ 

College  graduate,  23;  contributing  editor, 
weekly  newspaper;  undergraduate  experi¬ 
ence  reporting,  editing;  anxious  to  get 
on  daily.  Draft  1-B.  Box  3518,  Editor  & 

Publisher. _ 

Competent  Woman  Editor.  W’ide  experience 
in  textbook  publishing  house.  Expert  :n 
foreign  languages.  M.A.  in  English.  Se¬ 
curing  Ph.D.  in  education  and  psychology. 
Capable  writer.  W’ishes  position  in  pub¬ 
lishing  or  as  literary  secretary,  transla¬ 
tor.  teacher.  Excellent  references.  Box 

3551.  Editor  &  Publisher. _ 

Copy-Editor,  34.  experienced,  competent,  re¬ 
liable.  steady  habits.  Eastern  U.  S.  $40. 

Box  3322.  Editor  &  Publisher. _ 

Economic  and  Financial  Writer — Extensive 
experience  leading  dailies  and  trade 
papers,  including  over  20  years  Washing¬ 
ton  correspondent,  doctor’s  degree  in 
economics  and  expert  on  public  affairs, 
available  for  editorial  writer  or  editor. 

Box  3412,  Editor  &  Publisher. _ 

Editor,  now  employed  large  New  England 
daily,  would  transfer  services.  Experi¬ 
enced  all  phases.  No  preference  as  to 
locality.  College  graduate.  32,  married. 

Box  3471,  Editor  &  Publisher. _ 

Editor — Managing  Editor.  Now  employed; 
beyond  draft  age;  seeks  opportunity  to  do 
first-rate  tob  for  publisher.  Excellent  ref¬ 
erences.  Please  write  fully  your  problem. 

Box  3429.  Editor  &  Publisher. _ 

Editor-Reporter  (28)  of  good  suburban 
weekly,  wants  reportorial  job  on  daily 
with  circulation  over  10,000;  can  also 
handle  any  editorial  job.  Box  3515, 

Editor  k  Publisher. _ 

Experienced  reporter-phqtographer.  Excellent 
“double  duty”  person  for  paper  requiring 
accurate,  colorful  news  coverage  plus 
catchy  pix.  Six  years’  experience.  Now 
employed.  References.  Box  8430,  Editor 

A  Publisher. _ 

Girl  Eeporter  will  more  than  fill  drafted 
male’s  shoes  for  duration;  6  years’  ex¬ 
perience,  capable  handle  anything  in  eity 
room  or  skirt  departments.  Box  3547, 
Editor  A  Publisher. _ 

Hard-working  Beportor — rewrite,  feature. 
Age  23;  university  degree;  draft  exempt. 
Go  anywhere.  Box  3509,  Editor  A  Pub- 
lisher. _ 

hlakeup  Editor  —  Copyreader.  All-around 
newspaperman.  Experienced  News  and 
Managing  Editor.  Can  keep  costs  down. 
Prefers  small  daily.  Box  3426,  Editor  A 
Publisher. _  _ 


Newspaperman,  30,  seven  years’  broad  ex¬ 
perience  small  dailies,  wants  desk,  state 
editorship,  or  special  assignment  report¬ 
ing  job.  Employed,  married.  Box  8535, 
Editor  A  Publisher. _ 


Newspaperman  —  seventeen  years’  experi¬ 
ence  —  reporting,  copyresding,  makeup, 
rewrite,  features  and  sports.  Single,  over 
draft  age.  References.  Box  3448,  Editor 
A  Publisher. 


Shop  otu-  the  equipment  mart  —And  Say 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Composing  Room  Equipment  For  Sale 


A  publisher  writes:  “The  time  it  saves  has 
more  than  paid  for  the  cost  of  our  Blue 
Streak  Linotype.”  Ask  your  Linotype 
representative  for  specifications  on  a 
modern,  money-saving  Blue  Streak. 
f«~LINOTYPE~-) 

A  Blue  Streak  Saves  More  Than  It  CostsI 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room. 

LINOTYPE  MAINTENANCE  COMPANY 
237  Lafayette  Street _ New  York.  N.  Y. 

For  Sale — Rouse  Band  Saw.  Takes  full 
galley.  $295.00.  Compton  Printing  Co., 
1029  W.  Washington,  Los  Angeles.  Calif. 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 

See  HOOD-PALCO  CORP.,  First 

225  Varick  Street  New  York,  N.  Y. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs. 

MONTGOMERY  A  BACON 

Towanda,  Fenna. 


MachaBlcal  iquipoiaR*  For  Sola 

Duplex  Press  8-page ;  model  C  Intertypes ; 
Linotypes,  models  5-8-14;  Cylinder  and 
Job  equipment.  Automatics. 

NCIRTHERN  MACHINE  WORKS 
Marshall  A  Jefferson  Sts.  Phila.,  Penna. 


For  Sale:  Hoe  full  page  Plat  Plate  Shaver; 
Complete  Hoe  Stereo,  outfit  for  14%" 
diam.  plates,  22% "  sheet  cut  ;  Wesel 
heavy  duty  Saw  A  Trimmer;  Hill-Curtis 
'Trim-O-Saw;  Dry  Mat  Rollers;  $25  Van- 
dercook  Proof  Press;  Wesel  18  x  25  self- 
inking  Newspaper  Proof  Press;  Model  5 
Linotype  with  2  magazines  A  2  molds  A 
Margach  feeder;  20  x  26  Miller  Simplex, 
rebuilt  like  new;  11  x  17  Miller  Master 
Speed;  34"  and  38"  Automatic  Cutters; 
24-page  Goss  Newspaper  Press.  Thos. 
W.  Hall  Co.,  120  W’est  42nd  St.,  N.  Y.  C. 

Hoe  Z  pattern  sextuple  press  with  ink 
pumps;  two  Hoe  right  angle  condensed 
quadruple  presses;  Wood  pony  autoplates 
23  9/16'  cut-off,  %'  plates. 

BOSTON  TRANSCRIPT 
BOSTON.  MASSACHUSETTS 


MochoRlcol  EqolpoioRt  Wootod 

Composing  Room  Trucks.  Give  description, 
condition,  price.  The  Zanesville  Publish¬ 
ing  Company,  Zanesville,  Ohio. 


Newspaper  Equipment  Bought  or  Sold 
Geo.  O.  Heffelman,  406  W.  Pico,  Los  Angeles 


Newspaper  Morgue  For  Soli 


Morgue  of  111  year  old  Boston  Transcript 
for  sale  in  whole  or  in  part.  Contains 
generous  clippings  and  other  material  on 
over  '250,000  individuals  and  on  a  com¬ 
prehensive  variety  of  subjects ;  also  plates, 
photos,  mats  and  maps;  also  financial, 
society,  sports  and  literary  files.  Simple 
filing  system.  Inquiries  solicited. 

BOSTON  TRANSCRIPT 
BOSTON.  MASS. 


Fkote-ERgravlRg  SquIpRieat  For  Sole 


Photo-Engraving  Equipment  and  Metala 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  8.  Clark  St. 

New  York,  N.  Y. _ Chicago.  Ill. 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Prodneta  Company 
230  W.  41st  Street  New  York  City 


Prets  &  Stereotype  Equipment  For  Sale 


Duplex  and  Goss  8-page  presses;  16,  24 
and  32-page  stereotype  presses.  Full  de¬ 
tails  promptly  furnished  upon  request. 
John  Griffiths  Co.,  Inc.,  145  Nassau  St., 
New  York  City. _ 

For  Sale:  12-page  Goss  Monitor  newspaper 
press  with  all  stereotype  equipment,  in¬ 
cluding  mat  roller.  A  real  bargain  I  Can 
be  seen  in  operation  daily.  Marshall 
News  Messenger,  Marshall.  Texas. 

Junior  Autoplate,  factory  rebuilt,  complete 
with  vacuum,  used  only  8  months;  22 %- 
inch  cut-off,  now  arranged  for  tabloid 
but  can  be  altered  readily  for  standard- 
size  paper;  available,  attractively  priced, 
because  of  discontinuance  of  paper.  Box 
3175,  Editor  A  Publisher. 


Wood  Typa  For  Sole 

WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N.  Y.  C.  Write  for  catalog. 


SituatioR*  WoRtad 

Editorial  (Coat’d) 


Opportunity  lacking  here  only  reason  decade 
of  editor-reporter  experience  on  prize¬ 
winning  daily  is  on  block.  What  offer 
daily,  weekly!  John  Wynne,  Lock  Haven, 
Penna. 


Proofreader,  advertlaing  experience,  desires 
opportunity  all-around  work,  small  coastal 
newspaper.  Box  3507,  Editor  A  Pub¬ 
lisher. 


Publicity  man  with  proven  record  of 
results  desires  connection  especially  in 
Mid- West.  Wide  acquaintance  among  or¬ 
ganizations  and  newspapers.  ’Twenty 
years’  experience  in  all  phases  of  public 
relations.  Box  3403,  Editor  A  Publisher. 


Reporter,  with  general  news,  sports  experi¬ 
ence  on  eastern  daily,  available  September 
1st.  Now  doing  amusement  park  publicity. 
Journalism  graduate.  Age  23,  draft  1-B. 
Box  3533,  Editor  A  Publisher. 


Telegraph  Editor  trunk  wire  daily  of  40,000 
circulation,  fifteen  years’  experience, 
seeks  shift  to  rim  of  larger  paper  or 
managing  editor  small,  stable  daily.  Age 
34,  family.  Box  3460,  Editor  A  Pub¬ 
lisher. 


SltaatloRi  Waotad 

Editorial  (CoRt’d) 


Sporta  Editor,  sixteen  years’  experience  on 
midweitern  daily,  wants  better  opportu¬ 
nity  for  advancement.  Has  enviable  record 
of  building  sports  pages  to  meet  demands 
of  widely  divergent  reader  field.  Strong 
personality;  holds  executive  posts  in 
athletic,  recreational  groups  in  his  eity 
and  state;  rated  highly  as  public  speaker 
on  athletic  problems.  Thirty-three  years 
old;  married.  Willing  to  go  anywhere 
for  advancement,  but  prefers  Rocky 
Mountain  or  far  West.  Box  3521,  Editor 
A  Publisher. _ 


Sunday  Editor — ^llrst-claM  feature  writer, 
able  deskman,  30,  wants  to  work  in  West. 
Now  employed.  New  York,  on  nationally- 
syndicated  magazine.  Box  3546,  Editor 
A  Publisher. 


SltaatloRS  Waoted 
PronmtioB 


Promotion  Man,  age  37.  Classified,  display, 
circulation,  advertisers’  service.  Drama¬ 
tic  copy,  effective  layouts,  production,  re¬ 
search.  Fifteen-year  production  promo¬ 
tion  and  advertising  background  in  news¬ 
paper,  radio  and  mercantile  fields.  Know 
readers’  and  advertisers’  viewpoints. 
Complete  charge  or  executive  assistant. 
Box  3529,  Editor  A  Publisher. 


Frank  W.  Bnrktoy 


Three  Answers— One  Job 

Buckley  obtained  the  Telegraph  Elditor  job  on  the 
Elaston  (Pa.)  MORNING  FREE  PRESS  and  writes: 

/  rtemvaJ  thrmm  mttrmctivm  cnsuwrs  t»  my  ad, 
onm  oi  which  landed  the  job,  t  am  tharaughly 
Mold  on  your  modium. 

It’s  being  done  every  week  by  newspapermen 
seeking  jobs  or  better  positions.  Details  in  classi¬ 
fied  masthead. 

THE  CLASSIFIED  DEPARTMENT 

Editor  &  PuhlUher 

1700  Time*  Bldg.  New  York,  N.  Y. 


NEWSPAPER 

PROPERTIES 


Bought,  Sold  and  Appraised 


All  negotiationa  confidmtud 


Palm*r,  Suter  &  Palmer 

3M  MoOrm  Ava.  Now  Tm* 


40 


EDITOR  &  PUBLISHER 


SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 


WE  WONDER  whether  the  American 
people  are  aware  of  the  censorship 
efforts  which  are  being  exerted  against 
newspapers.  Not  by 
Local  Washington,  particu- 
Cootorship  Washing¬ 


ton’s  censorship  ef- 
0aR9or  forts  have  been 
generally  under¬ 
standable,  if  occasionally  blundering. 
We  mean  the  censorship,  camouflaged 
as  executive  sessions,  special  defense 
meetings,  that  are  now  becoming  com¬ 
mon  among  the  governing  bodies  of 
cities,  villages  and  the  various  admin¬ 
istrative  districts  of  smaller  population 
groups.  From  considerable  experience 
on  both  sides  of  the  council  table,  we 
know  that  the  small  town  board  of 
trustees,  fire  commission,  sanitary 
board,  etc.,  don’t  care  much  to  have 
their  business  sessions  reported  in  de¬ 
tail  by  newspapers.  That’s  an  old 
problem. 

In  some  towns,  where  the  elected 
community  fathers  and  their  appointed 
satellites  have  not  dared  to  brave 
public  opinion  by  barring  newspaper¬ 
men  from  stated  meetings,  they  have 
made  the  latter  perfunctory  and  done 
their  real  business  behind  closed  doors. 
The  reward  for  the  reporter  who  ven¬ 
tures  to  hang  around  the  corridor  or 
lobby  to  question  the  executive  ses- 
sioners  is  a  surly  “what  do  you  want 
around  here?  Nothing  to  say  about 
this  meeting.”  More  likely  a  bit  of 
profanity  will  spice  the  dignitary’s 
conversation,  so  that  the  sensitive 
news-chaser  might  be  moved  to  spend 
his  time  elsewhere. 

After  sitting  in  some  executive  ses¬ 
sions  and  sleeping  through  a  good 
many  “open  meetings,”  we’ve  decided 
that  we’ve  never  heard  anything  at 
the  executive  meetings  that  couldn’t 
have  been  shouted  along  Main  Street 
within  24  hours.  In  fact,  if  one  hap¬ 
pened  to  drop  in  at  the  favorite  bar 
of  the  boys  just  after  the  executive 
session  adjourned,  it’s  a  good  3  to  1  bet 
that  he  could  get  the  whole  story  that 
had  been  refused  to  the  reporters. 
We’ve  known  reporters  who  did  ex¬ 
actly  that,  but  it  subjects  them  to  a 
lot  of  needless  wear  and  tear.  The 
details  of  any  public  business  ought 
to  be  public  property  without  delay, 
and  the  defense  plans  of  the  hundre<^ 
of  little  cities  and  towns  need  no  con¬ 
cealment  from  enemy  eyes.  In  fact, 
the  more  public  they  are,  the  better 
the  prospective  effect  on  the  potential 
enemy.  And  the  less  public  they  are, 
the  greater  the  probability  that  the 
defense  the  public  needs  is  not  from 
the  foes  across  the  sea,  but  from  the 
men  it  has  named  to  carry  on  its  own 
business. 

As  A.  R.  Willcox  remarked  in  his 
weekly  coliunn  published  in  the 
Nassau  Bulletin,  Hempstead,  N.  Y.: 

“Outside  of  certain  types  of  cases  in 
certain  courts,  all  business  transacted 
by  all  public  officials  is  public  busi¬ 
ness.  The  press  is  the  eyes  and  ears 
of  the  public.  It  asks  no  special  privi¬ 
leges,  except  to  enable  it  to  fulfill  its 
important  task  of  being  the  eyes,  ears 
and  voice  of  the  people.  Its  voice  has 
already  been  slightly  muffled.  If  we 
allow  even  small-time  public  employes 
to  try  putting  earmuffs  and  blinders 
on  it,  we’d  better  give  up  this  ‘demo- 
cratic-way-of-life’  idea  of  ours  and 
start  practicing  on  heils  and  swastikas. 
Or  hadn’t  we  better  go  back  to  1776 
and  start  all  over,  again?” 

The  Heart  of  the  democratic  system 
is  small  unit  government,  anil  it  must 


be  admitted  that  in  many  communities 
democracy  hasn’t  had  much  chance 
to  show  its  benefits.  Tammany  Hall, 
Chicago’s  several  bands  of  public 
looters,  and  Philadelphia — corrupt  and 
contented — have  long  been  exhibited 
as  top  samples  of  municipal  corrup¬ 
tion,  but  it  has  been  matched  on  a 
miniature  scale  at  one  time  or  other 
in  almost  every  incorporated  area  in 
the  country.  Newspapers  have  been 
to  blame  in  some  cases,  but  in  most 
they  have  been  innocent  victims  along 
wi^  their  readers,  unable  to  pry  be¬ 
hind  the  screen  which  office-holding 
based  on  public  suffrage  erects  on  its 
dignity.  The  plimderers  are  popular 
(else  they  wouldn’t  be  office-holders  or 
political  bosses)  and  the  newspaper 
courts  more  than  unpopularity  when 
it  bucks  their  game.  It  may  even 
court  extinction  in  a  community  whose 
citizens  don’t  want  to  be  bothered 
until  the  smell  becomes  overwhelm¬ 
ing,  and  we  know  of  several  towns  of 
which  that  might  be  said.  It  takes 
skilful  reporting  and  courageous  edit¬ 
ing  to  break  down  the  executive  ses¬ 
sion  wall — but  we  think  it  ought  to  be 
done  if  popular  government  in  this 
country  is  not  to  become  a  shell  of 
what  it  ought  to  be. 


ANOTHER  SORT  of  censorship  came 
to  notice  this  week.  Because  of  the 
current  interest  in  food  prices,  Doug¬ 
las  Martin,  managing 
A  Union  editor  of  the  Detroit 

Uses  Gag  in  Press,  recently 

assigned  the  Free 
Detroit  Press  home  economic 

department  to  budget 
a  family  of  four  persons  for  an  entire 
month  and  to  tell  in  daily  stories  how 
the  feeding  job  could  be  done  for  $11 
a  week.  The  family  of  Irvin  Hahnke,  a 
mechanic,  was  selected  and  the  ex¬ 
periment  started  amid  much  favorable 
local  comment.  Hundreds  wrote  to 
the  paper  for  the  family’s  menus  and 
to  say  that  they  were  following  them. 

Then  came  the  flareback.  A  group 
of  100  fellow  members  of  the  Mechan¬ 
ics  Educational  Society  of  America  (a 
union  unaffiliated  with  either  AFL  or 
CIO)  went  to  work  on  Hahnke  when 
he  reported  for  his  shift  at  the  Kelvin - 
ator  plant.  They  wound  up  by  telling 
him  to  “get  the  hell  out  of  here!” 
Hahnke  quit  his  job. 

The  union  men  explained  later  that 
“it  wouldn’t  do  any  good  for  the  cause 
of  high  wages  if  the  Hahnke’s  experi¬ 
ment  proved  that  his  family  food 
allowance  of  $11  a  week  was  ample 
to  provide  a  high-grade  nutritious 
menu  for  four  persons.” 

The  secretary  of  the  union  said: 
“You  can  call  it  unfair  to  Hahnke. 
You  can  call  it  anything  you  like.  We 
don’t  care,  "nie  fact  remains  that  we 
are  not  going  to  have  one  of  our  tinion 
men  proving  you  can  feed  a  family  of 
four  on  $11  a  week.  We  couldn’t  fire 
Hahnke,  but  the  boys  could  make  it 
awfully  tough  for  him  if  he  kept  on.” 

The  Free  Press,  released  the  Hahnke 
family  from  the  experiment,  found 
another  without  the  union  handicap, 
and  the  feature  continued. 

In  that  case,  the  censorship  did  not 
affect  the  newspaper  directly,  but  we 
haven’t  a  doubt  that  there  will  be 
repercussions  from  the  union  pressure 
groups  if  the  idea  is  carried  on.  The 
“guinea  pig”  family  was  a  more  ac¬ 
cessible  and  breakable  target  and  was 
hit  first.  And  t})e  whole  yarn  makes 
us  wonder  what  t^ie  American  people 
are  coming  to  and  how  many  of  them 


have  any  idea  of  the  direction  in  which 
they  are  heading. 

Not  for  one  moment  do  we  believe 
that  an  $11  budget  should  be  set  up, 
or  encouraged,  as  a  standard  for  a 
family  of  four,  including  presumably 
two  adults  and  two  growing  children. 
The  Army  and  the  Navy  can  feed  four 
people  for  somewhat  less  and  feed 
them  better  than  most  families  fare 
in  this  country,  but  it  must  not  be 
overlooked  that  the  services  have  the 
advantage  of  buying  on  quantity  con¬ 
tracts  and  avoiding  the  processes  of 
several  steps  in  commerce  that  the 
ordinary  workman  must  include  in  its 
purchase  price. 

It  is  almost  a  certainty  that  millions 
of  families  in  this  coimtry  are  living 
on  a  food  budget  of  less  than  $11  a 
week  for  four  people,  including  the 
green  stuff  they  raise  and  can,  and  the 
pig  or  chickens  that  provide  Sunday 
and  Christmas  dinners.  Their  diet  is 
monotonous,  far  below  par  in  nutri¬ 
tive  value,  and  probably  under  par  for 
the  little  money  that  they  can  afford 
to  spend  for  food. 

For  that  reason,  we  regard  the  Free 
Press  experiment  as  worthy  of  praise 
and  emulation.  It  is  an  evidence  of  in¬ 
terest  in  a  problem  which  has  received 
all  too  little  attention  from  comfort¬ 
able  people.  When  diet  experts  em¬ 
ployed  by  a  newspaper  demonstrate 
to  the  millions  of  p>eople  who  cannot 
afford  to  spend  more  than  $11  a  week 
for  four  peoples’  food,  and  prove  that 
a  stimulating,  attractive  and  nutritious 
fare  can  be  had  for  that  sum  at  cur¬ 
rent  prices,  they  are  raising  the  stand¬ 
ard  of  living  for  all  who  heed  their 
advice,  without  raising  the  cost  of 
living  for  everybody. 

That  is  important  today  and  it  will 
be  more  important  as  the  military 
program  proceeds.  Certain  food  arti¬ 
cles  will  be  in  unprecedented  demand 
as  an  army  of  more  than  a  million 
men  settle  down  for  winter  drills, 
and  even  though  the  inclusion  of  these 
men  in  Army  camps  hasn’t  increased 
the  number  of  mouths  to  be  fed,  it 
has  greatly  changed  the  dietary  cus¬ 
toms  of  thousands  of  them  from  their 
pre-army  lives.  For  the  first  time, 
many  will  be  tasting  a  full,  balanced 
diet.  And  the  price  of  what  they  eat 
will  be  reflected  in  a  shortage,  great 
or  small,  of  the  items  bought  by  the 
civilian  public.  It  may  be  highly  im¬ 
portant  within  a  few  months  for  fam¬ 
ilies  which  must  make  pennies  count 
to  know  what  can  be  done  with  foods 
that  are  available  in  comparative 
plenty  in  balance  with  those  that  are 
scarce  and  dear.  The  union  leaders 
who  persecuted  Hahnke  were  doing  no 
kindness  to  their  fellow  workers  by 
their  banishment  tactics,  for  unless 
everybody  learns  how  to  use  available 
foods,  it  won’t  do  Hahnke’s  brother 
members  much  good  to  get  more  pay. 
They’ll  spend  it,  and  maybe  more, 
trying  to  keep  even  with  the  economic 
parade. 


SPEIAKING  of  economics,  we  noted 
several  items  in  the  past  few  days’ 
news  which  have  a  more  or  less 
remote  kinship.  First 
Three  was  the  sale  of  the 

New  York  Times’ 
Wide  World  news 
Items  photo  service  to  the 

AssociatedPress.  Sec¬ 
ond,  the  story  that  the  Times’  editorial 
employes  had  voted  by  54%  in  favor 
.  of  having  the  guild  as  their  collective 


New  York 


bargaining  representative.  "Ihird,  ik, 
effort  of  the  New  York  Newspape 
Guild  to  raise  the  weekly  ante  on  due 
collectible  from  the  membership. 

Taking  the  first  item  first.  H, 
Times  paid  out  $110,000  in  severance 
salaries  and  wages  to  employes  wh<ae 
services  ended  with  the  sale.  Eveij. 
one  leaving  the  organization , 
either  pensioned  or  given  two,  weeks 
pay  for  every  year  of  service,  based 
on  the  salary  rate  of  the  past  su 
months.  That  in  itself  was  extremtl\ 
fair,  even  generous,  by  the  most  ad', 
vanced  industrial  practice.  It  wa-. 
more  than  fair  or  generous  when  itkl 
considered  that  several  of  the  peopk) 

V  ho  drew  severance  pay  walked  across ' 
town  and  joined  the  AP  at  the  same  ; 
jobs  and  the  same  pay  they  had  helcj 
with  Wide  World.  It  is  speculative,  oi| 
course,  how  many  of  them  can  be 
fitted  into  the  permanent  pictun 
organization  of  the  AP  when  the 
merger  shakes  itself  down,  but  there 
can  be  no  question  of  the  New  Yorki 
Times’  desire  to  do  the  right  thing  by| 
the  people  who  had  helped  to  make  a! 
creditable,  if  not  a  profitable,  pictured 
service. 

On  the  heels  of  that  story  came  the 
news  of  the  vote  favoring  the  guild  ic 
the  Times’  editorial  department.  The 
guild  polled  a  clear  plurality  in  the 
total  vote,  with  a  respectable  margin 
over  the  new  AFL  unit.  The  minority 
which  wanted  no  union,  the  non¬ 
voters,  and  the  disqualified  votes 
would  not  have  affected  the  guild’s 
victory  if  they  had  all  voted  with  the 
AFL  organization.  One  can’t  help 
wondering  whether  the  vote  repre¬ 
sents  the  real  strength  of  the  guild  in 
the  Times  office.  Certainly  salaries, 
wages,  and  working  conditions  in  that 
shop  are  superior  to  those  in  most, 
other  newspapers,  including  those  * 
where  the  guild  has  long  had  con-  . 
tracts.  The  Times  severance  pay  , 
arrangement,  evidenced  in  the  Wide 
World  settlement,  has  been  in  effect 
since  long  before  the  guild’s  advent 
but  it  has  seldom  been  invoked  since 
few  men  have  been  fired  from  the 
Times  news  and  editorial  staffs,  and 
then  usually  for  a  cause  that  ought  to 
preclude  any  severance  allowance.  It 
is  quite  probable  that  the  guild  vote 
reflected  plenty  of  work  by  the  ANG 
organizers,  drumming  up  loyalty  to 
the  union  against  an  employer  who 
had  steadfastly  resisted  the  guild’s 
closed  shop  proposal.  The  vote  on  the 
Times  was  necessary  for  the  guild’s 
continued  existence;  a  defeat  might 
have  turned  into  a  disaster. 

With  that  news  scarcely  in  type 
comes  the  tale  that  the  guild  leaders 
in  New  York  want  a  new  schedule  of 
weekly  dues  ranging  up  to  $5  a  week, 
the  latter  applying  to  members  earn¬ 
ing  $125  or  more.  The  proposal  has 
already  passed  on  vote  and  must  go 
again  before  the  Representative  As¬ 
sembly  before  submission  to  the  mem¬ 
bership.  The  committee  recommend¬ 
ing  the  increase  details  the  need  for 
more  clerical  help,  another  organizer, 
larger  office  space,  etc.,  with  the  next 
objective  a  drive  on  the  Herald  Trib¬ 
une,  then  the  Sun,  and  other  resistant 
offices.  For  all  of  these  objects  and 
objectives,  the  membership  is  to  be 
taxed  at  a  rate  which  makes  Uncle 
Sam’s  prospective  income  taxes  look 
like  something  from  Santa  Claus.  TTie 
guild  folks  on  the  'Times  who  stood 
fast  to  the  finish  now  face  the  prospect 
that  whatever  they  may  gain  from 
collective  bargaining  with  the  guild 
as  representative  they  will  turn  over 
to  the  guild  in  higher  dues,  and  maybe 
assessments  if  the  drive  against  other 
New  York  papers  hits  stormy  weather 
Those  were  three  interesting  items- 
and  ihaybe  they  are  not  so  remotely 
related,  after  all- 
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Advertisers  repeatedly  place  The  Milwaukee  ^®\ 
^  Journal  near  the  top  of  the  list  of  newspapers  ^ 
leading  in  advertising  volume,  the  spot  reserved  for 

2. 

top  producers  of  results. 

With  a  daily  circulation  of  more  than  260,000 — 
a  figure  exceeded  in  only  six  cities — and  Sunday  cir* 
culation  of  nearly  300,000,  The  Milwaukee  Journal 
offers  big  volume  sales  potentials  in  a  metropolitan 
area  far  above  average  in  purchasing  power. 

Advertisers  also  like  the  greater  profit  margin  made 
possible  by  The  Journal’s  one-paper  coverage — reach¬ 
ing  88%  of  all  ABC  City  Zone  families  in  the  home. 

And  The  Journal’s  milline  rate  is  one  of  the  five 
lowest  among  the  ’’First  Fifty”  advertising  leaders. 

Put  The  Milwaukee  Journal  on  your  list  now  and 
you  employ  one  of  the  star  salesmen  of  ’41. 
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V  EDITOR  &  PUBLISHeJfO^ 


Semi-Annual  Linage  Reports 
of  L262  U.  S.  &  Canadian  Dailies 


THE  38TH  SEMI-ANNUAL  TABULATION  of  newspaper  advertising  linage 

by  Editor  &  Publisher  is  carried  in  this  issue,  reporting  the  first  six 
months’  record  for  1941  of  1,262  American  and  Canadian  daily  newspapers. 
The  first  listing  is  that  compiled  by  Media  Records,  Inc.,  reporting  the  linage 
of  359  newspapers  published  in  107  cities.  The  second  grouping  is  compiled 
by  EIditor  &  Publisher,  covering  the  linage  of  903  newspapers  published  in 
766  cities  of  the  U.  S.  and  Canada. 

Publication  of  these  statistics  continues  a  chain  unbroken  since  1922,  in 
the  monthly,  semi-annual,  and  annual  recording  of  newspaper  advertising  by 
Editor  &  Publisher.  It  is  the  only  table  which  has  been  published  continu¬ 
ously  and  regularly  during  that  period,  and  it  developed  from  a  simpler  com¬ 
pilation  begim  in  1914.  No  advertising  linage  records  of  usefully  broad  scope 
had  been  published  prior  to  that  year.  The  Media  Records  tables  covering 
most  daily  newspapers  published  in  cities  of  more  than  100,000  population  and 
several  others,  have  been  carried  in  EIditor  &  Publisher  since  1929,  together 
w'ith  the  old  table  of  figures  supplied  to  Editor  &  Pubusher  directly  by  news¬ 
papers. 

The  total  volume  carried  in  the  papers  measured  by  Media  Records  was 
1,050.952,011  agate  lines.  This  linage  comprised  5,000,000  display  advertise¬ 
ments,  over  the  signatures  of  more  than  100,000  advertisers,  and  it  appeared 
in  more  than  40,000  editions  of  daily  and  Sunday  papers.  While  time  has  not 
been  available  for  an  exact  coimt  of  the  linage  carried  by  the  newspapers 
not  measured  by  Media  Records,  but  reported  directly  to  EIditor  &  Publisher, 
counts  on  tables  of  past  years  indicate  that  the  total  for  these  903  newspapers 
is  only  slightly  in  excess  of  that  for  the  359  newspapers  in  larger  cities. 
The  total  volume  for  the  1,262  newspapers  is  estimated,  therefore,  at  about 


2,200,000,000  agate  lines.  Published  in  approximately  two-thirds  of  the  Uit 
number  of  dailies  in  the  U.  S.  and  Canada,  this  volume  represents  aboiui  i 
per  cent  of  the  total  newspaper  advertising  for  both  countries— or  for  1  SSd 
first  six  months  of  1941,  more  than  $200,000,000.  ’  “*  . 

Exact  comparisons  with  previous  six-month  periods  are  not  practice  Se"  ■ 
since  the  number  of  newspapers  varies  somewhat  from  year  to  year  aar 
the  identity  of  the  participating  papers  is  not  continuous.  From  the  montt  i. 
totals  previously  published,  however,  it  is  possible  to  state  that  total  linaj 
is  about  3.3  per  cent  ahead  of  the  same  period  in  1940.  Leading  the  upw^‘ 
movement  was  classified  advertising,  with  a  gain  of  7.6  per  cent  over  19|i  ^ 
Retail  advertising  was  4.0  per  cent  ahead  of  last  year,  department  ston' 
advertising  was  4.1  per  cent  on  the  gain  side  while  general  showed  a  loss  r 
3.3  per  cent,  automotive  a  loss  of  1.7  per  cent,  and  financial,  a  gain  of  5.6  pe  Rw**" 
cent.  Irioone 

The  trend  continues  upward  in  retail,  including  department  store,  advei- 
tising,  also  in  classified  and  financial.  Automotive  advertising  has  declinec 
sharply  since  the  early  months  of  the  year,  because  of  the  shift  of  much  d 
the  automobile  plant  from  commercial  to  government  work,  and  other  general '  Fw  p" 
or  national,  advertising  continues  to  maintain  a  fairly  even  lag  of  3  to  4  pe  '  sm 
cent  behind  last  year’s  record. 

The  table  of  Media  Records  reports  appears  on  pages  II  to  V,  and  th  ^ 
tabulation  of  the  903  newspapers  compiled  by  Editor  &  Pubusher  begins  ot 
Page  VI.  Elspecial  care  has  been  taken  to  assure  accuracy  of  the  figures,  bu: 
if  errors  have  eluded  the  vigilance  of  the  compilers  and  proofreaders,  «  HfnU 
shall  appreciate  prompt  notification,  and,  of  course,  will  publish  a  corre^  Sen-Ti 
in  an  early  issue.  Xcn-Ti 
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Analysis  of  1941  Sfotistics  Compiled  for  359  Newspapers  in  107  Cities  by  Medio  Records.  Inc.,  Showing  Retail,  General, 

motive,  Financial,  Classified  and  Total  Advertising 

(CopyriRht.  1941.  by  Editor  &  Publisher  Co.l 

Aute> 

T«S.. 

Tise.. 

Hmlii-l 

AKRON,  OHIO 

CEDAR  RAPIDS,  IOWA 

Tibs.. 

Auto- 

Finan* 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Claaai-  ' 

Total  Ad- 

Retail  General 

motive 

cial 

Class!-  Totsl  ki- 

Csskr 

Cities  end  Newspapers 

Display 

Display 

Display 

Display 

fied 

vertising 

Cities  and  Newspapers 

Display  Display 

Display 

Display 

tied 

vcrtiuai|^ 

Prei 

beacon  journal . 

..(.e) 

4.158,250 

731,152 

314,405 

75,164 

1,867,705 

7,206,077 

Gaiette . 

.  le)  1,802,933  .360,815 

167,141 

.34,753 

447,216 

2.860.2(- 

Coaiv 

Beacon  Journal . 

.  .is) 

767.244 

95,297 

35,418 

29.341 

.521,589 

1,449,425 

Gazette . /. . 

(s)  517,633  45,490 

71, .563 

23.178 

104,120 

786.93: 

ALRANY,  N. 

Y. 

Hnld 

Knickert>ocker-News . 

.  <.e) 

2,177,427 

569.636 

225,320 

76,708 

596,633 

3,839,274 

CHICAGO,  ILL. 

Times-Union . 

.  (.m) 

1.327,777 

352,382 

115,327 

59,391 

582,146 

2,699.542 

Tribune  . 

(Ill)  :i,278.889  1,1.30.80:1 

240,:i98 

138,182 

2,122,119 

6.914.;«l 

-Times-Union . 

.  (s) 

660.584 

404,186 

98,421 

42,990 

185.030 

1,391,657 

Tribune . 

(s)  2,075,162  525,4:n 

16.5,305 

:<4.6ll 

1 .077,067 

.3.8r:,9»| 

Jonsl 

§Daily  News . 

(e)  3,067,671  1,208,430 

292,092 

120,315 

1,3.57,567 

6,049,«i;" 

Jonai 

ALIUQUEROUE, 

N.  M. 

Herald- American . 

(c)  2,313,961  694,945 

181,051 

81,698 

998,027 

4.275,5« 

Jousnal . 

im) 

1,275,430 

321,037 

173,14.3 

20,701 

424,407 

2,226,288 

*Herald-American  . 

(s)  1,242,520  452,715 

97,959 

4,35.3 

342,760 

2,140,31) 

Toumal . 

.  .(s) 

281,614 

20,904 

.33,240 

15,113 

81,867 

433,178 

^Tlmes. . 

(e)  2,775,356  .537,543 

123,260 

.57,18.3 

3.495,9L 

Joml 

Tribune . 

.  .l,e) 

1.484,079 

319.8,30 

193,074 

33,887 

431,654 

2,470,783 

Times . 

.  (s)  4.36.567  84,186 

17,558 

7. 379 

.545.4I 

Jonl 

ATLANTA,  GA. 

CINCINNATI. 

OHIO 

NrvfS 

2,302,092 

559,644 

174,086 

141,580 

679,088 

3,884,511 

1,166,939 

305,616 

54,586 

39,197 

241,456 

1,811,765 

Enuuirer . . 

(Ill)  1,630,827  302,159 

103,783 

.54,338 

572,661 

2,683.39 . 

St>.Ti 

.  .(el 

3,747,928 

694,442 

193,654 

139,717 

774,250 

5,566,982 

iEnquirer . 

(s)  1,4.36,243  494,537 

176,266 

:i9,707 

822,694 

2.969.« 

Sta-ll 

730,784 

442,102 

103,585 

48,913 

346.934 

1  672,032 

Post . 

.le)  2,455,147  602,957 

186,868 

67,770 

1.1 21. .392 

4.448.0L 

Sta-Ti 

Times- Star . 

(e)  2,627,389  1,020  884 

281,811 

69.453 

989,431 

5,033.0 

Fna 

ATLANTIC  CITY 

,  N.  J. 

Press  &  L'nionlSee  Foot  Nolel 

1,244,746 

367,066 

118,872 

15,185 

:355,161 

2,143,317 

CLEVELAND. 

OHIO 

Press . 

.  tsl 

247  .301 

37,577 

11,138 

3,083 

92. .361 

391,514 

Plain-l>ealer  . 

(Ill*  1,916,926  507;.385 

219,9:«i 

120  9:m 

1,264,919 

4.042,]SI 

Ketin 

BALTIMORE. 

MD. 

■  Plain-Dealer  . . 

•  SI  1,507.449  784,168 

242,913 

:i3,197 

6.32,315 

3.200.a: 

.lel  2,086,00-.  460,5.30 

225,225 

101,571 

611,212 

3.497  ,«l* 

’American . 

.  .  ts) 

966.032 

397,783 

75,483 

8,480 

214,101 

1,667,736 

.le)  3,659,577  919.620 

298,6.30 

94.308 

1,313,821 

6.296  iT 

News-Post . 

.  (c) 

3,734,643 

584.0<4 

187,911 

117,901 

468,452 

5,126.026 

•  Vm) 

1,029,666 

893,297 

170,708 

158,8.34 

1,444,716 

3,754,569 

Sun . 

.  (e) 

4,743,572 

896.869 

258,126 

119,292 

1.457,423 

7,496,856 

COLUMBUS, 

OHIO 

§Sun . . 

. .  vs) 

1.690  479 

428.952 

93,826 

12.797 

658  425 

2.917.78: 

Dispatch . 

..lel  2,989,241  901,751 

121,591 

1,169,157 

5.4W'^V 

j  f«t-S 

.  I.S)  629,069  168,220 

31,103 

70,338 

.516,558 

1.414.i8( 

BIRMINGHAM, 

ALA* 

Citizen . 

.  le)  2,126,577  332,610 

132,139 

51,331 

.511,481 

3.16721 

1 

Age-Herald . 

.  .  (m) 

1,320,803 

632,220 

140,482 

105,294 

426.805 

2,657,612 

Citizen . 

.  .  (s)  345,894  68,443 

14,947 

:i3,491 

202.059 

[  Iitrio 

§News  &  Age- Herald  .  . 

.  Js) 

1,198,137 

335,356 

115,356 

36,477 

304,912 

1,991,878 

Ohio  State  Journal  . 

im)  746,356  208.765 

46,012 

165,135 

487,662 

1.7(i:i,61* 

iTileg, 

News . 

..(e) 

2,724,646 

634,573 

169,912 

104,727 

430,673 

4  070,617 

Star .  Wklv  208.183  60.807 

7,107 

12. .566 

1 

Tost  . 

..(el 

1.6.33,367 

351,155 

103,198 

60,4.58 

3,58.534 

2.535  805 

BOSTON,  MASS. 

DALLAS,  TEXAS 

CflWR 

§  jRecord- American . 

(m-el 

1.309,608 

418.994 

75,860 

26,663 

215,917 

2.200,209 

.News.  . 

.im)  2,787,307  512,301 

150,609 

.56,740 

1,034,246 

4 

‘Advertiser . 

...(s) 

362,903 

426,884 

;3,4.51 

852 

172.616 

1,036,705 

JXews  . . 

..(s)  1,091,958  :je5,941 

114,690 

24,722 

461,4.31 

•♦Globe . 

. .  (dl 

2,157,703 

796,275 

190,925 

63,41*6 

521,588 

3.740.722 

Times-Herald . 

le)  4,405,3.'4  645,036 

139,425 

32,497 

743,820 

5,''(  ' 

Globe . 

.  .(s) 

907,251 

326,174 

114  ,.599 

4,917 

625,439 

1,978,487 

Times-Heiald . 

..Is)  1,297,217  79,478 

6’.392 

25,169 

283,855 

1,749,11:- 

ttHerald  . 

. .  ^ ni) 

3,114.541 

979,046 

233,353 

121,10b 

681,825 

5,138,743 

Journal  . 

..le)  936,534  302,978 

122,492 

47,354 

228.097 

1.705  > 

tt§Herald . 

...(s) 

1,189,995 

4.53,364 

97,888 

7,577 

603.834 

2.352,919 

Fost . 

.  .  (ni) 

1,496,011 

692.866 

187.881 

60,.320 

292,136 

2,746.867 

XoTB: — Atlantic  City  ITess-Union.  Morning  and  Evening,  sold  in  ctiiiil>inaiiou  only 

Post . 

. .  (si 

272,752 

100,329 

21,008 

384 

170,174 

564,735 

Linage  of  one  edition  (Morning)  only  is  given. 

Aim 

pTranscript . 

...(c) 

224,756 

115,288 

34,698 

54,106 

158,020 

615,399 

ttlhe  Herald  Morning  or  Sunday  sold  in  combination  with  the  1  raveler  E 

veiling. 

Adm 

t+Traveler . 

. .  (e) 

4.147,213 

1,044,459 

296,680 

119.249 

809.265 

6,441. .523 

•Includes  American  Weekly  and  Comic  Weekly  Linage. 

Mar] 

ilRrcurd  Morning  and  American  Evening  sold  in  coii.lii.iation. 

BUFFALO,  N 

1.  Y. 

^Transcript  Evening  discontinued  April  30,  1941. 

C  ourier-E  xpress . 

.  .  (m) 

2,224.522 

493,279 

167,628 

62,905 

46:1,107 

3,438,235 

••The  Globe  is  sold  in  combination  Morning  and  Evening. 

Clsoi 

JCourier-Express . 

..  .(s) 

1,124,781 

498,459 

137,475 

5,994 

319,604 

2,086.811 

XoTB: — Camdeo  Courier  Evening  and  Post  Morning  Mild  in  c«»iiibinati«»n. 

Linage  4if 

«ine 

Chnu 

News . 

...(e) 

4,390,513 

996,613 

626,811 

80,538 

984,265 

7,095.347 

( Courier  E  vening)  only  is  given. 

pi». 

Ilncludes  This  Week  Linage. 

Pwt. 

CAMDEN,  h 

1.  J. 

^Includes  American  Weekly  Linage 

Pits* 

Courier ....  (  See  Foot 

Note) 

2,507.0:30 

713.1,55 

2.56.780 

60.384 

89(1.300 

4.514.371 

•  Published  daily  except  Saturday 

for  august  9.  1941 

Editor  &  Publisher  Semi-Annual  Tabulation  of  Newspaper  Linage 
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DAYTON,  OHIO 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Claasi- 

Total  Ad- 

Citiusnd  Newspapers 

Display 

Display 

Display 

Display 

tied 

vertiainf 

(m) 

613,752 

406,338 

190,059 

66,850 

873,313 

2,208,878 

.  (s) 

348,187 

116,393 

103,519 

7,468 

242,544 

818,404 

.(e) 

2,664,288 

405,518 

207,918 

61,646 

888,672 

4.239,792 

.  .(e) 

3,534,790 

677,565 

257,753 

66,158 

963,764 

5,562,543 

.  (s) 

406,922 

134,472 

111.152 

5,896 

268,340 

926,824 

ioi  . . 

act 

DENVER,  COLO. 

Mountain  News 

.  (m) 

877,073 

179,514 

97,673 

43.769 

356.130 

1,631.086 

MfcJ  Mountain  News. . 

.  (s) 

246,550 

42,354 

12,603 

6,709 

109,710 

418.277 

..(e) 

2,592,299 

665,160 

265,219 

93,717 

891,964 

4,524,465 

.  .(s) 

349,725 

147,506 

59,289 

12,587 

715,229 

1,285,000 

itOfti 

DES  MOINES, 

IOWA 

5S  or: 

.(it.) 

791,341 

493,212 

193,674 

23.673 

685,261 

2,197,328 

..(e) 

1,593,489 

494.330 

230,910 

23,848 

682,235 

3,031,188 

„  . 

.  (s) 

571,061 

325.853 

110,896 

11,304 

350,350 

1,369,752 

vei. 

iiiMc 

DETROIT,  MICH. 

h  of  ync'nss . 

.  (m) 

1,911,405 

639.801 

305,680 

60,816 

932,877 

3,863,982 

lenl"  Fittf'*** . 

..(s) 

611,299 

195.818 

80,538 

39,476 

374,587 

1,302,119 

1  DC'  . . 

..(e) 

4,057,727 

1,013,783 

345,910 

71,289 

1,947,800 

7,439,543 

|Stw . 

..(s) 

963,411 

488.292 

157,363 

34,558 

1,481,667 

3,125,381 

.  (e) 

2,419,611 

653.936 

261,740 

55,916 

1,315,470 

4,708,737 

*  . 

.  .(s) 

921,591 

443,691 

132,073 

18,088 

462,500 

1,978,149 

IS  a 

^  bir. 

DULUTH,  MINN. 

1,  »  mnU . 

..(e) 

1,357,095 

501,980 

166,628 

33,784 

497,986 

2,594,505 

Ctia  Nen-Tribune . 

.(m) 

673,262 

474,880 

159,858 

20,667 

505,090 

1,909,189 

Xcfs-Tribune . 

..(s) 

489,989 

85,994 

64,028 

14,076 

134,190 

788,277 

= 

EL 

PASO.  TEXAS 

TiBS . 

, .  (m) 

1,257,289 

485,523 

208,926 

15,593 

452,325 

2,429,119 

liM . 

..(s) 

672,841 

44,161 

31,597 

1,678 

155,967 

906.799 

Hmld-Post . 

..(e) 

1,333,802 

558,174 

215,948 

15,947 

455.943 

2,640,000 

iUto> 

ERIE,  PA. 

Dsfttdi-Herald . 

..(e) 

1,686.288 

373,506 

155,525 

18,543 

667,467 

2,943,941 

piptch-Herald . 

..(s) 

912,854 

77,717 

51,813 

8,461 

178,405 

1,229,287 

Tiao . 

..(e) 

1,872,004 

516,052 

180,302 

18,598 

636,049 

3,278,983 

EVANSVILLE 

,  IND. 

al  A4  Doia . 

.  (m) 

2,515,789 

409,055 

229,049 

102,118 

541,333 

3,841,877 

rtisisia  Ptoi . 

...(e) 

2,759,216 

485,309 

230,458 

101,721 

5.37,786 

4,169,391 

DwwA  Press . 

...(s) 

787,558 

125,224 

81,117 

50,117 

187,541 

1,231.595 

ree.Ki 

FALL  RIVER. 

MASS. 

Htnld.Sews . 

...(e) 

1,728,326 

466,990 

186,847 

52,009 

243,298 

2,709,344 

INDIANAPOLIS,  IND. 

Auto-  Finan- 

Retail  General  motive  cial  Clatsi-  Total  Ad- 

Citiea  and  Newspapers  Display  Display  Display  Display  lied  vertising 

News . (e)  3,311,062  972,578  327,575  75,861  1,256,318  5,970,992 

Star . (m)  2,116,902  369,046  129,199  71,539  1,387,139  4,191,455 

}Star . (s)  1,226.736  405,627  135,437  22,070  519,957  2,310,361 

Times . (e)  2,644,286  420,513  212,951  69,311  727,606  4,098,414 

JACKSONVILLE,  FLA. 

Tiir.es-Union . (m)  1,677,144  746,943  212,181  136,661  793,896  3,582,771 

Tiir.es-Union . (s)  991,388  137,633  88,632  19,462  321,183  1,559,614 

Journal . (e)  1,992,761  335,706  207,651  102,309  748,422  3,430,134 

JAMESTOWN,  N.  Y. 

Journal . (e)  1,842,127  223,735  174,016  33,999  437.633  2,774,590 

Post . (m)  1,728,929  266,366  126,804  29,643  457,849  2,638,288 


JOHNSTOWN,  PA. 

Tribune . (See  Foot  Note)  2,747.105  429,063  257,842  63,583  431,418  3,979,747 


KANSAS  CITY,  MO. 

Jwumal . (e)  2,256,525  446,618  93,808  24,703  307,873  3,133,993 

#Joumal . (s)  200,565  51,097  7,246  9,026  50,162  318,351 

Star . (e)  2,111,594  604,091  197,090  27,078  1,100,604  4,046,190 

Star . (s)  1,077,248  378,731  173,967  56,4?3  721,570  2,408,849 

Times . (m)  2,292,313  605,689  159,165  27,141  1,077,347  4,167,591 

KNOXVILLE,  TENN. 

Journal . (m)  1,573,103  261,160  108,504  73,119  316,141  2,352,356 

Journal . (s)  631,818  83,389  28,196  23,504  101,166  868,450 

News-Sentinel .  (e)  2,053,219  442,480  136,752  64,011  393,758  3,094,753 

News-Sentinel . (s)  634,312  105,350  58,525  25,831  126,843  951,242 

LOS  ANGELES.  CALIF. 

Examiner . (m)  1,652,346  538,155  162,153  63,303  1,737,058  4,164,449 

♦Examiner . (s)  1,353,084  476,423  218,505  6,139  768,369  2,823,690 

Tim.es . (m)  3,297,462  666,693  193,232  82,358  1,888,225  6,136,304 

{Times . (s)  1,184,223  428,742  187,998  12,106  855,178  2,669,321 

Herald  &  Express . (e)  2,683,336  783,556  260,895  69,227  487,964  4,286,568 

News . (d)  1,869,324  410,023  141,539  37,973  423,665  2,887,833 

LOUISVILLE,  KY. 

Courier-Journal . (m)  2,629,927  713,948  216,521  126,174  810,356  4,518,025 

Courier-Journal . (s)  1,514,303  175,975  82,576  63,702  271,703  2,108,662 

Times . (e)  3,213,766  705,466  242,026  121,302  807,034  5,120,620 


itU.IiL 

FLINT,  MICH. 

Jonil . 

. (e) 

3,700,578 

502,036 

289,219 

98,276 

(M9,«i:  Jonal . . 

. (s) 

753,245 

23,469 

57,314 

12,089 

275,5if 

140,31( 

FORT  WAYNE, 

IND. 

495,91.  Jonsl-Gazctte . 

1,087,436 

318,342 

108,941 

27,900 

54.5.94  Jonsl-Gazette . 

. (s) 

895,759 

108,360 

82,772 

40,031 

XnvSentinel . 

-  (e) 

3,155,802 

666,743 

230,450 

76.565 

FORT 

WORTH, 

TEXAS 

StB-Tdegram . 

. (m) 

217,746 

609,984 

132,160 

36,374 

,969  .(Ik  StB-Tetefram . . 

. (e) 

2,229,765 

608,973 

166,504 

36,247 

,448 .bl  Sta-Idegram . 

. (s) 

528,181 

192,302 

83,744 

13,241 

,033.C 

. (e) 

1,416,500 

341,336 

104,327 

27,528 

FREEPORT,  N.  Y. 

,042,351  . 

. (e) 

1,169,553 

183,567 

144,689 

174,691 

539,453  2,155.552 

176,147  1,303,116 

571,598  4,788,180 


534,338 

524,682 

226,885 

384,172 


1,541,383 

3,576,439 

1,047,263 

2,295,006 


FRESNO,  CALIF. 


.29641:;' 

Bn . 

. (e) 

1,346,331 

557,139 

253,709 

21,286 

561,713 

B(e . 

. (s) 

360,127 

108,477 

74,461 

9,809 

198,516 

j  F-t-Stsr. . . 

..(See  Foot  Note) 

GLENS 

1,704,558 

FALLS, 

209,377 

N.  Y. 

164,963 

98,342 

365,095 

,414.58( 

1.167.;:9 
Kti.vus; 
1.7U3.6H 
.".HI  .Ss' 

Idriot.... 

.  .(See  Foot  Note) 

HARRISBURG, 

1,861,109  540,698 

PA. 

263,682 

43,099 

449,901 

^9*p»ph... 

1,832,686 

361,355 

164,330 

23,360 

300,806 

HARTFORD,  CONN. 

1,125,231  413,125  103,352 

67,390 

393,584 

1.649.39 

Tnb . 

1,202,427 

283,924 

203,039 

126,013 

209,782 

>,062,7* 

4,257,559 

759,889 

311,217 

167,275 

873,763 

574,643  2,947.909 


757,516 


l,749,o: 
1.705  71 


2.177,977 

2.027,184 

6.435.845 


^***lay. 


HEMPSTEAD.  N.  Y. 


^^^ttrtiser. 
^  Bulletin . 


CWooicle. 

Clnmicjj 
..  ' 


(e) 

621,456 

26,508 

52,437 

50,575 

237,694 

1,003,566 

HONOLULU, 

T.  H. 

(m) 

692,658 

438,879 

59,512j|[ 

35,529 

342,669 

1,826,845 

•  (s) 

428,240 

142,224 

24,847  .11 

23.720 

173,951 

799,474 

•  (e) 

1,619,538 

835.372 

106,256  *8 

77,094 

719,804 

3,476,205 

HOUSTON.  TEXAS 

..(e) 

3.261.316 

818,035 

260,242 

34,796 

1,198,831 

5,602,092 

.  (si 

1,091,180 

152.444 

92,557 

13,475 

409.135 

1,761,991 

(m) 

2,001,948 

472,718 

157,394 

36,712 

764,598 

3,453,6.30 

.  (s) 

938,.342 

55,474 

58,937 

10,492 

227,728 

1.294,851 

..(e) 

1,806.130 

378,911 

185.528 

39,013 

481,850 

2,916,830 

MANCHESTER,  N.  H. 

Union-Leader  (S.-e  Foot  Note)  1,586,805  493,592  190,642  107..'15  262,737  2,662,962 


MEMPHIS,  TENN. 

Commercial  Appeal . (m)  2,998,444  662,407  209,173  70,376  720,293  4,690.058 

ICommerciul  Appeal . (s)  1,156,691  340,165  89,008  16,728  413,705  2,017,972 

Press-Scimitar . (e)  1,984,816  386,920  243,558  64,419  684,359  3,367,831 

MIAMI,  FLA. 

Herald . (m)  2,770,789  876,112  230,318  91,918  1,700,749  5,690,279 

tHerald . (s)  1,038,745  463,057  137,633  54,493  635,228  2,330,424 

News . (e)  2,458,228  581,381  226,403  103,367  944,166  4,604,936 

News . (s)  585,578  115,245  58,604  27,074  245,947  1,032,910 

MILWAUKEE,  WIS. 

Sentinel . (m)  1,830,254  314,894  99,203  62,016  489,669  2,814,804 

♦SenUnel . (s)  439,946  426,261  97,241  11,326  265,917  1,240,691 

Journal . (e)  5,034,166  778,219  231,055  65,290  1,550,607  7,673,182 

IJoumal . (s)  1,226,093  450,402  115,873  11,157  948,006  2,758,839 

Post . (e)  543,093  97,752  14,833  8,285  146,146  919,938 

MINNEAPOLIS.  MINN. 

limes . (e)  1,964,668  584,549  148,476  70,427  728,861  3,511,898 

UTribune . (s)  449,345  245,481  79.761  5,774  359,782  1,140,236 

Star- Journal . <t)  2,939,108  585,668  244,335  66,222  791,626  4,628,166 

Tribune  &  Star-Journal  ...  (s)  796,745  240,030  67,376  9,461  418,578  1,532,450 

Jlribune . (m)  321,914  212.C65  55,702  20,343  338,805  949,463 

MODESTO,  CALIF. 

Bee . (e)  1,047,88.'  238,972  193,370  25,883  490,963  2,072,719 


Notb: — Gleus  Falls  Post-Star  (Morning)  and  Times  (Evening)  sold  in  combination  only.  Linage 
of  one  edition  Post-Star  (Morning)  only  is  given. 

{Includes  This  Week  Linage. 

^Discontinued  April,  1941. 

Notb: — Har.-isbuig  Evening  News  carries  the  same  amount  of  advertising  as  the  Morning  Patriot. 

Notb: — ^Johnstown  Tribune  Evening  sold  in  combination  with  the  Democrat  Morning.  Linage 
of  one  edition  (Tribune  Evening)  only  is  given. 

Notb: — Manchester  Union  Morning  and  Leader  Evening  sold  in  combination  only.  Linage  of 
one  edition  (Union  Morning)  given. 

♦Includes  American  Weekly  and  Comic  Weekly  Linage. 

{Tribune  Morning  Linage  for  period  May  1,  to  June,  30,  1941. 

^Tribune  Sunday  discontinued  May  5, 1941  and  includes  This  Week  Linage  through  May  4,  1941. 

{Includes  This  Week  Linage. 

tincludes  American  Weekly  Linage. 

♦"Includes  American  Weekly  and  This  Week  Linage. 


IV 


EDITOR  &■ 

Editor  &  Publisher  Semi-Annual  Tabulation  of  Newspaper  Linage 

{Continued  from  pa^e  lit) 


PUBLISHER 


FO  F 


MONTREAL,  CANADA 


PITTSRURGH,  PA. 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Total  Ad- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

fied 

vertisinf 

Star . 

.(e) 

4,166.412 

1,137,569 

141,601 

160,641 

1,138,500 

6,762,558 

Standard . 

.(s) 

221,014 

337,985 

43,446 

29,926 

1,552 

633,963 

Gasette . 

(m) 

1,001,383 

590,388 

108,637 

188,932 

118,029 

2,616,658 

La  Presse . 

.^e) 

3,250,406 

1,161,517 

171,768 

119,393 

936,199 

5,665,165 

La  Patrie . 

.(e) 

344,554 

238,350 

28,027 

62,159 

23,365 

718,846 

La  Patrie . 

(s) 

193,686 

386,728 

62,673 

2i,701 

10,597 

6,9,464 

Heiald . 

(e) 

308,955 

251,740 

2,291 

96,580 

346,196 

1,094.879 

MUNCIE,  IND. 

Press . 

.(e)7  1.601,172 

272,644 

160,550 

64,997 

494,678 

2,611,575 

Star . 

.  (m) 

j_l, 480,738 

279,680 

128,853 

25,438 

561,164 

2,501,391 

Star . 

..(s) 

[458,247 

85,583 

3o,402 

40.662 

117,231 

738,125 

NASHVILLE.  TENN. 

Banner . 

,.(e) 

1,952,328 

425,489 

191,420 

59,061 

534,503 

3,175,429 

Tennessean . . 

.  (m) 

1,715,013 

422,085 

190,460 

57,852 

5.'’0.043 

2,947,318 

tTennessean . 

,.(8) 

973,062 

406,921 

107,957 

37,804 

191,205 

1,717,968 

NEWARK,  N. 

J. 

Call . 

..(s) 

849,619 

154,242 

53,457 

97,954 

207,421 

1,457,247 

Star-Ledger . 

(m) 

1,652,452 

247,480 

82,840 

72,130 

767,941 

2,892,o91 

Star-Ledger . 

..fs) 

321,127 

18,288 

1,442 

1,634 

151,021 

496,998 

News . 

..(e) 

4,124,255 

1,010,452 

346,951 

150,052 

2,038,537 

7,821,811 

NEW 

REDFORD, 

MASS. 

Standard*!  imes . 

.(e)'[  1.625, 383 

440,464 

155,882 

50,769 

390,407 

2,714,160 

Standard-Times . 

..(s) 

181,844 

60,312 

29,638 

5,539 

64,451 

342,240 

Meicury . 

(m) 

1,642,987 

416,861 

154,851 

51,095 

373,915 

2,650,972 

NEW  HAVEN,  CONN. 

Journal-Courier . 

.(m)’  860,944 

207,918 

152,526 

106.459 

151,032 

1,677,150 

Register . 

,.(e) 

2,712,742 

753,196 

302,529 

107,172 

541,022 

4,462.881 

Register . 

. .  (s)  630,761 

63,256 

64,742 

34,485 

215,419 

1,019,055 

NEW  ORLEANS 

.  LA. 

Times-Picayune . 

(m) 

3,256,941 

748,095 

181,829 

79,509 

1,057,008 

5,390,723 

Times-Picayune  &  States. 

.(s) 

1,515.103 

142,612 

84,400 

45,896 

490.360 

2,315,840 

Item . 

..(e) 

2,546,013 

441,959 

166,308 

67,487 

579,678 

3,969,381 

{Item-Tribune . 

..(s) 

926,212 

274.517 

53,913 

28,061 

201,857 

1,517,660 

States . 

.(e) 

1,436,259 

394,605 

140,889 

62,075 

1.056,286 

3,157,185 

NEW  YORK.  N.  Y. 


Times . 

.  .(m) 

2,600,879 

1,070,697 

229,513 

366,611 

1,078,965 

5,367,719 

'Hmes . 

..(s) 

2,557,233 

915,174 

124,353 

56,537 

1,314,687 

4.968,005 

Herald  Tribune . 

(m) 

2,065,232 

813,954 

181,855 

240,412 

664,900 

3,974,310 

fHerald  Tribune . 

..(s) 

1,976,886 

952,529 

144,867 

30,288 

587,589 

3,692,215 

News . 

(m) 

4,914,187 

845,735 

249,506 

184,738 

17,575 

6,212,211 

Xews . 

.  (s) 

2,571,453 

450.367 

47,988 

17,908 

8,431 

3,096,147 

Mirror . . 

(m) 

1,385,235 

382,925 

38,303 

101,981 

185,069 

2,094,422 

Mirror . 

..(s) 

588,309 

224,507 

24,988 

5,267 

100,050 

943,121 

Joumal-Amerkan . 

..(e) 

1,693,825 

679,736 

101,692 

123,829 

994,598 

3,594,456 

♦Joumal-American . 

.  (s) 

639,890 

493,878 

103,219 

9,465 

501,775 

1,748,227 

Post . 

..(e) 

1,883,386 

353,596 

70,644 

70,392 

350,529 

2,769,576 

Sun . 

..(e) 

3,864,270 

1,077,961 

177,950 

165,102 

114,980 

5,401,894 

World-Telegram . 

..(e) 

3,361,529 

995,549 

189,669 

143,318 

502,332 

5.195,989 

NEW  YORK  (BROOKLYN) 

Eagle . 

...(e) 

1,371,026 

357,485 

124,528 

73,610 

755,591 

3,059,283 

Eagle . 

...(s) 

490,913 

148,252 

40,101 

8.787 

238.338 

926,412 

NIAGARA  FALLS 

.  N.  Y. 

Gazette . 

..(e) 

2,713,560 

276,765 

256,724 

48,876 

285,999 

3,698,283 

OAKLAND,  CALIF. 

Post-Enquirer . 

...(e) 

1,723,219 

372,470 

172,914 

48,719 

833,279 

3,348,715 

Tribune . 

...(e) 

2,437,910 

729,487 

140,309 

59,778 

1,549,452 

5,022,461 

Tribune . . 

...(s) 

430,737 

92,970 

182,034 

14,572 

528,167 

1,259,509 

OKLAHOMA  CITY 

,  OKLA. 

Oklahoman . 

.  .(m) 

1,377,051 

493,513 

136,999 

15,415 

565,469 

2,591,039 

Oklahoman . 

...(s) 

764.0k 

214.583 

121,557 

18,213 

330,944 

1,449,690 

Times . . 

...(e) 

1,940,244 

540,856 

199,303 

27,541 

563,040 

3,273,790 

OMAHA,  NEB. 

World-Herald. (See  Foot  Note) 

2,350,513 

681,929 

177.7.'4 

36,629 

015,141 

3,933,462 

{World-Herald . 

. . . (s) 

714,898 

381,378 

96,546 

9,699 

434,628 

1,637,370 

FEORIA,  ILL. 

Journal*TVanscript . 

...(a) 

2,536,662 

618,826 

243,674 

62.009 

861,250 

4,356,305 

Journal- Transcript . 

...(s) 

637,288 

103,250 

57.384 

27,540 

198,221 

1,024.229 

Star . 

.  .(e) 

2,234,606 

452,047 

174,773 

62,068 

641,699 

3,616,134 

Star . 

...(s) 

510,927 

74,886 

44,102 

26,037 

174,615 

830,808 

PHILADELPHIA, 

PA. 

Evening  Bulletin . 

..(e) 

3,948,987 

1,100,433 

332,802 

104,880 

1,019,368 

6.514,256 

Inquirer . 

(m) 

2,648,279 

792,530 

179^75 

136,396 

1,310,333 

6,254.562 

Inquirer . 

..(s) 

1,564,759 

477,820 

120,893 

5,535 

963,703 

3,133,699 

News . 

..(e) 

1,225,529 

358,730 

35326 

20,097 

71,785 

1,784,536 

Evening  Public  Ledger. 

..(e) 

3,108,879 

635,925 

130,027 

82,351 

197,671 

4,341,715 

Record . 

.(m) 

1,890,895 

647,892 

87,577 

63,996 

626,494 

3,405,558 

♦♦Record . 

..(s) 

1,128,614 

639,018 

102,661 

1,867 

433,881 

2,306,905 

PHOENIX,  ARIZ. 

Republic . 

.  .(m) 

1,537,757 

419,385 

183,183 

30,197 

664,418 

2,839,360 

Republic . 

480,197 

65,084 

97,632 

10,689 

226,805 

881,061 

Gazette . 

...(e) 

1,986,327 

469,990 

271,360 

40,258 

667.611 

3,449,858 

Auto-  Finon- 


Cities  and  Newapapers 

f  ost-Gazette . 

(m) 

Retail 

Display 

1,842,951 

General 

Display 

608,308 

motive 

Display 

179,420 

cial 

Display 

66,147 

ClaMU 

fied 

540,199 

Total  Ai 
vertisi^ 

3,376,111 

6,743«, 

2,498,«|| 

ati«* 

Press . 

.(e) 

4,168,184 

973,6i  1 

205,813 

51,870 

1,225,191 

{Press . 

..(s) 

1,011,711 

466,378 

116,761 

10,160 

893,561 

•pwt-ln 

Sun-Telegraph . 

.(e) 

3,137,280 

679,358 

122,022 

41,741 

444,893 

4,555Ai 

♦Sun-  Telegraph . 

.ts) 

1,054.091 

445,419 

126,448 

6,471 

470,939 

3,103.3i( 

Tiiiits. . 

Oregonian . 

.  (m) 

PORTLAND. 

1,658,133  575,895 

ORE. 

166,353 

56,131 

1,352,071 

J 

3813  i;(  1 

iTimes 

ttOregonian . 

..(s) 

1,016,270 

373,517 

203.719 

20,194 

640,297 

2,254!81(  ^ 

Journal . 

..(e) 

3,425,938 

683,093 

209,944 

44,134 

857,261 

5.227,3* 

Ttfl)une 

{Journal . 

..(») 

296,738 

294,588 

96,952 

17,299 

297,984 

1,004,0»: 

Bulletin . 

..(e) 

PROVIDENCE 

4,134,505  785,808 

.  R.  1. 

332,674 

159,049 

932,532 

6,358,3* 

Spokom 

}S4)0kesi 

ChrooicI 

Journal . 

(m) 

567,897 

243,722 

225,095 

66,177 

945,899 

2,205,32: 

Jotu'nal . 

.  (s) 

784,073 

178,393 

83,520 

51,920 

234,191 

1,332,1* 

Eagle . .  (See  Foot  Note) 

READING, 

2,.355,013  571,565 

PA. 

203,075 

46,230 

489,734 

3,737,014 

•HersW- 

Eagle . 

..(s) 

154,936 

17,920 

20,861 

1,784 

65,749 

261,3* 

Post-Stsj 

News- Leader . 

..'e) 

RICHMOND 

3,239, .“84  736,857 

VA. 

270,197 

98,982 

1,057,808 

5,446,0;( 

Post^tai 

Times- Dispatch . 

(m) 

1,690,173 

606,854 

160,V02 

78,085 

955,906 

3,571,6* 

N«irs-Tr 

Times- Dispatch . 

.  (s) 

1,106,530 

166,994 

94,224 

36,6o4 

296,630 

1,706,544 

X«*s-Tr 

Times . 

.(m) 

ROANOKE, 

822,084  379,302 

VA. 

146,386 

28,435 

305,545 

1,691,7* 

Times. . 

Times . 

..(s) 

791,843 

87,254 

69,183 

41,618 

159,196 

1,149,033 

Times. . 

World-News . 

..(e) 

1,796,279 

413,664 

193,790 

71.246 

312,365 

2,804,1* 

Times. . 

Democrat  &  Chronicle. . . 

.(m) 

ROCHESTER, 

2,158,715  670,863 

N.  Y. 

238,273 

70,148 

1,172,057 

4,42526; 

Blade.. 

Demociat  &  Chronicle.  . 

.  .(s) 

1,005,284 

228,600 

213,234 

100,192 

707,295 

2,255,333 

Globe  & 

Times-Unton . 

..(e) 

4,291,287 

775,405 

431,963 

153,749 

191,070 

5.g49,gn 

1  Tekgraii 

Register-Republic . 

..(e) 

ROCKFORD 

2,143,533  5.38,837 

ILL. 

263,452 

27,619 

742,206 

3,767273 

1  Stir 
Stir... 

•♦Star . 

(m) 

1,554,578 

490,355 

186,30/ 

19,238 

577,753 

2,(53,863 

Star . 

.  (s) 

582,896 

50.268 

58,585 

8,723 

162,091 

86:i,59D 

Evaing 

Union . 

.(m) 

SACRAMENTO 

995,807  133,485 

CALIF. 

♦5,521 

19,874 

317,456 

1,591,774 

Tunes  A 

Union . 

..(s) 

483,172 

29,7o7 

64,204 

8,868 

191,056 

783,118 

Bee . < _ 

..(e) 

2,604,893 

685,636 

280,762 

36,003 

1,139,014 

4,754,847 

Record. 

Globe- Democrat . 

.  (m) 

ST.  LOUIS. 

1,864,106  542,972 

MO. 

237,909 

94,783 

359,229 

3,116,201 

Tribune 

{Globe- Democrat . 

.  .(s) 

856,513 

397,731 

90,836 

9,901 

354,000 

1,710,121 

Dibune 

Post*Dtspatch . 

.  (e) 

3,023,003 

785,818 

245,962 

80,337 

767,171 

4,915,6(3 

World. 

Post- Dispatch . 

..(s) 

933,288 

270,714 

130,533 

12,461 

997,131 

2,344,670 

.  World. 

Star-Times . 

..(e) 

2,412,047 

496,050 

126,412 

40  913 

350,360 

3,440,968 

■ 

ST. 

PAUL,  MINN. 

TiiNs-] 

Pioneer  Press . 

1,924,942 

710,862 

219,327 

44,712 

746,889 

3,66?,8i: 

♦Tunes- 

Pioneer  Press . 

. (s) 

745,432 

257,836 

60,010 

29,854 

340,839 

L433,9n 

■News.. 

Dispatch . 

. (e) 

2,439,245 

734,367 

234,918 

53,493 

711,989 

4,2.37,28 

Poa... 

Pat... 

SAN  ANTONIO, 

TEXAS 

Stir.... 

Express . 

. (m) 

738,952 

344,566 

58,012 

95,021 

1,006.660 

2.251,0K 

{Star. 

Express . 

. (s) 

1,271,477 

92,894 

76,519 

18,896 

365,795 

1.827.» 

News . 

. (e) 

2,286,781 

563,881 

190,913 

37,332 

1,017,860 

4,126.'n! 

Light . 

. (e) 

1.703.723 

406,871 

150,142 

61,856 

899,633 

3,230,88 

Maniix 

♦Light . 

. (s) 

969,998 

396,061 

98,059 

11,158 

309,879 

1,786,112 

MtVer 

NewRo 

SAN 

DIEGO.  CALIF. 

Sur. 

Union . 

. (m) 

1,404,767 

578,183 

172,257 

47,234 

1,052,198 

3,471,826 

Osamnt 

Union . 

. (s) 

1,286,204 

121,796 

185,374 

27,793 

278,967 

L920.K: 

Peebki 

Tribune-Sun . 

. (e) 

2,963,430 

641,991 

354,944 

73,903 

1,054,679 

5.068,3U 

PwtCb 

Tirrjrto 

SAN  FRANCISCO 

CALIF. 

Vonker 

Chronicle . 

. (m) 

1,280,260 

419,886 

126,374 

79,220 

918,068 

2,841.;2: 

Mutef 

{Chronicle . 

. (s) 

536,936 

366,767 

143,683 

6,780 

475,788 

1.531je( 

Dispa 

Examiner . 

. (m) 

1,585,676 

535,164 

131,558 

73,746 

1,784,910 

4,1211I3( 

*Exatr)iner . 

. (s) 

92233 

475,936 

204,014 

3,737 

855,955 

2,462,U: 

Call-Bulletin . 

. (e) 

1,796,092 

644,206 

197,661 

64,916 

450,921 

3,327)166 

p  Beacon 

News . 

. (e) 

1,533,782 

642,178 

199,920 

72,395 

856.378 

3,447292 

Beacon 

Eifle.. 

SCHENECTADY. 

N.  Y. 

Evie 

Gazette . 

2,257,684 

453,485 

190,481 

67,523 

722,106 

3,755,6* 

E«le  . 

Union-Star . 

. (e) 

2,385,876 

373,114 

215,607 

52,550 

497,306 

3,571211 

SCRANTON, 

PA. 

Record 

Tribune . 

2,167,144 

279,167 

95,987 

42,587 

295,082 

2,937,174 

Tmes-I 

Scrantonian . 

. (a) 

809,293 

91,lb6 

39,617 

10,971 

51,296 

1,C38,951 

Indepen 

Times . 

. (e) 

3,004,842 

582,426 

183,975 

31,574 

273,947 

4,129,8* 

Non: — Omaha  World-Herald  Morning  and  Evening  sold  in  combination  only.  Linage 
edition  (evening)  only  is  given. 

*lncludes  American  Weekly  and  Comic  Weekly  Linage. 

{Includes  This  Week  Linage, 
ttincludes  American  Weekly  Linage. 

**Includes  This  Week  and  American  Weekly  Linage. 

Non: — Eagle  Evening  and  Times  Morning  sold  in  combinacion.  Linage  of  one  edition 
Evening)  only  is  given. 

*lncludes  American  Weekly  and  Comic  Weekly  Linage. 

{Includes  1  his  Week  Linage. 

**i'ublished  daily  except  Monday. 
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^FOR  august  9.  1941 

Editor  &  Publisher  Semi-Annual  Tabulation  of  Newspaper  Linage 


iCtmtinued  from  page  jy) 


SEATTLE,  WASH. 


WORCESTER,  MASS. 


Citiw  »'«*  N«w»pap*r» 

j>,^.IiitelUKencer . 

.po»t-lnteUieen«r . 

. . 

lines . 

. . . 


D-Review . (m) 

an-Review . (s) 


H«rald- Journal . . (e) 

•HtnW- American  . (s) 

pgit^Standard . (m) 

pnt-Standard . (») 


Auto- 

Finan- 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Class!- 

Total  Ad- 

Retail 

General 

naotive 

cial 

Clasei- 

Total  Ad- 

Display 

Uisplay 

Display 

Display 

fied 

vertisinc 

Cities  and  Newspapers 

Di^lay 

Display 

Display 

Display 

fied 

vertUing 

(m) 

986.133 

522,109 

159,415 

59,820 

1,230,334 

2,962.307 

Telegram . 

..(s) 

735,821 

79,202 

91,428 

46,960 

268,747 

1,222,384 

..(s) 

1,005.811 

440,203 

190,618 

7,939 

387,093 

2,032,348 

Telegram . 

.(m) 

2,003,367 

538,990 

216,627 

70,341 

539,771 

3,432,465 

..(e) 

765,010 

253,884 

70,908 

28,412 

360.791 

1,486,150 

Gazette  &  Post . 

,.(e) 

2,411,005 

558,682 

286,472 

105,861 

622,262 

3,994,052 

..(e) 

2,687,863 

715,980 

211,685 

64,908 

1,088,005 

4,773,534 

..(s) 

772,544 

306,972 

134,605 

6,166 

467,431 

1,687,854 

YOUNGSTOWN, 

OHIO 

Vindicator  &  Telegram .  . . 

,  (e) 

3,489,921 

634,543 

237,393 

47,399 

809.496 

5,245,538 

Vindicator  &  Telegram.  . . 

..(s) 

790,810 

109,900 

110,151 

41,201 

272,806 

1,324,889 

..(e) 

2,751,244 

584,854 

251,826 

48,281 

746,540 

4,447,172 

390,329  62,576  55,074 

SPOKANE,  WASH. 

598,542  428,593  145,811 

676,441  321,468  124,922 

1,826,925  484,293  225,371 

SYRACUSE,  N.  Y. 

3,490,097  602,181  210,545 

760,081  398,531  121,240 

1,339,398  303,091  125,112 

342,564  115,223  40,988 

TACOMA,  WASH. 


157,252  692,386 


649,658  1,836,519 

291,046  1,454,631 

623,582  3,267,617 


847,228  5,382,880 

238,121  1,590,953 

814,241  3,185,760 

187,026  820,766 


News-Tribune . . 

...(e) 

1,603,470 

539,362 

209,671 

39,301 

625,166 

3  022,963 

Xews-Tribune . 

.  - .  ts) 

495,&37 

60,022 

92,132 

17,744 

349.749 

1,015,533 

Times . 

...(e) 

1,249,183 

333,327 

156,460 

36,986 

474,990 

2,250,761 

TOLEDO.  OHIO 

.  .(m) 

437,416 

79,049 

24,648 

17,515 

168,589 

732,897 

Tunes . 

. .  .^s) 

1,144,211 

165.337 

135,938 

58,977 

272,458 

1,776.940 

. 

...(e) 

3,744,943 

733.7C2 

315,472 

72,468 

1,066,715 

5,948,057 

TORONTO,  CANADA 

Globe  &  Mail . 

.  .(m) 

1,365,783 

720,897 

224,123 

193,417 

672,440 

3,208,373 

Telegram . 

...(e) 

3  032,194 

769,576 

198,837 

126,568 

1,922,910 

6,067,161 

Star . 

...(e) 

3,505,025 

982.526 

198,733 

133,953 

1,821,454 

6,659,157 

SUr . 

Wkly 

47.295 

452,092 

56,687 

21,073 

9,761 

587,451 

TRENTON.  N 

.  J. 

ETOimg  Times 

(See  Foot  Note) 

3,065.339 

561,826 

213,051 

61,223 

495,472 

4,469,501 

Times  Advertiser . 

. . .  ls) 

305,389 

12,458 

47,326 

29,824 

114,312 

511,020 

TROY,  N.  ' 

r. 

Record. ...  .  (See  Foot  Note) 

2,244,349 

454,747 

201,096 

115,059 

499,026 

3,561,552 

TULSA,  OKLA. 

Tribune . 

...(e) 

1,927,554 

253,348 

208,044 

40,738 

475,172 

2,912,347 

Tribune . 

...(s) 

534,779 

45,739 

49,287 

26,408 

193,009 

850,600 

World . 

.  (m) 

1,588,411 

,381,762 

127,557 

29,434 

608,538 

2,745,247 

Work! . 

...(s) 

665,129 

122,449 

95,568 

42,002 

256,606 

1,183,470 

WASHINGTON. 

D.  C. 

Times-Herald . 

...(d) 

3,213,883 

813,134 

202,947 

89.255 

827,472 

5,207,075 

•Times-Herald . 

...(s) 

1,120,930 

445,775 

72,349 

28,650 

263,947 

1,931,717 

.Sews . 

...(e) 

2,495,012 

279,210 

100,757 

41,920 

512,221 

3,447,122 

Port . 

. .  (m) 

2,237,309 

628,077 

214,834 

109,679 

745,593 

3,997,282 

Poa . 

...(s) 

1,119,463 

15f,890 

40,605 

28,775 

258,070 

1,603,033 

Star . 

...(e) 

6,422,604 

839,427 

292,439 

144,876 

1,387,152 

9,158,522 

jSt* . 

...(a) 

1,525,173 

447,680 

134,628 

31,692 

697,048 

2,836,265 

WESTCHESTER  COUNTY  MACY  GROUP 

Maaaroneck  Times. . . . 

...(e) 

650,203 

286,721 

94,561 

49,247 

78,366 

1,135,608 

Mt.  Vemon  Argus . 

...(e) 

1,759,750 

326,289 

136,955 

73,289 

442,800 

2,779,344 

Sew  Rochelle  Standard- 

Star . 

...(e) 

1,788,519 

316,289 

142,862 

97,909 

404,880 

2,804,407 

Ossiamg  Citizen-Register . .  (e) 

672,678 

293,767 

130,981 

35,558 

111,150 

1,295,805 

Pedokill  Star . 

...(e) 

846,461 

259.229 

112,466 

23,916 

194,531 

1,460,025 

Irizt  Chester  Item . 

...(e) 

1,177,953 

313,893 

112,707 

115,811 

245,264 

2,014,872 

Thrrjtuwu  News . 

...(e) 

653,944 

298,837 

122,137 

73,936 

75.996 

1,294,112 

Tankers  Herald  Statesman .  (e) 

1,335,259 

334,645 

119,050 

128,049 

447,444 

2,423,622 

^Tiite  Plains  Reporter- 

Dispatch . 

...(e) 

2,434,769 

327,669 

184,851 

121,873 

528,630 

3,636,790 

WICHITA,  KAN. 

1  Beacon . 

...(e) 

1,856,436 

403,937 

173,497 

9,666 

467,910 

2,941,382 

Beacon . 

...(s) 

922,753 

173,546 

91,105 

28,343 

189,226 

1,406,889 

Eagle . 

. .  (m) 

846,322 

340,925 

111,187 

6,358 

647,519 

1,999,802 

Eagle . 

...(e) 

1,411,735 

434,421 

209,154 

36,973 

642,784 

2,767,029 

Eagle . 

...(s) 

594,210 

138,646 

104,711 

31,664 

231,364 

1,104,641 

WILKES-BARRE 

;.  PA. 

Recerd  . 

. . .  (m) 

2,074,884 

547,816 

150,740 

30,297 

488,909 

3,360,944 

'^^■^•■Leader  Kews. . , , 

...(e) 

2,655,021 

563,522 

202,643 

47,315 

482,030 

4,015,642 

ladependent . 

a  .  .  .  (S) 

659,043 

107,052 

f  1,696 

28,013 

37,849 

904,779 

WINSTON-SALEM.  N.  C. 

City  Sentinel . 

....(e) 

1,370,297 

366,841 

161,316 

152,725 

301,159 

2,373,636 

Jnmal  &  Sentinel .... 

....(s) 

500,454 

68,192 

67,436 

70,577 

73,959 

782,153 

Journal... 

. . .  (m) 

1,041,043 

338,019 

131,064 

88,696 

318,619 

1,935,972 

Record  Morning  and  Times-Record  Evening,  sold 

in  combination  only. 

Linage  of 

Euk  I  ***  edition  (Morning)  only  is  given. 

I  Includes  American  Weekly  and  Comic  Weekly  Linage. 

j  The  Trenton  Evening  Times  and  the  Trenton  State  Gazette  are  sold  in  combination^ 

1  Ln«f*  o(  one  paper  only  (Trenton  Evening  Times)  is  given.  Both  of  these  editions  are  published 
I  “wy  five  days  each  wtek. 

lindodes  This  Week  Linage. 


FIGURES  SUPPLIED  BY  PUBLISHERS 

KANSAS  CITY,  KAN. 

Kansan . (t)  1.029,154  278,943  159,062  1,495,795 

Kansan . (s)  344,981  39,795  161,153  555,989 

(Legal  24,129  lines  (e)  and  3,192  lines  (s)  included  in  totals) 

BRONX,  N.  Y. 

Home  News . (e)  601,985  271,087  264,779  1,137,851 


264,779  1,137,851 

162.001  400,519 


Home  News . (s)  210,639  27,879  .  162.001  400,519 

(Automotive  included  in  General) 

(Financial  and  87,662  lines  legal  included  in  local) 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN  WEEKLY,  COMIC  WEEKLY 
AND  "THIS  WEEK"— FIRST  SIX  MONTHS— 1941 

♦AMERICAN  WEEKLY  Linage— 293,939  lines  and  COMIC  WEEKLY 
linage — 108,332  lines  is  included  in  the  Sunday  figures  of  the  following  papers: 
Albany  Times-Union,  Atlanta  Journal,  Baltimore  American,  Boston  Adver¬ 
tiser,  Chicago  Herald-American,  Detroit  Times,  Milwaukee  Sentinel,  New 
York  Journal- American,  Pittsburgh  Sun-Telegraph,  San  Antonio  Light,  Syra¬ 
cuse  Herald-American,  Washington  Times-Herald. 

♦AMERICAN  WEEKLY  Linage — 321,215  lines  in  the  Los  Angeles  Examiner 
and  San  Francisco  Examiner.  320,263  lines  in  the  Seattle  Post-Intelligencer. 

♦♦AMERICAN  WEEKLY  Linage — 293,939  lines  in  the  Buffalo  Courier- 
Express,  Cleveland  Plain  Dealer,  Miami  Herald,  Nashville  Tennessean  and 
Philadelphia  Record.  320,263  lines  in  the  Portland  Oregonian. 

§THIS  WEEK  Linage — 204,273  lines  is  included  in  the  Sunday  figures  of 
the  Atlanta  Constitution,  Baltimore  Sun,  Birmingham  News  &  Age  Herald, 
Boston  Herald,  Cincinnati  Enquirer,  Cleveland  Plain  Dealer,  Dallas  News, 
Indianapolis  Star,  Memphis  Commercial-Appeal,  Milwaukee  Journal,  New 
Orleans  Item-Tribune,  New  York  Herald  Tribime,  Omaha  World-Herald. 
Philadelphia  Record,  Pittsburgh  Press,  St.  Louis  Globe-Democrat,  Washington 
Star;  231,718  lines  in  the  Los  Angeles  Times,  Portland  Journal,  San  Francisco 
Chronicle,  Seattle  Times  and  Spokane  Spokesman-Review.  203,007  lines  in 
the  Chicago  Daily  News  (Eve.). 

Media  Records  Summary,  First  Six  Months,  1941 

In  107  cities,  359  newspapers,  published  in  over  40,000  editions,  5,000,000 
display  advertisements  run  by  over  100,000  advertisers.  The  following  pages 
report  in  summary  and  in  detail  the  record  of  1,050,952,011  agate  lines  of  news¬ 
paper  advertising  as  measured  by  Media  Records,  Inc.,  First  Six  Months,  1941. 

Retail  .  601,430,476 

General  .  157,312,539 

Automotive  .  54,150,903 

Financial  .  19,920,597 

Total  Display  .  832,814,515 

Classified  .  206,121,013 

Legal  .  12,016,483 

Total  Advertising  .  1,050,952,011 


Navy  Seeks  Law 
To  Censor  Cables 

Plans  for  Navy  censorship  on  all 
out-going  communications  from  the 
United  States,  to  be  imposed  as  soon 
as  the  necessary  legislation  is  enacted, 
were  disclosed  recently  in  a  House 
Appropriations  Committee  report. 

The  Navy  sought  $796,500  to  estab¬ 
lish  the  necessary  offices,  the  largest 
of  which  would  ^  in  New  York,  but 
the  committee  rejected  the  item  pend¬ 
ing  the  passage  of  enabling  legislation 
which  a  Navy  spokesman  said  the  Jus¬ 
tice  Department  was  preparing  with 
President  Roosevelt’s  approval. 


"GUESSOLINE"  ADS 

“Why  gamble  with  guessoline?”  asks 
the  first  of  a  series  of  late  summer 
newspaper  ads,  placed  by  Standard  Oil 
Company  of  Indiana,  beginning  re¬ 
cently.  The  ads  and  the  new  word  for 
gasoline  are  aimed  at  unadvertised 
brands  of  gasoline  offered  at  non¬ 
descript  stations.  The  current  cam¬ 
paign  in  behalf  of  Red  Crown  gasoline 
serves  as  a  change  of  pace  in  the 
Standard  Oil  “2  to  1”  series.  It  serves 
as  a  challenge  for  the  motorists  to  take 
heed  in  buying  “guessoline”  which 
lacks  the  backing  of  branded  and  ad¬ 
vertised  products. 


i 


VI 


EDITOR  &  PUBLISHER 

EDITOR  &  PUBLISHER  SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Reports  of  1941  Advertising.  Returned  by  903  Newspapers  in  766  Cities  of  U.  S.  and  Canada,  Showing  Total,  National,  R«taj| 

Local,  Classified  and  Legal  Volume 


ALABAMA 


Pub- 

Total 

Display 

Claaai- 

City 

Paper  lUhed 

Linage 

National 

Local 

lied 

Legal 

Anniston . 

. .  Star . 

.(es) 

1,253,924 

187,404 

954,590 

81,690 

30,240 

Dothan . 

. . .  Eagle . 

.(es) 

1,355,196 

144,920 

1,096,099 

106,487 

7,690 

1.212.848 

216.412 

923.146 

73,290 

(Legal  included  in  classified) 

Mobile . 

, , .  Register . 

.(m) 

2,558.346 

462,420 

1.538,488 

477,036 

80,402 

Press . 

..(e) 

2,6(H,564 

459,942 

1.658,146 

473,498 

12,978 

Press  Register .  . . 

..(s) 

1,019,312 

80,850 

755,314 

182,924 

224 

Montgomery . 

. .  .  Advertiser . 

.  .  (m) 

1,785,112 

428,316 

1,118,824 

208,348 

29,624 

Sunday  edition . . 

..(s) 

830,732 

92,540 

630,8.36 

105,6.58 

1,694 

Total . 

(ms) 

2,615,844 

520,8.56 

1,749,660 

314,006 

31,318 

Alabuma  Journal 

.(e) 

1,624,476 

332,850 

1,082,732 

194,446 

14,448 

Tuscaloosa . 

. .  .Meu’s . 

..(e) 

1,732,7.34 

240,820 

1,404,306 

56,270 

31,338 

ARIZONA 

Tucson . 

. .  .  Star . 

.  .(m) 

2,259,622 

279,599 

1,443,444 

490,195 

46,.384 

Sunday  edition.. . 

.  (s) 

703,657 

31,710 

558,870 

108,935 

4,142 

Total . 

.  (ms) 

2,963,279 

311,309 

2,002,314 

599,130 

50,526 

Citizen . 

..(e) 

2,118,588 

302,962 

1,255,406 

495,181 

65,039 

Yuma.  . 

..  Hun  &  Arizona 

Senlinel . 

..(e) 

605,780 

97,181 

398,202 

62,601 

47,796 

ARKANSAS 

Camden . 

. .  Xews . 

Ini) 

586,446 

01,840 

463,764 

24,182 

6,660 

hlderado . 

. . .  News . 

.  .(m) 

781,816 

182,035 

538,356 

48,006 

13,419 

Sunday  edition . . 

...(s) 

320,670 

21,518 

285,978 

10,962 

2.212 

Total . 

.  (ms) 

1,102,486 

203,553 

824,334 

.<>8,968 

15,631 

Times . 

..(e) 

966,658 

205,891 

712,229 

48,.’>38 

Fayetteville . 

. .  .Morthipest  Arkansas 

Times . 

.(e) 

973,819 

1>9,685 

754,600 

66,514 

23,020 

Fort  aSmith . 

. . .  Southwest 

American . 

,  .(m) 

1,816,640 

318,8.36 

1,158,738 

330,988 

8,078 

Times  Record . .  . 

..(e) 

1,818,194 

319,032 

1,160,208 

330,652 

8,302 

Southwest -Times 

Record . 

..(s) 

600,796 

66,514 

465,304 

68,530 

448 

Hope . 

. .  .Star . 

..(e) 

389,074 

122,038 

243,726 

11,662 

11,648 

Hot  Springs . 

. . .  Sentinel- Record . . 

1  .(m) 

1,187,872 

228,606 

789,614 

1.58,452 

11.200 

&  New  Era . . . . 

..(e) 

1,254,806 

229,306 

880,908 

132,986 

11,606 

. .  is) 

340ul86 

Jonesboro . 

. . .  Tribune . 

..(e) 

835,844 

112,328 

695,549 

12,687 

15,280 

Irittle  Rock . 

. .  .Arkansas  Democrat .  (e) 

2,779,938 

403,284 

1,911,112 

424,466 

41,076 

Sunday  edition . . . 

...(s) 

628,278 

80,402 

447,188 

99,386 

1..302 

Total 

(es) 

3,408,216 

483,686 

2,358,300 

523,852 

42.378 

Arkansa.s  Gazette. .  (m) 

2,915,607 

363,935 

2,072,4A3 

457,819 

21,400 

Sunday  edition . . . 

...(s) 

987,317 

135,320 

693,928 

155,202 

2,867 

Total . 

(ms) 

3,902,924 

499,255 

2,766,381 

613.021 

24,267 

Siloam  Springs. . . . 

. . .  Herald-Democrat . 

..(e) 

516,400 

100,000 

326,400 

80,000 

10,000 

Texarkana . 

. . .  Gazette . 

.(m) 

1,160,628 

291,088 

672,742 

184,198 

12,600 

Sunday  edition . . . 

...(s) 

526,778 

37,184 

438,900 

50,274 

420 

Total . 

.  (ms) 

1,687,406 

328,272 

1,111,642 

234,472 

13.a20 

News . 

..(e) 

1,491,658 

328,636 

954,968 

200,620 

7.434 

CALIFORNIA 

Bakersfield . 

. .  Californian . 

..(e) 

3,195,366 

439,054 

2,086,532 

507,178 

161,602 

Berkeley . 

. .  .Gazette . 

.  .(e) 

2,352,898 

320,488 

1,178,771 

814,873 

38,766 

Burbank . 

. .  .Review . 

.  (e) 

1,065,960 

156,590 

617,190 

231,672 

54,068 

Burlingame . 

. .  Advance . 

.  .(e) 

1,445,682 

208,292 

802,634 

199,822 

234,934 

Coalinga . 

. .  Recced . 

..(e) 

494,312 

72,807 

392,315 

16,135 

13,254 

Culver  City . 

. .  .Star-News . 

.  .(e) 

l,a39,458 

140,910 

675,248 

174,706 

48,594 

El  Centro . 

. . . I mperialV aUey 

Press  &  Post .  i 

[mes) 

1,013,586 

161,756 

635,082 

164,528 

41,020 

Fullerton . 

. .  /SewS’Tribune. . . . 

..(e) 

972,258 

148,358 

665,336 

1314128 

26,936 

Glendale . 

. .  .News-Press . 

..(e) 

3,169,782 

363,202 

2,051,714 

688,954 

65,912 

Hollywood . 

. .  Citizen-News .  . .  . 

..(e) 

3,505,634 

365,322 

2,727,009 

329,5.36 

83,767 

Inglewood . 

. .  .  News . 

..(e) 

•?.?42.016 

149,688 

1,686,552 

320,404 

85.352 

Ixtng  Beach . 

.  .  .Sun . 

.  (m) 

2,203,271 

543,452 

969,164 

567,091 

123,564 

Press  Telegram.. . 

.(es) 

3,599,379 

633,031 

2,209,277 

750,358 

6,713 

Martinez . 

. .  .Contra  Costa 

Gazette . 

..(e) 

832,223 

102,557 

492,513 

175,189 

61,964 

Marysville . 

. .  ..ippeal- Democrat. 

..(e) 

1,424,052 

232,400 

928,704 

203,084 

59,864 

Mooterey . 

. .  Peninsula  Herald. 

..(e) 

1,684,186 

234,024 

1,100,932 

267,876 

82,838 

Napa . 

. . .  Register . 

..(e) 

1,471,834 

170,324 

977,662 

251,468 

72,380 

Ontario . 

. .  .  Report . 

..(e) 

1,426,768 

150,234 

1,026,158 

209,860 

40,516 

Oroville . 

. . .  Xfercury-Regis'.er . 

.  .(e) 

712,986 

49,651 

583,797 

41,136 

38,402 

Palo  Alto . 

. .  Times . 

..(e) 

1,. 595,006 

195,454 

1,079,134 

270,564 

49,854 

Petaluma . 

. .  Argus  Courier. . . . 

(me) 

1,183,378 

154,812 

777,574 

207,844 

43,148 

Pittsburg . 

. . . Independent . 

.(m) 

643,398 

50,008 

468,146 

118,510 

6,734 

Post  Dispatch . . . . 

. .  (e) 

677,698 

70,266 

474,208 

121,688 

11,536 

Pomona . 

. . .  Progress  Bulletin . 

..(e) 

2,144,422 

186,746 

1,567,342 

327,726 

62,608 

Redlands . 

. .  Facts . 

..(e) 

929,278 

109,172 

688,254 

92,386 

39,466 

Redondo  Beach . . . 

. .  . Breeze . 

..(e) 

813,778 

95,886 

552,748 

145,7.54 

19,390 

Redwood  City _ 

...Tribune . 

..(e) 

1,179,542 

163,086 

692,188 

218,022 

106,246 

Richmond . 

. .  Independent . 

..(e) 

1,697,416 

206,500 

1,201,886 

246,750 

42.280 

Riverside . 

. . .  Enterprise . 

.(ms) 

1,777,166 

255,234 

979,706 

483,294 

57,932 

Press . 

..(e) 

2,152,122 

258,944 

1,403,962 

4a),  186 

86,030 

Salinas . 

. .  Post . 

.  .(m) 

1,708,131 

182,396 

1,211,726 

250,833 

63,176 

sSunday  edition. . . 

.  (s) 

255,586 

28,762 

167,460 

46,720 

12,644 

Total . 

(ms) 

1,963,717 

211,158 

1,379,186 

297,553 

75,8>0 

Index-Journal _ 

..  .(e) 

1,963,717 

211,158 

1,379,186 

297,553 

75,820 

San  Bernardino . . . 

. .  Sun . 

.(ms) 

3,110,674 

395,612 

2,043,426 

495,614 

176,022 

Telegram . 

..(e) 

2,608,074 

387,408 

1,794,604 

415,296 

10,766 

San  Jose . 

. . .  Mercury  Herald. . 

.  .(m) 

2,801,698 

383,142 

1,759,428 

617,419 

41,709 

Sunday  edition.  . 

..(s) 

958,937 

64,082 

727,543 

159,751 

7,561 

ToUl . 

3,760,635 

447,224 

2,486,971 

777,170 

49,270 

San  Jose . 

. . .  News . 

..(e) 

3,009,188 

307,006 

2,021,278 

452,270 

228,6.34 

San  Mateo . 

. .  .Times  &  News- 

Leader . 

..(e) 

1,324,512 

189,574 

822,024 

235,606 

77,308 

San  Pedro . 

. . .  News- Pilot . 

..(e) 

1,347,444 

299,650 

837,088 

246,148 

34,558 

San  Rafael . 

. .  .Independent . 

.(e) 

1,136,506 

188,902 

733,866 

139,524 

74,214 

Santa  Maria . 

. .  Times . 

..(e) 

644,678 

125,041 

462,382 

42.541 

14,714 

Santa  Monica  . . . . 

. .  Outlook . 

..(e) 

2,495,692 

331,870 

1,716,840 

362,170 

85,813 

CALIFORNIA— Continued 


City 


Paper 


Pub¬ 

Total 

Display 

Classi¬ 

lished 

Linage 

National 

Local 

fied 

,...(e) 

& 

504,924 

76,454 

377.468 

35,056 

.  (mes) 

2.167.704 

266.616  1.295.574 

512.330 

1S.9« 


»3,W( 


(All  advertising  run  both  morning  and  eveoing 
is  not  duplicated  in  measuring) 


Stockton . 

. Record . . 

..  .(e) 

3,367,336 

538,244 

1,983.170 

746,144 

Taft . 

...(e) 

995,854 

371,545 

456,220 

9.3,4tt.<> 

Tulare . 

. Times . 

.  (m) 

1,221,918 

139,580 

785,876 

98,252 

Advance- Register 

.  .  (e) 

1,097,544 

146,510 

757,106 

97,034 

Turlock. . 

..(e) 

765,786 

118,930 

491,036 

118,524 

Visalia . 

...(e) 

1.064,154 

157,437 

687,155 

146,958 

V'entura . 

...(c) 

1,478,008 

220,715 

1,001,033 

224,609 

Watsonville . 

. ...  Register- Pa  jaronian 

&  Sun . (mes) 

1.198,806 

181,426 

617,680 

313,810 

Wilmington .... 

. . . .  Press . 

...(e) 

1,038,864 

135,428 

810,642 

82,540 

W^oodland . 

...(e) 

016,594 

109,984 

606,326 

149,730 

99,T:s  1 
oe  i 


98, 2H 
96,81) 
37,iS| 
72,601 
30,6S1 


86, in 
10,2!4 
SO,55l 


COLORADO 


Fort  Collins  (Colo.).. 


C>rand  Junction . 


Sterling . 


Herald  Democrat . 

.  (e) 

Express-Courier .  . 

.  (es) 

Times . 

.  .(e) 

.Sentinel . 

..(e) 

Sunday  edition .  . 

.  .(s) 

Total . 

.(es) 

.Times . 

..(e) 

.  News . 

..(e) 

.Press . 

..(e) 

.  Chieftain . 

.(m) 

Star  Journal . 

.  (e) 

Sunday  edition. . . 

,..(s) 

..idvocate . 

..(e) 

«25,212 

1,211,731 

336,913 

1,153,278 

333,144 

1,486,422 

1,284,325 

683,189 

743,777 

1,633,959 


106,588 

153,804 

63,546 

176.834 

29,932 

206,766 

184,191 

78,324 

66,713 

388,864 


468,146 
863,348 
219,328 
787,402 
250,138 
1,037,540 
910,784 
552,846 
575,954 
822,444 

(Total  includes  16,464  lines  of  briefs  and  readers) 
2,116,002  383,760  1,351,161  358,232  3,68S 

(Total  includes  13,160  lines  of  briefs  and  readers) 
589,981  71,715  316,589  184,009  1,491 

Total  includes  16,177  lines  of  briefs  and  readers 
1,141,126  154,784  860,076  107,954  18312 

CONNECTICUT 


39,508 

165,823 

34,229 

161,840 

49,742 

211,582 

159,950 

37,311 

59,730 

352,037 


10.9)9 

28,78 

19,819 

27,20! 

3,39! 

30,58 

29,4(K 

14,71* 

41.3« 

54.18 


Ansonia . Senlinel . (e) 


164,990 


Bridgeport . Foi/-Telegram , .  ,  (me) 

Post . (s) 


1,258,614  150,374  943,250 

(I,egal  included  in  classihed) 

3,866,997  693,151  2,537,421 

642,053  40,728  469,456 

(Post  and  Telegram  sold  as  a  combination  daih 
paper.  Linage  the  same.  Sunday  Post  aoM 
separately) 


607.077 

126,224 


29,341 

5,64! 


Sunday  Herald . . 

...(s) 

688,485 

45,591 

627,914 

'  Times-Star . 

..(e) 

2,836,405 

318,797 

2,048,223 

Bristol . 

. . . .  Press . 

.  (m) 

1,680,546 

223,972 

1,373,428 

Danbury. . 

(e) 

2,475,802 

251,692 

1,948,324 

(Legal  included  in  classified) 

Cireenwich . 

. Times . 

.  (e) 

1,196,335 

105,869 

811,195 

Manchester . 

..(e) 

1,708.952 

157,598 

1,463,952 

Middletown .... 

. . . .  Press . 

..(e) 

2,088.086 

217,987 

1,656,116 

New  Britain .... 

. . .  Herald . 

..(e) 

2,755,357 

375,977 

2,174,508 

New  London ... 

. Day . 

.  (e) 

1,986,241 

385,200 

1,328,047 

Norwalk . 

..(e) 

1,581,069 

202,636 

1,152,046 

.South  Norwalk.. 

. ...  Sentinel . 

.  (e) 

1,108  744 

124,390 

860,384 

(Legal  included  in  classified) 

Stamford . 

..(e) 

2,640.890 

3.38,898 

1,800,470 

Torrington . 

..(e) 

1,705,466 

209,482 

1,384,988 

W’aierbury . 

..(e) 

1.757,499 

1.32,728 

1,367,947 

Republican _ 

.  .(m) 

2,946,228 

514,360 

1,995,841 

Sunday  edition . . 

...(s) 

585.531 

78,402 

406,372 

Total. . 

(m.s) 

3,.')31,759 

592,762 

2,402,213 

.\  meric  an . 

...(e) 

3,342,286 

587,324 

2,293,703 

W’insted . 

..  (e) 

842,532 

91,438 

716,789 

DELAWARE 

W'iltniiigton . 

. . . .  News . 

. .  (m) 

4,531,820 

911,155 

3,075,577 

14,980  . 

364,119  105,309 
64,946  18,200 
275,786  . 


239,554 

78,442 

180,929 

174.891 

215,933 

203.350 

123,970 


31,71) 

8,900 

33,054 

29,981 

57,001 

23,03) 


457,688 

111,006 

219,696 

419,046 

98,843 

517,889 

440,265 

29,4.35 


43,834 


37,9S 

16,081 

1,914 

18,8H 

30.904 

4,8)0 


Journal-Ertry 

F.rening .  (e)  4,628,962 


514,119 

543,515 


30,919 


90.453 


913.088  3,081,906 
(All  classifications  excepting  legal  on  the  Morning  News  and  Jcunsl- 
Every  Evening  are  sold  only  on  combination  basis) 

FLORIDA 


Biadentoii . 

.  Her,tld . 

. .  (e) 

Sunday  editi«>n 

.  (s) 

Total . 

.  .(es) 

Clearwater . 

.  .  .Sun . 

..  (e) 

Daytona  Beach .  . 

.  .  Journal . 

.(ms) 

News . 

..  (e) 

.  .  .fel 

Ft.  Lauderdale  . . 

. .  ..\'ews . 

...(c) 

Times . 

.  (m) 

Gainesville . 

Shu  * . 

.  (es) 

Lakeland  . 

.  .  Ledger . 

...(e) 

Sunday  edition . 

. .  .  (s) 

Total . 

..(es) 

Miami  Beach . 

...  Tropics . 

...(e) 

Orlando . 

. . .  Banner . 

.(ms) 

Sentinel-Star .  . . 

(me) 

Sunday  edition . 

...(s) 

Palatka .  . .  , 

, . .  .News . 

...(e) 

Pensacola . 

.  -  Journal . 

.  (ms) 

-Vnt'S . 

..(e) 

St.  Augustine  .  .  . 

. .  Record . 

...(c) 

Sunday  edition. 

....(s) 

Total . 

.  .(es) 

St.  Petersburg  . , 

.  .  .  /  ndependent .  . . . 

...(e) 

Times . 

.  (m) 

Sunday  edition . 

- (s) 

Total . 

. .  (ms) 

948,514 

86,156 

664.846 

80.626 

1168M 

286,874 

29,596 

222,530 

34,748 

1,235,388 

115,752 

887,376 

115,374 

116  AM 

1,417,024 

133,966 

1,101,940 

103.670 

77.448 

1,189,734 

194,586 

877.618 

117.530 

1,224,384 

195,216 

875,6.30 

113,820 

39,7U 

687,082 

82,251 

527,047 

26.796 

S0.M 

1,667,386 

166,313 

1,305,227 

166,495 

29451 

1,080,156 

49.700 

761,754 

91,518 

177,184 

774,578 

142,114 

490,703 

107,380 

34.381 

1,250,732 

126,868 

718.326 

159,978 

245.5M 

.341,978 

37,884 

230,944 

70.574 

2,574 

1,592,710 

164,752 

949,270 

230,552 

248.134 

781,578 

29,175 

752.403 

796  488 

9P,T48 

614,838 

55,216 

36, 384 

2.128,140 

358,155 

1,245,734 

435,638 

88.14! 

653,142 

94,164 

404,614 

154,364 

425,404 

78,022 

297,458 

30,142 

19,78: 

1,512,630 

355,950 

889,448 

226,506 

40.724 

1,444.744 

.353.794 

872,886 

194,418 

23.444 

839.303 

73,360 

440,986 

303,366 

21.588 

235,158 

30,.338 

139,678 

65.142 

1,074,458 

ia3.698 

580,664 

368,508 

21. SM 

2,464,412 

215,421 

1,758,820  * 

4.36,588 

41.194 

3,164,158 

3.34,651 

2,019,640 

763.045 

44,82! 

1.293.896 

95,601 

1,006,022 

191.548 

72i 

4,458,054 

430,252 

3,025,662 

954,593 

4744: 

FO 


City 

<l,alar(i 

<^«ot 


Tillalu 


Vsldosl 
»  est  P 


.4)bsn] 


August 


Cohiinl 


Vililosi 


Hilo.. 


Lnisti 

Ximpa 

rotate 


Alton 

.tmn 


Bdlesil 

Bhoni 


Caro. 

Canton 

Central 

Ctamp 


Cferlea 


Cliatan 


Diion. 
Eat  St 
Elgin. 
Eieepa 
Hurriat 
HoofIC; 
Joliet 


Canka 

Lenran 


USall 

Macon 
Uarioi 
Malta 
Molint 
Uonm 
Mt  O 
Murpl 
Ottaw 
Earia. 
Fckin 


1 


for  august  9.  1941 

Editor  &  Publisher  Semi-Annual  Tabulation  of  Newspaper  Linage 


(Continued  from  pa(/c  VI) 


FLORIDA — Continued 


Pub- 

Total 

Display 

Claaai- 

Pmper  1 

lished 

Linas* 

National 

Local 

bed 

Legal 

Stslcrd . . 

<;tfs.<ta . 

. .  II erald . 

..(e) 

725,550 

81,200 

518,840 

24,612 

100,898 

Herald-Tribune . 

..(c) 

908,253 

134,012 

556,010 

104,510 

11.3,722 

Sunday  edition . 

.  .(s) 

336,206 

40,477 

261,996 

33,302 

430 

Total . 

..(es) 

1,244,460 

174,489 

818,006 

137,812 

114,152 

^jllahassee  . 

State  News . 

.  (m) 

623,332 

115,244 

.360,654 

124,446 

22,988 

Democrat . 

..(e) 

878,754 

161,980 

559,104 

123,300 

.34,370 

News-  Democrat 

.  (s) 

232,442 

18,498 

184,114 

27,842 

1,988 

TiunP* . 

.  .Tribune . 

.  .(m) 

2,898,930 

681,100 

1,453,844 

725,802 

37.884 

Sunday  edition. . 

.  .  . (s) 

1,229,410 

155,0.50 

872,242 

199,626 

2,492 

Total . 

.(ms) 

..(e) 

4,128,040 

798,315 

836.150 

146,587 

2,326,086 

567,854 

925,428 

83,874 

40,.376 

nest  Palm  Beach  . 

.  Post  . 

.  .  (m) 

2,108,050 

329..546 

1,238.524 

402,556 

1.37,424 

Times . 

..  (e) 

1,997,394 

330,456 

1.2.36.368 

401.576 

28,994 

Post-Times . 

. .  .  (s) 

585,186 

59.990 

402,906 

120,610 

1,680 

Voter  Haven . 

.  Chief . 

. .  .  (e)  410,368 

GEORGIA 

83,013 

2.39,848 

68,663 

18.84  . 

4 

.(Ibany . 

. .  Herald . 

. . . .  (e) 

1,146,852 

184,646 

787,038 

114,156 

.35,994 

Sunday  edition 

. (s) 

442,106 

24,108 

,382,844 

20.958 

338 

Total . 

. . . (es) 

1,588,958 

208,754 

1.169,882 

135,114 

36,332 

iopistu . 

..  .11  erald . 

....(c) 

1,326,160 

2.39,609 

856,993 

190,625 

38,933 

Sunday  edition. 

...  (s) 

.390,925 

36,629 

.304,060 

49,940 

296 

Total . 

. . .  (es) 

1,717,085 

276,238 

1,161,053 

240,565 

39,229 

Chronicle . 

. . .  (m) 

1.445,805 

297.431 

857,496 

236,362 

54,516 

Sunday  edition. 

. . . . (s) 

533,876 

64,816 

395,918 

72,1.59 

983 

Total . 

.  (m.s) 

1,979,681 

362,247 

1,-253,414 

:«)8,521 

55,499 

Cotambus . 

. .  .Eniiuirer . 

. .  (m) 

1,935,330 

390,108 

1,275,995 

264,404 

4,823 

Ledger . 

.  .  .  (e) 

2,010,949 

365,162 

1,. 333, 108 

283,230 

29,449 

Sunday  edition 

..(») 

576,014 

1.703,800 

66,759 

379,274 

424,380 

987.014 

84,409 

3.37,512 

465 

News . 

...(e) 

1.668.506 

379,260 

882,532 

.3.37,512 

69,202 

Sunday  edition 

.  (s) 

586.950 

62,384 

423.304 

101,0-24 

2.38 

Vildosta . 

. .  .Times . 

.  . . .(e) 

798,315 

146,587 

567,854 

83,874 

.  Trihunt  HtralJ. 


HAWAII 

.  (e)  80S.850 


1'7«.060  450,785 


41,6.36  37, .369 


IDAHO 

ggigt . Idaho  StatesiDin  .  (m)  1,859.256 

Sunday  edition . (s)  667,310 

Totul . (ms)  2,526,566 

Csoir  d’Alene . Press . (e)  1,079,640 

IdibaPalls . Post-Register.  ...(me)  1,591,758 

Sunday  edition . (s)  321 .258 

Total . (mes)  1,913,016 

Uaistoo .  Tribune . (ms)  1,871,376 

XiBpa . Free  Press . (e)  1,424,374 

Foattllo . Journal . (m)  724,892 

Sunday  edition . (s)  190,624 

Total . (ms)  915,516 

Tribune . (e)  1,294.734 

TaiaFalls . N'ews .  (m)  1,319,542 


(Ml : 

Times . 

.  (e) 

1,381,394 

037  : 

ILLINOIS 

Altoa . 

....  Telegraph . 

.(e) 

2,562,868 

,ni 

.tmn . 

.  Becuoa-News ... 

..(e) 

2,760,033 

Sunday  edition 

. .  (s) 

757,290 

,9S  ^ 

Tutal . 

. .  (es) 

3,517,323 

.»1 1 

Bdetille . 

.  .  .  .News-Democrat .  . 

.  .(e) 

1,166,674 

.liu| 

B)ooiLio(;ton . 

....  Pautagraph . 

, . .  (e) 

2,093,980 

Sunday  edition .  . 

.  .(s) 

.328,300 

.9H  1 

Total . 

. . (es) 

2,422,280 

.HO  1 

Caro . 

..  (e) 

901 .824 

1  Cistoa . 

_ _  Ledger . 

...(c) 

1,160,152 

.9H 

:  Cntralia . 

, . . .  Sentinel . 

. .  (e) 

1,. 392,473 

Ckunpaign  . 

. .  . (e) 

2,788,366 

.413 

ml- 

Sunday  edition . . 

(s) 

656.156 

Total . 

.  .(es) 

3.444.5-22 

Ckarlcstoo . 

. .  (e) 

1 ,254,920 

eSatan .  Journal- Public _ (m)  561,904  :18.164  472,780  35,014  15,946 

Sunday  edition  .  (s)  106,1.34  8.764  89,250  8.008  112 

Total .  (ms)  668,038  46,928  562,930  43,0-22  16,058 

Ditoo. . Telegraph .  (e)  1,162,549  1.54,059  859,3’20  1.34,232  14,938 

Emst.  Louis . Journal . (e)  2,210,618  247,765  1,382,701  557,535  22,617 

Bl|m . Courier-Seus . (e)  3,019,870  348,642  2,296,560  362,082  12,586 

Eiwport . Joarnal-Slandard  Ae)  1,7’34,040  237,902  1,185,415  274,344  36,379 

Harraburg . Register . (e)  911,647  151,769  699,454  32,984  27,440 

Houptstoo . ChronicU-Herahi  (e)  497,490  60,480  373,772  46,522  16,716 

Wiet . Uerald-Sews . (e)  3,465,700  376,824  2,576,840  469,994  31,374 

Sunday  edition  (s)  909.076  .38,486  726,474  141JJ74  168 

Total . (es)  4,374,776  415,310  3,303,314  611,268  31,542 

(Total  evening  includes  10,668  lines;  Sunday,  2,674, 
Grand  total,  13,.342  lines  of  reading  notices) 

B»«kakee . Republican-Xeus  .Jx)  1,946,798  273,182  1,415.008  238,826  19,782 

Erwanee  . . Slar-Courier .  (e)  1,493,955  164,010  1,148,105  91,840  . 

(Legal  included  in  local) 

LaSalle . Post  Tribune . (e)  1,733,970  192,514  1,365,966  161,616  13,874 


250,614 

1,179.500 

407.876 

21,266 

83,118 

436,324 

118.594 

29,274 

333,732 

1.615,824 

526,470 

.50,540 

137,795 

786,418 

94.965 

60,462 

147,350 

1,208,578 

221,452 

14,378 

22,638 

232,960 

47,572 

18,088 

169,988 

1,441,538 

269,024 

32,466 

235,910 

1.6.35.466 

105,266 

1,069,740 

231,854 

17,514 

197.694 

302,820 

-221,046 

3,332 

13,384 

125.916 

50,120 

1,-204 

211,078 

428,736 

271,166 

4,536 

200,424 

840,714 

221,046 

32,550 

216,076 

928.998 

145,068 

29,400 

251,846 

966,938 

144,438 

18,172 

247,058 

1,913,198 

376.978 

25,634 

350,126 

1.947,512 

449,275 

13,120 

27.888 

624,102 

105,300 

378,014 

2,571,614 

554,575 

13,1-20 

154,813 

817,787 

179,275 

14,799 

.369,642 

1,410,220 

292,992 

21,1-26 

16,744 

257,978 

52,500 

1,078 

386,386 

1.668.198 

345,492 

22,-204 

211,960 

627, .368 

.52,220 

10,276 

160,985 

776.090 

187,782 

35,154 

261,8.56 

950,236 

170,212 

10,439 

320,572 

2.148.5(H 

299,012 

-20,188 

38,448 

535,164 

81,858 

686 

359.020 

2.683.758 

380.870 

•20.874 

64,142 

1,114,400 

59.616 

5,825 

*.  readers 

and  lucals  included  in 

total) 

38,164 

472,780 

35,014 

15,946 

8,764 

89,250 

8.008 

112 

46,928 

562  .a30 

43.022 

16,058 

1.54,059 

859,3-20 

1.34,232 

14.938 

247,765 

1,382,701 

557,535 

22,617 

348,642 

2,296,560 

362,082 

12,586 

237,902 

1,185,415 

274,344 

36,379 

151,769 

699,454 

32,984 

27,440 

60,480 

373,772 

46,522 

16,716 

.376,824 

2,576,840 

469,994 

31,374 

.38,486 

726,474 

141JJ74 

168 

415,310 

3,303,314 

611,268 

31,542 

LaSalle . Post  Tribune . (e)  1,733,970 

•••aonib .  Journal . (e)  1,090,385 

“anon . RepuhlUan . (e)  688,674 

“attoon  j . Journal  Gatetle  (e)  1 .3 1 1 ,3’24 

“oSne . Dispatch . (e)  3,222,100 

Moamouth . Re; iew  Atlas . (e)  913,699 

^t- Carmel . Republican-Register  (e)  648,074 

^■n>bysboro . Independent . (e)  588,098 

®**a*a . Republican-Times .  .(e)  115,190 

^ . Beacon  News . (c)  899,190 


465,766  2,315,544 
130,697  607,008 


ILLINOIS — Continued 


City  Paper  liahed 

Pontiac . . Leader  . (e) 

Quincy .  Uerald-U  hig  . (e) 

Rock  Island .  .1  rgus . (e) 

Springfield .  Illinois  Staie 

Journal . (m) 

Sunday  editi  m . (s) 

Total  .  (ms) 

min'  is  State 

Register . (e) 

Sunday  edition  .  . .  .  (s) 

Total . (es) 

Sterling .  Gazette . (e) 

Streator . TimesPress .  (e) 

Watseka . Iroiuois  County 

Times . (e) 

Waukegan . News-Sun  .  (e) 

Post . (e) 

W'est  Frankfort .  American . (e) 


Total 

Linage 

822,192 

1.935,144 

3,040.898 


Display 

National  Local 


312,452  1,051, .568  255  248 
467,950  2,076,970  418,418 


3,037,786  416,672  1,951,440  .575,123 

889,249  43.685  712,887  132,182 

3,927,035  460,357  2.664,327  707,305 

3,237,196  462,733  2,195,892  .509.077 

779,560  17,825  643,642  117,671 

4,016,7.56  480,558  2,839,534  626.748 

1,747,480  156.506  1,356,818  211,918 

1,482,866  197,456  1,094.464  156.618 

406,752  45,882  275.240  45,310 

2,222,738  287..364  1.661  422  265.524 

2,355,366  66,372  2.164,518  114,813 

(Automotive  included  in  national) 

810,069  114,473  587  006  121.828 


Bedford . Times.  .  . 

Blooii.ington . Telephone . 


Elkhart  . Truth. 


.  (m) 

1,687,700 

107,744 

1.322  335 

208  152 

49,469 

. . . (s) 

583.660 

34,370 

480.481 

67,774 

1.035 

(ms) 

2,271,360 

142,114 

1.802,816 

275.926 

50.504 

..(e) 

786,542 

113.272 

608.310 

64.960 

..(e) 

1,769,5.30 

177,226 

1,40.3,290 

164,178 

24,8.36 

..(e) 

1,127,886 

46,606 

952.466 

101.122 

-27,692 

..(e) 

2,244,720 

324.606 

1,662.850 

257,264 

(Legal  included  in  display) 


Call-Leader . 

.(e) 

631,785 

90,615 

499.527 

26,082 

,  Post-Tribune . 

.(e) 

4,452,230 

403,415 

3,326.803 

609,134 

,  Times . 

(e) 

3,746,164 

344,6.54 

2.427  890 

440.022 

Sunday  edition  . . 

(s) 

532,991 

42,196 

409,463 

95,9.37 

Total . 

(es) 

4,279,155 

.386,850 

2.837.353 

535,959 

.Hcrald-Press . 

(e) 

1,072,070 

166,2.39 

784,105 

84.080 

Sunday  edition  . . 

(s) 

185,720 

12,015 

152,852 

20,688 

Total . 

(es) 

1, -257 .790 

178,225 

936,957 

104,768 

.  Tribune . 

.(e) 

1,987,118 

2-28,788 

1,496.628 

222.474 

.  Journal  &  Courier 

.(e) 

3,123,680 

306,152 

2,383,374 

386,484 

.Herald  .Argus. . . . 

(e) 

1,536,192 

225,022 

1,09.3.764 

150,808 

.  Reporter . 

.(e) 

842,282 

66,612 

775,670 

Pharos  Tribune.  . 

(e) 

1,653,470 

213,038 

1 ,255,6.32 

151  ,-298 

.News-Dispatch. . . 

.(e) 

1.669,4-26 

229,106 

1.118.862 

250,408 

Tribune . 

.(e) 

892,832 

141,540 

737,800 

9,967 

.Courier  Times  .  . 

(e) 

1,479,240 

171,472 

1,004.556 

268,590 

(Part  of  legal  also  added  in  display) 


161,616  13,874 

113,946  -20,552 

70,084  12,110 

177,940  42,630 

416,556  24,234 

131,926  44.068 


Times .  (c)  1,344,658  166,404  1,0.34,740  102,452  41,062 


XoblesviDe . 

. . .  Ledaer . 

(e) 

808,971 

75,560 

703  430 

11.271 

Peru  . .  . 

. . . .  Tribune . 

,  (e) 

1,286,628 

176,316 

889.798 

184,534 

Richmond  . 

. . .  Palladium-Item. .  (mes) 

2,452,582 

341,586 

1,740,424 

345,648 

R'xrhester . 

. . .  .News  Sentinel  _ 

..(e) 

549,500 

477,610 

45,976 

(Local  included  in  natiimal  ) 

Terre  Haute  .  . .  . 

. . . .Star . 

.(m) 

2, .352 ,070 

344,232 

1,596,518 

.370,454 

Tribune . 

.  (e) 

2,929,164 

402.836 

2,121.868 

349,048 

Sunday  edition  . 

.  (s) 

956,550 

93,562 

679,406 

183,568 

Tipton  . 

. . . .  Tribune . 

.(e) 

790,034 

78,666 

631  064 

46,942 

Valparaiso . 

....  Vide»*e-Mes,senger. .  (e) 

1,136,579 

133,420 

767.088 

157,488 

Vincennes . 

....  Post  Gazette  . . . 

(m) 

557,018 

.35,084 

420,588 

89,096 

Sunday  edition  . 

(s) 

140,854 

700 

120,890 

19,096 

Total . 

(ms) 

697,872 

35,784 

.541.478 

108,192 

Waba.sh . 

....  Plain  Dealer . 

.  .(e) 

1,030.694 

101,486 

727,972 

165,522 

Warsaw  . 

...  7  imes  &  Union  , . 

(me) 

1,114,313 

110,480 

913,770 

172,937 

(Sold  in  combination- 

—one  edition  rep4)rted) 

IOWA 

Ames  . 

. . . .  Tribune  . 

.  (e) 

1,004,752 

104,664 

681.716 

188..3.35 

Atlantic . 

..  .Nrws-Telegraph . . 

..(e) 

774,668 

121,008 

.560.38.3 

68,66.3 

Boone . 

. . .  News- Re  publican. 

..(e) 

943,720 

1-23,312 

735  192 

50.034 

Carroll . 

_ HeraUl . 

..(e) 

810,403 

119,610 

600.797 

57,a33 

Clinton . 

. . .  Herald . 

.  .(e) 

1,727,026 

239,495 

1.243.049 

--•07,104 

Council  Bluffs.  .  . 

.  (es) 

2,192,708 

294,602 

1,506.316 

357,070 

Creston . 

.  (e) 

751,258 

1-24,474 

506,776 

104,202 

Davenport . 

....  Times . 

..(e) 

3,432,716 

540,.330 

2.455.054' 

437,332 

(Legal  not  kept  separately) 

Dubuque . 

....  Telegraph-Herald 

..(e) 

1,703,212 

331,156 

1.146.516 

179,746 

Sunday  edition  . 

..(s) 

444,108 

38,089 

328.454 

77,406 

Total . 

.  (es) 

2,147,3-20 

369,236 

1,474.970 

257,152 

Tribune . 

.(m) 

55,000 

25,000 

20,000 

Tribune . 

.(e) 

339,150 

27,720 

256-228 

31,486 

Estherville . 

...  .News . 

.  (e) 

434,863 

53,354 

350.798 

18,256 

Fairfield . 

....  Ledger . 

..(e) 

763,044 

85,710 

550.704 

80,388 

Iowa  City . 

. . . .  Iowan . 

.  (ms) 

542,745 

69,979 

374,339 

98,077 

Press-C itisen  .  .  .  . 

..(e) 

1,874,704 

217,352 

1. 355.456 

272,837 

Keokuk . 

. Gate  City . 

..(c) 

1,149,160 

159,664 

818,978 

144,494 

Marshalltown ... 

, . . . .  Times-Re publican 

..(e) 

1,955,982 

225,806 

1,392.734 

302,582 

Mason  City .  .  . . . 

..(e) 

2,341,360 

289,226 

1.701.980 

314,006 

Muscatine . 

Tribune . 

.(e) 

1  ,,349,572 

239,260 

957,376 

122,402 

Nevada . 

.  .(e) 

503,529 

87,824 

271,072 

121,637 

Newton . 

.  (e) 

1,068,053 

116,669 

773.738 

145.278 

Ottumwa . 

. Courier  . 

.  .(e) 

2,043,594 

280,448 

1.486.646 

254,394 

Sioux  City .... 

. Journal  . 

.  'll) 

309,246 

75,390 

183.218 

45,500 

Sunday  edition  . 

. .  (s) 

115,766 

13,174 

75,236 

27,356 

Total . 

,  .  (ds) 

425,012 

88,564 

258454 

72,856 

Waterloo . 

...(e) 

2,927,974 

421,876 

1,876,056 

569.688 

Webster  City.  .  . 

..(e) 

700,210 

79,884 

523,446 

70,644 

VIII 


EDITOR  &  publisher! 

Editor  &  Publisher  Semi-Annual  Tabulation  of  Newspaper  Linage  ^ 


(Continued  from  page  VII) 


KANSAS 


MASSACHUSETTS— Continued 


Pub- 

Total 

Display 

CUsni- 

City 

Paper 

Ufthed 

Linage 

National 

Local 

fied 

Abilene . 

. . ,  .  Chronicle . 

. . .  (m) 

591,020 

64,680 

485,040 

24,094 

Sunday  edition . 

. . . .  (s) 

113,470 

9,940 

97,958 

5,572 

Total . 

.  .  (ms) 

704,490 

74,620 

582,988 

29,666 

Refledor . 

....(e) 

844,466 

35,710 

762,174 

21,492 

Arkan^ah  City .  . . 

. .  Travder . 

....(e) 

1,097,642 

105,476 

910,294 

66,066 

Augusta . 

. .  .Gazette . 

. . . .  (e) 

395,609 

34,986 

342,768 

12,237 

Chanute . 

. .  .Tribune . 

....(e) 

1,206,926 

144,494 

931,336 

97,300 

Clay  Center . 

. . .  Dispalch . 

....(e) 

440,213 

41,420 

375,839 

11,175 

. . . .  (e) 

645,834 

645,834 

Dodge  City . 

. .  aobe . 

....(e) 

1,179,318 

1-26,039 

659,827 

374,465 

El  Dorado . 

. .  .  Times . 

....(e) 

949,564 

89,376 

811,062 

30,814 

Hutehinson  . 

..Herald . 

. .  .  (m) 

1,710,226 

252,602 

1,219,442 

2.30,748 

Sews . 

....(e) 

1,843,052 

254,940 

1,322,757 

230,748 

News- Herald .  . 

....(s) 

491,428 

23,618 

391,082 

76,664 

Inde|»endence . . . . 

....  Reporler . 

....(e) 

982,982 

114,415 

776,013 

78,869 

lola . 

_ Register . 

....(e) 

681.501 

69,459 

475,570 

85,329 

Junction  City. . . . 

...  Union . 

...(e) 

991,228 

108,556 

794,612 

67,970 

Lawrence . 

. . .  Journal-World . 

....(e) 

1,473,472 

168,322 

1,131,732 

138,558 

I.oeavenwurth .  .  . . 

. .  .  Times . 

, . . .  (es) 

1,385,014 

155,239 

1,094,363 

93,966 

Lyons . 

....(e) 

457,128 

457,128 

Manhattan . 

...  Chronicle . 

. . .  (ms) 

1,306,228 

121,464 

1,065,106 

109,102 

Sunday  edition 

. (s) 

253,456 

14,378 

215,754 

23,184 

Mercury . 

....(e) 

1,310,.386 

119,434 

1,063,594 

108,010 

McPhers»m . 

.  . .  Republican . . . . 

....(e) 

817,741 

84,056 

678,230 

49,275 

Newton  . 

. . .  .  Kansan-Republican,  (e) 

877,573 

66,827 

750,610 

39,032 

N’ortun.  . 

. . . .  Telegram . 

...(e) 

284,605 

32,127 

208,374 

17,500 

Ottawa . 

.  .  .  .Herald . 

....(e) 

1,444,520 

146,454 

1,105,104 

150,556 

Parsons . 

_ 6«« . 

. (e) 

1,459,094 

137,284 

1,148,112 

143.346 

l*ittshurg . 

. . .  Headlight  . . . . 

...(e) 

1,478,736 

196,238 

1,046,332 

224,112 

Sun . 

. . .  (ms) 

1,485,876 

195,454 

1,040,914 

224,238 

Lecal 

17,206 


City  Paper 

Xewburyport . Sews. . . . 


Pub¬ 

lished 


Displ. 

National 


.(e) 


Yocal 

674,751 


17,206 

25,090 

15,806 

5,618 

33,796 

11,779 


North  Attleboro . Chronicle . (e) 

Pittsfield . Berkshire  Eagle .  . . .  (e) 

Salem . Sews . (e) 

Taunton . Gazelle . (e) 

(Classified  and  LefCal  included  in  local) 
Waltham . Xews-Tribune . (e)  1,901.256  140,812  1,587,8.38 


Total 
Linaye 

837,410  162,659 

(Legal  included  in  local) 

809,772  152,430  609,742 

2,826,157  354,219  2,060,156 

1,995,847  220,819  1,775,028 

1,796,736  273,015  1,397,949 


Classi- 

U,.! 


37,520  10,080 
362,572  49,210 


125,772 


141.750  30,8S« 


18,987 

18,312 

7,434 

34,707 

64 

13,685 

51,143 

•20,090 

34,860 

41,446 


Adrian . T elegra  m. . .. 

Ann  Arbor . Sews . (e) 

Battle  Creek . Enquirer  a-  Sews.,  (e) 

Sunday  edition . (s) 


MICHIGAN 

(e»  1,716,792 
2,729,272 
2,889,919 
636,042 


187,250 

276,220 

.367,154 

49,609 


1,327,634 

1,994,566 

1,975,508 

471,419 


156,338  45,570 
431,178  37,310 
526,848  20,409 
115.014 


Benton  Harbor. 


10,.556 

140 

19,348 

36,180 

21,104 

23,604 

42,406 

30,352 

11,326 

24,612 


Escanaba . 

Clrand  Haven. 


Iron  Mountain 


Jackson 


(658  (ms),  728  (e),  readers  included^ 


Topeka . 


Bowling  tlreen 


l,g;xington 


.  Tribune . 

...(e) 

777,070 

87,318 

603,134 

66,808 

19,810 

.Journal . 

- . . <o) 

1,713,768 

199,514 

1,438,318 

79,936 

.male  Journal . . . 

...(e) 

1,896,027 

204,631 

1,402,614 

216,961 

71,821 

.('ourin . 

...(e) 

817,523 

92,582 

649,579 

20,090 

55,272 

.Independent . 

KENTUCKY 

..(es)  1,860,451 

212,748 

1.269.334 

347,774 

30,595 

.Park  City  Sews. 

..(e) 

932,526 

126,602 

780,234 

19,866 

5,824 

Sunday  edition. . 

..(s) 

429,156 

24,024 

395,654 

5,698 

3,780 

Total . 

.(es) 

1,361,682 

150,623 

1.175,888 

25,564 

9,604 

.  Post . 

..(e) 

1,700,132 

49,420 

1,219,512 

329.686 

101,514 

.  Herald  . 

.(m) 

2,064,164 

340,526 

1.486,170 

224,560 

12,908 

Leader . 

..(e) 

2,076,165 

339,374 

1,496,761 

220,934 

19,096 

Herald  Leader . . 

..(s) 

1,083,502 

64,988 

894,502 

121,968 

2,044 

.Sews . 

.(e) 

581,420 

100,163 

409,794 

64,456 

7,007 

.  Messenger  & 
Inquirer . 

(me) 

1,261,508 

181,867 

972,160 

49,266 

58,215 

Sunday  edition. . 

.  (s) 

373,625 

39,508 

314,195 

15,232 

4,690 

.Hun-Pemocrat. . . 

..(e) 

1,438,234 

274,302 

943,992 

219,940 

Sunday  edition . . 

..(s) 

4.57,562 

38,374 

372,400 

46,788 

Total . 

.(es) 

1,895,796 

312,676 

1,316,392 

266,728 

Midland . .  .  . 


Total . 

.(es) 

3,525,961 

416,763 

2,446,927 

641,862 

. .  Times . 

..(e) 

2,669,898 

383,362 

1,874,096 

398,342 

14,098 

Sunday  edition . . . 

..(s) 

647,220 

17,612 

655,674 

73.836 

Total . 

.(es) 

3,317,118 

400,974 

2,429,770 

472,178 

14.194 

«,864 

20.844 

.  .^l  ews-Talladii^m. , 

..(e) 

2,046,632 

304,444 

1,349,152 

349,370 

.  .Seu's . 

..(e) 

604,968 

100,688 

409,1.36 

74.298 

.  .  Press . 

(ms) 

1,507,562 

228,242 

1,204,812 

56,294 

18.214 

..Tribune . 

..(e) 

927,696 

120,680 

659.554 

65,828 

81  f^l^ 

. .  Herald . 

(ms) 

3,421,068 

384,314 

2,301,474 

589,038 

Press . 

..(e) 

4,610,130 

817,656 

2,652,846 

1.138,970 

.  .Sentinel . 

..(e) 

1,762,278 

323,442 

1,173,312 

230,433 

.  Sentinel-Standard 

..(e) 

648,134 

110,688 

485,6.30 

31,124 

.  .Sews . 

..(e) 

1,339,940 

182,504 

1,009,414 

137,312 

10.710 

.  Globe . 

..(e) 

1,204,178 

152,264 

924,472 

99,603 

27.8.39 

.  .Cilizen  Patriot. . 

..(e) 

3,737,086 

422,184 

2,712,944 

573.650 

28.304 

Sunday  edition. . 

..(s) 

850,416 

50,848 

650,974 

139.230 

Total . 

■  (es) 

4,587,503 

473,032 

3,372.918 

712,880 

28,672 

. .  .Gazette . 

..(e) 

4,040,036 

498,862 

2,702,028 

839,146 

Sunday  edition . . 

..(s) 

897,498 

48,860 

661,640 

186,998 

Total . 

.(es) 

4,937,5.34 

547,722 

3,363.668 

1.0-26,144 

. .  .State  Journal .  . . 

.(es) 

5,418,595 

537,992 

4,033,456 

833,462 

13,685 

. . .  Sews . 

.  .(e) 

1,024,744 

132,384 

807,380 

59.486 

25.494 

. .  .Sews  Adiocate. . 

..(e) 

906,785  121,889  784,896 

(Legal  included  in  local) 

. . .  Mining  Journal . 

(m) 

1,650,292 

233,380 

1,153,754 

192.878 

70,504 

. . .  Her  old- Leader . . . 

..(e) 

1,162,892 

169,330 

874,188 

99,834 

19,540 

. . .  Sews . 

..(e) 

1,222,900 

140,882 

807,856 

196,252 

77.910 

. .  .Leader . 

..(e) 

969,534 

176,162 

792,372 

. .  .Chronicle . 

..(e) 

3,836,952 

406,462 

2,701,580 

693,924 

34.986 

. .  ..irgus-Prtss . .  . . 

..(e) 

1,779,012 

178,927 

1,458,250 

111,475 

30,360 

. .  .  Sews . 

..(e) 

767,649 

84,625 

538,190 

81.215 

63,619 

f. .  Press . 

..(e) 

4,924,969 

438,693 

3,692,619 

793,657 

. . .  Times-Ilerald. . . 

..(e) 

2,582,622 

353,766 

1,8.30,430 

290,614 

107,912 

Sunday  edition . . 

...(s) 

371,574 

19,908 

293.608 

58,058 

(Legal  included  in  clasinfied) 

LOUISIANA 


Total . (es) 

Royal  Oak . Tribune . (e) 

Saginaw . Sews . . (e) 

Sunday  edition . (s) 

Total . (es) 

Sauk  .Ste,  Marie. ....  Sews . (e) 

South  Haven . Tribune . (e) 

(e) 
(e) 


Lafayette . 

. .id:erliser . 

..(e) 

1,033,270 

187,824 

656,404 

155,092 

33,950 

Sturgis . 

. . . .  Journal. . . 

Monroe  . 

. World . 

.(m) 

1,313,025 

322,356 

840.824 

149,197 

648 

Ypsiianti . 

Sunday  edition. . . 

..(s) 

676,702 

67,489 

467,937 

50,926 

350 

Total . 

(ms) 

1,889,727 

379,845 

1,308.761 

200,123 

998 

.V«r5-S(ar . 

..(e) 

1,306,010 

267,042 

848,337 

156,757 

33,874 

Albert  Lea . 

Opelou--i.s . 

. Ilcnld . 

..(e) 

339,878 

40,180 

282,002 

11,144 

6,552 

Austin . 

^>h^evep^.lrt . 

. Journal . 

..(e) 

2,750,536 

356,637 

1,942,169 

417,483 

34,247 

Crookston . . 

Time> . 

(m) 

2,446,799 

445.167 

1,460,928 

498,490 

42,214 

Sunday  edition  . . 

.  .(s) 

1,045,152 

99,572 

730,177 

214,423 

980 

Faribault . 

Total . 

(ms) 

3,491,951 

544,739 

2,191.105 

712,913 

43,194 

Fergus  Falls .... 

MAINE 

Little  Falls . 

AugU2»ta  . 

..(e) 

1,377,432 

242,732 

931 .924 

111,790 

90,986 

Mankatu . 

Biddeford . 

. Journal . 

.  ae) 

1,121,386 

224,980 

785,288 

63,0.56 

48,062 

Marshall . 

. Mes.renger 

LewistMi  . 

.(m) 

1,944,922 

310,744 

1,488,956 

145,222 

New  LIm . 

2,954,196 

1,606,738 

3,890,124 

838,978 

4,729,102 

1,214,367 

565,719 

1,059,346 

l,ia3,782 


373,674 

150,066 

481,138 

65,814 

546,952 

144,389 

97,958 

158,942 

101,004 


2,124,038 

1,061,634 

2,614,808 

631,862 

3,246,670 

842,838 

401,051 

821,666 

901,754 


348,572 

365,064 

739,942 

141,246 

881,188 

175,934 

40,180 

66,6:i4 

83,566 


107,912 

29,974 

54,23« 

56 

54,292 

51,205 

26,530 

12,513 

17,458 


MINNESOTA 


.(e) 


Journal . (e) 


(Legal  included  in  local) 
1,897,392  309,442  1,443,904 

(Legal  included  in  local) 


Salisbury  . Times 


Holyoke 


-Sentinel  . 

.(in) 

1,471,204 

203,798 

MARYLAND 

.Capital . 

..(e) 

838,227 

186,415 

.Times-News . 

.(me) 

5,960,430 

492,534 

Sunday  edition . 

. .  .  (s) 

508,225 

32,767 

.  Sews . 

.  (e) 

1,464,764 

196,000 

Post . . 

. .  (m) 

1,428,616 

196,000 

.  Herald . 

.  .  (m) 

1,767,934 

288,148 

Mail  . 

.  (e) 

1,749,272 

291,214 

T  i  mes . 

(e) 

1,470,322 

243,810 

MASSACHUSETTS 

.  Times . 

..(e) 

1,132,297 

146,553 

.Enterprise-  Times . 

..(e) 

2,502,402 

292,012 

.Standard-Timei . . 

..(e) 

885,094 

129,752 

.Record . 

..(e) 

837,438 

88,914 

.Henlinel . 

..(e) 

1,940,316 

279,174 

.  Sews . 

.(e) 

1,315,734 

210,840 

.  Times . 

..(e) 

1,119,300 

274,474 

.Reawder -Gazette  . 

..(e) 

1,666,084 

191,072 

Transcript-Tele- 

gram . 

..(e) 

2,293,846 

290,329 

144,046 

198,100 


Red  Wing . Republican  Eagle. .  .(e) 

Rochester . I’osl-Bttlle'in . (e) 

St.  Cloud . Times . (e) 

Virginia . Enterprise . (e) 

Willmar . Tribune . (e) 

Winona  . Republicaa-H erahi . .  (e) 


651,812 

4,885,468 

417,872 

1,079,130 

1,008,598 

1,191,218 

1,216,236 


1,141,770 

1,595,300 

666,442 

(Classified 

953,498 

1,0-27,096 

1,297,478 

621,172 

1,801,142 

579,266 

695,167 

782,992 

1,874,978 

1,412,428 

959,779 

823,030 

1,588,881 


167,986  726,754 

155,792  1,082,158 
123,158  359,352 


includes  readers) 


169,694  77,336 
277,774  79,576 

93,058  90,874 


582,428  . 

57,596  . 

156,926  32,708 


MISSISSIPPI 


191,338  32,680 

288,568  . 


241,822  . 

123,368  27,034 


908.363 

1,893,836 

651,574 

748,524 

1,457,624 

901,866 

673,676 

1,378,678 


64,928  12,453 

267,316  49,238 


86,698  16,870 


174,692  28,826 

171,430  31,598 


128,630  42,520 

64,204  32,130 


Uyanni,...  Cape  Cod  Standard-Times . (See  Cape  Cod) 

Lynn  . Telegram  Sews . (e)  2,242,268  138,250 

Sunday  edition  .  (s)  428,7.36  4,284 

Total . (es)  •2,671,004  142,5.34 


1,725,869  234,276  43,372 


1,681,078 

295,582 

1,976,660 


39.3,246  29,694 

128,870  . 


522,116  29,694 


.Herald . 

.  Register . 

..(e) 

..(c) 

.  Democrat-Times . . 

.  .(es» 

.Clariun-Ledger  . 

.  (m) 

Sunday  edition . . 

...(s) 

Sews . 

,..(e) 

Sunday  edition. . 

...(s) 

.  (es) 

Ml 

..Veifs . 

..(e) 

Southeast 

.Missourian . . . . 

..(e) 

■  Democrat . 

..(e) 

.  Press . 

..(e) 

.  Constitution- 

Tribu  ne . 

.(e) 

.Tribune  . . 

.  (t) 

Sun  Gazette . 

.  (e) 

.Ct»urier-Po5t . 

.  .(e) 

713,599 

2,427,729 

1,630,272 

655,242 

2,285,514 


MISSOURI 

542,220 


,1,474,455 

310,000 

818,765 


914,396 

1,361,206 

529,235 


City 

Isdepei 

jdfersffl 


JopUn 


ylarshs 

Msryvi 

Meiico 

Keosho 

Poplar 

SLjost 


Sedalia 

Sl)ringf 


Trento 


Billing! 


U»i»t 
Miles  ( 


Cdum 

Ftemo 


Grand 

Etaro 


Ketfol 

Xoth 


114,604 

655,816 

119,574 

63,504 

217,224 

702,576 

87,850 

19,441 

Eko 

205,632 

867,0-20 

129,612 

95,214 

107,800 

413,126 

78,140 

22,101 

234,752 

1,351,546 

214,844 

137,874 

339,780 

75,698 

25,914 

105,830 

468,531 

104,846 

IS.OKI 

Keene 

124,432 

532,637 

61,894 

64,0» 

247,025 

1,297,637 

223,356 

106,910 

253,013 

922,458 

146,818 

90,11« 

139,038 

720,336 

27,829 

72,571 

Ports 

110,528 

605,010 

53,186 

54,306 

223,412 

1,127,028 

181,496 

56,941 

1  Asbur 

Bridg 

154,770 

692,734 

142,254 

35,4e 

154,672 

665,658 

59,066 

54.(r 

Hobu 

188,034 

1,215,116 

130,550 

12UV\ 

Jerses 

282,904 

973,678 

372,882 

94,71* 

62,639 

541,772 

108,825 

St,-! 

Uillvi 

345,543 

1,515,350 

481,707 

95,129 

276,563 

850,556 

432,801 

70,352 

Xew 

70,933 

466,899 

117,039 

371 

347,496 

1,317,455 

549,840 

70,723 

Passa 

405,806 

1,608,819 

261,972 

25,104 

Pnter 

Perth 

66,290 

408,870 

62,664 

4.3M 

Plain 

Unioi 

193,774 

905,520 

261,814 

15,050 

Vmel 

75,000 

210,000 

15,000 

10,000 

Wool 

98,098 

612,892 

49,047 

28,728 

120,694 

685,014 

108,668 

(^li 

161,644 

1,012,032 

145,866 

41.1M 

Cion 

64,561 

386,645 

58,842 

19,187 

Odh 

198.660 

9I0,7ii6 

81,718 

7,2» 

i 
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MISSOURI— Centinutd 


Pub. 

Total 

Display 

Claui- 

City 

Paper  liahed 

Lina^a 

National 

Local 

lied 

Le^al 

..w 

1,187,676 

107,534 

733,516 

296,.366 

50,260 

_ Capital  Kews . 

■  (m) 

1,011,136 

181,356 

665,238 

127,792 

36,750 

Post  Tribune . 

,.(e) 

990,024 

181,874 

66-, 478 

129,276 

11, ,396 

Sunrlay  edition . . . 

..(s) 

287,210 

25,690 

211,218 

49,084 

1,218 

T  lin 

. .  Globe . 

(m) 

1,390,844 

270,942 

951,552 

162,918 

5,432 

j^Min 

Sunday  edition. . . 

..(s) 

772,058 

69,566 

599,690 

101,500 

1,302 

Total . 

(ms) 

2,162,902 

340,508 

1,551,242 

264,418 

6,734 

\rws  Herald . 

..(e) 

1,686,328 

334,936 

1,098,636 

250,782 

1,974 

. . . .  Democrat-Xcu-s. . . 

..(e) 

977,260 

93,900 

797,894 

39,980 

45,486 

. . .  .Forum . 

..(e) 

745,640 

98,028 

532,0.56 

100,170 

15,386 

. . . .  Ledger . 

..(e) 

1,041,586 

81,760 

908,292 

17,584 

33,950 

. . . .  Democrat . 

..(e) 

431,480 

33,600 

.339,360 

44,800 

13,720 

Poplar  Bluff . 

. , .  .American  Republic.. 

1,009,473 

112,243 

789,362 

81,186 

26,682 

...  Gazette . 

.(m) 

950,670 

430,556 

199,444 

304,486 

16,184 

Xevs-Press . 

..(e) 

2.089,612 

454,440 

1,352,764 

277,704 

4,704 

News-Press . 

..(s) 

595.728 

112,070 

408,898 

74,424 

336 

ToUl . 

. .  (es) 

2,685,340 

566,510 

1,761,662 

352,128 

5,040 

....  Capital . 

.(m) 

1,232,880 

153,982 

959,371 

91,324 

28,203 

Democrat . 

..(e) 

1,232,880 

153,982 

959,371 

91,324 

28,203 

Sunday  edition . . . 

..(s) 

352,406 

27,450 

302,701 

21,987 

168 

.(m) 

1.905,778 

332,675 

1,399,160 

167,069 

6,874 

Leader  &*  Press .  . 

.  (e) 

1,929,536 

370,538 

1,379,518 

167,629 

11,851 

News  &  Leader .  . 

..(s) 

590,597 

66,199 

422,744 

100,387 

1,267 

Trenton . 

. . .  .Republican-Times 

..(e) 

760,130 

80,.5.56 

6a3,386 

63,560 

12,628 

MONTANA 

Balings . 

....  Gazette . 

..(rl) 

1,409,576 

373,436 

757,512 

278,628 

Sunday  edition . . . 

..(s) 

462,238 

63,700 

319,928 

78,610 

Total . 

.(ds) 

1,871,814 

437,136 

1,077,440 

357,238 

736,344 

110,320 

501,774 

124,250 

cma 

Sunday  edition . . . 

...(s) 

169,876 

17,864 

125,860 

26,152 

Total . 

(ms) 

906,220 

128,184 

627,634 

150,402 

(LcKal  inclufied  in  classined) 

Butte . 

. . .  Montana  Standard  (m) 

1,409,408 

414,526 

738,962 

231,084 

24,836 

Sunday  edition. . . 

...(s) 

621,418 

56,406 

430,696 

132,622 

1,694 

Total . 

(ms) 

2,0;«),826 

470,932 

1,169,658 

363,706 

26,530 

Post . 

..(e) 

1,699,068 

455,014 

895,370 

341,712 

6,972 

Great  Falls . 

. . .  Tribune . 

.(m) 

1,830,185 

364,945 

1,117,312 

330,778 

17,150 

Sunday  edition. . 

...(s) 

565,474 

62,307 

359,401 

142,800 

966 

Total . 

.(ms) 

2,395,659 

327,252 

1,476,713 

473,578 

18,116 

Leader . 

..(e) 

968,198 

386,862 

490,910 

70,434 

19,992 

U«i>to»ii . 

(ms) 

1,072,442 

263,970 

677,796 

109,256 

21,420 

Telegram . 

..(e) 

297,178 

189,462 

33,446 

74,228 

inks  City . 

_ Star . 

..(e) 

512,.509 

131,978 

312,407 

54,516 

13,608 

Sunday  edition. . 

...(s) 

388,604 

30,590 

272,082 

76,832 

9,100 

Total . . 

. .  (es) 

901,113 

162..568 

.584,489 

131,348 

22,708 

NEBRASKA 

Beatrice . 

_ Sun . 

,  .  .(e) 

752,052 

123,648 

539,742 

.56,238 

32,424 

Sunday  edition . . 

..(s) 

250,670 

18,256 

217,9-24 

13,762 

728 

Total . 

.(es) 

1,002,722 

141,904 

757,666 

70,000 

33,152 

Columbus . . 

.  .  (e) 

861,910 

1-24.810 

639,303 

38,976 

58,821 

Preroont . 

.  (m) 

1,169,770 

84,326 

917,584 

150,479 

17,381 

Tribune . 

.  (e) 

754,502 

104,290 

511,528 

115,318 

23,366 

Grand  Island . . . 

..(e) 

1,764,700 

245,770 

1,2-24,958 

252,112 

41,860 

Kearney . 

. ...  Hub . 

..(e) 

1,022,728 

108,738 

723,534 

92,7.50 

97,706 

News . 

.  (m) 

473,424 

24,612 

361,942 

49,070 

37,800 

N'crfolk . 

.  (es) 

965,370 

140,322 

671,146 

132,902 

21,000 

North  Platte _ 

.  (m) 

870,618 

103,908 

681,898 

70,280 

14,532 

Telegraph . 

. .  (e) 

1, -205,013 

146,915 

963,028 

70,382 

24,688 

Scottsbluff . 

.  (m) 

1,050,952 

172,200 

757,666 

91,896 

29,190 

Sunday  edition  . 

. . . (s) 

264,229 

22,246 

241,983 

Total . 

(ms) 

1,315,181 

194.446 

999,649 

91,896 

29,190 

NEVADA 


Bto . 

. .  .Free  Press . 

,..(e) 

4.‘13,440 

74.592 

292,488 

36,386 

29,974 

NEW  HAMPSHIRE 

Claremunt . 

. .  liagle . 

...(e) 

1,039,390 

205,072 

766,iM8 

.54,932 

12.438 

Concord . 

. . .  Monitor -Patriot . 

...(e) 

1,978.424 

.352,212 

1,464,624 

92.022 

69,566 

...(e) 

1.221  fil2 

•>1!2  7*hft 

oaft  (Uk 

59,906 

(Legal  included  in  local) 

Laconia . 

. .  .Ciliten . 

...(e) 

928,816 

189,070 

579.796 

110,572 

49,378 

Nashua . 

. .  .  Telegraph . 

..(e) 

2,195,480 

308,628 

1,569,295 

-281,442 

28,558 

Portsmouth . 

...Herald . 

...(e) 

1.6-24,603 

257.071 

1,-260,194 

8;L696 

23,445 

NEW 

'  JERSEY 

Asbury  Park . 

. .  .  IVes-s . 

(mes) 

2,288,451 

290,050 

1,745,410 

204.616 

.38,894 

Bridgeton . 

. .  .News . 

..(e) 

1,521,198 

173,390 

1,218,588 

91,476 

37,744 

EHzabeth . 

. .  Journal . 

..(e) 

3,999,422 

453,292 

2,794,260 

630,742 

121,128 

Hoboken . 

. . .  Jersey  Observer. . 

..(e) 

2,491,240 

455,434 

1,441,741 

411,766 

182,299 

Jorsey  City . 

_ lersey  Journal. . 

..(e) 

2,418,690 

616,215 

1,119,306 

466.901 

216,268 

Long  Branch . 

. .  Record . 

..(e) 

1,162,322 

167,076 

818,510 

138,278 

38,458 

Maiville . 

. . .  Republican . 

..(e) 

962,822 

131,362 

783,146 

31,724 

16,590 

Mofristumn _ , , . 

. . .  Record . 

..(e) 

1,449,728 

237,286 

1,057,910 

98,168 

56,364 

Brunsv^’ick . . . 

. .  Home  Xews  & 

Sunday  Times 

.(es) 

3,180,688 

292,880 

2,327,304 

454,482 

57,778 

Passaic . 

. .  Hrrald-Xeu’S _ 

..(e) 

2,756,393 

419,409 

1,783,434 

509,530 

44,0-20 

Paterson . 

..  Call . 

.(m) 

2,731,713 

169,335 

2,072,146 

425,386 

64,746 

Xews . 

..(e) 

3,613,646 

477,115 

2,725,713 

318,944 

91,874 

P*rth  Amboy. , . , , 

. .  Xews . 

..(e) 

2,164,406 

310,292 

1,516,597 

273,185 

64,332 

PlainBeld . 

. . .  Courier-Xews _ 

.  (e) 

2,944,144 

327,894 

2,120,034 

457,464 

38,752 

Union  City. , , . 

. .  Hudson  Dispatch. .  (m) 

1,407,010 

329,058 

1,077,952 

319,894 

175,160 

Vineland .... 

- Times . 

...(e) 

1,353,873 

118,955 

1,130,964 

91,241 

12,713 

Woodburv  . . 

...  Times . 

...(e) 

1,222,648 

211,960 

806,932 

150,094 

53,662 

NEW 

'  MEXICO 

C^bbad 

_ Current  Argus. . , 

..(es) 

1,369,704 

68,236 

1,198,106 

77,140 

26,222 

Ckms . 

, . .  .Xews- Journal. . . 

...(e) 

1,216,586 

167,790 

877,968 

145,630 

25,298 

CaHuD 

. .  Independent . . . . 

...(e) 

798,661 

65,845 

695,129 

18,391 

19,296 

NEW  MEXICO— Continued 


Pub- 

Total 

Display 

Classi- 

City 

Paper  lished 

Linage  National 

Local 

lied 

Legal 

Las  Cruces . 

.  Sun-Xeu's . 

.(e) 

.399,1.34 

72,324 

266,680 

31,892 

28.238 

Sunday  edition .... 

.(s) 

121,144 

7,798 

105,056 

6,918 

1,372 

Total . 

(es) 

520,278 

80,1-22 

371,736 

38,810  29,610 

Portales . . 

.  .Xews . 

.  (e) 

416,801 

40,936 

356,062 

9,479 

10,3-24 

Raton . 

.  u  Range . 

.(e) 

879,402 

137,501 

589,975 

562251  ' 

95.655 

Roswell . 

. .  Dispatch . 

(m) 

797,944 

79,716 

592,564 

92,400 

33,-264 

Sunday  edition. . . . 

.(s) 

285,026 

24,626 

-254,680 

5,720  , 

Total . (ms) 

1,082,970 

104,342 

846,-244 

98,120  ' 

3.3.264 

Santa  Fe . 

.  .Xew  Mexican . 

.(e)  : 

1,113,742 

166,726 

633,528 

253,708 

59.780 

Sunday  edition . . . . 

.(s) 

212,856 

5.558 

145,488 

61,684 

126 

Total . 

(es) 

1,326,598 

172.284 

779,016 

315,39-2 

.59.906 

Tucumcari . 

. .  Xews . 

.(e) 

552,604 

81,658 

396,522 

60,886 

1.3,.538 

NEW  YORK 

Amsterdam . 

.  .  Recorder . 

.(e) 

2,045,762 

211,595 

1,615,428 

187,29-2 

31,447 

Auburn . 

. .  Citizen-. A  dverliser. . 

,.(e) 

1,5.V4.266 

200,10-2 

1,211.602 

112,518 

30,044 

Batavia . 

.  .Xews . 

..(e) 

1,757,520 

206.192 

1.396,948 

1.32,076 

22,304 

Binghamton . 

.  .  Press . . 

..(e) 

5,047,919 

.389,456 

3,594.050 

809,035 

55,378 

Canandaigua . 

.  Messenger . 

..(e) 

859,306 

106,736 

648,564 

84,672 

19.334 

Cortland . 

.  .Standard . 

..(e) 

1,570,548 

182^49 

1.298,455 

67.260 

22,484 

Klmira . 

.  .Advertiser . 

.(ra) 

1,400,252 

371.476 

519,092 

468,300 

41,384 

Sunday  Telegram. 

■  (s) 

279,510 

14.182 

257,670 

7,658 

Star-Gazette . 

..(e) 

3,267,894 

.372,512 

2.420,208 

466,718 

8.456 

Endicott . 

.  .Bulletin . 

..(e) 

1,268,862 

104,328 

970,872 

180,124 

13,538 

Geneva . 

. .  Times . 

.  ■  (e) 

1,317,316 

122,486 

1.078,448 

90,972 

25,410 

Gloversvillc . 

.  .  Herald . 

.  (m) 

1,472,058 

221,956 

1,031,142 

172,172 

46,788 

Leader-Republican 

.  .(e) 

1,811,0-26 

222,488 

1,. 370,516 

1712248 

46,774 

Herkimer . 

.  .  Telegram . 

..(e) 

1,405,012 

137,851 

1,169,595 

45,192 

52,374 

Homell . 

. .  Tribune . 

..(e) 

1,169,339 

142,306 

936.054 

83,-244 

7,735 

Ithaca . 

.  Journal . 

.  .(e) 

2,178,.344 

204,498 

1,753,528 

200,816 

19,502 

Kingston . 

. .  Freeman . 

..(e) 

1.988,154 

213,626 

1.547,168 

184,102 

43,.358 

Little  Falls . 

. .  Times . 

.  (e) 

928,664 

105,825 

744.857 

5,250 

4.410 

Lock  port . 

. .  Union^Sun  cj* 

Journal . 

■  .(e) 

1,900,052 

236,992 

1.346.240 

181,804  135,016 

Malone . 

.  Telegram . 

..(e) 

879,280 

87,094 

684.866 

85,456 

21,854 

Middletown . 

.  .Times-Herald _ 

.  (e) 

1,652,561 

176,044 

1.323,623 

1.35,695 

17,199 

Xewburgh . 

.  ,Xeu’s . . 

.  (e) 

2,091,157 

249,018 

1.614.111 

210,847 

17,180 

New  York . 

.  .Journal  of  Com- 

merce . 

(m) 

1,38.3,8.'52 

608.261 

17.621 

667,490 

•10.480 

North  Tonawand.a. . 

.  Xews . 

..(e> 

1.082,6.37 

112,321 

!  *01  ..389 

52,505 

16.4-22 

Norwich . 

.  ..Sun . 

..(e) 

84.3,733 

125,183 

66.3.726 

32,116 

22,708 

Xyack . 

_ Tournal-Xews _ 

.  .(e) 

934,676 

138,063 

628,380 

137,043 

34.190 

Ogdensburg . 

.  Journal  c*  .Advance 

Xe^i's . 

.(es) 

868,768 

142,954 

658,614 

39,088 

28.112 

Olean . . 

. .  .  Times-Herald. . . . 

.  (e) 

2,111,060 

207.060 

1,562.792 

297,234 

43,974 

Oneonta . 

, .  .Star . 

.  (m) 

1,456,847 

1,201.779 

128.989 

111,125 

15.064 

Oswego . 

. .  .  Palladium-Times . 

-  (e) 

1,740,652 

151,676 

1.462,19-2 

95,914 

;«),8T0 

Poughkeepsie . 

.  .  New  Yorker  &  Eagle 

News* . 

(m) 

2,389,212 

322,824 

1.679,316 

323,078 

64,001 

Hudson  Valley. . . . 

. .  .sSunday  Courier  . 

.  (s) 

822,500 

51,597 

612,423 

149.660 

8.813 

Total . 

.  (ms) 

3,211,712 

374.411 

2,291,739 

472,738 

72.814 

(*ContinuinK  the  F/ventng  Star) 

Plattsburgh . 

. .  .  Press . 

.  (m) 

864,245 

125,.321 

600,373 

110.273 

28.278 

Rome . 

. .  .Sentinel . 

.(e) 

1,817,520 

-2-24,648 

1,410,298 

130,782 

51.792 

Saratoga  Springs  . 

. . .  Saratogian . 

.  .(e) 

1,586,648 

192,948 

1,204,602 

149,156 

39,942 

Utica . 

. .  Observer-Dispatch. 

..(e) 

4,284,154 

622,048 

2,989,798 

653,688 

18,620 

xSunday  edition . . , 

. . .  (s) 

424,130 

36,260 

279,860 

108,010 

Total . 

. .  (es) 

4,708,284 

6,58,308 

3,-269,658 

761,698 

18,620 

Press . 

.  (m) 

2,445,478 

138.978 

1. 57 1.668 

6(50,576 

74,2.56 

NORTH  CAROLINA 

Asheville . 

.  .  .  Citizen . 

.  .(m) 

2,115,762 

-298,184 

1,. 542.084 

263,884 

11,604 

Times . 

,..(e) 

2,040,652 

295, .544 

1,4.56.410 

264,068 

24,616 

Citizen-Times. . . 

. .  (s) 

729,526 

69,924 

513,-266 

145,916 

420 

Charlotte . 

. .  Xews . 

...(e) 

3,151,895 

241,451 

2.284.236 

60.3,296 

12,921 

Observer . 

.  (m) 

3,419,906 

497,126 

2.096,962 

818,.384 

7,4,34 

Sunday  edition . . 

- . .  (s) 

1.384,138 

203,364 

890,596 

289,240 

938 

Total . 

(ms) 

4,804,044 

700,490 

2,987,558 

1,107,6-24 

8.372 

Concord . 

. . .  Tribune . 

...(e) 

1,015,420 

99,540 

787,556 

103,320 

25.004 

Sunday  edition. . 

.  (s) 

390,222 

19,950 

340,648 

29,386 

238 

Total . 

.  . (es) 

1,405,642 

119,490 

1.1282204 

132,688 

25,242 

.  .  .  Herald . 

1,750,126 

367,038 

1,169,084 

214.004 

Sun . 

...(e) 

2,258,998 

366,842 

1,599,9-20 

292,236 

Herald  Sun . 

. .  . (s) 

611,310 

47,978 

459,606 

10.3,726 

(Legal  included  in  local) 

Elizabeth  City. . . . 

. .  .Advance . 

...(e) 

737,964 

148,340 

506,436 

72,590 

10,598 

Gastonia . 

. .  .Gazette . 

...(e) 

1,199,268 

154,602 

975,49-2 

52,486 

16,688 

Goldsboro . 

. .  .Xews-.Argus .  . . . 

...(e) 

845,292 

90,930 

673,470 

64,484 

16,608 

Greenville . 

. . . .  News-Leader. . . . 

.(ms) 

451,332 

119,448 

291,87-2 

34,944 

5.068 

VAtirc 

1,898,211 

363,580 

1,172.108 

362,523 

Sunday  edition  . 

...(s) 

868,497 

93,296 

689,395 

85,806 

Total . 

(ms) 

2,766,708 

4.56,876 

1,861,503 

448,329 

Record . 

...(c) 

1.790,677 

386,666 

1,029,749 

374,262 

. .  (e) 

658,182 

118,538 

464,866 

74.788 

Hickory . 

. . . .  Record . 

...(e) 

1,146,248 

135,352 

930.250 

62,250 

18,396 

High  Point . 

, . .  .Fitter prise . 

. . (es) 

1,939,056 

219,898 

1,416,436 

264,390 

38,332 

Kinston . . 

. . .  .Free  Press . 

...(e) 

779,982 

143,444 

578,158 

:30,184 

28,196 

New  Bern . . 

. . .  .Sun-Journal. . .  . 

..(e) 

771,274 

119,876 

582.840 

36,428 

32,130 

(Predate 

morning  edition  carries  same  linage  as 

previous  afternoon) 

Raltugh . 

_ News  &  Observer. .  (m) 

1,789,900 

371,910 

1,192,394 

208,110 

17,486 

Sunday  edition . . 

...(s) 

714,826 

66,598 

518,238 

127,050 

2,940 

Total . 

.  (ms) 

2,504,726 

438,508 

1,710,632 

335,160 

-20,426 

Rocky  Mount _ 

. . . .  Telegram . 

...(e) 

1,272,600 

210,518 

959,266 

84,1-26 

18,690 

Salisbury . 

_ .Post . 

...(e) 

1,403,822 

158,578 

1.0-29,336 

177,996 

37,912 

Sunday  edition . 

...(s) 

416,920 

46,760 

315,056 

55,0-20 

84 

Total . 

, . . (es) 

1,820,742 

205,338 

1,344,392 

233,016 

I  37.996 

. .  (e) 

840,686 

Washington . 

...(e) 

524,944 

111,230 

1  385,658 

28,056  . 

(Legal  included  in  classified) 

Wilson . 

. . .  .Times . 

. .  (el 

760,676 

190,376 

491,327 

.36,78.3 

I  42,190 

X 
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Bismarck . 

.  .Trilmne . 

...(el 

1.010.604 

208.460 

645,876 

123,060 

33,208 

Fargo . 

.Forum  . 

. .  .(m) 

1,931,675 

324.980 

1,354,255 

251,961 

479 

Forum . 

. .  . (e) 

2,084,030 

328,752 

1,353,971 

351,798 

49,509 

*  ' 

Sunday  edition 

- (s) 

594,432 

55,011 

429,976 

109,445 

t>raDd  Forks . 

. .  Herald . 

.  .(m) 

1,187,760 

236,600 

776,622 

118.188 

31,416 

Herald . 

...(el 

1,224,496 

237,160 

774,620 

151,392 

30,8.36 

Sunday  edition. . 

...(s) 

434,116 

32,774 

320,502 

60,684 

36 

J  amestown . 

.  Sun . 

. . . (e) 

872,882 

111,454 

689,794 

39,298 

28,336 

Mandan . 

. .  Pioneer . 

...(e) 

804,752 

192,400 

489,125 

107,804 

15,423 

Minot . 

.  .A’ot'i . 

...(e) 

1,229,004 

216,538 

803,852 

188,216 

20,398 

WilUston . 

.  Herald . 

...(e) 

716,104 

84,914 

550,830 

57,876 

22,484 

OHIO 

Ashland . 

.  .Times-Gatette  . . 

...(e) 

923,252 

72,598 

740,502 

98,448 

11,704 

Athens . 

.  .  Messenger . 

.  .  (es) 

1,564,667 

166,113 

1.083,357 

286,317 

28,880 

Bellaire . 

.  .Leader . 

...(e) 

861,647 

111,510 

572,894 

166,572 

10,671 

Bellefontaine . 

.  Examiner . 

...(e) 

1,207,106 

133,642 

920,010 

136,262 

17,192 

Bellevue . 

.  Gatelle . 

...(e) 

505,197 

63,978 

424,088 

12,786 

4,345 

Cambridge . 

.  .Jeffersonian .  .  . . 

...(e) 

1,302,540 

128,428 

926,955 

210,492 

36,665 

Canton . 

.  .Repository . 

..(e) 

5,408,904 

651,771 

3,741,754 

901,477 

113,902 

Sunday  edition 

. .  -  (s) 

1,428,667 

79,075 

1,074,470 

274,751 

371 

Total . 

..(es) 

6,837,571 

730.846 

4,816,224 

1,176,228 

114,273 

Chillicothe . 

.  .News- .Advertiser 

.  .  (m) 

1,398,684 

154,406 

1,087,562 

144,032 

12,684 

Scioto  Gazette  . 

...(e) 

1,414.840 

156,086 

1,087,954 

144,102 

2  .698 

Sunday  edition  . 

. .  (s) 

425,362 

20,594 

348,544 

56,056 

156 

Circleville . 

.  .Herald . 

...(e) 

978,138 

87,024 

712,250 

148,470 

30,394 

Coshocton . 

.  .Tribune  iP  Times- 

Age . 

..te) 

1,357,440 

169,176 

955.304 

208,642 

24,318 

Deliance  . 

. .  Crescent-Xeses .  . 

..(e) 

961,506 

119,588 

759,164 

60,550 

22,204 

Delaware . 

. .  Gazette . 

..(c) 

763,084 

107,114 

532,140 

92,148 

31,682 

Dover . 

. .  Reporter . 

.  .(e) 

l.:«)5.626 

118,293 

1.055,803 

111,643 

19,887 

East  Liverpool . 

.  Rei  itru- . 

..(e) 

2,765,714 

243  ,.306 

2.148,202 

.342,916 

31,290 

Elyria . 

.  Ckr-^niclr-Telegra 

m.(e) 

2,315,.306 

219,408 

1,736,826 

31 .831 

45,241 

Findlav . 

.  Repul-lican 

Courier . 

. .  (m) 

2.266,418 

175,042 

1,700,701 

345,464 

44,211 

Fostoria. . 

.  .  Review . 

...(e) 

1,246,123 

247.642 

918,948 

66,692 

16,841 

Fk»st<ria  . 

.  Times . 

...(e) 

1,065,132 

86,504 

908,740 

56,014 

13,874 

f'-aUrwi 

...(e) 

695.632 

48.993 

575.638 

71,001 

(Legal  included  in  classihed) 

Callipolis  . 

.  .  T rihu  ne . 

...(e) 

677,796 

61,572 

517,048 

82,152 

17,024 

(Wneva . 

. .  Free  Press . 

...(e) 

602.028 

83,678 

479,990 

29,400 

8,960 

Hamilton . 

.  .Journal  Xeu's. . 

...(e) 

2,456,426 

380,422 

1,799,784 

182,140 

94.080 

Irontun . 

.  .News . 

. .  (ml 

569,527 

61,971 

380,604 

77,154 

49.798 

Tribune . 

...(e) 

910.966 

119,168 

646,702 

92,078 

53,018 

Sunday  edition 

...(s) 

322,140 

47,432 

253,820 

18,522 

2,366 

Total . 

..(es) 

1,233,106 

166.600 

900,522 

110,600 

55,384 

Lancaster  . 

.  .  Eagle-Catelte.  . . 

..(e) 

1,599,8.36 

173,936 

1,111,782 

254,450 

59,668 

.  \evs . 

...(e) 

2, 933  ,.364 

320.348 

2,146,326 

374,304 

92,386 

Sunday  edition 

...  (s) 

718,438 

49,826 

512,862 

153,076 

2,674 

Total . 

..(e«) 

3,651,802 

370,174 

2.659,188 

627,380 

95.060 

Losan  . 

. .  A’eu'S . 

...(e) 

626,010 

74,662 

509,236 

28,154 

1.3,958 

Lorain . 

.  .Journal  iP  Times- 

Herald . 

...(e) 

2,540,608 

224,245 

1,772,519 

493,647 

50,197 

Marietta . 

.  .Times . 

...(e) 

1,535,338 

195.944 

1,094,212 

196,434 

48,748 

Marion . 

. .  Star . 

.  .  .(e) 

2,695,906 

251,496 

1,957,872 

451,958 

34,580 

Martins  Ferry . 

,  .  Times . 

...(e) 

1.568.636 

156,044 

1.192,672 

186,914 

33,006 

Massillon . 

. . Independent .  . . . 

...(e) 

2,393.902 

219,114 

1,731,114 

130,998 

312,676 

Middiet  osvn . 

.  .Journal . 

...(e) 

2,404,152 

234,712 

1,791,580 

330,232 

47,628 

Sunday  edition 

(s) 

589,582 

63,742 

434,182 

91,658 

Total . 

. . . (es) 

2,993,734 

298.454 

2.225,762 

421,890 

47,628 

Mount  Vernon . 

.  A'eii  j . 

...  (el 

1,319,164 

122,122 

1,017,4.50 

152,012 

27,580 

New  Philadelphia.  . 

.  .Times . 

. . . (e) 

1,199,534 

174,734 

891.632 

102,760 

30,408 

Portsmouth . 

, .  Times . 

...(e) 

2,637,390 

309.554 

1,947,400 

334,642 

45,794 

Sunday  edition . 

....(s) 

757,428 

70,308 

565,488 

121,534 

98 

Total . 

...(es) 

3,394,818 

379,862 

2,512,888 

456.176 

45,892 

Ravenna . 

. . .  Record . 

....(e) 

855,680 

52,416 

606,760 

184,716 

11.788 

Salem . 

. .  .  Seu's  . 

. . . . (e) 

1,556,380 

147,714 

1,201,494 

190,624 

16,542 

Springfield . 

. .  . Sun . 

. . .  (m) 

2,790,522 

426,090 

1.805,720 

516,894 

41,818 

Sews . 

....(e) 

2,811,690 

427,644 

1,828,274 

521,206 

34,566 

JCews-Sun . 

....(s) 

524,776 

61,264 

334,278 

128,884 

350 

Steubenville . 

.  Herald-Star - 

,...(e) 

3,906,686 

399,448 

2,997,666 

371,210 

81.272 

(Grand  total  includes  readers) 

Troy . 

. . .  .Yen  s  . 

....(c) 

949,351 

114.383 

691.751 

125,205 

18.011 

frbana  . 

.  .  Citizen . 

...  (e) 

708,526 

101,332 

515,704 

69,916 

21,574 

Van  Wert . 

. .  .Times-Bulletin . 

....(e) 

1,108,220 

103,306 

875,620 

109,340 

19,954 

Warren . 

. .  .  Tribune  Chronicle .  .  (e) 

3.634.890 

297,500 

2,902,144 

377,412 

57,834 

Washington  C.  H. 

. .  .Record  Herald. . 

. . .  . (e) 

1,159,900 

105,168 

930,524 

111,678 

12,530 

Wilmington . 

. .  .Neu’S-Journal  . 

....(e) 

1,111,222 

100,772 

880,614 

107,842 

21,994 

1.803.458 

126.854 

1.421.420 

255,184 

(Legal  included  in  classihed) 

Xenia  . 

.  .  Gatelle . 

. . . .  (e) 

1,094.562 

148.806 

841,862 

82,292 

21,602 

Znnesv'ille . 

. . .  Times  Recorder 

.  .  (m) 

2.090.424 

249,102 

1.484,2.38 

322.910 

34,174 

Signal . 

.  .  .  . (e) 

2,057,959 

249.102 

1,484.238 

322,910 

1.709 

Ti.i  es-Signa! 

.  (s) 

.367,010 

8.036 

.327.600 

31. .374 

(Legal  included  in  cU 

issified) 

OKLAHOMA 

Alius . 

. . .  Times-Pemocrat 

...(e) 

973,699 

106,481 

763,934 

85,432 

17,852 

Ardmore . 

.  Ardmoreite . 

. .  . (es) 

1,276,142 

1.38.166 

951,216 

156,688 

30,072 

Bartlesville. ...... 

.  .  Examiner . 

. .  (m) 

1.239,686 

115.864 

924,014 

175,784 

24,024 

Enterprise . 

. .  .  (c) 

877,926 

122,080 

584,486 

158.088 

13,272 

Sunday  edition . 

.  . . (s) 

370.664 

40,082 

277,004 

52,290 

1,288 

Blackwell . 

.  .Journal-Tribune. .  .  (es) 

1,026,046 

1 14,436 

750,960 

120,074 

30.576 

Bristow . 

. .  Record . 

..(e) 

255,094 

54,404 

188,342 

12,082 

266 

Clinton . 

.  .  Kews . 

...(e) 

492,632 

85.568 

351,106 

50,092 

5,866 

Sunday  edition . 

....(s) 

267.904 

20.202 

234,598 

13,104 

Total . 

. .  (es) 

760,536 

105,770 

585,704 

63,196 

5,866 

Cusshini( . 

.  .Citizen . 

. . . (esl 

860,700 

95,186 

624,484 

113,400 

27,630 

OKLAHOMA— Coatinucd 


Pub- 

Total 

Display 

Clasai- 

City 

Paper  lished 

Linage 

National 

Local 

fied 

Legal 

Duncan . 

. .  .Banner . 

..(e) 

800,864 

106.688 

552,048 

142.128 

Sunday  edition . . 

..(s) 

221,928 

28,238 

140,070 

38.038 

Total . 

.(es) 

1,022,792 

134,926 

692,118 

180.166 

Guthrie . 

. .  .Leader . 

.(e) 

533,274 

76,202 

393,638 

44.254 

Sunday  edition. . 

..(s) 

196,574 

16,366 

163,898 

14,280 

Total . 

.(es) 

729,848 

92,568 

557,5.36 

58,534 

Holden  villc . 

. .  .Xetvs . 

..(e) 

809,267 

78,848 

600,003 

17,926  112  400 

Mangum . 

. .  Star . 

.  .(s) 

627,830 

65,842 

519,662 

33,9-22 

38,934 

McAlester . 

. . .  X eus-Capital . . . 

..(e) 

1,034,698 

146,832 

797,538 

90,328 

(Classified  includes  legal) 

.  f 

Miami . 

. . .  X ews-Record _ 

..(e) 

880,148 

89,243 

682,307 

83,321 

25,277 

Sunday  edition . . 

..(s) 

260,610 

25.088 

191,065 

44,121 

Total . 

.(es) 

1,140,758 

114,331 

873,372 

127,442 

Korman . 

. . .  Transcript . 

.(es) 

1,006,278 

87,808 

780,220 

127,904 

10.346 

Okemah . 

. . .  Leader . 

.(es) 

625,109 

58,199 

504,630 

43.680 

Pauls  V'allcy . 

. .  .  Democrat . 

..(e) 

576,324 

78,148 

424,606 

72,128 

1.442 

Pawhuska . 

_ fournal-Capital . 

..(e) 

828,655 

98,917 

657,185 

33,015 

38,538 

Ponca  City . 

. .  .News . 

..(e) 

1,193,382 

137,4.38 

884,492 

141,228 

30.226 

Sunday  edition. . 

..(») 

354,8.32 

24,686 

278,943 

46.921 

4,282 

Total . 

.(es) 

1,548,214 

162,124 

1,163,435 

188,147 

34.508 

Sapulpa . 

. .  Herald . 

..(e) 

655,011 

69.090 

542,220 

37.667 

6,034 

Seminole . 

. . .  Producer . 

..(e) 

729,512 

90,328 

559,286 

76.664 

3,234 

Sunday  edition. . 

..(s) 

254,464 

39,872 

193,508 

19.740 

1.344 

Total . 

.(es) 

983,976 

130,200 

752,794 

96.404 

4,578  - 

Shawnee . 

.  .News . 

.(m) 

1,012,620 

150,500 

689,822 

170.898 

1.400 

Sunday  edition . . 

.(s) 

310,128 

26,796 

243,.334 

39,830 

168 

Total . 

(m.s) 

1,. 322,748 

177,296 

933,156 

210,728 

1.568 

Star . 

..(e) 

1,006,180 

150,262 

674,870 

171.486 

9.562 

Stillwater . 

.  .  .Xesfs . 

..(e) 

764,408 

66.080 

574,974 

108,500 

14.854 

Sunday  edition  . 

..(s) 

151,382 

2,(H4 

127,638 

21,700 

Total . 

(es) 

915,790 

68,124 

70.-,612 

130,200 

14.854 

Press . 

(es) 

869,512 

59,730 

619.960 

185,794 

4.0-28 

OREGON 

Albany . 

.  .  Democrat-Herald 

.  (ei 

981,260 

180,292 

605,234 

161,266 

34.468 

Astoria.  . 

. .  ..\storiaH‘Budget 

..(e) 

1,477,268 

276,135 

936,251 

219.170 

45.712 

Baker . 

.  .  Demvcrat’Herald 

.  (e) 

942,196 

166,978 

620,060 

121,-208 

33.950 

Bend . 

. .  .Bulletin . 

..(el 

1,278,522 

193,340 

955,164 

93,359 

36.659 

Marshfield . 

.  .  .Coos  Bay  Times 

(m) 

1,396,122 

179,284 

950,152 

177,478 

89208 

Huger.e . 

. .  Register -Guard. 

..(e) 

1,927,616 

301,738 

1,161,136 

425,003 

37,739 

Sunday  edition 

..(s) 

523,440 

46,805 

345,804 

130,307 

524 

Total . 

.(es) 

2,451,056 

350,543 

1,506,940 

555,310 

38.263 

Orant  Pass . 

. .  .Courier . 

..(e) 

895,160 

142,534 

497,6.30 

232,358 

22.638 

Klamath  Falls.  .  .  . 

. . .  Xews . 

.(m) 

1,918,630 

296,380 

1,189,678 

374,220 

58.352 

Herald . 

..(e) 

1,919,274 

299,404 

1,186,626 

375,018 

58.226  1 

Sat .  &  Sunday  editions 

441,168 

47.880 

265.188 

114,856 

13,244 

McdftM'd . 

.  f.  Mail  Tribune.  . . 

. . (es) 

1,558,690 

272,839 

1,062,649 

202.622 

-20,580 

Pendleton . 

..  East  Oregonian  . 

...(e) 

1,112,412 

163,287 

873,880 

59,479 

15.766 

Roseburg  . 

.  .  X eu’s- Rerieio  . . . 

...(e) 

736,386 

137,431 

463.904 

112,749 

22,302 

Salem  . 

Capital  Journal. 

...(e) 

1,537,018 

311,245 

1,064,273 

148,805 

12,695 

Oregon  States- 

1.  an . 

.  (ms) 

1,755,880 

246,318 

1,199.007 

261.388 

49,167 

The  Dalles  . 

.  .Chronicle  .  .  .  . 

..(e) 

833,126 

218,666 

503.216 

94.738 

16,506 

PENNSYLVANIA 

AUiiuippa . 

. . .  Gazelle . 

...(e) 

1,334,410 

98,140 

1,056.958 

151,032 

28,280 

Allentown  . 

...Call . 

.  (m) 

4,833,430 

563,514 

3,763,172 

413,-238 

93.506 

Chronicle . 

.. .(e) 

4,663,498 

583,044 

3,606,820 

407,554 

66.080 

Call-Chronicle.  . 

.  .  (s) 

687,806 

20.272 

585,788 

81.214 

532 

Altoona . 

...(e) 

3,955,231 

453,131 

2,962,113 

526,379 

13.608 

Tribune . 

.  (m) 

1,798,178 

1,333,780 

212,170 

252.228 

Ambridge . 

. .  .Citizen . 

...(e) 

1,173,449 

128,203 

884,602 

154.798 

25.846 

Beaver  Falls . 

. .  .Xeu'S-Tribune  . 

. . . (e) 

2,777,&38 

224,126 

2,299,508 

195,510 

58,604 

Bethlehem . 

. .  .Globe-Times .  . . . 

.. .(e) 

3,630,114 

453.614 

2,842,756 

291,096 

4-2,648 

Brownsville . 

. . .  Telegraph . 

...(e) 

1,015,014 

106.638 

811,244 

67,956 

•29,176 

Butler . 

. .  .Eagle . 

...(e) 

2,928,688 

254,632 

2,238,488 

377,062 

58,506 

. . .  (e) 

1 ,206,742 

Chester . 

. . .  Times . 

...(e) 

3,012,674 

338,485 

2,182,951 

408,382 

82,856 

. . .  (e) 

1.318,380 

Connellsville  .... 

. . .  Courier . 

...(e) 

1,560,257 

147,671 

1,262,786 

123,634 

26,166 

Danville . 

. .  .Kews . 

. .  (m) 

456,890 

57,330 

366,002 

21,364 

12,194 

Easton . . 

. . .  Free  Press . 

.  (m) 

1,616,655 

108,794 

1,317,946 

162,797 

27,116 

Ellwood  Ciiy .... 

. .  .  Ledger . 

.  (e) 

1,032,213 

146,832 

749,826 

89,348 

46,207 

Gettysburg . 

. .  .Times . 

. .  . (e) 

1,240,862 

118,654 

1,026,708 

71,596 

23,904  : 

Greenville . 

_ Record-.Argus _ 

...(e) 

1,230,633 

107,534 

1,057,196 

32,236 

32,583 

Hanover . 

. . .Sun . 

. .  . (e) 

1,710,030 

130,368 

1,. 387 ,050 

155,652 

36,960 

Huntingdon  ... 

. .  . (e) 

1,125.398 

140,112 

870,170 

73,346 

41,770  . 

Kittanning  . 

. .  Simpsons'  Leader 

f 

Times . 

...(e) 

1,497,692 

214,116 

1,164.618 

76.454 

42,504  ■ 

Lancaster . 

. .  .Intelligencer  Journal 

&  Xew  Era  . 

.  (m.e) 

3,284,821 

575,572 

2,073,706 

552,113 

83,430 

Sunday  News . . 

. .  (s) 

377,087 

22,139 

253,448 

101,477 

Lonsdale . 

. .  .Xorth  Penn 

Reporter . 

...(e) 

764,847 

91,529 

587,138 

64.451 

21,729 

Lansfoi  d . 

. . .  Record . 

..  (el 

1,169,728 

97,944 

1,053.822 

17,962 

I..ebanon  . 

...(e) 

2,239,174 

262,108 

1,824,396 

82,068 

70,602 

2,532  698 

234  556 

2  l.SA  Sfifi 

130,776 

Lock  Haven . 

...(e) 

1,069,468 

145,994 

872,a39 

29,516 

21,919 

Mauch  Chunk .  .  . 

. . .  Timis-Xeu's _ _ 

...(e) 

851,045 

30,541 

787.820 

13,048 

19,636 

McKee -iport ..... 

. . .  (e) 

3,972,780 

293,626 

3,236,941 

419.964 

22 .249 

Milton . 

. .  .Standartl . 

...(e) 

823,421 

89,316 

711,239 

15,851 

7,015 

Mones.se  n  . 

. . . Independent .  .  . . 

. .  .(e) 

1,179,8.34 

117,320 

971,016 

47,774 

43.624 

New  Castle . 

...(e) 

3,290,8.50 

295,719 

2,718,411 

-231,982 

44  738 

Xcw  Kensington . 

.  .  .  Dispatch . 

...(e) 

2,698,514 

194,488 

2,359,798 

122.892 

21.336 

Oil  City . 

. . .  Derrick . 

.  .(m) 

2,280,004 

204,869 

l,878,a34 

171.403 

25,698 

Pottsville . 

. . .  .Journal . 

...(e) 

1.945,328 

140,910 

1,713..376 

91,042 

(Classified  includes  legal) 

Punxsutawney .  .  . 

. .  .The  Spirit . 

...(e) 

947,530 

134,262 

796,553 

9,011 

7,713 

Sayre . . . 

. . .  Times . 

...(e) 

1.230,637 

105,161 

1,033.914 

64,755 

•26,807 

Shamokin . 

. . .  (e) 

1,269,797 

153,315 

941,128 

138,712 

36.64 

FO 
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PENNSYLVANIA— Confinycd 


Pub- 

Total 

Display 

Classi- 

Paper 

lishcd 

Linage 

National 

Local 

bed 

Legal 

.  .  .  ,  Herald . 

...(e) 

2,704,016 

242,508 

2,037,0.56 

389,452 

35,000 

_ _  Herald . 

....(e> 

1,466,514 

126,532 

1,264.186 

34,6.36 

41,160 

. . .  American  . 

. . .  (m) 

844,0.53 

84,113 

664.664 

72,407 

22,869 

Stroudsburg  . . 

...  Record . 

m> 

1,285,8.58 

137,620 

1,002.988 

145,2.50 

. . .  .  Daily  Item  .  . . 

1,316,378 

193,788 

1,003,464 

77,000 

42,126 

. . .  .(  iiiirier . 

...(e) 

1,158,254 

110,992 

924.490 

92,428 

30,344 

...  Valley  Xeu’S.  . 

.  .  .  . 

2,127,044 

109,240 

1,891.048 

96.968 

29,788 

Towanda 

.  Review . 

.  .  inu 

911,820 

80,206 

715.092 

116,.522 

1  Legal  included  in  classified ) 

. . . . le) 

771,400 

96,138 

637,868 

37,394 

Tyrone . 

. . .  Xews-Standard. 

1  m) 

2,027,326 

200,018 

1.503,292 

290,122 

33,894 

.  . .  <e) 

1.008,868 

103,530 

833.014 

34388 

37,436 

Washington  - 

....  Observer  &:  Kr- 

porter . 

.  line) 

4. .373,656 

409,556 

3.421,642 

459,242 

83,216 

• 

Waynesboro . 

, . . .  Kecitrd  Herald  .  . 

...(e) 

1,116,465 

1.33,875 

814.366 

108,871 

59,353 

VCiIliamsport.  . . . 

, , .  Ciazette  & 

Bulletin . 

. .  .Im) 

1,621,144 

289.688 

1.035,566 

295.890 

(Legal  included  in  local) 

-Sum . 

...  (e) 

2,427,488 

281,610 

1,849.988 

295,890 

(Legal  included  in  local) 

. 

. . . . (e) 

4.636.436 

393.890 

3.753.750 

488,796 

(lyCgal  included  in  classified) 

RHODE  ISLAND 

_ (c) 

1,497,750 

231,700 

1.202,950 

23,100 

V.p* 

Sews . 

....(e) 

2, .502, 546 

187,208 

2,206.039 

109,298 

( I.,egal  included  with  local) 

,  , 

_ (e) 

3.244.668 

491.935 

2.483.795 

268,938 

(Legal  included  in  local) 

11"  1 1(  Ij 

1,076,411 

112,091 

900,046 

64,274 

Sunday  edition 

. (s) 

154,343 

14,623 

126,077 

13,643 

Total . 

1,230,754 

126,714 

1,026,123 

77,917 

I  Legal  included  in  local) 


West  Warwick . I’a-j.'tuxet  Valley 


OS 

12 

ISO 

1S9 

!0S 

139 

124 

203 

338 

3S2 

2'28  I 

244 

S80 

700 

302 

09S 


107 

500 


.280 

.500 

.080 

532 

.008 


.840 

1.004 

.048 

1.170 

I.SOO 

:.850 

1,100 

>.194 

1,118 

1.207 

1,904 

2,583 

3.900 

1,770 

2,504 

3,430 

23 

1,729 


0,602 


1,919 
9,630 
2.249 
7,015 
3.624 
4  738 
1,330 
5.698 


7,713 

•3.64 


Times . 

..le) 

804,210 

117,308 

646,821 

17,167 

22,914 

Wumsucket  . 

...Call . 

.  .(e) 

2,128,565 

352,846  : 

1,724,875 

.50,844 

22,. 380 

.\iHicrsoo . 

SOUTH 

a . .  lndc|>cudcnt  &  Doily 
Mail . (mes) 

(22,380  lines  legal  included  in  local) 

CAROLINA 

1,707,247  161,409  1,201,690 

326,046 

18,102 

Cuumbia . 

. . .  Reo/rd . 

...(e) 

2,182,186 

1,445,978 

318,847 

391,842 

25,519 

state . 

.  .(m) 

1,199,184 

57,078 

289,460 

76,601 

6,339 

Sunday  edition . . 

568,288 

16,606 

134,843 

44,181 

4,508 

Total . 

,  (ms) 

1,767,472 

73,684 

424  ,.303 

120.782 

10,847 

iiTceoNille . 

. ,  .  NVws . 

,  (ms) 

2,986,244 

443,890 

1,984,514 

517,668 

40,172 

Pieilmunt . 

...(e) 

2,784,512 

421,540 

1,867,253 

483,539 

12,180 

Rock  Hill . 

. . .  .Jiertild . 

.  •  .  (e) 

1,049,020 

111,916 

825,916 

97A36 

13.552 

Sptft^nhtirg . 

. . .  Herald . 

.  (ra) 

1,619,966 

298,298 

1,046,694 

247,576 

27.398 

Journal . 

.  U) 

1,. 597 ,250 

298,102 

1,041,796 

238,690 

18,662 

Herald  Journal 

.(sj 

625.240 

.55.720 

419,104 

136,444 

13,972 

Sumter . 

. ,  ..Item . 

...(e) 

776,328 

194,096 

501,186 

65,520 

15,526 

AliCidetn . 

. . .  Aiiiericau-New's. 

SOUTH  DAKOTA 

,  ime)  ,924,964  199,598 

559,804 

117,572 

47,990 

Sunday  edition. 

. . . . (s> 

244,860 

26,810 

181,202 

36,848 

Huruo . 

. .  Huronite . 

...(e) 

931,868 

145,250 

6.55,564 

103,607 

27,440 

Mitchell — . 

...  Daily  Republic  . 

..  le) 

1,361,643 

157,524 

821,415 

349,790 

32,914 

RaiiidCity . 

..  Journal . 

.  (e) 

1,127,658 

242,368 

686,896 

143,500 

46,480 

iiiaai  Falls . 

. .  .Xrgus-Leader . . . 

..(e) 

1,967,512 

443,626 

1,052,562 

397,810 

73,514 

Sunday  edition 

.  (s) 

373,341 

26,589 

271,642 

75,110 

Total . 

. .  . (es) 

2,340,853 

470.215 

1.324,204 

472.920 

73,514 

Y4llkl<41  . 

, Tress 'j*  Udkotan  ..‘e) 

661,758 

113,.560 

453.250 

68,894 

26,0.54 

CbituotiiiKa . 

. . .  .Times . 

TENHESSEE 

..  im)  2,474.80;i 

421,678 

1,7(  4,077 

338,106 

10,942 

Times . 

,  . .  .(e) 

1,598,492 

136,845 

1.259,631 

197.271 

4,745 

Sunday  edition . 

.  .  .(s) 

810,626 

119,105 

.585,068 

105,361 

1,092 

biiuibethtun  . 

. . .  Daily  Star  . 

....(e) 

610,696 

74,914 

491,764 

37,2.54 

15,764 

Jobnsan  City .... 

. . .  Dress  & 

Chronicle . 

.  .  'me) 

1,071,574 

166,852 

784,182 

111,090 

9,450 

Sunday  edition 

IS) 

468,846 

45,472 

385,224 

37,338 

812 

Kin^>;>urt  . 

. . . .  Times . 

...(e) 

(2.352  lines  legal  not  included  in  total) 
1,316,238  140,588  1,116,556  39,102 

19,992 

Sunday  edition 

,(s) 

481,754 

36,246 

432,334 

13,174 

Total . 

.  . . (es) 

1,797,992 

176,834 

1.548,890 

.52,276 

19,992 

Murfretslxtro. . . . 

. . .  ..Vru'S  Journal  . 

.  .  (e) 

686,642 

.50,230 

.599,.368 

35,004 

1,960 

I'niim  City  . .  . . 

. . .  Messenger . 

. . . . (e) 

604,408 

67.5.52 

496.804 

14.280 

25,774 

.klaltne . 

...  Rep*»rter  Xews. 

..  im) 

TEXAS 

1  ,.540.210 

2.59.014 

978,852 

300.846 

1,498 

Reporters  ews . 

.  . .  (e) 

1 .639,498 

260,414 

1,003,898 

372.1.34 

3,052 

Sunday  edition. 

Is) 

774,088 

40.964 

636,244 

95,718 

1,162 

Auitin  .  . 

.  .  .  .American . 

.  ,  .  (Ill) 

2,048,802 

399,434 

1,276,898 

372,470 

Statesman  .... 

.  . . . (e) 

2,048,186 

401,058 

1,276,086 

371,042 

Sunday  edition 

(s) 

888,244 

49,238 

631,232 

207,774 

AuoUfi . 

. . .  .  TriPufte . 

. . .  le) 

1  l.egul  included  in  classided) 
864.563  123,242  602,658 

123,697 

14,966 

Sunday  edititm 

(s) 

422.849 

3,430 

343,504 

66,234 

9,681 

Total . 

.  . .(es) 

1,287.412 

126,672 

946,162 

189,931 

24,647 

Beuuntont 

...  Ivuterpri^e . 

.  .  (ni) 

2.252,!H)1 

399,778 

1,343.021 

502,648 

7. .544 

Jiturnai . 

.  .  (e) 

2,259,292 

403,053 

1,342,792 

502,648 

10.799 

brcham 

Suuday  e<Utioii 

.  (s) 

555,664 

75,587 

377,073 

102,275 

729 

. . . .(e) 

424,298 

105,896 

291,480 

26,656 

266 

HrownaxNKl  . 

...  Bulletin . 

. . .  (es) 

1.577,436 

173,565 

1.187,263 

215,208 

1,400 

Childress 

. . . .  y  ndex  .  . 

...(e) 

.503,444 

116,512 

356,202 

26.408 

4,322 

Sunday  e<litiun 

. . . .  (s) 

156,326 

24,202 

124,620 

6.380 

1,124 

Corpus  Christi . . . 

Total . 

. . .  (es) 

659,770 

140,714 

480,822 

32,788 

5,446 

....Caller . 

. . .  (m) 

2,843,708 

417,998 

1,826,888 

560,616 

38,206 

Times . 

. . .  ■  (e) 

2.611,672 

416,962 

1,729,672 

465,038 

DAlhart 

Caller-Times. . . 

.  . .  (s) 

975,800 

61,320 

772,184 

141,162 

1,134 

- Texan . 

. . . . (e) 

749,877 

101 .064 

625..506 

18.095 

.5,212 

TEXAS — Continued 


City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

DeniMtn  . 

.  H erald  . 

.  .  .(ei 

1 ,037,316 

174, .538 

776,720 

88,858 

Herald  . 

..  .isi 

399,224 

29,246 

343.952 

23,226 

Total . . 

.  .  (,es) 

1.436, .540 

203,784 

1  120,672 

112,084 

DeiittJti .  . 

....  Record’ChronicU 

.  .  (e) 

1,369,984 

127.10€ 

1,116.500 

126,378 

Kdinburg  . 

. .  in) 

.531,279 

85,779 

372,478 

63,934 

9.088 

HI  I’awi . 

....  HI  Contineutal. 

. .  ( ni) 

685,006 

52,780 

593,502 

38,724 

Sumiay  edition. 

. . . (S) 

454,090 

6,930 

427,266 

19,894 

Total . 

.  (.msi 

1,139,096 

59,710 

1,020,768 

58,618 

C>ainesville . 

. Register . 

.  .  .  (e) 

675,710 

109,424 

487,886 

71,000 

6.000 

(ialve‘«ton . . 

.  Xews . 

. .  (m) 

1,819,737 

297,814 

1,136,187 

385,736 

Sunday  edition 

. .  .(,s» 

,571,499 

50,603 

425.849 

95,047 

Total . 

(ms) 

2,391,236 

348,417 

1,562,036 

480,783 

Tribune , .  .  . . . . 

. . . .  (e) 

2,038,474 

.349,573 

1,330,851 

358,050 

(Legal  included  in  local  and  classified) 

(HMise  Creek . Sun . (e)  951,664  114,324  788,221  49,119 

(Legal  included  in  local) 


Laredu . . 

_ Times . 

.  (e) 

1.485,897 

203,210 

1,200,156 

69,945 

12,586 

Sunday  edition  . . 

.  (s) 

220,760 

19,754 

192,986 

6,616 

1,405 

Total . 

.(es) 

1,706,657 

222,964 

1,393,141 

76,561 

13,991 

Longview . . 

. . .  .  Xews  &  Journal 

(me) 

1.177,988 

236,250 

795.452 

140,854 

5.432 

Sunday  edition . . . 

. . .  (s) 

441,938 

47,054 

349,076 

45,346 

462 

!yUblMM:k. . 

. . .  .  Avalanche . 

.  (m) 

2,228,968 

254,478 

1,404.984 

555,058 

14.448 

Journal . 

..(e) 

2,212,168 

254,310 

1,386,798 

556,836 

14,224 

Avalanche-Joumal. .  (s) 

1,034,082 

.53,410 

822,766 

154,112 

3,794 

Olessa . 

.  .  (e) 

1,266,524 

126,224 

1,017,842 

113,092 

9,366 

Sunday  edition  . 

...(s) 

289.828 

14,308 

236,600 

37,730 

1,190 

Total . 

. . (es) 

1  .5.56,352 

140,532 

1,254,442 

150,822 

10,556 

Palestine . 

_ Herald  &  Press.  . 

, . .(e) 

599,116 

54,684 

444,626 

99,806 

Sunday  edition . 

. . . (s) 

127,016 

10,164 

95.110 

21,742 

Total . 

. .  (es) 

726,132 

64,848 

.539,736 

121,548 

San  Angelo . 

.  .  (m) 

1,792,168 

269,920 

1,193,248 

329,000 

Standard . 

...(e) 

1,762,.348 

270,704 

1,176,952 

302,218 

12.474 

‘  ^Sunday  edition 

..(s) 

875,084 

52,528 

720,300 

101,500 

756 

Sherman . 

....  Democrat . 

. . (es) 

1,505,616 

208,642 

1,201,928 

95,046 

Sweetwater . 

....  Reporter . 

..(es) 

978,372 

163,618 

769,860 

50,792 

4,102 

Temple . 

....Telegram  . 

.  .(m) 

9.30.118 

187,978 

589,148 

152,992 

Sunday  edition  . 

. ■ . (s) 

290,052 

31,990 

222,950 

35,112 

Total . 

.  ("m.s) 

1,220,170 

219,968 

812,098 

188,104 

Tyler . 

...  .Tclegraph-C  ourier- 

Timef  .  (*4) 

(Legal  included  in  display; 

1  222,7^  1 ,05;i..528 

70,924 

16,478 

T  clegraph-C  ourier- 

Times  .  (s) 

463,274 

39,494 

402,766 

19,922 

1,092 

Waco . 

.  .  (“m) 

1,597,456 

.365,372 

913,374 

318,710 

Times-Herald. . . 

...le) 

1,644,048 

367,920 

952.728 

323,400 

Tribune- Herald . 

...(s) 

719,670 

44,884 

596,162 

78,624 

Wichita  Kails.  .  . 

. . .  (ra) 

1,6-30,342 

348,208 

1,071,672 

210,462 

Daily  Times. . . . 

. . .  (e) 

1,630,804 

349,986 

1,060,010 

220,808 

Sunday  edition 

.  .  (s) 

804,202 

68,404 

611,702 

124.096 

(Legal  included  in  classified) 


UTAH 


Luguu . 

. .  .  Herald  Journal . .  .  . 

.  (e) 

1,004,346 

123,368 

764,526 

77,630 

38,822 

Pmv'o . 

. .  Herald  . 

.(e) 

1,072,624 

186,060 

720,230 

145,656 

20,678 

Sunday  edition . . . 

. .  (s) 

351,190 

34,818 

260,904 

.53,732 

1,736 

Tm  al . 

.  fes) 

1,423.814 

220,878 

981,1.34 

199,388 

22,414 

VERMONT 

1  i.*i8 

2BP  U4.'^ 

122,164 

1  Legal  included  in  classified) 

Bennington . 

,  .  .  .  Banner . 

..(e) 

1,368,094 

166,782 

1,122,324 

78,988 

( Legal  included  in  local) 

1,675»772 

150,752 

1,4.38,892 

Burlington . . 

.  .  .  .  Free  Press . 

(m) 

2,400,135 

487,112 

1.640,877 

266,401 

5,745 

Xewpoit . 

,  .  .  .Express . 

fe) 

562,110 

125,044 

402,238 

27,547 

7,281 

. .  .  Herald  . 

2.088.615 

340  .501 

1  497  0A9 

251,062 

(  Legal  included  in  classified) 

St.  Johndjury . 

. .  .CaleiPniiitn-Rfc  ird 

. .  I'e) 

1,292,029 

216,220 

1.049,168 

26,641 

VIRGINIA 

Alexandria . 

. . . .  (jasreite . 

(e> 

1.501.791 

175,396 

1.149,311 

131  523 

44,555 

Bristol . 

.  . . .  Herald  Courier  & 

News  Bulletin . . 

mes) 

1,804,348 

180,278 

1,461,516 

162,554 

C'harlotlesvxlle  . . 

. .. .  Progress . 

..(e) 

1,971,274 

269,284 

1,585,762 

116,228 

Legal  included  in  classified) 

Clifton  Forge .... 

_ Reviesv . 

. .  'e) 

511,084 

59,556 

435,176 

16,352 

^  f^egal  included  in  local) 

Covington . 

.  . .  .Virginian . 

■  e) 

792,789 

1,36,798 

630,504 

25,487 

Legal  included  in  classified) 

Danville . 

. . .  .Register . 

'  m) 

1,137,248 

287,084 

683,5.36 

153,188 

13,440 

Sunday  edition 

•  t.s) 

462,042 

36,204 

364,952 

58,156 

2,790 

Total . 

ms) 

1,599,290 

323,288 

1,048,488 

211,344 

16,230 

Bee . 

.  (e) 

1,583,722 

319,228 

1,043,882 

210,560 

10,052 

Harrisonburg .... 

.  . .  .Xews  Rec»)rd .  .  .  . 

.  (m) 

1,326,598 

138,222 

1,070,370 

76,622 

41,370 

2,497,754 

321,832 

1,977,472 

198,450 

.Advance  . 

.  .  (,c) 

2,429,224 

315,434 

1,964,396 

149,394 

Xewporl  Vews  .  . 

. . . .  Press . 

.  (m) 

1,614,676 

409,878 

874,104 

299,936 

30,758 

Sunday  edition 

.  .(s) 

1,039,654 

65,002 

902,412 

58,702 

13,538 

Total . 

(ms) 

2,654,330 

474,880 

1,776.516 

358,638 

44,296 

Times  Herald. .  . . 

.  .  (e) 

3,161,704 

470,666 

2,371,558 

299,656 

19,824 

X.irfolk . 

....  Virginian  Pilot .  . 

.  (m) 

3,823,414 

684,740 

2,474,402 

625,296 

38,976 

Sunday  edition . . 

. . .  (s) 

1,738,212 

132,090 

1,479,380 

114,954 

11,788 

Total . 

(ms) 

5,561,626 

816,830 

3,953,782 

740,250 

50,764 

Ledger  Dispatch  . 

.  (e) 

4,330,116 

788,6.34 

2,867,704 

617,078 

.56,700 

Petersburg . 

. . .  Progress-I  ndex .  . . 

.  .(e> 

1,602,468 

228,088 

1,216,670 

157,710 

Sunday  edition  . 

. . . (s) 

551,992 

38,192 

478,240 

35,560 

Total . 

. .  (es) 

2,154,460 

266,280 

1,694,910 

193,270 

pL^smouth . 

.  .  .  Star . 

..(e) 

2,500,621 

287,315 

2,015,561 

197,745 

Sunday  edition  . 

.  (s) 

994,018 

30,989 

915,118 

47,911 

Total . 

,  .  (es) 

3,494.639 

318.304 

2,9.30,679 

245,656 

XII 


EDITOR  &  PUBLISHER 

Editor  &  Publisher  Semi-Annual  Tabulation  of  Newspaper  Linage 


(Coutiiiiied  from  page  XI' 


VIRGINIA— Centiiiacd 


Pub- 

Total 

Display 

City 

Paper  lished 

Linafc 

National 

Local 

Pulaski . 

, . .  .Sftuihu-esi  i  inffi. 

. .  te) 

542,976 

71,694 

451, .598 

sSunday  edition . . 

■ .  (s) 

271,474 

35,840 

226,792 

Total . 

. .(es) 

814,450 

107,5:14 

678,390 

Stauntun . . 

tmesl 

1,457.016 

159,940 

1,197,746 

Suffolk . 

. . .  .\ewS‘!lfrald . . . . 

...(e) 

654,192 

9.5..5.50 

492,.548 

Winchester . 

...Star . 

...(el 

1,402,0.30 

1.58,690 

1,18:(.:{.50 

WASHINGTON 

ItdlinifhHni . 

. . .  Herald . 

. ..le) 

1.6:{3,1.56 

:'4)2..5.54 

9.30, :«*) 

Sunday  edition  . 

...(s) 

310,422 

:i3,208 

198,940 

Total . 

. . (es) 

1,943,578 

.335,762 

1,129, '240 

Mreiiierton . . 

, . .  .Sun . 

.  .  .(e) 

1,7.56,.580 

167,5.38 

1,255,044 

(l^gal  included  in  classified) 

Centralia . 

. .  .Chronicle . 

...(e) 

1,3.55,871 

1.54  973 

1,076,782 

Ullensburg . 

. . .  Rect}rd . 

..  .(e) 

896,513 

143,901 

607,922 

Everett . 

...Herald . 

...(e) 

2,400.9:10 

330,274 

1,781,416 

Longview . 

. .  .  <e) 

1,965.8.5:1 

229,8-20 

1,366,190 

Mount  Vemoii  . , 

..Herald . 

. . .(e) 

142.128 

682,56:( 

Olympia . 

. .  .tilympian . 

..(c) 

1,277,570 

218,288 

807,1.56 

Sunday  edition 

.  .(s) 

:i02,988 

44,786 

187,824 

Total . 

..(es) 

1,. 580 ,5.58 

263,074 

994,980 

Ptat  AnKclcN . 

. . .  .  .VetfS . 

..  .(e) 

1.061,676 

749,728 

160,846 

Vancouver  . 

. . .  .Odumitiati . 

. . . (e) 

1,188,28.5 

LM)2.:{77 

770.336 

WEST  VIRGINIA 

Bluefield . 

. . .  Telegraph  «:  Sunset 

Xews . 

.  .(m) 

1,223,664 

272,338 

7'J0,672 

Sundav  edition 

. . . (s) 

6.58.595 

60,120 

518,800 

Total . 

.  (ms) 

1,882  ,>.59 

:i32,458 

1,309,472 

Charleston . . 

. .  .  .('.alette . 

.  .(m) 

3,526,116 

521,531 

2,327,805 

Sunday  edition. 

.  ..(s) 

1,011,95:1 

120,537 

736,143 

Tcrtal . 

4,538,069 

642,068 

3,063,948 

.Mail . 

. . .  (e) 

2,954,891 

:i83,724 

1,978,159 

Sunday  e<lition . 

...(s) 

615,067 

33,:i'29 

447,075 

Total . 

. .  (es) 

3,569,958 

417,0.53 

2,425,234 

ClarksbuTK . 

. .  .  K\ponent . 

.  .(m) 

1,8:15,956 

317,142 

1,312,867 

Telegram . 

...(e) 

1,871,446 

321,156 

1,323,521 

HxiMinent -Telegram,  (s) 

467,320 

47,736 

351,568 

Fairmont  . 

. . .  .Times . 

. .  (ms) 

1,466,206 

254,450 

1,065,946 

Il  >,v(  X’iriiiniaii . 

...(e) 

1,112,076 

225,610 

803,138 

Hinton . 

...(e) 

478,184 

80,822 

:<68,158 

Huntington . 

. . , .  Herald-l>ispatch 

.  .  (m) 

2,847,58:1 

538,775 

1,815,637 

Adtertiser . 

.. .(e) 

2,988,369 

540,345 

1,875,475 

Herald- Advertiser,  .(s) 

877,254 

53,771 

674.410 

Martinshurg . . 

_ _ lournal . 

...(e) 

1,280,188 

1.50,437 

1,077,.594 

Morgantou*n . 

, . .  .  I>orr.ini4m  News 

. . .  (m) 

1,.586.551 

222,208 

1,216,607 

post . 

. . .(e) 

1,534,95:1 

219,429 

1,188,908 

(I/Cgal  included  in  classihed) 

Mtnindsrille  . . . . . 

_ lournal . 

.  . .(c) 

602,182 

73,878 

402,402 

T.cho . 

. . . (e) 

606,662 

58,478 

446.i:t8 

ParkershiirK . 

...(e) 

2,431,209 

336,770 

2,006,424 

News . 

, . .  (m) 

1,688,509 

267,344 

1,343,860 

CUui- 
fiad  L«(al 

19,684  . 

9,841'  . 

2»,5l>6  . 

72,49.'  26.838 

40,642  25,452 

46,858  13,132 


378.532  21.770 

75.236  3,038 

453,768  24,808 

33,998  . 


Sunday  edition . Is) 

Total . (nis) 

Welch . Xews. . (e) 

WellsbuTK . Herald . (e) 

Wheeling . Intelligencer . (m) 


583,841 

2,272.350 

794,290 

566,554 

2,824,991 


51,338  515,088 

318,682  1,858,948 


168,378 

74,908 


556,486 

478,902 


458,575  2,056,226 


1,323 

310,1'K) 


11,421 


(Classihed  includes  legal) 


Antigo. 


Ashland . 1‘resi 

Beloit .  Seus 

Berlin . JiKiri 


Bau  Claire . Leader -Telegra 

Fond  du  Lac . Commonueallh 


J  anes  ville . (iazette  ■ . 

Kenosha . Xeu's . . . 

I,,a  Crosse . TribuMt « 

Press . 


II  irconn'M  Stale 


Sunday  edition 


Manitouroc . Herald-Times . 

Marinette .  hagle-Slar ... 


Merrill . Herald . 

Racine  . Journal-Times.. 

Sunday  edition 


Rhinelander . Xrus .  . 

Shawano . Leader 


Stevens  I’oint .  Journal. 


..(e) 

3,164.:{24 

496,816 

2,:i48,:i4:i 

319,165 

.(s) 

1,:W9.124 

84,962 

1,175,590 

78,572 

.  (es) 

4,.50:i,448 

.581,778 

3,.5-2:i,9.Tl 

.397,737 

.  .  (e) 

1.049,38.5 

1.54,696 

765,491 

86.964 

42,234 

WISCONSIN 

. .  (e) 

781,:i40 

120.218 

5:11,272 

72,:i;i8 

57,512 

..(e) 

3,416,266 

:i09.680 

2,.564,114 

443,604 

98,868 

..(e) 

1,109,891 

116,781 

912,472 

53,.544 

27.094 

..(e) 

2,129,'221 

245,182 

1,487,569 

396,480 

..(e) 

.542,332 

46.270 

460,992 

35,070 

(Classified 

includes  legal) 

.  .(e) 

978,950 

140.378 

609,112 

206,:i46 

23,114 

(me) 

2,017,526 

328.:i98 

1,296.:172 

310,674 

82,082 

..(e) 

1,991,966 

•275,:i97 

1,407,:176 

218,8.32 

90,.361 

..(e) 

4.201,6.38 

400,.5.54 

3.11.5,4-20 

569,-’82 

116,382 

..(e) 

l,9:«,9.V) 

2.V1.992 

l,271,:i05 

357,805 

50,848 

..(e) 

2,470.062 

:ioi,oi4 

1,621,9.56 

4:14,728 

99,876 

..(e) 

2,122,a36 

,341,614 

1,. 592, 794 

154,420 

.33,208 

..(s) 

345.842 

■28,826 

■285,754 

30,968 

294 

.(es) 

2,467,878 

.370,440 

1,878,.548 

185,388 

:i;i,.502 

..(e) 

2,.552,324 

.525.4.5.5 

1,. 565, 438 

406,.530 

54.901 

..(s) 

6:10,867 

60,690 

446,:i97 

121,176 

2,604 

.  (es) 

3,18.3.191 

.586.145 

2,011,8.35 

527,706 

57,505 

..(e) 

2,6.Vt,9.W 

.523,215 

1,. 566,789 

407,8.56 

156,09:: 

..(s) 

640,26:1 

60,690 

450.443 

122,214 

6,916 

.  (es) 

.3,294,216 

.58.3.905 

2,017,2.32 

.5.30,070 

16;i,00<l 

..(e) 

2.225.496 

260,932 

1,.5.54,518 

297,542 

112..504 

..(e) 

1,315,902 

154,910 

1,042,798 

90,516 

27,67h 

..(e) 

1,088,769 

140,798 

763,059 

160,50:1 

24,409 

..(e) 

961,820 

21.000 

756,000 

168,000 

16,820 

.  .(e) 

885,964 

114,918 

695,174 

58,919 

16,9.5:1 

..(e) 

2,818,935 

376,5.58 

2,00-2,196 

356,818 

8:i.:i6:i 

..(s) 

288,.562 

10.7a3 

251,615 

15,064 

.(es) 

3,087,497 

.387,261 

2,25:1,811 

371,882 

8:i,:i6:i 

.  (e) 

771,288 

88,4-24 

545,738 

69,111 

68,015 

.  -  (e) 

585,116 

75,2.50 

405,090 

68.264 

.36,512 

..(e) 

3,093,762 

.321.9:10 

2,316.482 

:i43,.560 

111,790 

..(e) 

1.184.46:t 

161.6:17 

756,042 

167,:i42 

99,442 

Pub- 

City  Paper  liahad 

Watertown  . Times . (e) 

Waukesha . Treeman . (e) 

Wausau . Rectnd-Herald . (e) 

Wisconsin  Rafiids  ....  Tribune . (e) 


Oiapla; 
National 


WISCONSIN— Centimidd 

Total 
Linage 

995,437  136,215 

1,206,002  137,396 

2,457,308  252,140 

1 .0.'i0.210  144,018 


Local 

731,514 

970,396 

1,816,010 

767,200 


104,373 

134.190 

234,598 

354.887 

88,473 

230,692 

74,032 

304,724 

122,416 

198.7.’i8 


149,193 

78,443 

227,636 

635,557 

150,475 

786,032 

548,686 

131,a30 

679,716 

175,518 

198,866 

67,851 

112,070 

69,076 

21,826 

467,097 

468,339 

148,710 

42,455 

141,736 

126,616 


102,606  23,296 

89,908  12,138 

88,015  . 

77,305  . 

17,415  . 

94,720  . 

46,340  23,086 


19,743 

10,500 

54,642 

14.956 

32,942 

21,434 

126 

21,560 

28,686 

16,807 


11,461 

1,232 

12,693 

41,223 

4,798 

46,021 

44,322 

3,633 

47,955 

30,429 

27,902 

164 

33,740 

14,112 

7,378 

26,074 

44,210 

363 

9,702 


Casper  . Tribune-Herald . . .  I.es) 

Casper . Wyoming  Times.  .  I  m) 

Cheyenne  .  Bagle . (.m) 

Tribune  . (e) 

Lander . Post . (e) 

Laramie  .  Bulletin . (m) 

Republican 

Boomerans . (e) 

Rawlins . Republican - 

Bulletin . (ml 

•Sheridan . Press . (e) 

.Sunday  edition  .  (s) 

Total . (es) 

Wiirland  . Northern  Wyoming 

News . (m) 


WYOMING 

1,269,268 
466,711 
1,821,036 
1,543,388 
353,445 
805,231 


871,584 

352.961 


270,564 
41,664 
284,704  1.331,498 
298,900  966,238 


72,069 

141,085 


263,704 

603.792 


Claaai. 

had  l,Tga| 
113,414  14^  i 

55,664  42,541  ll 
224,868  87,941 
113,708  25,281 


92,318  34  801 
57.365  14721  p 

1S9.1M  is.oak 

222,362  55,8#  • 

9.234  8.4# 

55,118  5,231 


761,341  147.826  504.651  69,685  39,171 


45,600  5,671 

.55,615  48,311 
15,932  1,491 

71,547  49,812 

16,100  23,521 


579,519 

798,471 

326,174 

1,124,645 


94,321 

156,102 

23,340 

179,442 


433,922 

538,440 

285,404 

823,844 


.361  144  45416  276.108 


CANADA 

ALRERTA 


Calgary  . 

. Herald  .  . 

. <e) 

2.9.59,6.37 

867,786 

1,411,579 

668,946 

il,:ui 

Kdmnnton  . 

....  Bullet  in  .  . 

. (e) 

2,-22S,290 

4.54.7-29 

1, -286.875 

465,301 

21.38 

RRITISH 

COLUMRIA 

Vclsun  . 

1.120.574 

414,407 

5.58,28.5 

141.008 

8,874 

Trail . 

. (e) 

822,482 

259,476 

510,804 

51,702 

sn 

Vancouver  . 

1.475.019 

.387,217 

884,060 

197,050 

8,6»: 

Province. . . . 

. (e) 

5,588,014 

1,140,993 

2,566,099 

1,870,097 

10,829 

SUH . 

. (e) 

4,460,960 

1,011,024 

2,153,522 

1,273,874 

32.SM 

Victoria . 

. . .  .Colonist 

.  .  (rrs) 

3.028.732 

599,074 

1.935..598 

494,060 

(leetcal  inc!iir1ed  in  local) 

MANITORA 


Hrandon . 

.Sum  . 

. 4e) 

i.na3,4io 

365,624 

5.50,326 

83,930 

:).SM 

Portage  I^a  lYairie.  . 

.(irafihic . 

- (e) 

495.2.36 

174,4.54 

159,824 

190,958 

(Legal  included  in  classihedi 

Wtnui|>eg . 

iree  Press . 

....(e) 

3,818,516 

l.a30.06:4 

1,586,939 

1,185,297 

I6,2i:  1 

Tribune . 

....(e) 

3,.36.3,808 

949,684 

1,. 5.59 .908 

8.34,001 

-20.211 

NEW  RRUNSWICK 

Moncton . 

.Transcript  .... 

. , .  (e) 

1,464,681 

4:W.8HO 

'.•40,221 

87,580 

NOVA  SCOTIA 

Halifax . 

.  Herakl . 

. . .  .  (ra) 

1,864,961 

765,2.5:1 

682,719 

410,:i96 

6,SIM 

Mail . 

....(e) 

3,286,680 

76.3,070 

2,094.713 

420,142 

8.7U 

Xew  (Vlasgow . 

..Vrtes . 

....(e) 

1.392,164 

2.58,710 

1,049,368 

84.089 

. 

ONTARIO 

Belleville . 

.  .Ontario  tntelliiiencer  (e) 

1,163,9.32 

450,296 

600,894 

112,742 

Chatham . 

.Neus . 

. (e) 

1,800, .582 

613,886 

995,806 

188,009 

2,88t 

Fort  William . . 

.  Times- Journal. 

. (e) 

2.:i70.284 

495,488 

1,628,116 

249,980 

(lalt . 

.  Reporter . 

. (e) 

1,992,902 

4:10,735 

1.351.:i45 

203,117 

7,701 

Guelph . . 

.  Mercury . . 

. (e) 

1,678.018 

6-22,461 

917,017 

129,844 

8,9H 

Hamilton . 

.Spectator  . . . . 

. (e) 

4,013,249 

957,312 

2,345,825 

989,710 

20.4K 

Kitchener . 

.ReCiwd . 

. (e) 

2,215,444 

545,034 

1,418,312 

255,098 

Niagara  Falls . 

.Reriev . 

. (e) 

1.865.64:: 

415,957 

1,309,311 

129,120 

11,211 

Oshawa .  , 

.  Times . . 

. (e) 

875.5.56 

270,519 

408,964 

191,304 

4.7# 

Ottawa . 

.Citizen . 

. .  (me) 

3,.330.258 

760,319 

2,061,667 

497.229 

11.0# 

Ottawa . 

.Le  Oroil . 

. (e) 

1, 398,772 

423,851 

767,259 

202,479 

5.18 

Owen  Sound  . 

Sun-Times  .  . . 

. (e) 

1,262,282 

413,672 

760,746 

77,714 

10,18 

I’eterborough . 

.Lxaminer .... 

. (e) 

1.841,311 

524,311 

1,092,761 

2-24,239 

Port  Arthur . 

.  Xtii'S-Chroniclf 

.  .  (e) 

2,151, -249 

467,410 

1,512,620 

193,520 

7.1# 

Port  Hope . 

Guide . 

. (e) 

.596,70:1 

140,324 

426,:t91 

28,4.55 

1,58 

*St.  Catharines . 

.iSlandard . 

. (e) 

2.788..577 

.56.3,-20:i 

2,014,708 

199,999 

lUC 

St.  Thomas  ........ 

.  Times-Journal 

. (e) 

1,.V18,:475 

4.58,012 

931,369 

148,994 

Sarnia . 

.  .Canadian  Observer  .(e) 

1.. 581 .515 

4.33,573 

1,033,794 

ia5,032 

8#! 

Sault  Ste.  Marie 

.  Star . . 

. (e> 

1,392,608 

423,892 

863,240 

105,479 

(l^egal  included  in  local) 

Sherbrooge . 

. .  lea  Tribune  . . . 

. (e) 

1,262,349 

525, .348 

.5<H,925 

142,079 

Stratford . 

.  .Beacon-Herald . 

....(e) 

1,375,297 

424,838 

775,940 

159,198 

152», 

(I,«Ral  includes  auction) 

Timmins . 

. .  Press . 

. (e) 

1,276,298 

391,044 

722,284 

154.970 

8100 

Welland -Port  Col- 

borne . . 

. .  Tribune . 

1.4:<6.009 

343,677 

9.56,486 

127,257 

8.i8!> 

Woodstock  . 

.  Senfinel-Re-.iru 

.  .  .  fc) 

1.478,.588 

:i88,882 

9.54,448 

113,754 

21.1M 

PRINCE  EDWARD  ISLAND 

Charltitteloum . 

.  .  (  rtiardian  .... 

. . .  .  (m) 

1,047,496 

:i9l,08:i 

6;{2,702 

23,711 

281 

PROVINCE  OF  QUEIEC 

Montreal . 

.  .  I«e  Canada .  .  . 

. . . .  (m) 

555,984 

285,0.50 

222,707 

48221: 

Le  Petit  Journal .  .  .  (s) 

361,8-26 

230,191 

120,6.35 

11.000 

(Jueljcc  .  .  . . 

.  .LWetion  Catholique.i<e) 

2,059,760 

448,440 

1,116,125 

445,460 

49,721 1 

U’Rvenement- 

Journal .... 

. . . .  (ni) 

1,428, -279 

799,760 

404,112 

224,407 

l.e  Soleil . 

. ...  (e) 

2.679,608 

798,904 

1.180.-204 

700,500 

Sherl»r(N>ke  . 

, .  Record . 

. . .  (m) 

1,172.5.50 

412,890 

592,868 

99,787 

SASKATCHEWAN 

Regina . 

. ,  Leader^Posl . . . , 

. (e) 

2,818,821 

8.35,:i06 

1,. 508,275 

475.240 

Saskatoon  . 

.  .Star-Phoeniv .  , 

....(e) 

2,182,341 

780,001 

1,118,687 

283,6.V1 

(^leCKal  included  in  locals 


§  s 


